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Prim  press  says 
broadcast  gels 
special  beabnent 
(See  page  9) 


CREATIVE 
CLASSIFIEDS 
BECAUSE  WE  INSIST 
ON  THE  BEST 


Sbould  audit 
bureaus  be 
compared? 
(See  page  10) 


Orange  County  has  one  of  the 
healthiest  economies  in  the  nation. 
Automotive  sales  are  especially 
brisk  and  the  competition  is  keen  \  ^ 
among  local  dealers  to  acquire  fair 
share  of  the  market. 

That’s  where  our  classified  sales  y 
team  enters  the  picture.  They  can  ' 
offer  dealers  complete  creative 
support,  from  concept  to  completion. 
We’ll  create  an  entire  campaign 
using  full  process  color  that  makes 
a  car  fairly  zoom  off  the  page. 

One  prominent  Ford  dealer  reported 
a  150%  increase  in  sales  after 
running  a  4-color  ad  campaign  in 
The  Register. 

'  Success  breeds  success.  Last  year 
we  ran  32  million  classified  ad  lines 
and  we’re  up  16%  as  of  the  first 
quarter  of  1984.  We’re  committed  to  I 
creating  classified  ads  that  produce  ^ 
results. 

Because  we  insist  on  the  best. 


How  publishers 
sbould  boat 
dielr  employees 
(See  page  14) 
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(See  ^§525 
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Bringing  the  best  home  to  Orange  County, 


A  Division  of  Freedom  Newspapers,  Inc. 
Orange  County,  California 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 
Circulation:  279,452  Daily  311,062  Sunday 

Source:  Media  Records,  1983;  first  quarter  1984. 
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GREATER  CHICAGO 
NEWSPAPERS  NOW 
INCLUDE  LAKE  COUNTY,  IL 
HOUSEHOLDS! 


The  son  has  broken  through  in  Northern  Illinois  ....  The  News- 
Sun  in  Lake  County,  IL,  that  isl  Copley  Press,  Inc.  is  pleased  to  an¬ 
nounce  the  addition  of  The  News-Sun  to  its  GCN  group. 

In  the  Chicago  morket,  GCN  have  always  been  a  “market 
apart,"  reaching  households  NOT  reached  by  The  Chicago  Tribune 
ond  the  Chicago  Sun-Times.  Northern  Illinois  Copley  newspapers 
naw  reach  over  167,000  households  in  affluent  Lake,  Kane,  Will, 
Kendall  and  Grundy  caunties.  With  an  average  EBI  of  $31,000, 
these  same  counties  represent  some  of  the  strongest  buying  power 
in  the  nation. 

For  exomple,  in  recent  dota  ranking  househald  buying  power  in 
314  metropolitan  oreas.  Lake  County  was  ranked  2nd,  Will  and 
Grundy  counties  were  ranked  1 0th  and  Kane  and  Kendall  counties, 
17thl 

If  you  like  what  the  Greater  Chicago  Newspapers  did  for  you 
before,  you’ll  like  us  even  more  now.  We're  getting  bigger  and 
brighter  all  the  time! 

‘Source:  Soles  Marketing  &  Management's  1983  Survey  of  Buying  Power 
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GRUNDY 


Represented  Nationally  by  Sawyer-Ferguson-Walker  Co.,  Inc. 


AURORA 

Beacon-News 

(312)  844-5858 


JOLIET 

Herald-News 

(815)  729-6137 


ELGIN 

Courier-News 

(312)888-7790 

Clpll(UMr<pH! 


WHEATON 

Daily  Journal 

(312)  231-7971 


LAKE  CO. 

News-Sun 

(312)  336-7000 
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You  get  only  one  chance  every  four  years.  So  make  the  most  of  it. 

Watch  The  MacNeil/Lehrer  NewsHour  between  now  and  election  day. 
Complex  campaign  issues  get  the  time  they  deserve.  The  time  you  deserve. 

You  get  more  facts.  You  hear  different  sides.  And  you  get  the  analysis 
you  need  to  understand  completely. 

Respect  the  value  of  your  vote.  The  candidates  do. 

Major  funding  for  The  MacNeil/Lehrer  NewsHour  is  provided  by 
AT&T,  the  national  corporate  underwriter. 

The  MacNeil/Lehrer  ^ 

NEWSHOUR  m 

Weeknights  on  PBS 

AT^ 

Produced  by  WNET/13.  NY.  WETA.  Wash  .  DC.,  and  MacNeil-Lchrer-Qannett  Prod  Funded  by  AT&T.  Public  Television  Stations,  and  CP6.  «>  AT&T  1904 


A  NEW  DIMENSION 
FOR  THE  INDUSTRY 


Newspapers  are,  by  their  very  nature,  autono¬ 
mous  creations.  Each  answers  to  the  drumbeat 
of  a  distinct  readership.  Each  has  chosen  the 
means,  including  the  technology,  it  feels  will 
best  serve  its  audience.  From  one  newspaper 
to  another,  these  technologies  differ  greatly. 

It  was,  therefore,  no  small  task  to  convince 
some  1,300  of  the  nation’s  1,700  metro¬ 
politan  dailies  to  convert  their  page  size 
to  a  Standard  Advertising  Format.  It  took 
the  best  combined  efforts  of  the  International 
Newspaper  and  Marketing  Executives,  the 
American  Association  of  Advertising  Agencies, 
Association  of  National  Advertisers,  National 
Retail  Merchants  Association,  American 
Newspaper  Publishers  Association  and 
Newspaper  Advertising  Bureau. 

It  took  years  of  planning  and  cooperative 
effort  by  all  disciplines  in  the  industry, 
especially  the  dedication  of  the  production 
staffs  of  these  1 ,300  newspapers,  to  make 
it  easier  for  advertisers  and  advertising 
agencies  to  do  business  with  newspapers. 

The  St.  Petersburg  Times  and 
Evening  Independent  are  pleased  to  have 
been  at  the  vanguard  of  this  historic  effort. 

We  salute  those  participants,  on  our  own  staff 
and  throughout  the  industry,  who  have  made 
this  important  goal  a  reality. 

§1.  j^rtpraburn  (Himps 

&  Evening  Independent 
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JUNE 

JULY 
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12  13  14  15  16  17  18 

17  18  19  20  21 
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29  30  31 

26  27  28  29  »  31 

JUNE 

27-30— International  Circulation  Managers  Association,  Sales 

Conference,  Royal  York  Hotel,  Toronto,  Canada. 

27- 7/2— National  Press  Photographers  Association,  Bahia 

Mar  Hotel  and  Yachting  Center,  Fort  Lauderdale,  Fla. 

28— American  Enterprise  Institute  Symposium,  "Is  there  a 

liberal  media  elite  in  America?"  Mayflower  Hotel,  Washington,  D  C. 

28- 29— Allied  Accounting  and  Finance  Officers;  Allied  Personnel 

Managers.  The  Admirality,  Port  Ludlow,  Wash. 

28-30— Montana  Press  Association,  Red  Lion  Motor  Inn,  Mis¬ 
soula,  Mont. 

JULY 

12-14 — Pennsylvania  Newspaper  Publishers’  Association,  Summer  Con¬ 
ference,  Hidden  Valley  Resort,  Somerset,  Pa. 

12-14— Arkansas  Press  Association,  Summer  Convention,  Fair- 

field  Bay  Resort.  Ark. 

12- 14— Virginia  Press  Association,  The  Cavalier,  Virginia  Beach. 

13- 15— South  Carolina  Press  Association,  Summer  Meeting 

Hyatt,  Hilton  Head  Island. 

13-15— Michigan  Press  Association,  Summer  Convention 
Grand  Hotel,  Mackinac  Island. 

15-18— International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives,  Hyatt  Regency,  Maui,  Hawaii. 

19- 21— North  Carolina  Press  Association,  Annual  Convention. 

Pinehurst  Hotel,  Pinehurst. 

20- 22— Alabama  Press  Association,  Summer  Convention,  Gulf  State 

Lodge  and  Convention  Center,  Gulf  Shores. 

AUGUST 

5-10 — Virginia  Press  Association,  Annual  Managers  Meeting, 

The  Cavalier,  Virginia  Beach.  Va. 

23-24 — West  Virginia  Press  Association,  Annual  Convention, 

Canaan  Valley  State  Park,  Davis,  W.Va. 

26-28 — New  York  State  Publishers  Association,  Summer  Meeting, 
Otesaga  Inn,  Cooperstown. 

Seminars/ Workshops/Clinics 


JUNE 

29-30— ANPA  Foundation/Oregon  Newspaper  Publishers  Associa- 


tion.  Northwest 

Portland. 

Literacy  Symposium, 

Hilton 

Hotel 

JULY 

9-7/10— The  Poynter  Institute  for  Media 

School  Internship  Program,  St.  Petersburg. 

Studies. 

High 

9-13 — ANPA  Hands-On  Training  Seminar,  Advanced  Offset  Press 
Operations,  The  Newspaper  Center.  Reston,  Va. 


15- 18 — SNPA  Foundation  Seminar,  'Clouds  Over  the  Sunbelt,"  Univer¬ 

sity  of  Georgia.  Athens. 

23-7/17- The  Poynter  Institute  for  Media  Studies,  Writers'  Camp, 
St.  Petersburg,  Fla. 

23-27 — Rociiester  Institute  of  Technology  Seminar,  Photographic  Science, 
Technical  &  Education  Center  of  the  Graphic  Arts,  Rochester, 
N.Y. 

23-27— ANPA  Management  Introduction  to  Technical  Operations 
Seminar,  The  Newspaper  Center,  Reston,  Va. 

AUGUST 

6-10 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper 
Center,  Reston,  Va. 

12-18 — The  Poynter  Institute  for  Media  Studies,  Newspaper 
Design,  College  Seniors,  St.  Petersburg,  Fla. 

16- 18— Georgia  Press  Association,  Editorial  Seminar, 

DeSoto  Hilton,  Savannah. 

20-23 — Washington  Newspaper  Publishers  Association 

Allied  Dailies  NIE  Workshop,  Evergreen  State  College,  Olympia,  Wash, 
20-24 — ANPA  Advanced  Offset  Press  Operations  Seminar, 

The  Newspaper  Center,  Reston,  Va. 
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V  Drowning  in  news?  -  ^ ' 
UPl  CustonnData  to  the  rescue! 


UNITED  ^RESS  INTERNATIONAL. 


Every  day  it  comes  over  your  wire — a  torrent  of  news.  What’s  right?  What’s  . 
wrong?  What's  important?  Whaf  s  trivial?  What  you  need  is  sateIJite-delivered 
UPl  CustomData' — the  only  service  that  lets  you  design  your  own  newswire. 

UPl  CustomData  separates  all  the  news  you  want  from  all  the  news  you  don’t. 

You  decide  what  you  need.  And  that’s  what  you  get.  Leaving  you  with  more  time’ 
to  do  the  real  work:  writing  and  editing.  Don’t  go  down  for  the  third  time 
in  news.  Grab  hold  of  UPl  CustomData. 

For  further  information  atxjut  ilPrCustomData,  contact  Senior  Vice  President  John  E.  Mantle  1-202-898-8234 


ELLENCE 


THE  1984 


GANNEH  FOUNDATION 


JOURNALISM  SCHOLARSHIPS 


Jhe  Gannett  foundation 
salutes  34  outstanding 
young  Americans  studying  for 
careers  in  journalism. 

They  are  winners  in  the  national 
journalism  scholarship  compe¬ 
tition  sponsored  by  the  Gannett 
Foundation.  These  scholars 
were  selected  from  500  appli¬ 
cants  on  the  basis  of  their  deve¬ 
loping  journalistic  skills,  educa¬ 
tional  aptitude  and  personal 
qualities. 

A  total  of  $60,750  was  awarded. 
Two  entering  freshmen  and 
twenty-five  undergraduates  re¬ 
ceived  one-year  scholarships  of 
$1,500.  Seven  graduate  stu¬ 
dents  were  awarded  $3,000 
scholarships. 

We're  pleased  to  help  these  stu¬ 
dents  prepare  for  journalism 
careers  through  the  Gannett 
Foundation  scholarship  pro¬ 
gram.  It  represents  our  commit¬ 
ment  to  journalism.  education— 
and  our  investment  in  the 
future. 


SCHOLARSHIP 

SELECTION 

COMMIHEE 

Committee  Chairman 
R.  Neale  Coppie 
Dean 

School  of  Journalism 
University  of  Nebraska 

Sharon  S.  Brock 
Assistant  Professor 
Assistant  to  the  Director 
School  of  Journalism 
Ohio  State  University 

Donald  W.  Carson 
Head 

Department  of  Journalism 
University  of  Arizona 

Richard  R.  Cole 
Dean 

School  of  Journalism 
University  of  North  Carolina  at 
Chapel  Hill 

Felix  Gutierrez 
Chair 

Graduate  Studies 
School  of  Journalism 
University  of  Southern  California 

Sharon  M.  Murphy 
Head 

Graduate  Studies 
School  of  Journalism 
Southern  Illinois  University 


GANNEH  FOUNDATION 
CONTRIBUTIONS 
TO  JOURNALISM 

A  brochure,  Gannett 
Foundation  Contributions  to 
Journalism,  is  available  on 
request  from: 

Gerald  N.  Sass 

Vice  President/Cducation 

Gannett  Foundation 

Lincoln  Ibwer 

Rochester,  New  York  14604 

(716)262-3315 


Gannett  Foundation 


WE  SUPPORT:  JOURNAUSM  EDUCATION  &  PROFESSIONAUSM 


MID  CAREER  DEVELOPMENT  •  FIRST  AMENDMENT  FREEDOMS 


OPPORTUNITIES  FOR  MINORITIES  &  WOMEN  •  JOURNALISM  RESEARCH 


ENTERING  FRESHMEN 


University  of  Oklahoma 


University  Flmv  Nexko 


UNDERGRADUATES 


Cecelia  N.  Comito 
Carroll.  Iowa 
Iowa  State  University 


nnanarive  P.  Due 
Miami.  Pkwida 
northwestern  University 


Gabriel  A.  ruentes 
Chkago.  Iiilaob 
northwestern  University 


Christopher  j.  Qaudet 
Cngiewood,  Colorado 
University  of  Denver 


Laura  P.  Castaneda  Hoyt  C.  Coffee 

South  Cl  Monte.  California  Chambiee.  Georgia 
University  of  Southern  University  of  Qeo^ 

California 


Jennifer  C.  fienjamin 
Lawrence.  Kansas 
University  of  Kansas 


Kimberly  It  neuffer 
Hermbton.  Oregon 
Oreooo  State  UiUvei 


Daryn  A.  Kagan 
Beverly  Hllb,  California 
Stanford  University 


Robert  D.  Karwath.  Jr 
Davenport  Iowa 
University  of  Kansas 


Don  S.  Knox 
Lakewood.  Colorado 
University  of  Kansas 


JohnG.  Mastrini 
Pueblo.  Colorado 
University  of  Denver 


DarelJ.Jevens 
Cau  Claire,  Wisconsin 
n<^western  University 


Vonn  R.  Jones 
Aurora.  Mebraska 
Univer^  of 
llebraska-Uncoin 


Cllen  S.  Plotkin  DonnaJenee  Riedle 

San  Bernardino.  California  Wheaton.  Illinob 

University  of  Southern  Drake  University 

California 


Marfa  T.  Ruiz  Gayle  C.  Turim 

Baldwin  Pkrk,  California  Brooklyn.  Mew  Wvfc 
Univei^  of  Southern  Hew  W)rk  Univcfsitv 
California 


Lori  M.  ilorlem 
Montkello.  Minnesota 
St.  Cloud  State  University 


John  T  Penodin 
Kingman.  Arizona 
University  of  Arizona 


KuitJ.  Rosenberg 
Stony  Brook.  Hew  York 
Uniwrsity^  north 
Carolina  at  Chapel  Hill 


\biene  D.  Van  Kooten 

PelU.kwa 

Iowa  SUte  University 


Vaierie  A.  Walker  Wendy  LWcyen 

fhnsacola.  Florida  St  Louis.  Missouri 

Florida  A  d(M  University  Indiana  Univei^ 


PhilWIIIUms 
Murfreesboro.  Iknnessee 
Mid-%nneasee  Slate 
University 


GRADUATES 


Katherine  C  McAdams  Rosalind  t.  PtMteil 

Greensboro,  north  Carolina  Orlando.  Florida 

University  of  north  northwestern  University 

Carolina  at  Chapel  Hill 


nicholasA.Foi 
Binghamton,  new  York 
Columbia  University 


ValorfeG  Grigoli 
Maple  Heights.  Ohio 
Syracuse  Dniversitv 


Alan  W.  Boyer 
Manhattan.  Kansas 
Kansas  State  University 


Sharon  A.  Bramlett 
Noomington.  Indiana 
Indiana  university 


Kenneth  Campbell 
Whiteville,  north  Carolina 
Univer^^  north 
Carolina  at  Chapel  Hill 
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Robert  U.  Brown,  President  Jsmes  Wright  Brown 
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They  said  it  couldn’t  be  done 

The  newspaper  business  has  accomplished  in  a  little  less  than  four 
years  what  most  people  thought  could  never  be  accomplished — it 
brought  hundreds  of  publishers,  each  one  jealous  and  protective  of 
his  own  newspaper  style,  into  agreement  on  standardized  page  sizes 
and  advertising  units. 

Many  newspaper  executives,  realizing  that  lack  of  standardization 
made  the  purchase  of  newspaper  advertising  difficult  and  costly  and 
was  therefore  diverting  advertising  into  other  media,  had  nurtured 
the  impossible  dream  for  years.  It  was  a  common  topic  whenever 
large  advertisers  or  their  advertising  agents  spoke  to  publisher 
groups:  Make  your  medium  easier  to  buy  and  we  will. 

Very  little  was  done  about  it  until  Kay  Graham,  then  chairman  of 
the  American  Newspaper  Publishers  Association,  appointed  Walter 
Mattson,  president  of  the  New  York  Times,  chairman  of  a  committee 
to  develop  a  standard  advertising  unit  system.  At  that  time  there 
were  439  different  formats,  layouts  and  measurements.  The  first 
program — a  compromise  with  ad  sizes  designed  to  fit  the  gi’eatest 
number  of  papers — became  operational  on  Sept.  1,  1981. 

Since  then  the  program  has  gone  through  a  series  of  refinements, 
including  the  substitution  of  inches  for  agate  lines  as  a  measurement 
of  advertising  space.  As  of  June  9, 1,297  dailies  representing  92%  of 
total  daily  newspaper  circulation  declared  they  will  be  in  “total  con¬ 
formity”  with  the  Expanded  SAU  System  on  July  1.  Another  200 
newspapers  representing  4%  of  total  circulation  will  accept  the  new 
sizes  and  bill  in  column  inches.  At  that  point  advertising  agencies  will 
be  able  to  reach  96%  of  total  daily  newspaper  circulation  in  standard 
sizes  and  formats.  Additional  dailies  have  indicated  they  will  join  the 
bandwagon  shortly. 

E&P  has  tracked  this  change  as  it  has  developed  and  this  issue  is 
the  third  time  E&P  has  presented  an  up-to-date  listing  of  the  news¬ 
papers  committed  to  the  program  of  standardization.  It  represents 
our  dedication  to  and  promotion  of  the  principle  of  standardization. 
Anything  that  makes  newspaper  advertising  less  costly  and  difficult 
to  buy  should  be  good  for  the  business.  We  believe  it  will  be  proven 
over  the  years  to  come. 

Off/ce  of  censorship 

The  General  Accounting  Office  has  revealed  that  120,000  employes 
now  working  for  the  Federal  Government  have  agreed  in  writing 
that  for  the  rest  of  their  lives  they  will  submit  for  censorship  any 
speech,  article  or  book  they  produce  that  concerns  the  sources  and 
methods  of  intelligence  gathering. 

The  figures  are  shocking.  Based  on  replies  to  a  questionnaire  from 
43  separate  government  agencies  they  indicate  how  pressure  to 
protect  one’s  job  can  produce  conformity  with  restrictive  and,  we 
believe,  illegal  censorship  practices.  The  accounting  office  revealed 
the  Defense  Department  reviewed  2,784  articles  and  books  in  1981, 
6,457  in  1982  and  10,088  in  1983. 

We  have  never  had  an  Office  of  Censorship  in  this  country  in 
peacetime,  but  we’ve  got  one  now.  This  has  happened  under  an  old 
Presidential  executive  order  before  he  withdrew  the  new  and  broad¬ 
er  proposal  in  February.  How  long  will  Congress  permit  such  a  gag 
applied  to  government  executives  and  employes? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  bean  merged:  The  Journalist 

established  March  22. 1884,  Newspaperdom  established 

March.  1892.  the  Fourth  Estate.  March  1. 1894;  Editor  & 

Publisher.  June  29. 1901 :  Advertising.  January  22. 1925 

Edttor 

Robert  U.  Brown 
News  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  M.  Kathleen  Guzda, 

Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Judith  Seifer 
Advertising  Manager 
Donaid  L.  Parvin 
Saies  Representatives 
Marc  Goldstein,  Robert  J.  Mathes, 

Charles  E.A.  Muldaur,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Karen  Raugust 
Circuiation  Manager 

Wilfred  E.  Richards 

Photocomposition  Manager 
Jacquelyne  Mountcastle 
Librarian 
Juanita  Hatcher 

OFFiCES 

Generai:  575  Lexington  Ave,  New  York,  N.Y, 
10022;  (212)  752-7050.  TELEX  12  5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
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Letters  to  the  Editor 


He’s  critical  of  New  York  News  execs 


You  covered  all  the  editorial  and 
advertising  bases  in  your  April  28 
issue  lead  story  about  the  New  York 
News,  “Foul-up  in  New  York.”  But 
neither  you  nor  your  many  sources 
seemed  concerned  about  the  readers’ 
interest  in  the  whole  flap. 

If  Suzanne  Hamlin’s  critical  food 
reporting  had  enough  merit  to  appear 
in  the  newspaper’s  main  editorial  sec¬ 
tions,  something  only  implied  in  your 
story,  why  not  run  it  in  the  “Good 
Living”  food  section?  Because 
“Good  Living”  isn’t  plainly  labeled 
“An  advertising  supplement,”  read¬ 
ers  probably  think  the  section’s  edito¬ 


rial  fare  is  as  objective  as  the  rest  of 
the  paper.  In  short,  they  are  being 
deceived. 

Furthermore,  Ms.  Hamlin  and  her 
editor  deserve  the  benefit  of  the  doubt 
about  their  motivations.  The  advertis¬ 
ing  department’s  bellowing  about 
attempts  to  “torpedo”  the  section, 
rather  than  disputing  the  article  on  its 
journalistic  merits,  make  it  sound  like 
the  advertisers  really  do  have  some¬ 
thing  to  hide. 

Years  ago,  when  I  was  a  news  edi¬ 
tor  assigned  to  prepare  my  first 
advertising  supplement,  1  was  sure 


readers  would  value  from  the 
documented  “repair  ripoflfs”  article  I 
planned  for  the  lead  of  a  “car  care” 
section.  That  almost  cost  me  my  job, 
even  though  the  article  never  ran. 

It’s  natural  for  editors  to  think  that 
once  you  attract  reader  interest  with 
useful,  newsy  reportage,  the  advertis¬ 
ers  get  the  exposure  for  which  they 
paid.  Too  bad  the  News’  advertisers 
don’t  recognize  that,  nor  do  its  busi¬ 
ness  executives. 

Bob  Donath 

(Donath  is  editor,  Business  Marketing, 
a  trade  magazine  published  by  Crain 
Communications.) 


President  Reagan  prompts  this  letter 


With  a  background  including  12 
years  in  daily  newspaper  display 
advertising  and  17  years  in  daily 
newspaper  newsrooms.  North  and 
South,  I  can  understand  why  daily 
newspaper  stockholders  think  a 
charming  young  man  who  picks  up 
prepared  ads  at  department  stores,  is 


worth  more  than  anyone  in  the  news¬ 
room. 

But  I  am  still  not  convinced  why 
they  think  he  should  give  the  news¬ 
room  orders  to  play  up  this  story,  or 
play  down  that  one,  when  he  becomes 
publisher:  an  observation  by  an  old 
(77  yrs.)  curmudgeon  prompted  by 


President  Ronald  Reagan’s  reference 
last  week  to  the  way  portions  of  the 
news  media  hailed  Castro  as  a  modern 
George  Washington  when  he 
unseated  the  statesman  Batista  whom 
I  recognized  even  then  as  having  the 
soul  of  a  poet. 

Thorne  Lane 
P.O.  Box  278 
Hogansville,  Ga.,  30230 


Surprised  to  see  judge  honored 


The  ombudsman  at  the  Sacramento 
(Calif.)  Bee  is  supposed  to  be  a  watch¬ 
dog  over  reporters.  But  who  is  tc 
scrutinize  him? 

Richard  P.  Cunningham  s  column 
“With  the  Ombudsmen”  (E&P,  May 
5)  left  unanswered  this  fundamental 
question. 

With  all  due  respect  to  Judge  Good¬ 
win,  I  was  surprised  to  read  in  the 
Mar.  31  E&P  (“Judge  gets  honorary 
membership  in  WlCl”)  that  he  was 
granted  honorary  membership,  at 
least  in  part  because  of  his  opinion  in 
Oregon  v.  Buchanon,  250  Or.  244 
(1968). 

If  the  opinion  “assisted  legislators 
in  the  adoption  of  the  Oregon  Shield 
Law,”  it  wasn’t  intentional.  As  Ore¬ 
gon  Reports  accurately  summarizes 
the  decision,  “The  (Oregon)  Supreme 
Court,  Goodwin,  J.,  held  that  free¬ 
dom  of  press  did  not  give  newspaper 
reporters  constitutional  right  to  pre¬ 
serve  anonymity  of  an  informer  in 
face  of  a  court  order  requiring  dis- 
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closure.”  The  decision  was  appealed 
to  the  U.S.  Supreme  Court,  which 
denied  petition  for  certiorari  June  10, 
1968 

It  IS  interesting  to  note  that  Good¬ 
win  was  appointed  to  the  U.S.  Court 
of  Appeals  by  President  Nixon  and 
that  Edward  Leavy,  who  ruled 
Buchanon  in  contempt  of  court  at  the 


county  circuit  court  level,  was  just 
appointed  to  the  U.S.  District  Court 
in  Portland  by  President  Reagan. 

Dane  S.  Claussen 

(Claussen  is  publisher  of  Oregon  Com¬ 
mentator,  and  a  former  associate  edi¬ 
tor,  vice-chairman  and  acting  chair¬ 
man  of  the  Oregon  Daily  Emerald,  of 
which  Buchanon  was  editor  when  the 
case  was  filed.) 


TEMPEST 

Los  Angeles  Times  readers  look  for,  expect 
and  regularly  get  exclusive  disjsatches  from 
Times  writers  assigned  to  the  country’s 
major  geographical  areas.  Serving  them 
from  the  Southwest  with  in^ht  and  vivid 
reporting  on  social,  political  and  economic 
issues  is  the  chief  of  the  Times  bureau  in 
Houston — Rone  Tempiest 
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Print  media  uproar 

Print  press  says  Democratic  Nationai  Convention  planners  have, 
more  than  ever  before,  given  broadcasters  better  space  for  coverage 


By  James  E.  Roper 

The  print  media  is  in  an  uproar  over 
arrangements  for  covering  the  Demo¬ 
cratic  National  convention  July  16- 
20. 

Spokesmen  assert  that  the  building 
selected  for  the  meeting,  two-year- 
old  Moscone  Center  in  the  heart  of 
San  Francisco,  is  completely 
inadequate  for  a  national  nominating 
convention. 

Others  say  the  Democratic  Party,  in 
allocating  space  and  viewing 
positions,  has  —  more  than  ever 
before  —  favored  broadcasters  over 
the  print  press. 

Some  say  poor  planning,  confusion 
and  parsimony  among  Democrat 
staffers  have  aggravated  a  difficult 
situation,  causing  further 
deterioration  of  working  facilities 
available  to  the  writing  press. 

“They  are  the  worst  I've  ever 
worked  in,”  says  Don  C.  Womack 
who  has  been  involved  in  convention 
coverage  for  32  years.  He  has  worked 
the  Democratic  and  Republican  con¬ 
ventions  as  a  reporter,  superinten¬ 
dent  of  the  Senate  Press  Gallery  and, 
now,  as  a  consultant  to  the  gallery. 

“The  writing  press  is  a  poor  step¬ 
child  (to  broadcasters),”  says  Robert 
E.  Petersen  Jr.,  the  current  superin¬ 
tendent  of  the  Senate  gallery. 

“They  (the  Democrats)  nickle-and- 
dimed  us  to  death,”  says  Thayer  V. 
llisley,  superintendent  of  the  House 
Press  Gallery. 

“The  hall  is  a  disaster,  com¬ 
pounded  by  their  refusal  to  design  the 
stands  (so  more  writers  could  see); 
this  is  the  worst  I’ve  ever  seen;  it's 
outrageous,”  says  Roy  L.  McGhee, 
superintendent  of  the  Senate  Per¬ 
iodical  Gallery,  now  involved  with  his 
third  set  of  conventions. 

“It  (the  allocation  of  space  to 
broadcasters  at  the  expense  of  the 
print  media)  keeps  getting  worse,” 
says  Maurice  Johnson,  superinten¬ 
dent  of  the  Senate  Press  Photog¬ 
raphers  Gallery. 

All  of  these  superintendents  have 
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been  engaged  in  negotiations  with  the 
Democratic  National  Committee  and 
they  generally  have  the  support  of 
their  constituencies. 

Disappointed  as  they  are,  the  nego¬ 
tiators  for  the  press  feel  they  have 
made  some  inch-by-inch  progress  in 
overcoming  handicaps  of  the  Mos¬ 
cone  Center,  named  after  the  assas¬ 
sinated  San  Francisco  mayor,  George 
R.  Moscone. 

The  hall  is  shaped  like  a  shoe  box, 
the  length  of  three  football  fields  and 
about  one-third  as  wide.  The  floor  is 
level.  The  ceiling  is  37  feet  high.  But 
all  along  each  lenghty  side  are  arches 
that  extend  up  from  the  floor,  across 
the  ceiling  and  down  the  wall  on  the 
opposite  side  of  the  hall.  A  person 
sitting  with  his  back  to  the  wall  on  a 
long  side  can  see  in  front  of  him,  but 
not  very  far  to  the  left  or  right  because 
his  view  will  be  obstructed  by  an  arch 
seven  feet  deep. 

At  the  convention,  the  podium  will 
be  midway  on  a  long  side.  The  writing 
press  will  be  in  seats  on  either  side  of 
the  podium.  But  occupants  of  about 


half  the  seats  will  find  their  views  of 
the  podium  partly  or  wholly  blocked 
by  the  arches. 

Further,  convention  officials  origi¬ 
nally  planned  to  leave  all  the  writing 
press  seats  on  the  level  floor  without 
any  tiering.  They  said  this  would  help 
the  reporters  to  peek  under  the  arches 
to  see  the  podium.  At  the  same  time, 
however,  the  press  could  hardly  see 
the  delegates  who  would  be  sitting  at  a 
distance  on  the  same  level.  Almost 
everyone  figured  to  be  unhappy. 

This  was  the  situation  last  January 
when  Gene  Russell  joined  the  Demo¬ 
cratic  National  Committee  as  its 
director  of  communications  respons¬ 
ible  for  making  press  arrangements 
for  the  convention. 

One  of  his  first  moves  was  to  start 
persuading  Rosalind  Wyman,  chief 
executive  officer  of  the  convention, 
to  drop  the  requirement  of  the  two 
previous  conventions  that  —  for 
security  reasons  —  journalists  must 
pick  up  their  credentials  anew  each 

(Continued  on  paf>e  24) 
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Should  audit  bureaus  be  compared? 

Weekly  publisher  miffed  after  being  told  he  should  not  tout 
Audit  Bureau  of  Circulations  and  criticize  other  auditing  firm 


By  M.K.  Guzda 

When  an  editor  exaulted  the  Audit 
Bureau  of  Circulations  in  a  pro¬ 
motional  ad  for  his  weekly  news¬ 
paper,  he  didn’t  expect  repercussions 
from  the  newspaper  auditing  commu¬ 
nity. 

“Look  at  the  company  we  keep,” 
suggested  the  Feb.  17,  1984  ad,  listing 
the  New  York  Times,  Wall  Street 
Journal,  Boston  Globe,  National 
Geographic,  Time,  Worcester  Tele¬ 
gram  and  Washington  Post,  among 
others.  “All  of  these,  plus  hundreds 
more  of  this  country’s  most  reputable 
publications  have  their  circulations 
audited  by  ABC  .  .  .  the  only 
independent  auditing  company  they 
and  all  leading  advertisers  subscribe 
to. 

“Why?”  the  ad  continues.  “ABC  is 
strict.  It  only  counts  paid  circulation. 
Its  credibility  is  unmatched.  It 
doesn’t  count  free  distribution.  It 
gives  the  smart  advertiser  that  which 
he  most  wants  to  know  —  how  many 
are  willing  to  pay  for  a  publication  to 
read  it  .  .  .  because  they  want  it.” 

In  conclusion  the  ad  stated,  “And 
the  Cape  Codder  is  the  only  ABC 
audited  publication  in  the  7  Cape  Cod 
towns  we  cover.” 

Because  the  ad  implies  —  to  the 
auditing  bureaus,  at  least  —  that  any 
service  besides  ABC  is  substandard, 
Gordon  Wright,  general  manager  of 
The  Cape  Codder  in  Massachusetts, 
was  asked  to  discontinue  his  promo¬ 
tion. 

“I  believe  you  ought  to  consider 
some  facts  in  any  decision  to  repeat 
the  ad  or  to  publish  others  of  a  similar 
thrust,”  responded  Leonard  Gold- 
blatt,  managing  director  of  Certified 
Audit  of  Circulations,  to  Wright  in  a 
letter  market  March  6,  1984. 

“The  ad  is  obviously  directed  at  the 
credibility  of  circulation  numbers  cer¬ 
tified  to  by  CAC  Inc.  on  behalf  of  its 
member  publications  in  your  market. 
I  suggest  to  you  that  such  an  attempt 
to  discredit  any  universally  accepted 
system  of  auditing  could  have  nega- 
tive  consequences  for  the 
believability  of  the  numbers  issued  by 
ABC  on  behalf  of  your  Cape  Codder 
and  Yarmouth  Port  Register.” 

Goldblatt  elaborated  by  describing 
the  New  Jersey-based  CAC  as 
“exactly  like  ABC  in  that  it  is  gov- 


Dave  Keil 

Audit  Bureau  president 

erned  by  a  Board  of  Directors  com¬ 
prising  equal  representation  from 
agencies,  advertisers  and  publishers. 
The  current  roster  is  .  .  .  all  reput¬ 
able  and  prestigious  organizations 
and  persons.  They  are  no  less  strict 
than  the  ABC.” 

As  well,  Goldblatt  took  issue  with 


“However,”  Keil 
continued,  “ABC  does  not 
believe  that  publicity  or 
promotion  efforts  citing 
ABC  membership  should 
either  directly  or  indirectly 
question  the  credibility  of 
other  industry-supported, 
tripartite  audit  bureaus. 


Wright’s  claim  that  ABC  is  “the  only 
independent  auditing  company  they 
and  all  leading  advertisers  subscribe 
to.” 

“Valued  CAC  members  are  the 
New  York  Times  and  Chicago  Tri¬ 
bune  whose  subsidiary  community 
papers  are  regularly  audited  by  us,” 
he  said,  adding  that  CAC  also  audits 
the  subsidiary  papers  of  the  Quincy 


(Mass.)  Patriot  Ledger,  which  is 
listed  in  the  promotional  ad  as  part  of 
the  company  the  Cape  Codder  keeps 
as  an  ABC  member. 

Additionally,  the  assertion  that  the 
sea-town  weekly  “is  the  only  ABC 
audited  publication  in  the  7  Cape  Cod 
towns  (it)  covers,”  is  erroneous 
because  “there  are  at  least  three  ABC 
dailies  with  large  numbers  in  Barnst¬ 
able  County,  significant  mail  circula¬ 
tion  by  the  Wall  Street  Journal,  New 
York  Times,  and  others,  plus  dozens 
of  ABC-audited  magazines,”  Gold- 
blaft  said. 

And,  as  an  example  of  what  kind  of 
situation  Wright’s  ad  could  produce, 
Goldblatt  ended  his  letter  with  the 
following: 

“Let  me  share  with  you  what  hap¬ 
pened  in  a  recent  situation  involving 
two  daily  newspapers  published  in  the 
same  city  here  in  the  East.  One  is 
ABC  and  the  CAC.  The  ABC  news¬ 
paper  engaged  in  the  same  kind  of 
belittling  the  CAC  numbers  of  its 
opponent. 

“The  CAC  paper  replied,  not  only 
in  house  ads  but  in  personal  letters  to 
all  advertisers  with  recitations  of 
some  recent  events  in  which  AB(r  has 
been  in  litigation  —  stories  which 
have  been  appearing  in  both  the  pop¬ 
ular  ad  trade  press.  As  a  result,  local 
advertisers  have  been  most  confused 
about  the  accuracy  of  any  audited 
numbers.  Moreover,  radio  and  tv  are 
having  a  field  day.” 

Apparently  nonplussed  by  CAC’s 
response  to  the  ad,  Wright  reiterated 
his  stance  in  a  return  letter  posted 
March  12. 

“My  comment  will  be  brief,”  he 
said.  “It’s  erroneous  for  you  to  com¬ 
pare  yourself  with  ABC.  Your 
auditing  may  be  no  less  strict;  but  in 
fact,  it  should  be  more  strict.  Give¬ 
aways  have  no  circulation  revenue  to 
reconcile  ‘receivership’. 

“In  your  letter,  you  state  you  are 
auditing  publications  with  per-issue 
average  distribution  into  20  million 
households.  1  ask,  is  that  a  net  figure 
after  deducting  all  those  that  wind  up 
in  Post  Office  waste  baskets?  I  sus¬ 
pect  not. 

“Anyway,  what’s  the  point  of  all 
this?  You  continue  to  do  your  thing. 
We’ll  do  ours,  including  the  continua¬ 
tion  of  promoting  why  an  ABC  audit  is 
much  more  valuable  to  an  advertis- 
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er,”  Wright  concluded,  apparently 
thinking  the  issue  laid  to  rest. 

But  on  March  19,  he  received  a  let¬ 
ter  from  M.  David  Keil,  president  and 
managing  director  of  ABC,  saying  he 
concurred  with  Goldblatt’s  sugges¬ 
tion  that  the  ad  be  discontinued. 

Keil  said  “ABC  encourages  its 
members  to  publicize  their  ABC 
membership  and  the  information  con¬ 
tained  in  their  ABC  Publisher's  State- 


“/  think  this  is 
insufferabie,”  he  wrote  in  a 
memo  to  Wright.  “If  we 
cannot  brag  about  ABC 
membership  on  the 
grounds  that  it  has  tougher 
standards  than  CAC,  then 
whaVs  the  point  of  our  ABC 
membership? 


ments  and  Audit  Reports  that  is  valu¬ 
able  to  advertisers. 

“As  a  tripartite  membership  organ¬ 
ization,  which  includes  advertisers, 
agencies  and  publishers,  ABC  is  dedi¬ 
cated  to  the  principle  of  audited  or 
verified  circulation  information. 

“However.”  Keil  continued, 
“ABC  does  not  believe  that  publicity 
or  promotion  efforts  citing  ABC 
membership  should  either  directly  or 
indirectly  question  the  credibility  of 
other  industry-supported,  tripartite 
audit  bureaus. 

“While  we  certainly  have  no  way  of 
knowing  the  intent  of  the  ad  in  ques¬ 
tion,  we  must  express  a  concern  that, 
by  implication,  it  may  question  the 
credibility  of  CAC  and,  in  so  doing, 
raise  doubts  on  the  fundamental  con¬ 
cept  of  all  audited  circulation 
information.” 

An  ad  such  as  Wright’s  would  be 
“counterproductive  to  the  mutual 
objectives  that  all  of  us  share,  and 
hope  that  you  will  consider  the 
direction  of  future  publicity  and  pro¬ 
motion  efforts,”  Keil  concluded.  “In 
this  connection,  I  can  assure  you  that 
Mr.  Goldblatt  has  taken  a  similar 
position  in  situations  that  involve 
CAC  members’  publicity  and  promo¬ 
tion  efforts  when  we  have  called  them 
to  his  attention.” 

Stupified  by  Keil’s  stance,  he  said, 
Wright  waited  thirty  days  before 
replying. 

“Why  on  earth  would  you  stand 
with  your  competition  —  competition 
whose  credibility  should  be  ques¬ 
tioned?  That  I  do  not  understand.” 

Wright’s  editor  and  publisher,  Mal¬ 
colm  Hobbs,  was  equally  mystified. 

“I  think  this  is  insufferable,”  he 
wrote  in  a  memo  to  Wright.  “If  we 
cannot  brag  about  .'VBC  membership 


on  the  grounds  that  it  has  tougher 
standards  than  CAC,  then  what’s  the 
point  of  our  ABC  membership? 

“As  soon  as  it  became  clear  that  the 
Cape  Codder  was  badly  beating  the 
(other  local  weekly),  it  (the  other 
weekly)  quickly  withdrew  from  ABC 
and  joined  CAC  which  was  cheaper 
and  not  as  complete  with  lower  stan¬ 
dards,”  Hobbs  asserted.  “Plus,  no 
longer  could  advertisers  compare  ap¬ 
ples  with  apples.” 

Wright  repeated  his  quandary  to 
Keil,  asking  for  further  explanation. 

“Do  you  really  think  that  criticism 
of  Ford  reflects  on  Mercedes,  or  the 
Postal  System  on  U  PS ,  or  Cape  Cod  ’  s 
Wills  Air  on  American  Air¬ 
lines  ...  or  CAC  on  ABC?  It 
shouldn’t. 

“You  do  compete,  don’t  you?  It 
has  been  your  differences  which  have 
appealed  so  much  to  us.  Viva  la  differ¬ 
ence. 

“Are  you  telling  us  we  cannot  ques¬ 
tion  the  credibility  of  CAC  in  an  ad 
and  remain  an  ABC  member?” 

Agreeing  that  “ABC  is  second  to 
none  in  its  field,”  Keil  affirmed  the 
advantages  of  ABC  membership  for  a 
publisher  “are  both  numerous  and 
substantial  .  .  . 


“However,”  he  said,  “we  do  not 
believe  that  the  overriding  principle 
of  verified  circulation  information  is 
enhanced  when  competition  between 
publishers  calls  into  question  the 
competency  or  credibility  of  other 
industry-supported,  tripartite  audit 
bureaus.” 

In  a  telephone  interview,  Keil  repe¬ 
ated  his  philosophy  against  creating 
competitive  controversies  between 
audit  bureaus,  which  he  said  all  shoot 
for  the  same  goal. 

“I’m  not  chastising  our  member. 
We  believe  we  are  the  very  best,  but 
we  don’t  believe  it  does  the  industry 
any  good,”  to  create  questions  about 
the  credibility  of  any  audit  bureau. 

Although  Wright  has  run  the  con¬ 
troversial  ad  only  once  since  the  cor¬ 
respondence  from  the  audit  bureaus, 
he  remains  perplexed. 

“ABC  has  practically  all  the  dailies 
and  some  of  the  better  weeklies  in  the 
U.S.,  and  we  pay  a  lot  more  to  be  a 
member  of  the  ABC  than  we  would  to 
the  CAC,”  his  voice  said  before  trail¬ 
ing  off  in  bewilderment.  “I  like  the 
ABC;  I  think  it’s  the  best,  but  these 
people  seem  to  cooperate  more  with 
their  own  competitors  than  their  own 
clients.” 


Supreme  Court  says: 

Oklahoma  cable  tv  systems  can 
air  wine  and  beer  commerciais 


The  U.S.  Supreme  Court 
invalidated  an  Oklahoma  state  law 
that  barred  cable  television  systems 
in  Okalahoma  from  distributing  wine 
and  beer  commercials  included  in 
programs  that  the  systems  pick  up 
from  out-of-state  television  stations. 

The  court,  in  a  9-0  decision  June  18, 
said  that  “rules  of  the  Federal  Com¬ 
munications  Commission  —  which  do 
not  bar  wine  and  beer  commercials  — 
preempt  any  state  or  local  regula¬ 
tion  ...  of  signals  carried  by  cable 
television  systems.” 

It  said  the  Oklahoma  statute  “tres¬ 
passes  into  the  exclusive  domain  of 
the  FCC.”  This  suggested  that  local 
cable  laws  regulating  such  matters  as 
sexually-oriented  films  also  may  be 
invalid.  Some  communications  law¬ 
yers  also  thought  that  it  might  prevent 
municipalities  from  imposing  pro¬ 
gram  restrictions  as  part  of  the 
arrangements  for  granting  cable 
franchises. 

Current  FCC  rules  allow  local 
authorities  to  grant  cable  franchises 
and  supervise  construction  of  the  sys¬ 
tems,  but  not  to  regulate  program¬ 
ming. 

The  court’s  ruling  came  on  an 
appeal  by  Capital  Cities  Broadcasting 


against  a  decision  by  the  10th  U.S. 
Circuit  Court  of  Appeals  that  the 
Oklahoma  statute  was  valid. 

Before  the  Supreme  Court,  lawyers 
for  the  state  argued  that  the  21st 
Amendment  repealing  prohibition 
gave  states  wide  authority  over  sale  of 
alcoholic  beverages.  The  state’s 
decision  to  ban  the  cable  pick-up  of 
wine  and  beer  ads,  the  lawyers  con¬ 
tended,  was  within  that  constitutional 
authority.  The  Supreme  Court  dis¬ 
agreed. 

Garland  to  head 
D.C.  press  club 

Susan  Garland  of  the  Newhouse 
News  Service  has  been  elected  presi¬ 
dent  of  the  500-member  Washington 
Press  Club,  succeeding  Betty  Anne 
Williams  of  the  Associated  Press. 

Other  officers  elected  by  the  club  in 
Washington  are;  Cheryl  Arvidson. 
Cox  Newspapers,  1st  vice  president: 
Walter  Froehlich,  International  Sci¬ 
ence  Writers,  2nd  vice  president; 
Marlene  Liddell,  Smithsonian 
Magazine,  3rd  vice  president;  Char- 
mayne  Marsh  of  the  office  of  the 
House  Democratic  leader,  treasurer; 
and  Elaine  Povich,  UPl,  secretary. 
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Who  fabricated  what? 

New  Yorker  magazine  editor  defends  staffer  against  allegations 
in  Wall  Street  Journal  article;  WSJ  says  article  was  accurate 


Reports  in  the  Wall  Street  Journal 
and  New  York  Times  that  a  long-time 
writer  at  the  New  Yorker  magazine 
invented  or  rearranged  characters, 
conversations  and  places  in  his  arti¬ 
cles  were  “completely  misleading 
and  based  on  misquotations,”  the 
magazine's  editor  says. 

The  New  Yorker  editor  William 
Shawn  strongly  defended  the  writer, 
Alastair  Reid,  against  charges  that 


He  catted  the  Times 
and  Watt  Street  Journal 
accounts  of  Reid’s 
writing  techniques  “just 
thoroughly  incompetent 
reporting.” 

Reid  had  sometimes  created  people, 
places  and  events  in  ostensibly  jour¬ 
nalistic  articles  as  a  way  to  present  a 
“larger  reality.” 

“No  action  is  planned  against  Mr. 
Reid  because  Mr.  Reid  did  nothing 
wrong,”  Shawn  told  E&P  in  a  tele¬ 
phone  interview. 

He  called  the  Times  and  Wall  Street 
Journal  accounts  of  Reid's  writing 
techniques  “just  thoroughly 
incompetent  reporting.” 

Reid's  alleged  use  of  composites 
was  first  described  in  a  June  18  front¬ 
page  Wall  Street  Journal  story  by 
Joanne  Lipman. 

The  story  stirred  something  of  a 
sensation  because  the  New  Yorker 
has  a  reputation  for  thoroughly 
checking  every  checkable  fact  in  all 
its  articles — fiction  as  well  as  non¬ 
fiction. 

Shawn  said  any  checkable  fact  in 
Reid's  stories  were  checked. 

Further,  Shawn  said,  whenever 
Reid  did  rearrange  or  disguise  ele¬ 
ments  in  a  story,  the  reader  was  tip¬ 
ped  —  and  the  changes  were  often 
made  for  more  than  artistic  reasons. 

For  example,  Shawn  referred  to  a 
1%1  article  cited  by  the  Wall  Street 
Journal.  In  it,  Reid  describes  patrons 
at  a  “small,  flyblown  bar  by  the  har¬ 
bor,  a  favorite  haunt  of  mine,”  watch¬ 
ing  and  jeering  a  speech  by  Generalis¬ 
simo  Francisco  Franco.  The  article 


quotes  some  stirring  political  remarks 
by  a  bartender. 

Actually,  Reid  watched  the  speech 
in  the  home  of  a  friend. 

But  the  misrepresentation  is  not  so 
sinister,  Shawn  said.  The  friend,  he 
said,  was  the  bartender,  the  remarks 
were  actually  made  —  and  disguising 
the  episode  is  a  not  unusual  journalis¬ 
tic  technique. 

“This  was  1961,  and  had 
he  .  .  .  (identified)  the  bartender 
criticizing  the  government,  he  would 
have  gotten  him  in  trouble.  This  is  the 
same  thing  that's  done  when  jour¬ 
nalists  are  writing  about  the  Soviet 
Union  or  Poland  —  you  have  to  dis¬ 
guise  the  people. 

“He  understands  what  facts  are 
and  what  are  policies  are,”  Shawn 
added.  “He  would  no  more  try  to  dis¬ 
tort  or  deceive  anyone  than  you  or  1.” 

Reid  made  the  same  assertion  in  a 
New  York  Times  interview. 

“My  first  priority  was  one  of  con¬ 
cealment,”  he  said  of  the  1961  article. 
“Because  if  1  had  fastened  these 
quotes  to  people  who  made  them  it 
would  have  been  straight  to  prison.” 

Editor  Shawn  also  strongly  denied 
some  controversial  quotes  attributed 
to  Reid  by  the  Wall  Street  Journal.  At 

“(The  quote)  was 
twisted  by  an 
inexperienced  and 
apparently  determined 
young  woman  who 
wanted  to  get  ahead  at 
the  Watt  Street 
Journal ...”  Shawn  said. 


one  point,  for  instance,  Reid  is  quoted 
as  saying,  “Readers  who  are  factual- 
minded  are  the  readers  who  are  least 
important.” 

Shawn  said  Reid  told  him  he  had 
never  said  that. 

“(The  quote)  was  twisted  by  an 
inexperienced  and  apparently 
determined  young  woman  who 
wanted  to  get  ahead  at  the  Wall  Street 
Journal.  He  said  he  never  said  it,  and 
I'll  take  Alistair  Reid's  word  for  it 
over  Miss  Lipman's,”  Shawn  said. 


Reid  could  not  be  reached  for  com¬ 
ment. 

Lipman  referred  all  questions  to 
Dow  Jones'  director  of  corporate  re¬ 
lations. 

“We  are  standing  by  the  story ,”  the 
Dow  Jones  corporate  relations 

“We  are  standing  by 
the  story,”  the  Dow  Jones 
corporate  relations 
director,  Larry  Armour, 
said.  ‘There  is  nothing 
we  have  seen,  nothing 
we  have  heard  or  nothing 
we  have  read  that  would 
make  us  back  away  from 
the  story.” 

director,  Larry  Armour,  said.  “There 
is  nothing  we  have  seen,  nothing  we 
have  heard  or  nothing  we  have  read 
that  would  make  us  back  away  from 
the  story.” 

Shawn  also  denied  the  Wall  Street 
Journal  story's  implication  that 
Reid's  stories  were  not  reviewed  by 
the  eight-person  checking  department 
as  thoroughly  as  other  articles. 

“Nothing  gets  around  the  checking 
department,”  Shawn  said.  “There 
isn't  even  a  poem  that  gets  into  the 
magazine  without  being  check¬ 
ed  ..  .  Here  (checking)  is  carried  to 
fanatical  lengths.  Every  poem,  every 
short  story,  we  check.” 

New  weekly  paper 
started  in  Hershey 

Edward  Padilla,  owner  of  weekly 
newspapers  in  California  and  Penn¬ 
sylvania,  has  started  the  Hershey 
(Pa.)  Chronicle,  a  weekly  newspaper 
delivered  both  by  carrier  and  by  mail 
to  all  homes  in  the  market. 

Dwight  Hurst  is  publisher  and 
general  manager,  Ty  Smith  is  editor 
and  Craig  Parcel  is  ad  director.  First 
issue  was  May  30. 

Padilla  is  former  vice  president/ 
newspaper  division  of  the  W'ashinf*- 
ton  Post  and  former  president  and 
publisher  of  the  Trenton  CH.].)  Times. 
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Summer  sales  < 

Newsday  offers 

Long  Island  (N.Y.)  Newsday  has 
launched  an  ambitious  marketing 
drive  for  the  summer,  designed  to 
pick  up  over  6,000  home  subscribers 
and  vault  the  newspaper  ahead  of  the 
Philadelphia  Inquirer  and  San  Fran¬ 
cisco  Chronicle  in  daily  circulation. 

Newsday's  March  30  publisher’s 
statement  showed  net  average  paid 
daily  sales  of  533,384,  up  by  8,167 
from  a  year  ago.  The  Inquirer,  accord¬ 
ing  to  the  March  statement,  had  net 
average  paid  daily  sales  of  536,065, 
down  by  8,712.  The  Chronicle’s 
March  publisher’s  statement  cited  net 
average  paid  daily  sales  of  539,450,  up 
by  4,400. 

If  the  drive  succeeds,  it  will  move 
Newsday  from  12th  to  lOth  place  in 
size  among  local  daily  newspapers, 
said  David  Targe,  executive  vice 
president  and  head  of  marketing. 

drive  eyes  6,000  ik 

trip  to  the  Bahamas  as  a  c 

However,  Newsday’s  list  of  the  top 

12  dailies  does  not  include  the  Wall 
Street  Journal,  which  the  ABC  FAS- 
FAX  cites  as  the  largest  daily  news¬ 
paper  with  2,08 1 ,995  circulation,  and 
USA  Today,  with  a  circulation  of 
1,330,000  certified  by  Price  Water- 
house. 

Targe  explained  that  Newsday  con¬ 
siders  the  Journal  to  be  a  specialized 
national  business  publication  and, 
therefore,  not  in  the  same  category  as 
“general  local  newspapers.’’  He  said 
USA  Today  also  was  not  counted 
because  it’s  a  national  newspaper. 

Newsday  is  relying  on  its  army  of 
10,000  carriers,  average  age  14.  to 
produce  its  increases  in  subscribers. 

In  order  to  motivate  the  carriers, 
Newsday’s  in-house  circulation  pro¬ 
motion  department  is  offering  both 
weekly  premiums  and  a  grand  prize  of 

9w  subscribers 

:arrier  incentive 

a  5-day  trip  to  Nassau  in  the  Bahamas 
or  $5(j0  in  cash. 

Carriers  collect  2  points  for  each 
new  daily  subscription  they  sell  and 
get  three  points  for  each  new  daily  and 
Sunday  subscriber.  Sunday-only  sub¬ 
scriptions  are  worth  one  point. 

The  carriers  can  then  chose 
whether  to  cash  in  their  points  for  one 
of  the  weekly  prizes  —  ranging  from 
beach  wear  and  beach-related  mer¬ 
chandise  to  free  trips  to  the  area’s 
action  parks  like  Great  Adventure  — 
or  accumulate  them  for  the  grand 
prize  at  the  end  of  the  promotion. 

It  takes  150  points  to  win  the  Nas¬ 
sau  trip  or  the  cash. 

Targe  said  any  carrier  who  reaches 
the  150-point  mark  can  goon  the  Nas¬ 
sau  trip  or  select  the  cash  prize.  He 
added  that  the  trip  will  be  “closely 
chaperoned”  by  some  of  Newsday’s 
district  managers. 

Study  by  / 

Chicago  Sun-Tim 

Despite  predictions  by  many  in  the 
city,  the  Chicago  San-Times  has 
actually  changed  very  little  since  its 
purchase  by  Rupert  Murdoch, 
according  to  a  study  by  the  North¬ 
western  University  Medill  School  of 
Journalism. 

In  fact,  in  one  blind  test  readers 
actually  rated  Sun-Times  headlines 
since  Murdoch’s  purchase  as  less  sen¬ 
sational  than  those  during  the  edito¬ 
rial  reign  of  James  Hoge,  now  New 
York  News  publisher. 

There  were  other  challenges  to  con¬ 
ventional  wisdom  in  the  study  by  12 
graduate  students:  While  even  the 
Sun-Times  concedes  that  columnist 
Mike  Royko’s  defection  to  the  rival 
Chicago  Tribune  cost  them  readers  — 
the  paper  says  it  lost  1 1  ,(XX),  while  the 
Tribune  estimates  the  number  at 
30,000  —  only  1%  of  those  who  said 
they  had  decreased  their  readership 
of  the  Sun-Times  cited  Royko’s  abs¬ 
ence  as  a  reason. 

And  though  the  Sun-Times  has 
increased  the  number  of  crime  stories 
since  the  ownership  change,  it  was  the 
Tribune  that  increased  its  crime 
coverage  by  a  much  greater  percent¬ 
age. 

(The  Sun-Times,  however,  does 
have  a  higher  number  of  crime  stories 
and  since  the  change  has  con¬ 
centrated  on  dramatic  crimes  such  as 

l^ed/7/  School  of  Journalisi 

es  has  changed  littli 

murder  and  rape,  the  study  found.) 

Sun-Times  managing  editor  Ken¬ 
neth  D.  Towers  said  the  study’s  con¬ 
clusion  that  the  paper  had  changed  in 
only  minor  ways  was  expected. 

“There  was  no  intention  to  radical¬ 
ly  overhaul  the  paper,  the  intent  was 
to  make  improvements  as  we  are 
going  along,”  he  said. 

Since  Murdoch’s  ownership.  Tow¬ 
ers  said,  the  Sun-Times  has  “stronger 
local  coverage,  better  story  selection, 
(and  is)  a  livelier  paper.” 

Despite  finding  only  minor 
changes,  the  Medill  students  also  con¬ 
cluded  that  Murdoch’s  takeover  of  the 
paper  has  caused  problems. 

Murdoch’s  biggest  problem,  they 
said,  is  Rupert  Murdoch. 

The  50-page  study  found  that  more 
Chicagoans  could  correctly  identify 
Murdoch  than  they  could  the  vice 
president  of  the  United  States. 

And  to  know  Murdoch  is  not  neces¬ 
sarily  to  love  him,  the  survey  con¬ 
cluded. 

Readers  who  knew  about  Mur¬ 
doch’s  editorial  reputation  at  his 
other  newspapers,  were  much  more 
likely  to  say  the  paper’s  coverage  had 
become  more  sensational. 

In  a  survey  of  readers  and  non¬ 
readers  of  both  papers,  the  Tribune 
was  more  likely  to  be  characterized  as 

T7  shows: 

3  under  Murdoch 

"accurate”  and  "Chicago’s  paper,” 
the  same  survey  found. 

Sun-Times  readers  are  also  not  so 
loyal  to  their  paper  as  Tribune  read¬ 
ers,  but  the  study  predicted  that  the 
Murdoch  paper  “may  experience  a 
net  gain  in  readership  over  the  long 
term.” 

One  reason,  the  report  said,  is  that 
Sun-Times  readers  are  generally  poli¬ 
tically  and  socially  conservative  —  a 
direction  that  the  once-liberal  paper  is 
moving  editorially. 

Infrequent  Sun-Times  readers  have 
“generally  positive”  attitudes  about 
the  paper,  according  to  the  report. 

And  frequent  readers  are  unlikely 
to  be  alienated  even  if  the  paper 
changes  radically. 

"Frequent  Sun-Times  readers 
were  more  likely  than  both  the  general 
population  and  the  Tribune’s  reader- 
ship  to  buy  copies  of  such  supermar¬ 
ket  papers  as  the  National  Enquirer, 
the  Star  and  the  Globe,”  the  study 
said. 

A  demographic  study  conducted  by 
a  separate  group  of  undergraduate 
marketing  students  said  Sun-Times 
readers  had  generally  lower  educa¬ 
tion  and  income  levels  than  Tribune 
readers.  They  were  also  more  likely  to 
live  in  the  city  than  in  the  suburbs. 
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How  to  treat  employees 

Northwest  publishers  learn  tips  on  how  to  hire  and  fire 
and  what  to  do  to  keep  employees  happy  and  productive 


By  M.L.  Stein 

Newspapers  can  wind  up  in  court  if  they’re  not  careful 
about  hiring  and  firing  procedures,  a  labor  relations  lawyer 
told  Pacific  Northwest  publishers  June  7. 

“The  law  recognizes  a  property  right  in  employment, 
making  it  much  more  difficult  to  discipline  and  terminate 
employees,”  Mark  Hutcheson  said  at  the  annual  con¬ 
ference  of  Allied  Daily  Newspapers  in  Welches,  Oregon. 

Hutcheson,  a  member  of  the  Seattle  law  firm  of  Davis, 
Wright,  Todd,  Riese  &  Jones,  said  that  basically  it  is 
considered  unfair  practice  to  ask  about  race,  creed, 
color,  national  origin,  sex,  marital  status  or  handicap 
before,  during  or  after  employment  unless  there  is  a  bona- 
fide  occupational  qualification  need. 

But  also  off  limits,  he  continued,  are  questions  about 
height,  weight,  number  of  children,  who  takes  care  of  them 
and  a  spouse’s  salary. 

An  interviewer  who  announces  an 
annuai  saiary  could  require  the 
newspaper  to  keep  the  individual  for  a 
full  year,  even  though  he  proves  to  be  a 
dud  after  two  weeks. _ 

However,  an  interviewer  can  inquire  of  an  applicant  if 
he  or  she  has  any  commitments  that  would  hinder  working 
regular  hours,  the  lawyer  stated. 

Other  recruitment  questions  legally  banned  involve 
pregnancy,  arrests  or  what  type  of  military  discharge  an 
applicant  received. 

But  an  interviewer  can  inquire  if  someone  has  been 
convicted  of  any  criminal  offense  involving  the  taking  of 
money  or  property  in  the  last  seven  years,  Hutcheson 
disclosed. 

Department  heads  should  also  be  careful  about  asking 
job  seekers  who  paid  for  their  educational  expenses  or  if 
they  still  owe  on  student  loans,  he  added.  They’re  out  of 
bounds. 

Even  mention  of  salary  can  lead  to  legal  trouble,  the 
attorney  noted.  An  interviewer  who  announces  an  annual 
salary  could  require  the  newspaper  to  keep  the  individual 
for  a  full  year,  even  though  he  proves  to  be  a  dud  after  two 
weeks.  The  solution;  Talk  only  in  terms  of  a  weekly  or 
monthly  compensation,  Hutcheson  said. 

“Remember,”  he  pointed  out,  “the  effect  of  your  ques¬ 
tions  are  judged  not  in  the  light  of  your  intentions,  but 
rather  im  the  light  of  how  they  can  be  interpreted  by  the 
listener  .  .  .  What  is  important  is  not  what  the  speaker 
says  but  what  the  listener  hears.” 

Hutcheson  urged  newspapers  to  train  supervisors  on 
what  to  say  and  not  say  in  interviews,  hiring,  employee 
orientation,  performance  appraisal  and  termination  and  to 
use  checklists. 

Supervisors  should  not  take  notes  during  an  interview 
because  they  are  discoverable  by  opposing  attorneys  if  a 
hiring  grievance  goes  to  court,  Hutcheson  warned. 

“Make  your  notes  after  the  interview,”  he  suggested. 

Discharging  employees  can  also  create  legal  problems. 


although  the  paper  should  not  drag  out  a  termination  that  is 
necessary,  the  speaker  advised. 

“Don’t  avoid  the  problem,”  he  urged.  “But  terminate 
the  relationship  properly.” 

This  means,  he  went  on,  explaining  reasons,  showing 
documentation,  discussing  future  references,  discussing 
the  company’s  grievance  procedure  and  considering  a  for¬ 
mal  resignation  and  release  agreement. 

In  both  hiring  and  firing,  Hutcheson  said,  “be  fair,  be 
consistent  and  be  objective.  Be  honest  with  yourself  as  to 
why  you  don’t  want  to  hire  that  person  or  why  that  person 
is  really  being  fired.  By  not  hiring  the  wrong  person  for  the 
job  or  by  terminating  the  employee  who  should  be  ter¬ 
minated,  you  have  done  both  the  applicant  and  the 
employer  a  big  favor.” 

Also  at  the  meeting,  whose  theme  was  human  relations, 
Douglas  C.  Harris,  Knight-Ridder’s  vice  president  for  per¬ 
sonnel,  also  stressed  effective  recruitment. 

Harris,  a  psychologist  and  futurist,  said  publishers 
should  provide  special  programs  to  integrate  women  and 
minorities  into  all  levels  of  newspapers  and  to  help  “em¬ 
ployees  —  managers  and  non-managers  alike  —  grow  with 
us  once  they  are  on  board.  If  we  are  to  continue  to  publish 
high  quality  newspapers  profitably  ...  we  have  got  to  do 
a  better  job  of  sensitively  managing  and  developing  our 
human  resources  than  we  have  in  the  past.” 

Personnel  departments  should  also  initiate  programs  to 
deal  with  such  employee  problems  as  alcoholism,  poor  job 
performance  and  lost  jobs  because  of  new  technology,  he 
suggested.  Other  campaigns  should  deal  with  the  safety  of 
the  work  environment  and  the  quality  of  work  life,  Harris 
said. 

“We  ought  to  create  an  environment  in  which  em¬ 
ployees  can  perceive  our  newspapers  as  a  good  place  to 
work,”  he  declared. 

Assuring  happy  and  productive  employees  also  was 
discussed  in  a  human  relations  panel,  which  offered  ideas 
ranging  from  publisher-worker  conferences  to  stock¬ 
sharing  plans. 

Vancouver  Columbian  publisher  Don  Campbell 

said  he  meets  with  six-to-10  employees  from  a  particular 
department  30  times-a-year.  The  department  manager  is 
not  present. 

Supervisors  should  not  take  notes 
during  an  interview  because  they  are 
discoverable  by  opposing  attorneys  if  a 
hiring  grievance  goes  to  court, 

Hutcheson  warned. 

“Make  your  notes  after  the  interview,” 
he  suggested. 

The  purpose,  he  explained,  is  to  find  out  from  workers 
how  to  get  a  better  quality  product,  improve  efficiency  and 
learn  how  they  feel  about  their  jobs. 

“From  these  sessions  we  got  more  than  half  the  ideas  for 
changes  we  implemented  at  the  Columbian,”  Campbell 
recalled.  “The  workers  know  what’s  going  on  in  the  work¬ 
place.  We  don’t  really  know  unless  we  ask.” 
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The  publisher  conceded  that  some  managers  feel 
threatened  by  the  private  conferences. 

“There  is  good  reason,”  he  commented.  “These  man¬ 
agers  have  signficant  problems  in  their  departments  they 
don’t  want  you  to  know  about.” 

Campbell  said  he  will  discuss  some  problems  mentioned 
by  employees  with  their  managers  if  the  former  have  no 
objections. 

He  said  the  Columbian’s  top  managers  have  their  own 
sessions  with  their  underlings  in  an  effort  to  see  that  all  460 
of  the  paper’s  employees  in  such  a  meeting  at  least  once  a 
year. 

Personnel  departments  should  also 
Initiate  programs  to  deal  with  such 
employee  problems  as  alcoholism,  poor 
job  performance  and  lost  jobs  because 
of  new  technology,  he  suggested. 


“The  manager  who  says  he  has  an  open  door  policy  is 
fooling  himself,”  Campbell  stated.  “The  open  door 
doesn’t  work  unless  you  go  out  that  door  and  ask,  in  a 
non-threatening  environment,  what’s  going  on.” 

Dwight  Foster,  Fairbanks  (Alaska)  News-Miner  ad 
director,  said  the  paper’s  stock-sharing  plan  is  a  morale 
booster  in  giving  workers  “pride  of  ownership.” 

But  one  drawback,  he  observed,  lies  in  the  fact  that  after 
12  years  employees  can  draw  out  all  their  stock  and  leave. 

“With  their  $70,000  or  $80,000,  some  want  to  test 
their  wings  in  some  other  field.  So  we  lose  some,  but  12 
years  is  not  a  bad  investment.” 

Employees  were  encouraged  to  leave  at  the  Tacoma 
News  Tribune,  which  offered  an  attractive  early  retire¬ 
ment  program,  according  to  publisher  William  Honeysett. 

Twenty-nine  of  31  eligible  workers  took  advantage  of 
the  program,  which  enabled  them  to  retire  at  100%  ot  the 
benefits  they  would  have  received  at  normal  retirement 
time,  he  added. 

The  objectives,  he  noted,  were  to  make  room  for  youn¬ 
ger  employees,  weed  out  less  productive  people,  reduce 
overhead  and  avoid  invluntary  layoffs. 

Both  good  and  bad  employees  opted  for  the  plan,  mak¬ 
ing  it  necessary  for  him  to  persuade  three  key  staffers  to 

Newsday’s  cable  channel 

Long  Island  (N.Y.)  Newsday  has  discontinued  live 
news  programming  on  its  cable  channel  due  to  a  lack  of 
sufficient  advertising  revenues. 

The  “basic  reason”  for  the  move,  said  president  Robert 
Johnson,  was  the  “lack  of  an  interconnect”  among  Long 
Island’s  cable  systems  that  placed  limits  on  the  size  of  the 
audience  which  could  be  generated  for  the  live  programs. 

Johnson  said  the  limitations  meant  that  the  Newsday 
Channel  would  be  unable  to  attract  enough  advertising 
revenues  to  sustain  a  live  news  operation  capable  of  cover¬ 
ing  all  of  Long  Island. 

The  canceled  programs  include  Inside  Newsday 
anchored  by  assistant  managing  Bob  Greene  and  several 
shows  dealing  with  cultural  affairs.  Wall  Street  events  and 
political  issues. 

Johnson  said  Newsday  was  negotiating  a  joint  venture 
with  Cablevision,  Long  Island’s  largest  cable  operator, 
which  could  have  “insured”  reaching  enough  households 
to  make  live  news  programming  viable.  However,  the 
talks  fell  through  over  the  issue  of  editorial  control,  he 
said. 

“It  became  obvious  to  us  that  what  we  meant  by  edito- 
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remain  for  a  time,  Honeysett  disclosed. 

He  said  the  annual  savings  from  the  retirement  plan  was 
$270,000. 

The  ne.xt  day,  P.  Cameron  DeVore,  a  Seattle  First 
Amendment  attorney,  told  delegates  the  Times  v.  Sullivan 
ruling  still  protects  newspapers  in  libel  cases  but  warned  of 
a  “shrinking  public  figure”  development  injury  reaction. 

The  “real  problem,”  he  said,  is  an  expansion  of  the 
private  person  test,  encouraging  more  business  figures  to 
sue  newspapers  for  libel.  They  have  the  resources  to  meet 
the  huge  expenses  of  litigation,  DeVore  pointed  out. 

“Once  a  case  is  in  the  hands  of  ajury  it’s  a  slot  machine, 
a  free-for-all,”  he  said. 

As  newspapers  engage  in  deeper,  more  analytical 
examination  of  business,  there  will  be  more  “well  financed 
plaintiffs  who  will  want  to  take  you  on,”  DeVore 
observed.  .At  the  same  time,  there  are  a  growing  number  of 
lawyers  willing  to  represent  them  since  they  would  not  be 
taking  the  case  on  a  contingency  basis,  he  said. 

The  question  of  who  is  and  who  is  not  a  public  figure 
under  the  Sullivan  ruling  has  become  a  major  issue  in  libel 
litigation,  the  attorney  stated. 

DeVore,  who  represented  the  Seattle  Times  and  other 
Northwest  newspapers,  recommended  that  publishers 
take  a  “hard  look”  at  their  libel  insurance  policies  to  make 
sure  it  provides  adequate  coverage,  particuarly  for  puni¬ 
tive  damages. 

“We  ought  to  create  an  environment  In 
which  employees  can  perceive  our 
newspapers  as  a  good  place  to  work,” 
he  declared. 

“Look  at  what  the  policy  covers  and  whether  the  cover¬ 
age  is  large  enough,”  he  advised. 

But  despite  the  threat  of  libel,  “the  Sullivan  law  is  still 
with  us  and  we  will  not  lose  our  basic  First  Amendment 
protection  even  with  a  hostile  Burger  court,”  DeVore 
concluded. 

John  McMilan,  publisher  of  the  Salem  (Ore.)  States¬ 
man-Journal,  took  over  as  the  new  Allied  president,  suc¬ 
ceeding  W.  J.  “Jerry”  Pennington,  publisher  of  the  Seattle 
Times. 

The  organization  is  made  up  of  publishers  from  Wash¬ 
ington,  Oregon,  Idaho,  Alaska  and  Montana. 

ends  live  news  programs 

rial  control  and  what  they  meant  were  entirely  different  j 
things,”  Johnson  said. 

Newsday  will  continue  to  do  special  programs  of  events 
sponsored  by  the  newspaper  such  as  its  around-Long 
Island  regatta  and  will  also  continue  to  do  infomercials 
related  to  local  businesses,  Johnson  said. 

“We’ve  actually  made  money  on  the  first  couple  (of 
special  events  programs)  we’ve  done,”  he  said. 

In  addition,  the  Newsday  Channel  will  be  offering 
around  the  clock  text  services  of  headline  news,  features, 
local  information  and  classified  and  retail  advertising. 

The  text  services  uses  Telidon  graphics. 

In  other  developments,  Newsday  has  signed  an  agree¬ 
ment  with  Videotex  America,  a  subsidiary  of  Times  Mirror 
Co.,  which  is  also  the  newspaper’s  parent  company,  to 
develop  interactive  text  services  for  Long  Island. 

Newsday  plans  to  use  its  expanded  cable  text  services  to 
help  in  the  development  of  videotex. 

There  are  about  200,(X)0  cable  households  on  Long 
Island.  In  announcing  the  changes  in  its  programming, 
Newsday  stated  its  cable  channel  had  about  4%  of  Long 
Island’s  cable  viewers. 
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Editor  buys  lunch  for  his  readers 


By  Ed  Wojcicki 

People  love  letters-to-the-editor, 
especially  the  letters  critical  of  the 
newspaper  or  critical  of  something 
happening  in  town. 

That’s  what  1  emphasized  March  31 
to  18  special  guests  at  a  local  restau¬ 
rant.  All  of  my  guests  had  letters-to- 
the-editor  published  recently,  and  the 
free  lunch  was  my  way  of  telling  them 
how  valuable  their  contribution  was 
to  the  Monmouth  (III.)  Review  Atlas 
and  their  community. 

I  had  wanted  to  host  this  type  of 
luncheon  for  a  couple  of  years, 
because  I’ve  always  considered  the 
letters  among  the  best-read  parts  of 
our  small  daily  paper. 

Early  in  March,  I  made  a  list  of  the 
60  local  residents  who  had  had  letters 
published  in  the  previous  six  months, 
and  asked  them  if  they  would  like  to 
eat  lunch  and  stay  around  for  a  discus¬ 
sion  on  a  Saturday  afternoon. 

“I  always  enjoy  the  letters  because 
they  contribute  to  a  discussion  of 
issues  that  are  important  to  us  in  Mon¬ 
mouth  and  surrounding  communit¬ 
ies,”  I  wrote  in  the  letter  of  invitation. 

We  often  tell  our  readers  we  want  to 
be  the  community’s  marketplace  of 
ideas  and  information,  and  everyone 
with  the  courage  to  sign  a  letter  to  the 


editor  adds  something  to  the  discus¬ 
sion  of  ideas. 

Unsigned  letters  are  not  printed  — 
and  w'e  do  not  print  letters  with 
“Name  withheld”  as  some  papers  do 
—  because  we  don’t  want  to  give 
readers  a  forum  for  expressing  an 
opinion  and  then  be  allowed  to  hide 
behind  their  anonymity. 

1  also  explained  why  we  can’t  print 
libelous  letters,  and  that  gave  me  an 
opportunity  to  explain  the  definition 
of  libel  and  actual  malice.  After  I 
spoke  for  10  or  15  minutes,  1  opened 
the  floor  for  an  hour-long  discussion. 
Many  of  the  questions  were  of  the 

It  was  an  excellent 
Informal  give-and-take 
session,  and  in  the  very 
next  edition  of  the  paper, 

I  made  a  couple  of  minor 
changes  based  on 
suggestions  made  at  the 
luncheon. 

“Why  can’t  you  do  this?”  variety,  but 
surprisingly,  a  number  of  readers 
made  special  efforts  to  thank  and 
compliment  the  Review  Atlas  for 
coverage  of  a  few  specific  events. 


It  was  an  excellent  informal  give- 
and-take  session,  and  in  the  very  next 
edition  of  the  paper,  I  made  a  couple 
of  minor  changes  based  on  sugges¬ 
tions  made  at  the  luncheon.  1  also 
wrote  a  column  about  the  luncheon. 

1  mailed  a  brief  evaluation  form  to 
all  the  participants  on  the  Monday 
after  the  Saturday  program.  They 
were  unanimous  in  saying  they 
believed  the  “lunch  with  editor”  was 
worthwhile,  and  a  couple  of  them 
added  written  notes  that  said  they  felt 
very  much  appreciated  by  the  news¬ 
paper. 

(Wojcicki  is  editor  of  the  Monmouth 
(III.)  Daily  Review  Atlas.) 

Roy  Park  is  honored 

Roy  H.  Park,  founder/president  of 
Park  Communications,  Inc.,  Ithaca, 
New  York,  has  been  chosen  by  the 
American  Academy  of  Achievement 
as  one  of  the  1984  “giants  of 
accomplishment”  to  receive  the  Gol¬ 
den  Plate  Award  at  the  23rd  annual 
Salute  to  Excellence  weekend  in  Min¬ 
neapolis,  July  5-7. 

Park  was  a  poor  farm  boy  who 
worked  his  way  through  North  Caro¬ 
lina  State  University  by  writing  for 
the  Associated  Press. 
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The  lost  plaque 


The  offices  of  Editor  &  Publisher  were  designed  an 
“Historic  Site  in  Journalism”  by  The  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi  in  1975. 

E&P  was  recognized  for  “its  leadership  in  defense  of  the 
First  Amendment”  .  .  .  “for  its  devotion  to  the  high  ethic¬ 
al  principles  of  journalism”  .  .  .  and  for  its  sponsorship  of 
the  Deadline  Club,  New  York  Professional  Chapter, 
which  held  its  early  chapter  meetings  and  initiations  in  the 
E&P  offices. 

A  plaque  so  inscribed  was  to  be  installed  in  the  lobby  of 
the  renovated  Times  Tower,  Times  Square,  New  York 
City,  from  which  E&P  had  moved  in  1960  after  occupying 
the  17th  floor  for  35  years. 

Dedication  ceremonies  were  held  by  the  officers  of  the 
Deadline  Club  and  executives  of  E&P  in  the  lobby  of 
Times  Tower  on  March  25,  1975. 

The  plaque  mysteriously  disappeared  at  that  time.  Last 
week  it  was  recreated  and  presented  again  to  E&P  in  its 
present  headquarters  where  it  will  be  installed. 
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Child  called  a  liar;  readers  protest 


By  Richard  P.  Cunningham 

A  junior-high  school  teacher  was 
charged  with  child  molesting,  and  the 
arrest  was  covered  in  a  3 '/2-inch  story 
inside  the  Santa  Ana  (Calif.)  Regis¬ 
ter. 

But  next  day  the  Register  published 
a  local  reaction  story  on  the  front  of  its 
Metro  section  under  the  spread  head¬ 
line,  “Teacher  accused  of  molesta¬ 
tion  defended.”  A  subhead  read, 
“Union  leader  says  student  has 
‘reputation  of  being  fantasizer.’” 

The  story  quoted  the  head  of  the 
Orange  Unified  Education  Associa¬ 
tion  as  saying,  “I  feel  confident  that 
the  student  in  this  case  was  fantasiz¬ 
ing  and  has  a  history  of  fantasizing. 
She  has  a  reputation  on  campus  of 
being  a  fantasizer.  As  the  kids  put  it, 
‘She’s  a  liar.’” 

The  story  did  contain  a  balancing 
assertion  from  police  that  more  than 
one  girl  was  involved  and  that  it  was 
not  a  matter  of  fantasy.  Nonetheless, 
readers  berated  the  Register  for 
publishing  the  union  leader’s 
remarks. 

The  mother  of  the  girl  who  raised 
the  alarm  said,  “I  think  you’re  hurting 
children  who  might  be  being  abused. 
They’ll  be  reluctant  to  report  it  if 
they’re  going  to  be  called  a  liar.” 

Another  reader  said,  “The  story 
painted  the  teacher  innocent  and  the 
child  guilty.  That  may  be  the  fact  of 
the  matter,  but  a  court  has  not 
determined  that.” 

Ombudsman  Pat  O.  Riley  asked 
Register  editors  to  reply  to  the  com¬ 
plaints. 

Metro  editor  Robert  Ostmann  re¬ 
plied,  “The  story  doesn’t 
characterize  the  teacher  as  the  victim 
or  the  girl  as  a  liar.  The  union  leader 
and  some  students  do  the  characteriz¬ 
ing  and  we  report  what  they  said  in  the 
course  of  recording  reation  to  his  ar¬ 
rest.” 

Ostmann  continued: 

“The  statements  made  by  the 
teachers  union  leader,  a  person  pre¬ 
sumably  of  some  sense  and  stature  in 
the  community,  were,  in  my  opinion, 
irresponsible  and  reprehensible.  If  he 
believed  the  teacher  to  be  blameless, 
then  he  should  have  said  so  and  not 
stooped  to  impuging  the  character  of 

(Richard  Cunningham  is  editor  of  a 
monthly  newsletter  “Excerpts,” 
which  is  based  on  the  columns  and 
public  memos  of  members  of  the 
Organization  of  News  Ombudsmen.) 


the  child.  Unfortunately,  I  cannot 
control  what  people  say,  and  the  head 
of  the  union  representing  the  teacher 
is  someone  who  should  be  heard  from 
when  the  teacher  is  accused.” 

Managing  editor  Jim  Robison  told 
Riley,  “The  question  here  is  the  fine 
line  between  gossip  and  opinion.  Our 
job  is  not  to  judge  whether  someone  is 
right  or  wrong  but  to  let  both  sides  of 
an  issue  have  their  say  and  let  the 
reader  make  the  judgment  on  who 
may  be  correct.” 

Riley  said  he  thought  the  news¬ 
paper  fell  short,  “and  to  blame  the 
union  leader  for  any  damage  his  pub¬ 
lished  statements  might  cause  is,  in 
my  view,  to  evade  our  own 
responsiblity.  I  share  Mr.  Ostmann’s 
opinion  of  the  union  leader’s  com¬ 
ments,  but  to  indicate  that  we  were 
duty-bound  to  publish  the  statements 
simply  because  he  made  them  deftly 
sidesteps  our  obligation.  It  is  not  as  if 
we  don’t  have  control  over  story  con¬ 
tent.  Editors  make  decisions  all  the 
time  on  what  will  and  what  won’t  be 
covered  and  published  .  .  . 

“Certainly  the  union  leader  can 
speak  in  support  of  the  teacher’s  char¬ 
acter  and  ability,  and  that  would  be 
appropriate  matter  for  the  story,  but 
to  let  him  attack  the  veracity  of  the 
girl,  while  offering  no  more  evidence 
than  the  perception  of  unnamed  chil¬ 
dren,  is  a  serious  mistake  on  our  part, 
I  think. 

“It  appears  the  case  will  go  to 
court,  and  under  the  system  we  have 
for  establising  guilt  or  innocence,  that 
would  appear  to  be  the  proper  forum 
for  such  accusations.  The  newspaper 
is  obligated  to  report  the  news,  but  it 
bears  no  burden  to  report  every  wild 
opinion  expressed.” 

The  reporter  said  that  the  girl  would 
not  be  damaged  significantly  by  the 
report,  because  her  name  was  not 
used.  Riley  disagreed.  He  also  re¬ 
jected  the  reporter’s  contention  that 
the  story  would  “balance  out”  as  the 
reporting  continued. 

“Perhaps,”  said  Riley,  “and  I  hope 
so.  But  I  think  it’s  a  bit  late  for  that, 
and  I  really  can’t  see  why  we  tilted  it 
in  the  first  place  by  repeating 
irresponsible  statements.  We  didn’t 
have  too.  They  weren’t  that  news¬ 
worthy.” 

♦  ♦  ♦ 

Arthur  Nauman,  ombudsman  at  the 
Sacramento  (Calif.)  flee,  was  elected 
president  of  the  Organization  of  News 


Ombudsmen  (ONO)  recently  at  the 
Washington  Journalism  Center. 

Other  officers  elected  at  the  group’s 
fifth  annual  meeting  were:  Harry 
Themal,  Wilmington  (Del.)  News- 
Journal,  vice  president;  Alfred 
JaCoby,  San  Diego  Union,  secretary- 
treasurer,  and  Clair  Balfour,  Mon¬ 
treal  Gazette:  Ruth  Wilson,  Mil¬ 
waukee  Journal,  and  John  Brown, 
Edmonton  Journal,  directors. 

Wash.  Times  to  start 
six  foreign  bureaus 

The  Washington  Times  has 
announced  creation  of  the  Washing¬ 
ton  Times  Foreign  Service  with  new 
bureaus  in  Tokyo,  Bangkok.  Nairobi, 
Johannesburg.  Toronto  and  Buenos 
Aires. 

Correspondents  in  these  bureaus, 
expected  to  be  at  their  posts  by  Aug. 
1,  will  be  added  to  three  correspon¬ 
dents  roving  in  Western  Europe,  the 
Middle  East  and  Latin  America. 

The  reporters  newly  assigned  over¬ 
seas  are  all  from  the  current  staff. 
They  include  Timothy  Elder  in 
Tokyo,  Jay  Mallin  Jr.  in  Nairobi, 
Mike  Sullivan  in  Johannesburg, 
James  Morrison  in  Toronto  and 
Timothy  O’Leary  in  Buenos  Aires. 
The  reporter  for  Bangkok  is  to  be 
selected  soon. 

Smith  Hempstone,  executive  edi¬ 
tor  of  the  Times,  said  the  paper  also 
will  send  correspondents  to  China 
and  the  Soviet  Union  when  those 
countries  give  permission. 

He  said  the  paper’s  foreign  service, 
including  diplomatic  reporting  from 
Washington,  will  be  offered  for  sale  to 
other  publications  in  September. 

O’Leary  is  the  son  of  Washington 
Times’  White  House  correspondent 
Jeremiah  O’Leary,  who  also  got  his 
start  as  a  foreign  correspondent  in 
Buenos  Aires. 

Elder  has  lived  in  East  Asia  for  22 
years  and  is  fluent  in  Japanese  and 
Korean. 

Sullivan  has  worked  in  Zimbabwe 
and  South  Africa. 

Malin  is  the  son  of  the  Times’  cur¬ 
rent  roving  correspondent  in  Latin 
America. 

The  other  roving  correspondents 
for  the  Times  are  Peter  Almond  in 
Western  Europe  and  Andrew  Boro- 
wiec  in  the  Middle  East. 

The  Times  noted  that  its  “dramatic 
leap  in  world  news  coverage”  coin¬ 
cided  with  establishment  of  the  pap¬ 
er’s  second  printing  site  for  its  nation¬ 
al  edition,  to  serve  Southern  Califor¬ 
nia. 
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IN  BRIEF - 


Stuart  News 
goes  morning 

The  Stuart  (Fla.)  News,  a  Scripps- 
Howard  newspaper,  has  begun 
publishing  seven-days-a-week  and 
shifted  to  mornings  instead  of  eve¬ 
nings. 

Announcement  was  made  by  H. 
Gardner  Pate,  president  and  general 
manager  of  the  Stuart  News,  and 
Thomas  E.  Weber,  Jr.,  editor  of  the 
newspaper,  in  conjunction  with  the 
dedication  today  of  the  News’  $5  mil¬ 
lion,  38,000  square  foot  printing  plant. 
The  new  facility  includes  a  new  $3 
million  dollar  press,  which  has  a 
capacity  to  turn  out  a  64-page  news¬ 
paper  at  the  rate  of  25,000  papers  per 
hour. 

The  newspaper  had  been  an  after¬ 
noon  daily,  publishing  two  editions  a 
day,  six-times-a-week.  It  has  added  a 
new  Sunday  morning  edition  to  its 
publishing  schedule,  in  addition  to 
publishing  mornings  throughout  the 
week. 

LA.  Times’  SMC 
program  a  success 

The  Los  Angeles  Times'  Selective 
Market  Coverage  (SMC)  program 
closed  out  1983  with  400  million  total 
pieces  distributed  and  650  advertisers 
participating. 

SMC,  a  special  program  designed 
to  give  Times’  advertisers  between 
75%  to  %%  coverage  of  all  house¬ 
holds  in  their  own  marketing  areas, 
combines  inserts  or  ads  in  the  Times 
with  direct  mail  packages  sent  to  non¬ 
subscriber  household  throughout 
Southern  California. 

The  program  allows  an  advertiser 
to  buy  one  geographic  grid  and  reach 
as  few  as  6,126  homes,  or  109  grids 
reaching  over  2,768,800  households, 
or  any  combination  in  between. 

Continual  fine-tuning  of  the  pro¬ 
gram  accounts  for  its  success,  accord¬ 
ing  to  Don  Maldonado,  Times 
director  of  display  advertising.  SMC 
was  launched  by  the  Times  in  August, 

1982,  with  62  grids  and  75%  market 
penetration  average.  Today,  the  pro¬ 
gram  offers  109  grids  with  80%  overall 
market  penetration. 

USA  Today  boxes 
unbolted  in  NYC 

When  Gannett’s  USA  Today 
debuted  in  New  York  City  in  April, 

1983,  it  seemed  that  almost  overnight 


nearly  2,000  vending  machines  were 
bolted  in  city  sidewalks,  provoking 
outcries  of  protest  from  citizens, 
politicians  and  even  the  other  dailies 
in  town. 

Now, just  as  quickly,  and  a  bit  more 
quietly,  the  bolts  from  many  of  those 
machines  are  gone  —  replaced  by 
thick  chains  looped  around  lamp 
posts  and  other  fixtures. 

Gannett  took  out  the  bolts  so  it 
could  move  its  distinctive  blue  and 
white  boxes  to  bring  them  in  com¬ 
pliance  with  a  voluntary  agreement 
reached  between  the  city  and  five 
newspapers  on  the  placement  of 
newspaper  vending  machines. 

In  addition  to  Today,  the  agreement 
involved  the  New  York  Times,  New 
York  Daily  News,  New  York  Post,  and 
Wall  Street  Journal. 

The  agreement  states  newspaper 
vending  machines  can’t  block  cross¬ 
walks  or  impede  pedestrian  access  to 
subway  and  railroad  stations,  among 
other  restrictions. 

Hispanic  media 
survey  set 

A  study  comparing  Hispanic  and 
non-Hispanic  media  preferences  will 
be  conducted  at  the  University  of 
Texas,  funded  by  a  $46,000  grant  from 
the  Gannett  Foundation  of  Roches¬ 
ter,  N.Y. 

The  work  will  be  coordinated  by 
Drs.  Pamela  J.  Shoemaker  and 
Stephen  D.  Reese,  assistant  pro¬ 
fessors  of  journalism,  and  Dr.  Wayne 
Danielson,  Jesse  H.  Jones  Professor 
of  Journalism  in  the  College  of  Com¬ 
munication. 

“The  impact  which  Hispanics  will 
have  on  the  United  States  media  can¬ 
not  be  understood  until  we  have  a  bet¬ 
ter  base  of  information  about  this  pop¬ 
ulation,’’  their  proposal  explains. 
“Probably  the  greatest  benefit  of  the 
proposed  study  is  that  it  will  further 
our  knowledge  of  the  media  per- 
ferences  of  this  important  group  of 
citizens.’’ 

The  study  will  focus  on  the  results 
of  a  bilingual  telephone  survey  of 
1,000  Texas  Hispanic  and  non- 
Hispanic  adults.  The  survey  will  be 
conducted  by  21  bilingual  graduate 
student  interviewers  from  UT’s 
electronic  survey  facility  in  the 
Department  of  Journalism. 

The  Gannett  Foundation  was 
established  in  1935  by  the  late  founder 
of  the  Gannett  Newspapers,  but  is 
legally  independent  of  Gannett  Co., 
Inc.  It  has  granted  more  than  $21  mil¬ 
lion  to  journalism-related  programs, 
its  primary  national  interest. 


Firing  of  systems 
editor  is  upheid 

A  Canadian  court  has  ruled  the  Cal¬ 
gary  (Alb.)  Herald  properly  fired  a 
systems  editor  suspected  of  planting 
obscene  messages  in  the  newspaper’s 
computer  system. 

Court  of  Queen’s  Bench  Justice 
Russell  Dixon  threw  out  a  suit 
brought  by  Jim  Wilson  against  South- 
am  Inc.,  which  owns  The  Herald. 

Dixon  said  the  evidence  against 
Wilson  was  overwhelming,  and 
declined  even  to  hear  the  closing  argu¬ 
ment  of  the  Southam  attorney.  Wil¬ 
son  was  ordered  to  pay  part  of  the 
newspaper’s  court  costs,  an  amount 
estimated  at  about  $5,000. 

Wilson,  40,  charged  that  he  was 
wrongfully  dismissed  in  January, 
1981. 

He  was  suspected  of  sending  a 
series  of  anonymous  obscene  mes¬ 
sages  through  the  computer  to  then- 
city  editor  Jim  Knowler.  He  was  fired 
when  it  was  it  was  discovered  that  his 
terminal  had  been  programmed  so 
that  pushing  one  key  would  bring  up  a 
similarly  crude  message  on  the  video 
screen. 

Pressing  a  few  more  keys  would 
move  the  message  to  any  terminal  in 
the  newsroom. 

Wilson,  40,  denied  having  anything 
to  do  with  the  messages,  which  he 
said  could  have  been  programmed 
and  sent  by  anyone.  He  also  insisted 
in  testimony  that  they  were  not 
obscene. 

Justice  Dixon,  however,  said  the 
messages  were  “filth”  and 
“nefarious.” 

And  Wilson,  he  said,  “had  the  com¬ 
puter  smarts,  the  opportunity  and  the 
motivation”  to  enter  and  send  the 
messages. 

City  editor  Knowler  testified  dur¬ 
ing  the  trial  that  he  had  had  a  bitter 
dispute  about  the  work  of  Wilson’s 
wife,  Norma  Ramage. 

The  messages  began  appearing 
about  the  time  Ramage  left  The 
Herald  to  teach  journalism. 

The  messages  stopped  after  Wilson 
was  fired.  Herald  editors  testified. 

But  the  messages  were  not  the  only 
reason  Wilson  was  fired.  Herald  asso¬ 
ciate  editor  William  Gold  told  the 
court. 

Gold  said  Wilson  had  an 
unsatisfactory  job  performance  as 
systems  editor  and  that  Wilson  was 
“capable  of  being  a  tiresome 
employee”  who  complained  and 
wrote  lengthy  memos. 
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—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us,” 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often.” 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


U  Please  have  my  dealer  contact  me  for  a  demonstration  of  the  Minolta  Beta  45QZ's 
sizing  capabilities, 
n  Please  send  me  more  information 


Name. 


Company. 


Address 


Telephone. 


State. 


MINOLTA 


Mail  to  Minolta  Corporation.  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N.|. 07446 

BETA.  THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


01984  Minolta  Corporation 


ADVERTISING 


Comic  books  via  newspapers 


The  Marvel  Newspaper  Network 
introduced  recently  another 
installment  of  its  comic  book  format 
Sunday  supplement,  this  time  in  Dal¬ 
las  and  Denver. 

With  the  May  20  insertion  of  “The 
Adventures  of  Mr.  Kool-Aid  Man 
No.  2”  in  the  Sunday  editions  of  the 
Dallas  Times  Herald  and  the  Denver 
Post,  the  network  takes  another  step 
toward  the  realization  of  a  Marvel 
comic  book  as  a  national  Sunday  sup¬ 
plement  with  diversified  advertisers. 

Sponsored  by  General  Foods  Corp. 
(the  first  package  goods  company  to 
distribute  a  Marvel  comic  book 
through  major  newspapers),  the  32- 
page  edition  reached  two  million 
readers  in  Dallas  and  Denver  on  the 
heels  of  a  promotional  campaign  con¬ 
sisting  of  radio  spots,  newspaper  ads 
and  special  rack  cards. 

Last  year  General  Foods  used  a 
variety  of  mail-in  orders  to  distribute 
“The  Adventures  of  Kool-Aid  Man 
No.  1,”  the  Marvel  comic  book  which 
introduced  the  powdered  soft  drink 
mix’s  product  identity  as  a  bona  fide 
persona. 

Marvel  has  tested  the  insert  pro- 


Judy  Cohen,  Manitowoc  (Wls.) 
Herald-Times 

Dorothy  Collp,  Sacramento  (Calif.) 
Bee 

Fran  Fahle,  Washington  (D.C.) 
Times 

Kristina  Kurzawa,  Torrance  (Calif.) 
Daily  Breeze 

Tlsh  Payne,  Fort  Wayne  (Ind.)  < 
Newspapers 

Sue  Pfafflnger,  Louisville  (Ky.) 
Courier-Journal  and  Times 


gram  in  the  past  with  retailer  as  well  as 
newspaper  sponsorship. 

Marvel’s  objective  is  to  become  “a 
weekly  supplement  in  Sunday  news¬ 
papers,  very  much  like  a  Parade  or 
Family  Weekly,  but  with  a  much  more 
exciting  editorial  enviroment,  posi¬ 
tioned  as  a  family  entertainment  vehi¬ 
cle,’’  said  Nancy  Allen,  advertising 
and  promotions  vice  president. 

The  comic  book  is  32  pages  plus 
cover  with  a  50/50%  split  between 
editorial  and  advertising.  Sixteen 
page  additional  increments  can  be 
made  during  heavy  periods  of 
advertising,  once  the  network  is 
established. 

Allen  said  any  amount  of  subjects 
can  be  handled,  from  traditional  com¬ 
ic  characters  to  rock  artists,  televi¬ 
sion  shows,  movie  productions,  to 
contemporary  personalities. 

Allen  said  six  million  Marvel  Com¬ 
ics  are  bought  each  month,  with  an 
unduplicated  audience  of  15  million. 

The  attractive  features  of  the  com¬ 
ic,  she  said,  are  the  comic  is  delivered 
through  the  newspaper  and  it  has  the 
full  color  and  entertainment  of  the 
electronic  age. 


Lennle  Red,  Yakima  (Waeli.) 

Herald-Republlo-Reporter 
Mary  Relf/Vlolet  Bucldsy, 

Fort  Myers  (Fla.)  News-Press 
Bonnie  Rowllson,  Madison  (Ind.) 
Courier 

Kim  Sunderlage,  Madison  (Wls.) 
Newspapers 

Claire  Waggoner,  Weishlngton  (D.C.) 
Post. 


Marvel  comic  book 


“The  comic  book  is  a  unique  form 
of  communication,  and  with  the 
availability  of  newspaper  distribu¬ 
tion,  the  comic  book  can  become  an 
even  more  powerful  and  important 
medium,’’  Allen  said. 

The  concept  of  a  comic  book  insert 
started  in  August  1980,  when  a  20- 
page  insert  was  bought  from  the 
Columbus  Dispatch.  The  Chicago 
Tribune  tested  the  concept  before  it 
was  broght  to  Denver  and  Dallas. 

Allen  said  advantages  for  the  news¬ 
paper  are: 

•The  Newspaper  Network  builds 
overall  circulation.  At  the  Dallas 
Times  Herald,  which  has  run  three 
editions,  the  first  print  order  was  for 
408,000,  the  second  .book  jumped  to 
427,000,  and  the  third  book  stabilized 
at  446,000,  she  said. 

•The  Newspaper  Network  is  an 
additional  avenue  to  increase 
advertising  revenue,  with  special 
opportunity  to  draw  national 
advertisers.  Nestles  and  Wrigley, 
national  advertisers  in  the  Chicago 
Tribune,  put  in  a  double  truck  from 
retailer  Marshall  Fields. 

•The  Newspaper  Network  is  a  way 
to  get  kids  involved  with  the  news¬ 
paper. 

Advertisers  benefit  from: 

•The  comic  book  has  the  entertain¬ 
ment  value  of  tv  and  the  long  life  of 
magazine. 

•The  comic  book  is  read  in  story 
form,  thus  in  its  entirety,  and  making 
advertising  page  a  premium  position. 

•The  comic  book  can  be  taken  out 
of  the  newspaper,  passed  along,  re¬ 
read  and  saved. 

(Continued  on  page  22) 


Watch  upcoming  issues  of  the  MacDonald  Classified  Service 
for  the  stories  we’ve  uncovered  about  people  who  are 

feeling  good  about  classified. 

The  MacDonald  Classified  Service 
P.O.  Box  225,  Lafayette,  Indiana  47902 
Offices:  1202  Columbia  St.  Phone  317-742-9012 


The 

winners! 


Here  they  are— the  winners  of  the  feeling 
good  about  classified  contest. 

Grand  Prise  winners 


Marge  Craig,  Manteca  (Calif.) 
Bulletin 

Wanda  Ford,  Charleston  (W.  Va.) 

Gazette /Dally  Mail 
Susan  King,  Fort  Wayne  (Ind.) 
Newspapers 


Dorothy  Mendenhall,  Omaha  (Neb.) 
World-Herald 

Deborah  Spencer,  Richmond  (Va.) 
Newspapers 

Linds  Zsmmit,  Torrance  (Calif.) 
Daily  Breeze 


Honorable  Mention  winners 
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REACH  TOMORROW’S 
READERS... TODAY 

■  Young  people  remain  hard  to  lure.  A  continuing  problem  tbr  papers  of  all 

sizes  is  young  readers,  who  find  newspapers  less  essential  and  ore  less 
likely  to  lead  them  regularly.  I*elalkrglok9ode.sinlt»m 

Ruth  O^/Amerkxri  Sodety  of 

Newspaper  Edlors 

■  The  18-34  year  olds  are  interested  in  different  types  of  newspaper  content 

than  those  35  and  over.  Young  aduits  want  more  emphasis  on  consumer 
information,  jobs,  schools  and  education,  how-to-do  it  articles,  entertain- 
rr^nf  and  news  that  afteds  them.  yeoi-oid  itoket 

American  hJewspaper  Pubishers 

Research  Report 

■  “Young  people  may  not  want  to  spend  time  with  a  complete  newspaper, 
buy  may  find  it  attractive  to  go  right  to  their  interest,”  says  Jock  Cohen, 
vice  president  of  Media  Buying,  Doyle  Dane  Bernboch. 

Madison  Avenue  Magazine 


■  America’s  first  newspaper  ■  Each  week,  eight  tabioid 
suppiement  designed  editori-  pages  with  over  75  stories, 
aliy  and  graphically  to  build  photos,  illustrations  and 
readership,  circulation  and  graphs  exclusively  for  your 
advertising  among  young  newspaper’s  use  to  compete 
adults.  and  capture  this  new  reader. 


■  Flexibility  in  delivery  either 
in  a  comera-reody/SAU  col- 
umn/od  ready  format  or  over 
the  wire. 


For  samples  and  rates  call:  Universal  Press  Syndicate,  4400  Johnson  Drive. 
Fairway,  Kansas  66205. 1/800/255-6734 


—  X- 


Comic  books 

(Continued  from  page  20) 


•The  comic  book  acts  as  an 
advertising  vehicle  as  well  as  promo¬ 
tion  vehicle  for  premiums  and 
coupons. 


In  the  future.  Marvel  plans  to  build 
a  network  by  working  with  individual 
newspapers  on  a  50/50  split  of  the 
profit.  One  comic  of  17  pages  of  edito¬ 
rial  plus  cover  will  be  created  for  all. 


Several  pages  will  be  left  for  local 
retail  advertising  and  national 
advertisers.  As  additional  markets 


are  opened  up  the  weight  of  the 
national  advertiser  will,  hopefully 
begin  to  replace  retail  advertisers 
until  national  advertising  comprises 
the  majority  of  advertisers. 

Although  quarterly  insertions 
could  begin  in  a  marketplace,  it  would 
be  preferred  to  be  monthly,  eventual¬ 
ly  leading  to  weekly,  Allen  said. 


Database  eases  job  of  buying  newspaper  ads 


Doyle  Dane  Bernbach,  Knight-Ridder,  Story  &  Kelly-Smith  team  up 


Doyle  Dane  Bernbach  Inc,  in 
association  with  Knight-Ridder 
Newspapers  Sales  and  Story  &  Kelly- 
Smith,  have  unveiled  a  computer 
database  for  buying  national  advertis¬ 
ing  in  newspapers  that  cuts  the  time 
for  producing  a  media  plan  by  as  much 
as  90%. 

In  its  first  field  trial,  DDB  said  the 
database  reduced  the  time  for 
developing  a  media  plan  involving 
newspapers  in  38  markets  from  38 
hours  to  under  three  hours. 

The  database  currently  covers  the 
top  50  ADI’s  but  plans  are  to  expand  it 
to  more.  The  information  in  the  data¬ 
base  includes  newspaper  circulation 
(both  total  and  amount  in  ADI), 
household  coverage,  percent  of 
circulation  in  ADI,  best  food  day,  ad 


page  descriptions,  Newsplan  dis¬ 
counts,  newspapers’  national  sales 
representatives  and  rates. 

To  be  included  in  an  ADI  list  a 
newspaper  must  provide  1%  coverage 
of  the  ADI  or  have  25,000  circulation. 
About  700  newspapers,  given  sepa¬ 
rately  for  both  their  daily  and  Sunday 
editions,  are  listed  in  the  current  data¬ 
base. 


The  database  also  identifies  the 
home  state  of  a  newspaper  which 
circulates  in  an  ADI. 


In  the  future,  the  database  will 
include  syndicated  research  and  other 
market  information,  and  it  will  be  con¬ 
verted  from  lines  to  inches  in  order  to 
accommodate  the  expanded  Standard 
Advertising  Unit  system  due  to  be 


the 

winners 


Reader  surve3rs  in  the  Chicago  Tribune, 
Dallas  Morning  News  and  St.  Louis 
Post-Dispatch  (to  name  a  few)  show 
CATHY  the  favorite  comic  among 
women  of  all  ages. 


Test  3rcmr  readers 


and  see  . . . 


cattly. 


wins! 


For  rates  ajid  samples: 

Universal  Press  Ssnnllcate 

4400  Johnson  Drive,  Pairway,  Kansas  66206 

1-800-288-6734 


implemented  by  newspapers  on  July 

1. 

The  system  also  enables  media 
planners  to  convert  dollar  discounts 
into  percentage  discounts. 

DDB  has  opened  discussions  with 
computer  time  sharing  companies  in 
order  to  make  its  system  available  to 
other  agencies,  newspapers,  repre¬ 
sentative  firms  and  advertisers. 

The  database  will  be  updated  half- 
yearly  on  a  rolling  basis,  DDB  said. 

The  system  will  help  media  plann¬ 
ers  with  group  buys,  combination  list¬ 
ings  and  keeping  up  with  newspapers 
that  changed  their  publication  cycles, 
said  Sy  Goldis,  DDB  senior  vice  pres¬ 
ident  and  director  of  media  services. 

“It’s  not  a  perfect  system,  but  it’s  a 
start,’’  he  said,  stating  the  database 
will  enable  national  advertisers  to  use 
newspapers  “more  efficiently.’’ 

“By  lightening  the  time  consuming, 
labor-intensive  burden  of  buying 
newspapers,  we  will  create  time  for 
media  planners  to  consider  the  quali¬ 
tative  characteristics  of  particular 
newspaper  audiences  and  local 
marketing  conditions,”  Goldis 
explained. 

The  database  should  also  benefit 
newspaper  ad  salesmen,  Goldis  said, 
by  giving  them  another  tool  for  pro¬ 
viding  national  advertisers  with  read¬ 
ership  data  and  qualitative  marketing 
information  about  their  papers. 

With  the  database,  the  only  math 
calculation  that  media  planners  still 
have  to  do  themselves  is  multiply  the 
number  of  insertions  times  the  num¬ 
ber  of  lines  in  an  ad  to  get  the  total 
linage.  They  can  then  use  that  figure 
and  the  information  in  the  database  to 
find  out  what  discount  rates  are  avail¬ 
able. 


Name  change 


The  Sunday  Minneapolis  Tribune 
has  been  renamed  the  Sunday  Min¬ 
neapolis  Star  and  Tribune.  The 
change  will  go  into  effect  July  8. 

“The  newspaper  is  changing  the 
name  of  the  Sunday  edition  to  con¬ 
form  with  the  daily  newspaper,” 
president  and  publisher  Roger  Parkin¬ 
son  said. 
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Convention 

(Continued  from  page  9) 


day,  even  if  this  meant  standing  in  line 
for  two  hours,  as  sometimes  had  hap¬ 
pened. 

At  this  year’s  convention,  jour¬ 
nalists  will  get  their  credentials — 
except  for  floor  passes  —  one  time 
and  keep  them  for  the  duration. 

Other  friction  points  have  been 
more  difficult  to  cool. 

Russell,  however,  denies  that  he 
particularly  favored  the  electronic 
media  over  the  writing  press.  He 
estimates  that  the  he  divided  work 
space  about  50-50  between  print  and 
electronic  organizations,  with  a  slight 
edge  in  floor  passes  going  to 
broadcasters  —  a  ration  which  he 
does  not  consider  unreasonable. 

The  most  prized  credential  is  a  floor 
pass  entitling  the  holder  to  roam  the 
convention  floor  among  the 
delegates.  Most  of  these  passes  are 
rotated  among  individuals,  being 
handed  out  for  periods  as  brief  as  20 
minutes. 

Russell  assigned  434,  or  47%,  to  the 
print  media,  including  still  photo¬ 
graphers  and  periodicals  such  as 
weekly  news  magazines;  and  484,  or 
53%,  to  broadcasters. 

A  big  bulge  in  demand  for  creden¬ 
tials  came  this  year  from  non-network 
broadcasters,  according  to  Nora  Wolf 
of  AP  Radio,  who  negotiated  for  these 
independents. 

She  said  that  3,398  of  these 
“independents”  requested  creden¬ 
tials  this  year  compared  with  about 
3,000  four  years  ago. 

The  group  was  meted  out  378  floor 
passes  this  year  compared  with  185 
allotted  to  the  daily  press.  This  ratio 
particularly  incensed  some  print 
correspondents. 

Print  correspondents  and  the 
Democrats  also  brawled  over  tiering 
the  press  seats  on  either  side  of  the 
podium.  The  Democrats  finally 
agreed  to  put  risers  under  the  back 
four  rows  of  press  seats  —  one  riser  of 
six  inches  under  two  rows  and  one  of 
12  inches  under  two  rows,  costing  the 
Democrats  $49,000. 

Tom  Raum  of  the  Associated  Press, 
chairman  of  the  Standing  Committee 
of  Correspondents  in  the  Senate,  says 
the  Democrats  said  the  correspon¬ 
dents  could  have  further  adjustment 
to  the  stands  if  they  paid  $150,000  for 
it,  but  this  offer  came  too  late  to  allow 
any  division  of  the  cost  among  all  the 
newspapers  in  the  stands. 


Russell,  however,  says  cost  was  a 
secondary  issue.  Architects  for  the 
Democrats,  he  says,  contended  that 
more  risers  or  tiering  would  reduce 
visibility  from  the  stands  rather  than 
improve  it. 

Raum  said,  however,  that  the 
Democrats  talked  so  much  about  hav¬ 
ing  the  press  pay  for  facilities  — just 
as  broadcasters  do  when  they  con¬ 
struct  their  own  anchor  booths  or 
camera  stands  —  that  “this  is  some¬ 
thing  we  (the  writing  press)  may  have 
to  think  about  in  future  years.” 

Russell  said  that  charging  the  press 
for  facilities  “is  not  an  issue  as  far  as  I 
am  concerned.” 

The  AP,  Raum  said,  got  35  seats  — 
20  of  them  good  and  15  of  them 
nobody  wanted. 

The  view  from  some  of  the  down- 
front  press  seats  is  obstructed  by  dug- 
outs  placed  in  front  of  the  press  area 
for  non-network  tv  cameras  pointed 
toward  the  delegates. 

While  still  photographers  got  a 
“liberal”  allocation  of  floor  passes, 
their  two  platforms  in  front  of  the 


The  AP,  Raum  said,  got 
35  seats  —  20  of  them 
good  and  15  of  them 
nobody  wanted. 


podium  are  attached  to  tv  anchor 
booths  —  and  in  such  a  way  that  only 
a  small  portion  of  the  cameramen 
have  unobstructed  view  of  the  entire 
convention  floor. 

Aside  from  seats,  the  writing  press 
requested  about  70,000  square  feet  of 
working  space  and  got  36,000  square 
feet  —  about  half  of  it  in  Moscone 
Center  and  about  one-half  in  the 
Democratic  headquarters  Hotel  Hil¬ 
ton  about  five  blocks  away. 

Jerry  King  of  the  New  York  Times, 
one  of  the  print  negotiators,  said 
allocation  of  facilities  between  print 
and  broadcast  was  “just  as  lopsided 
as  before.” 

Don  Bacon  of  U.S.  News  &  World 
Report,  chairman  of  the  standing 
committee  of  correspondents  for  the 
Senate  Periodical  Gallery,  said  per¬ 
iodicals  got  about  one-third  fewer 
seats  than  they  got  from  the 
Democrats  four  years  ago. 

“The  Democrats  have  done  the 
best  they  could,”  he  said.  “The  tv 
producers  run  this  show.” 

Stephen  Green,  managing  editor  of 
the  (iopley  News  Service,  com¬ 
mented:  “They  are  going  to  give  tv 
everything  they  want  at  the  expense 
of  the  writing  press.  Both  parties  will 
attempt  to  orchestrate  what  the  public 


sees.  They  see  a  stage  show  and  our 
job  is  to  get  behind  the  scenes  and  give 
the  public  what  they  are  not  going  to 
learn  from  Dan  Rather  on  tv. 

“The  parties  are  remiss  in  giving 
the  writing  press  short  shrift  because 
if  they  truly  believe  in  an  enlightened 
electorate  they  will  make  it  easier  for 
the  writing  press  to  do  its  job.” 

Womack,  who  is  going  into  his  1 8th 
and  I9th  national  conventions,  said 
national  committees  traditionally 
have  paid  for  building  press  stands, 
although  individual  organizations  pay 
for  communications  and  other  facilit- 
ies  such  as  work  space  in  the 
headquarters  hotel. 

The  worst  complaints  probably  will 
come  from  larger  operations  whose 
seats  were  divided,  he  said,  but 
nobody  is  immune. 

Said  Womack:  “It’s  a  tv  show.  We 
all  know  that.  We  are  victims  of  cir¬ 
cumstances.” 

Petersen,  the  current  superinten- 
dant  in  the  Senate  Press  Gallery,  said 
dealing  with  the  Democrats  was  a 
“nightmare.”  Weeks  ago,  he  said, 
Democratic  negotiators  walked  out 
on  him,  and  negotiations  since  then 
have  been  led  by  Illsley  of  the  House 
gallery. 

Illsley  said  the  Democrats  “argued 
over  every  item  —  the  number  of  our 
staff  (which  is  handling  credentials 
and  assigning  seat  positions),  when 
they  would  arrive,  where  they  would 
stay.  The  networks  have  all  the 
power.” 

The  still  photographers  listed  their 
complaints  in  a  letter  to  the  Demo¬ 
cratic  arrangements  committee  last 
May,  saying  in  some  aspects  they 
were  getting  “less  than  our  estimated 
minimal  needs.” 

The  letter  added:  “We  realize  that 
your  prime  concern  is  the  television 
coverage  and  we  do  not  not  object  to 
their  getting  everything  they  need  to 
accomplish  their  results. 

“However,  we  do  object  to  your 
failure  to  consider  our  needs.  We  do 
not  accredit  photographers;  we  accre¬ 
dit  the  organizations  they  represent 
—  the  wire  services,  national  and 
international  newspapers  and  maga¬ 
zines;  weekly,  daily  and  monthly  pub¬ 
lications. 

“These  are  the  people  you  are 
denying  facilities.  Their  results  are 
not  fleeting  images,  but  are  per¬ 
manent,  not  only  for  immediate  use 
but  as  part  of  history.” 

The  superintendent  of  the  photo¬ 
graphers’  gallery  said  not  much  has 
happened  in  response  to  the  letter,  but 
he  was  still  arguing  with  the 
Democrats  and  had  hopes  that  a 
“liberal”  lot  of  floor  passes  would 
enable  photographers  to  get  close  to 
the  delegates. 
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We  believe  the  new  standards 
will  serve  advertisers  weii- 
and  thus  can  help  make 
all  newspapers  ever  stronger 
and  finer. 


Avon  Park  Sun  Lexington  Dispatch  Lenoir  News-Topic  Palatka  Daily  News 

Booneville  Gainesville  Sun  Marco  Island  Eagle  Sarasota  Herald-Tribune 

Banner-Independent  The  Golden  Gate  Eagle  The  Madisonville  The  Sebring  News 

Claiborne  Progress  The  Harlan  Daily  Messenger  Dyersburg  State  Gazette 

Thibodaux  Daily  Comet  Enterprise  Fernandina  Beach  Florence  Times  Daily 

Corinth  Houma  Daily  Courier  News-Leader  Hendersonville 

Daily  Corinthian  Lake  City  Reporter  The  New  York  Times  Times-News 

Middlesboro  Daily  News  The  Lakeland  Ledger  Ocala  Star-Banner  Wilmington  Morning  Star 

Opelousas  Daily  World  Leesburg/Commercial  York  County  Coast  Star 


Jumping  on  the  SAU  bandwagon 

96%  of  total  U.S.  newspaper  circulation  will  be  in  the 
expanded  Standard  Advertising  Unit  System  by  July  1 


By  James  Dunaway 

Vice  president 

Newspaper  Advertising  Bureau 

They  said  it  couldn’t  be 
done  .  .  .  and  certainly  not  in  the 
newspaper  business.  After  all,  just  a 
year  ago  there  were  more  than  400 
different  page  formats  among  the 
1,700  daily  newspapers  in  the  United 
States. 

Yet  starting  July  1, 1984,  America’s 
advertisers  and  their  agencies  will  be 
able  to  reach  96%  of  total  daily  news¬ 
paper  circulation  in  a  standard  format 
through  the  Expanded  Standard 
Advertising  Units  System.  The  plant, 
press  and  computer  changes  involved 
in  the  conversion  cost  the  nation’s 
newspapers  an  estimated  $750  mil¬ 
lion. 

As  of  June  9,  the  Newspaper 
Advertising  Bureau  reported  that 
1 ,297  dailies  —  with  92%  of  total  daily 
circulation  —  are  in  “total  conformi¬ 
ty’’  with  the  Expanded  SAU  system. 


In  addition,  another  200  papers, 
with  4%  of  daily  circulation,  will 
accept  the  new  SAU  sizes  and  bill  in 
column  inches.  Further,  97%  of  dail¬ 
ies  with  circulations  of  .‘'0,000  or  more 
have  adopted  the  standard  rate  card 
format  proposed  by  INAME,  which 


And  SAU  conformity 
runs  highest  among  the 
newspapers  that  nationai 
advertisers  and  agencies 
use  most  —  the  major 
daiiies  in  the  top  300 
markets. 


should  make  life  a  lot  easier  for  agen¬ 
cy  media  people. 

And  within  the  next  12  months,  a 
number  of  additional  dailies  with  per¬ 
haps  another  l%-2%  of  total  U.S. 
circulation  are  committed  to,  or  lean¬ 


ing  toward,  joining  the  Expanded 
SAU  System. 

The  Expanded  SAU  System  does 
represent  a  giant  step  forward  in  mak¬ 
ing  the  newspaper  medium  easier  and 
more  economical  for  advertisers  and 
agencies  to  buy  and  use. 

And  SAU  conformity  runs  highest 
among  the  newspapers  that  national 
advertisers  and  agencies  use  most  — 
the  major  dailies  in  the  top  300  mar¬ 
kets. 

Three  hundred  sixty-seven  out  of 
3%  dailies  in  those  top  300  markets 
are  in  total  SAU  conformity.  Another 
14  of  the  remaining  29  will  accept 
SAU  ads  and  bill  in  column  inches,  so 
for  most  agency-advertiser  purposes, 
SAU  ads  will  “go”  in  381  of  the  396 
top-300  market  papers. 

In  terms  of  circulation,  these  381 
newspapers  account  for  better  than 
98%  of  total  daily  circulation  in  the 
top  300  markets. 


%  Conformity  by  Circulation,  by  Circulation  Size 

Circulation 

Total 

Will  Take 

W  ill  Take 

Size 

Conformity 

SAU  Sizes 
(total  circulation) 

By  the  Inch 

250,001  &  over 

99% 

1(K)% 

l(MI% 

100,001-250,000 

96% 

98% 

99% 

.50,001-100.000 

94% 

95% 

%% 

25,001-50,000 

90% 

97% 

97% 

10,001-25,000 

80% 

91% 

91% 

Under  10,000 

64% 

81% 

80% 

Countdown  to  Conversion 

The  Advertiser’s  View 


A  simplified  standardized  format  is 
a  necessity  if  multi-newspaper  retail 
advertisers  like  Sears  are  to  cope  with 
the  dimension  dilemma  of  newspaper 
ROP  advertising.  The  expanded  SAU 
newspaper  advertising  standards 
appear  to  meet  this  need. 

The  effectiveness  of  the  SAU  sys¬ 
tem  will  depend  on  implementation 
by  all  papers,  and  how  the  conversion 


effects  costs.  Costs  of  standard 
advertising  units  should  be  similar  to 
those  for  like-size  ads  under  the  old 
format. 

SAU’s  are  but  one  more  step  in  the 
process  of  simplifying/standardizing 
newspaper  communications  to 
advertisers,  regarding  how  best  to 
utilize  their  product.  Newspaper 


communications  need  to  be  “user/ 
friendly.”  SAU’s,  if  fully 
implemented,  can  help  achieve  that 
objective. 

R.W.  Hoch 

National  Retail  Advertising  Manager 
Sears,  Roebuck  &  Co. 

(Continued  on  page  4s) 
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Questions  most  frequently  asked 
about  the  Expanded  SAU  System 


Q;  What  is  the  new  SAU  System? 

A:  The  Expanded  SAU  System  is  a  system  of  standardized 
newspaper  advertising  sizes  and  dimensions  designed  to 
eliminate  float  and  make  planning,  ordering,  creating,  pro¬ 
ducing  and  paying  for  newspaper  ad  space  as  easy  as 
possible  for  agencies  and  advertisers.  The  system  applies 
to  all  newspaper  advertising  except  classified,  and  goes 
into  effect  July  1,  1984. 

Q:  What  is  the  Expanded  SAU  System  important  to  our 
agency? 

A:  Because  (1)  it  affects  every  newspaper  ad  your  agency 
runs,  (2)  it  saves  your  agency  time,  money  and  trouble, 
and  (3)  your  clients  are  now  thinking  in  terms  of  SAUs. 

Q:  What  agency  departments  are  affected  most? 

A:  Most  importantly,  estimating  billing  and  paying,  and 
media.  To  a  lesser  degree  (but  still  importantly)  print  pro¬ 
duction,  account  management  and  creative. 

Q:  What  are  the  new  standard  SAU  sizes  and  dimensions? 

A:  For  broadsheet  newspapers,  the  standard  ad  page  is 
21  inches  deep  and  13  inches  wide.  There  are  6  columns 
per  page,  with  each  column  2 — 1/16  inches  wide  and  '/« 
inch  between  columns.  NOTE:  Many  newspapers  will 
have  actual  page  depth  greater  than  2 1  inches,  but  all  SAU 
participants  will  accept  ads  21  inches  deep  at  their  full- 
depth  rates. 

For  most  tabloid  newspapers,  the  standard  advertising 
page  is  14  inches  deep  and  10-13/16  inches  wide.  There  are 
5  columns  per  page,  with  each  column  2-1/16  inches  wide 
and  '/« inch  between  columns. 

NOTE:  (1)  The  advertising  full  page  for  some  tabloids 
and  tabloid  sections  printed  by  broadsheet  newspapers 
will  be  13  inches  deep  and  10-13/16  inches  wide.  (2)  The 
advertising  full  page  for  papers  like  the  New  York  Daily 
News  and  Newsday  is  a  special  “N”  size,  14  inches  deep 
and  9-y»  inches  wide.  You  should  consult  SRDS  for  specif- 


Q:  Standard  pages  and  columns,  right.  What  else  is  new 
about  SAU? 

A :  T  wo  other  important  changes:  ( 1 )  there  are  57  standard 
ad  sizes  instead  of  the  25  in  the  old  system;  56  of  the  sizes  fit 
broadsheets  and  33  fit  tabloids,  and  (2)  ads  are  sized  in 
columns  ad  inches,  instead  of  agate  lines. 

Q:  Will  papers  take  sizes  other  than  the  57  SAU  sizes? 

A:  That  is  up  to  each  paper  individually.  Newspapers 
have  voluntarily  agreed  to  accept  all  SAU  sizes,  but  of 
course  each  newspaper  is  free  to  accept  any  additional 
sizes  as  it  chooses. 

Q:  Explain,  please,  about  columns  and  inches. 

A:  It’s  simple.  A  I  x  1  ad,  the  smallest  SAU  size,  denotes 
an  ad  one  column  in  width  and  one  inch  in  depth  —  2-1/16” 
X  1”  —  and  is  ordered,  measured  and  billed  as  1  column 
inch.  A  3  X  7  ad  is  3  columns  (6-7/16”)  wide  by  7  inches 
deep,  and  is  ordered,  measured  and  billed  as  21  column 
inches.  And  so  on. 


Q:  What  should  we  expect  on  July  1? 

A:  Ads  scheduled  to  run  on  or  after  July  I  should  be 
made  up  in  terms  of  the  Expanded  SAU  System.  Ads 
which  have  been  running  before  July  1  should  be  checked 
for  fit  in  the  new  system  and  re-dimensioned  if  necessary. 
In  most  cases,  this  involves  a  single  minimal  resizing; 
check  the  “How  to  Convert”  information  on  page  .  .  . 

Remember  that  newspaper  billing  will  also  change  on 
July  1  to  column  inches  based  on  the  new  standard  column 
width  of  2-1/16  inches,  and  so  should  your  ordering  and 
estimating. 

Q:  How  will  co-op  and  dealer  or  theater  listings  be 
affected? 

A:  Space  for  dealer  listings,  theater  names  and  similar 
needs  may  be  added  to  SAU  sizes  in  'A-inch  increments  for 
the  full  width  of  the  ad.  Thus  a  3x7  movie  ad  with  Va  inch 
added  to  the  bottom  for  theater  listings  would  be  measured 
as  23.25  column  inches: 

Base  ad:  3x7  21  column  inches 
Listings:  3x.75  2.25  col.  inches 


Total  space  23.25  col.  inches 

NOTE:  the  14  increments  are  for  co-op  and  dealer/ 
theater  listings  only.  Advertisers  should  not  assume  that 
newspapers  will  accept  'A-inch  increments  for  other  pur¬ 
poses.  For  any  sizes  other  than  the  57  standard  SAU  ads, 
each  individual  newspaper  should  be  consulted. 

Q:  What  about  classified  advertising? 

A:  The  new  SAU  system  does  not  apply  to  classified. 
Most  papers  will  retain  their  present  classified  formats. 
However,  display  classified  ads  designed  to  run  in  both 
classified  and  ROP. 

Common  sense  and  a  little  planning  will  solve  most 
problems  in  this  area;  for  specific  information,  check  with 
the  individual  newspapers  involved. 

Q:  Where  can  I  get  more  information? 

A:  For  multi-market  advertisers,  general  information  is 
available  from  Charles  Kinsolving  of  the  Newspaper  Ad¬ 
vertising  Bureau,  1180  Avenue  of  the  Americas,  New 
York,  N.Y.  10036,  (212)  704-4544. 

For  advertising  agencies,  the  American  Association  of 
Advertising  Agencies  has  issued  a  number  of  bulletins  on 
the  new  SAU  system  and  how  to  handle  the  conversion. 
The  AAAA  executive  in  charge  of  SAU  information  is 
Beverly  Plyer,  American  Association  of  Advertising 
Agencies,  Inc.  666 Third  Avenue,  New  York,  N.Y.  10017. 

For  retail  advertisers  advertising  in  one  market,  or  in  a 
small  number  of  markets,  call  the  local  newspapers 
involved. 

In  all  cases,  rates,  production  requirements,  page  depths 
and  other  information  are  available  from  individual  news¬ 
papers  and  from  SRDS. 
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If  you  want  to 

reach  out  and  grab  B  ■  u 

the  Boston  metro  iTT*  1 

market-andthe  X^KL/W  UL/  J 

rest  of  New  England  ^  ^  * 

for  that  matter — consider  the  newspaper  that 
most  New  Englanders  reach  for:  The  Boston 
Globe.  I  ^ 

The  Globe’s  daily  circulation  is  514,817.  w 

And  on  Sundays,  it’s 
781,502*  That  means  ^ 

an  adult  readership  of  I  w  v  ^ 

1.6  million  daily,  2.2  I  | 

million  Sundays.  No  JL  V  w  JL^JL 

other  vehicle  in  the 

market  gives  you  this  ^  ^ 

kind  of  coverage.  —  .-J  _ 1 _  ^ 

But  the  Globe  ^ 

doesn’t  just  deliver  big  11^1  Mc 

numbers.  It  also  puts  mm 

you  in  touch  with  the  best  educated,  most  ^ 
interested  and  well-to-do  audience  in  New  y 

England.  People  with  money  to  spend  in  I 
what  Adweek  Magazine  has  called  the  .  j 

third  hottest  growth  market  in  the  ^  if 

country**  /1/Vl¥7^ 

Naturally,  any  publication  that  ■  ■■  I 

offers  advertisers  important  readers  v  T  J 

must  offer  its  readers  important 
writing.  The  Globe  does. 

The  Boston  Globe  has  won  more  than  its  share  of  graph¬ 
ics  and  editorial  awards,  including  its  9th  Pulitzer  Prize,  , 
awarded  in  1983,  for  national  reporting. 

Finally,  The  Globe  lets  you  talk  to  specific  audiences 
with  a  variety  of  special  sections.  ^  ^ 

All  you  need  to  reach  the  best  in  Boston. 


^  ^  •  i4/ //ome.  Friday 

—  —  -  section  devoted  to 

flf  II  the  thousands  of 

LwCivJLX  v/vl-Vf 

>  /  who  are  devoted 

V  to  making  their  home  a  better  place  to  live. 

%  •  Sports  Plus.  Friday’s  special  sports  sec- 

41  ■  ^4  tion;  goes  beyond  standings  and  scores  to 
%Jw  bring  Boston’s  fanatic  fans  the  whole  story. 

And  bring  advertisers 

4  4  men,  18-49. 

%  •  The  Boston  Globe 

Til  Mrgozi/ie.  Award- 

winning  rotogravure 
W  publication  that’s  #  1 

^  ^  0  in  the  country  in  retail 

^  1^  _ _ _  advertising,  #2  in  total  ad 

J  ■■  iTTI  volume*** 

TBml.  ^  1  I  1  M  M  1  •  Sci-Tech.  New  Monday 

section  covering  the  lat- 

1  ^  est  in  science,  health,  technology. 

*  1^  ^  •  TV  ]^k.  The  TV  magazine  with  a  larger 

III  circulation  in  Boston  thw  TV  Guide! 

A  •  Business  Extra.  Every  Tuesday,  local, 

national  and  international  busi¬ 
ly  V  ness  news  and  how  it  impacts  the 

I  I  New  England  business  commu- 

1 A  w  §  nity.  It’s  one  of  the  biggest  adver¬ 

tising  successes  in  Globe  history  and  a  smart  way  to  catch 
V  business  people. 

\  •  The  Boston  Globe  Food  Pages.  New  England’s  most 
\  ^  attractive  and  complete  newspaper  food  section.  Read 
i  every  Wednesday  by  people  in  the  Boston  metro  mar- 
4' ket  interested  in  recipes,  nutrition  and  saving  money. 
^  •  Calendar  Magazine.  Thursday  leisure  guide  that’s 

■  i  ^  popular  with  all  our  readers  and  especially  Boston’s 
/  '  enormous  audience  of  young  people  (18-35). 

•  Boston  Globe  Classified.  Every  day.  Far  and  away  the  #1 
classified  section  in  New  England — with  145  categories,  more 
than  26  million  lines  of  advertising  a  year,  and  obviously 
fantastic  results. 

When  you  add  it  all  up,  The  Boston  Globe  is  all  you 
really  ne^  to  shake  up  New  England. 


ALL  ADULTS  64%  70% 

AGE- 18-24  68  76 

25-34  67  80 

35-44  58  72 

EDUCATION  ^ 

Collete  Graduate  or  more  79  *5  ^  V 

OCCUPATION  f  -ij 

Profeuional/Technical  74  84  i  ^ 

Managerial/ Administrative  73  83  ”  ' 

HOUSEHOLD  INCOME 

550,000  or  more  73  84 

535,000  or  more  72  84 

525-535,000  67  75 

SEX-Men  69  73 

-Women  59  67 

TWO  EMPLOYED  ADULTS  IN  H/H  61  74 

Source:  National  Newspaper  Audience  Ratings  Study,  Scarborough  Research 
Corp.,  N.Y..  1983;  NECMA _ 


Every  (day  more  tdian  1.6  million 
New  Englanders  say 
“The  Globes  Heief 


^'Jewsp^^)e^power.GofcriL 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  AfTiliated  Publkations,  Inc.,  A  Million  Market  Newspaper. 
•ABC.9/25/83  ••ADWEEK,  August  31, 1981.  •••Standard  Gravure  Corp. 


GLOBE  COVERAGE 

DAILY 

Five-issue  cume 

SUNDAY 

Four-issue  cume 

'  I 

Countdown 

(Continued  from  page  Is) 


In  September  1981  we  changed 
eight  columns  to  the  six-column  for¬ 
mat.  At  that  time  we  also  reduced  our 
web  width  from  57”  to  55”.  This 
change  was  undoubtedly  the  most  vis¬ 
ible  we’ve  ever  made  involving  all  our 
advertisers  .  .  .  and  there  were  no 
major  complaints  from  any.  We 
actually  received  a  number  of  positive 
responses  —  a  rare  phenomenon. 

Before  deciding  to  change  to  the 
new  format  we  contacted  other  news¬ 
papers  that  had  previously  made  the 
change.  After  analyzing  their  materi¬ 
al,  we  selected  what  we  thought  were 
the  best  points  from  each,  and  then 
developed  our  own  materials. 

We  produced  a  four-page  standard 
size  prototype  utilizing  spot  color  on 
all  four  pages.  The  front  page  con¬ 
sisted  of  five  major  areas: 

1.  Announcement  and  date  of 
change; 

2.  Why  we  are  changing; 

3.  A  list  of  regional  newspapers  in 
the  two  Carolinas  that  had  already 
changed  to  six  columns; 

4.  A  list  of  prominent  newspapers 
throughout  the  nation  that  had  made 
the  change; 

5.  And,  most  important,  assurance 
that  the  new  format  would  not 
represent  an  increase  in  rates  to  the 
advertiser. 

The  two  inside  pages  of  the  pro¬ 
totype  compared  the  old  eight- 
column  format  to  the  new  six-column 


The  Publishing  View 

format  both  in  advertising  and  news. 

The  back  page  of  the  prototype 
graphically  demonstrated  the  “old” 
and  “new”  sizes  of  advertising, 
emphasizing  “Equal  dominance  for 
equal  dollars.”  The  news  content  fo¬ 
cused  on  the  six-column  format,  quot¬ 
ing  various  newspaper  executives 
throughout  the  nation  on  its  merits. 

A  couple  of  other  valuable  ideas  we 
adapted  from  other  newspapers  were: 

•A  conversion  chart  that  listed 
every  size  ad  that  could  be  run  in  our 
newspaper.  (In  our  case,  this  was  a 
list  of  180  different  sizes,  from 
“one”  to  180,”  showing  the  old 
eight-column  size  converted  to  the 
new  six-column  format.) 

•A  very  simple  10-page  training 
manual  for  our  staff,  “How  to  Handle 
the  Six-Column  Converson.” 

The  six-column  conversion  must  be 
“sold”  to  the  local  retail  advertisers, 
but  that  won’t  happen  until  the 
advertising  staff  is  sold  on  the  entire 
idea  first.  Our  ad  staff  attended  sever¬ 
al  in-house  training  sessions  using  the 
conversion  charts  and  the  training 
manual,  with  some  role  playing 
involved.  After  these  sessions,  the 
staff  began  making  personal  calls  on 
all  contract  accounts,  explaining  the 
new  format.  We  in  management  also 
took  the  opportunity  to  discuss  the 
change  with  shopping-center  groups 
during  regular  presentations. 

Some  do’s  and  don’ts: 


1 .  Do  not  try  to  couple  the  format 
change  with  a  rate  increase.  Our 
approach  was,  “Same  space  for  same 
number  of  dollars  invested.” 

2.  Do  have  the  sales  staff  make  per¬ 
sonal  calls  using  and  showing  the  pro- 
totype  before  the  letter  of 
anouncement  is  mailed  to  the  total  list 
of  advertisers. 

3.  Do  consider  introducing  a 
minimum  for  those  small  advertisers 
who  were  running  one-inch  ads. 
Thus,  they  will  not  receive  an 
increase. 

4.  Do  print  enough  prototypes  to  be 
hand-delivered  to  all  accounts,  and  to 
be  mailed  later  with  the  letter  and  con¬ 
version  charts. 

5.  Do  print  new  rate  cards  to  reveal 
the  new  dimensions  and  contract 
amounts. 

6.  Do  be  sure  that  management  and 
the  advertising  staff  take  a  positive 
approach  to  the  entire  change.  Once 
you  start  apologizing  for  any  aspect  of 
the  change,  the  advertiser  becomes 
suspicious. 

7.  Do  not  change  to  new  format  in 
mid-month  —  your  accounting 
department  will  go  crazy. 

Go  for  it !  If  you  do  your  homework, 
there’ll  be  no  problems  from  advertis¬ 
ers. 

Fred  Crisp 
Advertising  Director 
The  News  and  Observer/Raleigh 

Times 


The  Advertiser’s  View: 


At  J.C.  Penney,  we  are  most 
enthusiastic  about  the  forthcoming 
expanding  SAU  system,  for  several 
reasons. 

First,  the  system  dovetails  with  our 
own  six-column  format,  which  we  use 
in  designing  our  metro  market 
advertising  service.  We  will  now  be 
able  to  fold  in  our  ad  service  for  small¬ 
er  markets  as  well,  which  is  currently 


designed  to  fit  an  eight-column 
format. 

Second,  it  will  simplify  production 
efforts  on  the  part  of  our  stores,  which 
should  result  in  more  professional 
looking  local  advertising. 

Third,  using  a  single  common 
denominator  —  inches  X  columns  — 
will  simplify  vastly  the  budgeting  and 
ROP  space  allocation  process.  This 


will  be  felt  not  only  at  the  corporate 
level,  but  at  every  one  of  our  1,630 
Penney  stores.  It  will  also  simplify 
calculating  co-op  reimbursements. 

JC  Penney  applauds  the  newspaper 
industry’s  excellent  efforts  on  the 
part  of  their  advertisers. 

John  T.  Lucas 
Advertising  manager 
J.C.  Penney  Company 


4S 
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nHSISONEPROBUH 
CHICAGO  TRIBUK 
IWmiSERS  DOmiUlL 

Your  ad  always  fits  in  the  Tribune.  You  never 
have  to  squeeze  it  into  an  odd-size  space.  Or 
waste  money  resizing  it 
Because  we  use  Standard  Advertising  Units. 
hfact,wewere  one  of  the  first  major  newspapers 
to  use  them. 


Now,  other  papers  are  following  our  lead. 
Which,  of  course,  is  making  it  easier  and  less 
costly  to  reach  any  market  you  want. 

Including  one  of  the  best  (Ehici^o  (Tnliie 
markets  in  America.  Chicago.  IT  MEANS  BUSHISS. 


©1984  ChicaKo  Tribune 


The  Expanded 


Depth 
in 

Twrhoa  I  COL.  2-1/16" 


(Effective  July  1.  1984) 

Standard  Advertising  Unit  System 


2CXM..4-1/4- 


3  COL.  6-7/ 16" 


4COL.8-S/8‘ 


5  COL.  10- 13/ 16" 


6  COL.  13- 


The  Herald 
has  taken  Dallas, 


There’s  been  a  lot  of  talk  lately 
by  the  other  Dallas  paper  about 
dominating  the  market. 

They’re  wrong. 

According  to  the  latest  ABC* 
figures,  the  Times  Herald  has 
not  only  taken  the 
lead  in  Dallas  County,  but  we’ve 
done  it  handily.  Outgaining  the 
competition  by  a  wide  margin 
on  Sunday.  And  over  three  to 
one  the  rest  of  the  week. 

All  in  only  six  months. 

So  if  you  want  Dallas,  buy  the 
paper  that’s  won  the  right  to  have 
D^las  in  its  name. 

The  Dallas  Times  Herald. 

DallasTimes  Herald 

What  does  the  Herald  say? 


'Sources:  ABC  Publishers  Statennent.  Septerpber  30. 1963:  ABC  Fas^Fax.  March  31.1 984 
Reprasented  nationally  by  Branham  Newspaper  Sales  and  Times  Mirror  National  Marketing. 


SAU  Conversion  table 

Converting  old  SAU  ad  sizes  to  new  SAU  ones 


The  Expanded  SAU  System  is 
designed  not  only  to  simplify  the  buy¬ 
ing,  production  and  billing  and  paying 
processes  involved  in  newspaper 
advertising,  but  also  to  give  advertis¬ 
ers  and  agency  account,  media  ad 
creative  people  a  larger  and  more  var¬ 
ied  selection  of  ad  sizes  to  choose 
from.  Naturally,  a  new  system  of 
nomenclature  is  called  for. 

Under  the  original  SAU  system 
begun  in  September  1981,  there  were 
25  standard  SAU  sizes,  ranging  from  a 
1  (a  full  page)  to  a  25  ( 1  -Vs”  wide  by  1” 
deep).  Now  that  we’ve  reminded  you 
of  this  —  forget  it. 

As  units  in  the  new  Expanded  SAU 
System  are  named  differently.  They 


are  described  by  their  width  in  col¬ 
umns  times  their  depth  in  inches  (for  a 
full  depth  ad,  the  depth  will  be 
described  as  “FD”). 


Here  are  some  examples: 
Old  SAU  # 

(before  7/1/84) 

#1  (full  page) 

#3  (*/2  page  horizontal) 
#13  ('/4  page) 

New  SAU  # 

(after  7/1/84) 

6  X  FD 


6  X  10.5 
3  X  10.5 

To  help  you  convert  from  the  old 
system  to  the  new,  the  chart  below 
shows  the  old  SAU  sizes  and  the  clos- 
est  new  SAU  size  for  each 
(remembering,  of  course  that  there 
are  more  than  30  other  ad  sizes  avail¬ 
able  in  the  new  SAU  system.) 

You’ll  notice  that  in  the  majority  of 
cases  (old  SAU  sizes  1-6,  9-20,  and 
21A-25A)  the  sizes  are  very  nearly 
identical  and  will  call  for  little  or  no 
alteration  to  make  old  SAU  ads  fit  the 
new  format. 

There  are  two  notable  exceptions, 
which  are  footnoted  below  the  table. 


Old  SAU  Size 


SAU  Numljer 


SAU  Dimensions 
Width  Depth 


New  SAU  Size 

SAU  Number  SAU  Dimensions 
Width  Depth 


1 

13 

21 

6xFD 

13 

21 

2 

13 

18 

6x18 

13 

18 

3 

13 

10  7/16 

6x10.5 

13 

10.5 

4 

10  5/8 

21 

5xFD 

10  13/16 

21 

5 

10  5/8 

18 

5x18 

10  13/16 

18 

6 

10  5/8 

15  5/8 

5x15.75 

10  13/16 

15.75 

t7 

9  5/8 

13  15/16 

t8 

9  5/8 

6  15/16 

9 

8  1/16 

21 

4xFD 

8  5/8 

21 

10 

8  1/16 

10  7/16 

4x10.5 

8  5/8 

10.5 

11 

6  5/16 

21 

3xFD 

6  7/16 

21 

12 

6  5/16 

13  15/16 

3x14 

6  7/16 

14 

13 

6  5/16 

10  7/16 

3x10.5 

6  7/16 

10.5 

14 

6  5/16 

5  3/16 

3x5.25 

6  7/16 

5.25 

15 

4  1/4 

21 

2xFD 

4  1/4 

21 

16 

4  1/4 

13  15/16 

2x14 

4  1/4 

14 

17 

4  1/4 

10  7/16 

2x10.5 

4  1/4 

10.5 

18 

4  1/4 

6  15/16 

2x7 

4  1/4 

7 

19 

4  1/4 

5  3/16 

2x5.25 

4  1/4 

5.25 

20 

4  1/4 

3  7/16 

2x3.5 

4  1/4 

3.5 

*21 

1  3/8 

6  15/16 

*22 

1  3/8 

5  3/16 

*23 

1  3/8 

3  7/16 

*24 

1  3/8 

2 

*25 

1  3/8 

1 

21A 

2  1/16 

6  15/16 

1x7 

2  1/16 

7 

22A 

2  1/16 

5  3/16 

1x5.25 

2  1/16 

5.25 

23A 

2  1/16 

3  7/16 

1x3.5 

2  1/16 

3.5 

24A 

2  1/16 

2 

1x2 

2  1/16 

2 

25A 

2  1/16 

1 

1x1 

2  1/16 

1 

told  SAU  sizes  7  and  8  have  no  counterparts  in  the  new  system.  They  were  designed  primarily  to  fit  a  6-column  width  in  8- 
column  newspaper  formats;  these  sizes  disappear  with  the  new  SAU  standard  13-inch  page,  which  has  six  2-1/16  inch 
columns.  Old  SAU  7  was  also  a  full-page  for  tabloids;  there  is  now  a  variation  of  this  size  in  the  new  “N”  size,  which  is  a  full 
page  in  short  cut-off  tabloids  and  measures  9-3/8"x  14". 


*01d  SAU  sizes  21  through  25  were  designed  for  newspapers  with  8-  or  9-column  ad  formats;  these  sizes  disappear  since 
the  8 
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YOU  Also  REKH  THE  MOST  DKUISIVE 


Because  New  York  is  so  big,  selling  the  nation’s 
number  one  market  takes  plenty  of  reach.  That 
means  you  must  have  the  Daily  News. 

Any  buy  that  doesn’t  include  the  Daily  News 
misses  more  adults  than  live  in  Cleveland,  Boston, 
Seattle,  Pittsburgh  and  Miami— combined!  One  of 
the  great  strengths  of  the  mighty  Daily  News  is  its 
exclusive  hold  on  a  huge  churdc  of  readers  who  read 
no  other  metropolitan  newspaper.  Check  the  chart 
and  see  how  many  of  your  fevorite  target  audiences 
are  exclusive  readers  of  the  Daily  News. 

In  New  York,  it  just  goes  to  prove  that  being  big¬ 
gest  is  also  being  best. 


mierruaB 


REACH— NEW  YORK  A.D.I. 

Tunes 

Pnst 

Daily  News  Daily  News 
Exclusive 

1 

ADULTS 

20% 

17% 

31% 

19% 

1 

i 

MEN 

24% 

19% 

32% 

18% 

WOMEN 

16% 

15% 

29% 

19% 

H.  H.  INCOME 
$35,000  OR  MORE 

27% 

16% 

28% 

16% 

AGE  18-34 

19% 

17% 

28% 

17% 

1 
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Daily  tabloid  dimensions  (as  of  July  1, 1984) 


Printed 

Biil  Accept  33 

Newspaper 

Conformity 

Page  Width  Depth 

cois. 

by  inch  SAU  Sizes 

Tempe  Daily  News,  AZ. 

c 

10  1/16 

13 

5 

Yes 

Yes 

Note:  This  paper  is  a  broadsheet  on  Saturday  and  Sunday. 

Tucson  Daily  Territorial. 

AZ. 

NC 

10  1/4 

16 

6 

Yes 

Yes 

Note:  Switching  to 

a  conforming 

broadsheet  on  Nov.  1, 

1984. 

Colorado  Springs  Sun,  CO. 
Craig  Northwest  Colorado 

NC 

10  5/16 

13  1/2 

7 

Yes 

Yes 

Press,  CO. 

C 

9  7/8 

16 

5 

Yes 

Yes 

Rocky  Mountain  News,  CO. 
La  Junta  Tribune- 

C 

10  3/8 

14  1/8 

5 

Yes 

Yes 

Democrat,  CO. 

C 

10  13/16 

14  1/4 

5 

Yes 

Yes 

Salida  Mountain  Mail,  CO. 
Manchester  Journal- 

C 

10  13/16 

14 

5 

Yes 

Yes 

Inquirer,  CT. 

C 

10  1/2 

14 

5 

Yes 

Will  not  accept 
13"  depth  ads 

Milford  Citizen,  CT. 
Kailua-Kona  West  Hawaii 

NC 

10  1/2 

15 

6 

Yes 

Yes 

Today,  HI. 

C 

10  1/4 

15 

5 

Yes 

Yes 

Chicago  Sun-Times,  IL. 
Watseka  Times-Republic, 

C 

10  9/16 

13  7/8 

5 

Yes 

Yes 

IL. 

NC 

10  1/4 

14 

6 

Yes 

Yes 

Jasper  Herald,  IN. 

C 

10  3/16 

16 

5 

Yes 

Yes 

Note:  Will  reduce  6%  uniformly. 

Boston  Herald,  MA. 

North  Las  Vegas  Valley 

C 

10  13/16 

14 

5 

Yes 

Yes 

Times,  NV. 

C 

10  13/16 

14 

5 

Yes 

Yes 

Dover  Daily  Advance,  NJ. 

C 

10  1/16 

14 

5 

Yes 

Yes 

Note:  Will  reduce  page  by  6%. 

Trenton  Trentonian,  NJ. 
Binghamton  Sun  Bulletin, 

C 

10  13/16 

15  1/2 

5 

Yes 

Yes 

NY. 

Note:  Will  convert  to  a  conforming  broadsheet  on  May  28,  1984. 

Long  Island  Newsday,  NY. 

C 

9  3/8 

14 

6 

Yes 

Yes 

New  York  Daily  News,  NY. 

C 

9  3/8 

14 

6 

Yes 

Yes 

N.B.:  The  New  York  News  and  Newsday,  both  short  cut-off  tabloids,  are 

accepting  expanded  SAU-sized  advertisements. 

and  will  list  these 

units  in  SRDS.  They  are  billing  by  the  “N’ 

’  inch,  derived  from  a  page  14 

inches  deep  and  9  3/8  inches  wide,  and  divided  into  6  columns  with  1/12 
inch  between  columns.  SAU  inch  equivalents  may  be  computed.  On 
this  ba.sis,  they  are  considered  to  be  in  conformity  with  the  expanded 

SAU  proposal. 

New  York  Post,  NY. 
Middletown  Times  Herald 

C 

10  3/4 

14 

5 

Yes 

Yes 

Record,  NY. 

NC 

10  1/4 

15 

6 

Yes 

No;  will  not  take 
4  column  ads 

Beavercreek  News,  OH. 

NC 

9  7/8 

14  1/2 

5 

Yes 

Yes 

Philadelphia  News,  PA. 
Delaware  County  Times, 

C 

10  3/4 

13  3/16 

5 

Yes 

Yes 

PA. 

Wilkes-Barre  Citizens’ 

C 

10  1/4 

14  1/4 

5 

Yes 

Yes 

Voice,  PA. 

C 

10  3/8 

14 

5 

Yes 

Yes 

Green  Bay  News  Chronicle, 

WI. 

C 

10  1/2 

13 

5 

Yes 

Yes 

Rawlins  Daily  Times,  WY. 

NC 

10  1/8 

13  3/4 

6 

No 

NR 

Note:  Daily  Times  prints  as  a  broadsheet  on  Wednesday. 

Worland  Northern 

Wyoming  News,  WY.  Note:  Will  convert  to  a  conforming  broadsheet  on  7/1/84. 
*Conformity:  C — is  in  total  conformity 
NC — is  non-conforming 
NR — is  a  non-reported  item 

_ 32  tabloids  were  surveyed.  5  have  not  yet  reported  on  their  plans. 
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Questions  &  Answers 
about  the  100%  SAU  compatible 
Chicago  Sun-Times 


Q. 


Q. 

A. 

Q. 

A. 


Why  is  the  Sun-Times  changing  its 
display  advertising  to  a  flve  column 
format? 

The  new  format  will  make  us 
compatible  with  the  nationwide 
Standard  Advertising  Unit  (SAU) 
system . 


Will  the  Sun-Times  accept  sizes 
other  than  the  SAU’s? 


Yes.  The  Sun-Times  will  accept  all 
ads  in  quarter-inch  Increments  that 
meet  our  minimum  or  maximum  ad 
sizes. 


How  will  advertisers  benefit  from 
this  change? 


The  SAU  system  will  make 
advertising  easier  and  more 
economical.  All  our  column  widths 
will  be  compatible  with  the 
other  local  newspapers. 

Plus  fewer  columns  now  mean  wider 
columns.  Wider  columns  allow  for 
more  visibility  and  flexibility,  which 
will  generate  even  greater  response. 


Q. 


Q. 


Q. 

A. 

Q 


How  should  I  order  space  under  the 
new  system? 


Display  advertising  in  the  Sun-Times 
should  now  be  ordered  by  specifying 
the  number  of  columns  wide  by  the 
depth  in  inches  and  quarter  inch 
Increments  (using  decimals). 


How  can  I  get  help  in  resizing  my 
existing  ads  to  the  new  flve  column 
format? 

The  Sun-Times  advertising 
department  is  ready  to  help  with  any 
problems  you  may  encounter . 


Will  there  be  any  change  to  the 
Sunday  supplements  such  as  color 
comics  and  TV  Prevue? 

TV  Prevue,  color  comics  and  the 
preprints  will  continue  to  be  sold  in 
unit  sizes. 


•  Will  there  be  a  change  in  Classifled? 


Classified  will  continue  to  be  sold  and  billed 
in  agate  lines.  The  classified  page  will 
remain  8  columns  wide  x  200  lines  deep. 


Where  can  1  get  more  information  on  the  changes 
the  Sun-Times  is  making  in  display  advertising? 

Just  call  your  Sun-Times  representative  or 
advertising  sales  manager  at  the  numbers  below: 

Chicago:  401  N.  Wabash.  Chicago  60611,  (312)  321-2325 

New  York:  1370  Avenue  of  the  Americas,  Suite  701,  New  York  10019,  phone  (212)  664-1  111 
Detroit:  155  West  Congress  St..  Room  604,  Detroit  48226,  phone  (313)  965-6976 
Atlanta:  Lenox  Towers-Suite  939,  3400  Peachtree  Rd..  N.E.  Atlanta  30326,  phone  (404)  237-9559 
Los  Angeles:  Sawyer-Ferguson-Walker,  5757  Wilshlre  Blvd.,  Los  Angeles  90039,  phone  (213)  936-1069 
San  Francisco:  Sawyer-Ferguson-Walker,  220  Bush  St..  San  Francisco  94104,  phone  (415)  421-5707 
Miami  Beach:  17070  Collins  Ave.,  Suite  247,  Miami  Beach,  33160,  phone  (305)  944-4639 


^Chicago  rW\* 

Sun-Times 


SAU  Newspapers  Listed  by  State 


ALABAMA 

Alexander  City  Outlook 

Anniston  Star 

Athens  News  Courier 

Birmingham  Post-Herald/News 

Cullman  Times 

Decatur  Daily 

Dothan  Eagle 

Enterprise  Ledger 

Times-Tri-Cities  Daily,  Florence 

Fort  Payne  Times  Journal 

Gadsden  Times 

Huntsville  Times  News 

Jasper  Mountain  Eagle 

Mobile  Press  Register 

Alabama  Journal  &  Advertiser,  Montgomery 

Opelika  News 

Srottsboro  Sentinel 

Selma  Times-Journal 

Talladega  Daily  Home 

Tuscaloosa  News 

"Troy  Messenger 

ALASKA 

Anchorage  News 
Anchorage  Times 
Juneau  Empire 
Ketchikan  News 
Sitka  Sentinel 

‘Fairbanks  News-Miner 

ARIZONA 

Bisbee  Review 
Chandler  Arizonian 
Flagstaff  Arizona  Sun 
Kingman  Daily  Miner 
Phoenix  Republic  &  Gazette 
Prescott  Courier 
Scottsdale  Daily  Progress 
Sierra  Vista  Herald  Dispatch 
Sun  City  News-Sun 
tTempe  Daily  News 
Arizona  Star  &  Citizen,  Tucson 
Yuma  Daily  Sun 

‘tTucson  Daily  Territorial 

ARKANSAS 

Benton  County  Democrat,  Bentonville 
Blytheville  Courier  News 
Camden  News 
El  Dorado  News-Times 
Forrest  City  Times-Herald 
Ft.  Smith  SW  Times  Record 
Harrison  Daily  Times 
Helena  World 

Hot  Springs  Sentinel-Record 
Jacksonville  News 
Jonesboro  Sun 

Little  Rock  Arkansas  Democrat 
Little  Rock  Arkansas  Gazette 
Magnolia  Banner-News 
Malvern  Daly  Record 
Mena  Star 

Newport  Daily  Independent 
t  —  Tabloid 

* — Non-conforming  papers 
that  will  accept  SAUs 


Paragould  Daily  Press 
Rogers  Northwest  Arkansas  News 
Russellville  Courier-Democrat 
Springdale  News 
Stuttgart  Leader 
West  Memphis  Times 

‘Benton  Courier 
‘Conway  Log  Cabin  Democrat 
‘De  Queen  Daily  Citizen 
‘Fayetteville  NW  Ar.  Times 
‘Hope  Star 

‘Pine  Bluff  Commercial 
‘Searcy  Citizen 

CALIFORNIA 

Anaheim  Bulletin 

Antioch  Ledger 

Bakersfield  Californian 

Banning  Record-Gazette 

Burbank  Review 

Camarillo  News 

Chico  Enterprise-Record 

Corona  Independent 

Orange  Coast  Daily  Pilot,  Costa  Mesa 

Downey  SE  News  &  Champion 

El  Cajon  Californian 

Escondido  Times-Advocate 

Fontana  Herald-News 

Fremont  Argus 

Fresno  Bee 

Fullerton  News  Tribune 

Glendale  News-Press 

Grass  Valley  Union 

Hanford  Sentinel 

Hayward  Review 

Hemet  News 

Indio  Daily  News 

La  Habra  Star-Progress 

San  Ramon  Valley  Herald,  Livermore 

Tri-Valley  Herald  and  News,  Livermore 

Lodi  News-Sentinel 

Lompoc  Record 

Long  Beach  Press-Telegram 

Los  Angeles  Herald-Examiner 

Los  Angeles  La  Opinion 

Los  Angeles  Times 

Marysville  Appeal-Democrat 

Merced  Sun-Star 

Modesto  Bee 

Monterey  Peninsula  Herald 

Napa  Register 

Oakland  Tribune 

Oceanside  Blade-Tribune 

Ontario  Daily  Report 

Oroville  Mercury-Register 

Oxnard  Press-Courier 

Palm  Springs  Desert  Sun 

Peninsula  Times  Tribune 

Pasadena  Star-News 

Paso  Robles  Press 

Petaluma  Argus  Courier 

Piole  West  County  Times 

Pittsburg  Post  Dispatch 

Pleasanton  Valley  Times 

Pomona  Progress-Bulletin 

Porterville  Recorder 

Red  Bluff  News 

Redding  Record  Searchlight 

Redlands  Daily  Facts 

Richmond  Contra  Costa  Independent 

Richmond  Independent/Gazette _ 


Ridgecrest  Independent 

Riverside  Press-Enterprise 

Roseville  Press-Tribune  ^ 

Sacramento  Bee 

Sacramento  Union 

Salinas  Californian 

San  Bernardino  Sun 

San  Clemente  Sun-Post 

San  Diego  Transcript 

San  Diego  Union  Tribune 

Chronicle  &  Examiner,  San  Francisco 

San  Jose  Mercury  News 

San  Mateo  Times/News  Leader 

San  Rafael  Marin  Independent-Journal 

Orange  County  Register 

Santa  Maria  Times 

Santa  Monica  Outlook 

Santa  Rosa  Press  Democrat 

Simi  Valley  Enterprise 

Sonora  Union-Democrat 

South  Lake  Tahoe  Tribune 

Stockton  Record 

Taft  Midway  Driller 

Thousand  Oaks  News-Chronicle 

San  Pedro  News-Pilot,  Torrance 

Torrance  Daily  Breeze 

Turlock  Journal 

Times-Herald,  News  Gazette,  Vallejo 

Los  Angeles  Daily  News,  Van  Nuys 

Ventura  County  Star-Free  Press 

Victorville  Valley  Press 

Visalia  Times-Delta 

Contra  Costa  Times,  Walnut  Creek 

Watsonville  Register-Pajaronian 

San  Gabriel  Valley  Tribune/News,  West 

Covina 

Woodland  Democrat 

‘Auburn  Journal 
‘Barstow  Desert  Dispatch 
‘Eureka  Times-Standard 
‘Fairfield  Daily  Republic 
‘Gilroy  Dispatch 
‘Hollister  Free  Lance 
‘Los  Angeles  Journal 
‘Manteca  Bulletin 
‘Santa  Barbara  News-Press 
‘Santa  Cruz  Sentinel 
‘Santa  Paula  Chronicle 
‘Ukiah  Journal 
‘Vista  Press 
‘Yreka  Siskiyou  News 

COLORADO 

Boulder  Camera 
Canon  City  Record 
Gazette-Telegraph,  Colorado  Springs 
tNorthwest  Colorado  Press,  Craig 
Denver  Post 

fDenver  Rocky  Mountain  News 

Durango  Herald 

Fort  Collins  Coloradoan 

Glenwood  Post.  Glenwood  Springs 

Grand  Junction  Sentinel 

Greeley  Tribune 

fLa  Junta  Tribune-Democrat 

Longmont  Times-Call 

Loveland  Reporter 

Chieftain  &  Star  Journal,  Pueblo 

Rocky  Ford  Gazette 

tSalida  Mountain  Mail 

Sterling  Journal-Advocate _ 
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IN  THE  TOP 
30  MARKETS.  76%  IS  A 
PRIME  NUMBER. 


Milwaukee  market 
every  day.  No  other 
newspaper  in  the 
top  30  markets 
delivers  like  that. 

So  if  you  want  your 
next  big  push  to 
rise  above  the  or¬ 
dinary,  get  our 
pulling  power  on 
your  side.  Call 
(414)  224-2472. 


W'  hen  America’s  leading 
marketers  want  to 
run  ahead  of  the 
run-of-the-mill 
in  Milwaukee, 
they  call  us.  And 
with  one  simple 
advertising 
buy,  they  gain 
the  upper  hand  \ 
with  a  towering  i 
76%*ofthe  ’ 


‘Source:  1983  Scarborough  National  Newspaper 
Audience  Study. 


•Alamosa  Valley  Courier 
•fColorado  Springs  Sun 
•Montrose  Daily  Press 
•Trinidad  Chronicle-News 

CONNECTICUT 

Bridgeport  Post-Telegram 

Bristol  Press 

Danbury  News-Times 

Hartford  Courant 

Manchester  Herald 

tManchester  Journal-Inquirer 

Middletown  Press 

Naugatuck  News 

New  Britain  Herald 

New  Haven  Journal  Courier/Register 

New  London  Day 

Norwich  Bulletin 

Torrington  Register 

Republican  &  American,  Waterbury 

Winsted  Citizen 

•Ansonia  Sentinel 
•Meriden  Record-Jouinal 
•tMilford  Citizen 
•Norwalk  Hour 
•Greenwich  Time 
•Stamford  Advocate 
•Willimantic  Chronicle 

DELAWARE 

Wilmington  News  &  Journal 

‘Dover  Delaware  State  News 

DIST.  OF  COLUMBIA 

Alexandria  Journal,  Washington 
Arlington  Journal,  Washington 
Fairfax  Journal,  Washington 
Montgomery  Journal,  Washington 
Prince  Georges  Journal,  Wasington 
The  Washington  Post 
Washington  Times 

FLORIDA 

Boca  Raton  News 
Bradenton  Herald 
Brooksville  Sun-Journal 
Clearwater  Sun 
Cocoa  Today 

Daytona  Beach  News-Journal 
Deland  Sun  News 

Ft.  Lauderdale  News  &  Sun-Sentinel 
Fort  Myers  News-Press 
Ft.  Pierce  News  Trbune,  Fort  Pierce.' 
Port  St.  Lucie 

Ft.  Walton  Beach  Playground 

Gainesville  Sun 

Hollywood  Sun-Tattler 

South  Dade  News  Leader,  Homestead 

FI.  Times-Union  &  Journal,  Jacksonville 

Key  West  Citizen 

Lake  City  Reporter 

Lake  Wales  Daily  Highlander 

Lakeland  Ledger 

Leesburg  Commercial 

Marianna  Jackson  County  Floridan 

Diaro  Las  Americas,  Miami 

Miami  Herald  News 

Ocala  Star  Banner 

Orange  Park  Clay  Today 

Orlando  Sentinel 

Palatka  Daily  News 

t  —  Tabloid 

*  —  Non-conforming  papers 
that  will  accept  SAUs 


Palm  Beach  News 
Panama  City  News-Herald 
Pensacola  News-Journal 
Sanford  Herald 
Sarasota  Herald-Tribune 
St.  Augustine  Record 
St.  Petersburg  Times  &  Independent 
Stuart  News 

Tallahassee  Democrat,  Inc. 

Tampa  Tribune 
Vero  Beach  Press  Journal 
W.  Palm  Beach  Times  &  Post 
Winter  Haven  News-Chief 

•Naples  News 

•Punta  Gorda  Herald  News 

GEORGIA 

Albany  Herald 
Americus  Times-Recorder 
Athens  Banner-Herald/News 
Atlanta  Journal-Constitution 
Augusta  Chronicle-Herald 
Brunswick  News 
Carrollton  Times-Georgian 
Cartersville  Tribune  News 
Columbus  Ledger-Enquirer 
Cordele  Dispatch 
Dalton  Citizen  News 
Dublin  Courier-Herald 
Gainesville  Times 
Griffin  News 
La  Grange  News 

Gwinnett  Daily  News,  Lawrenceville 
Macon  Telegraph  &  News 
Marietta  Journal 
Milledgeville  Union  Recorder 
Moultrie  Observer 
Rome  News-Tribune 
Savannah  News-Press 
Statesboro  Herald-Beacon 
Tifton  Gazette 
Warner  Robins  Sun 
Waycross  Journal-Herald 

‘Conyers  Rockdale  Citizen 
•Thomasville  Times-Enterprise 

HAWAII 

Hawaii  Tribune-Herald,  Hilo 
Star/Bulletin/Advertiser,  Honolulu 
tWest  Hawaii  Today,  Kailua-Kona 
WailuKU  Maui  News 

IDAHO 

Blackfoot  News 
Boise  Statesman 
Idaho  Falls  Post-Register 
Kellogg  News 
Lewiston  Tribune 
Moscow  Idahonian 

Idaho  Press-Tribune,  Nampa/Caldwell 
Pocatello  State  Journal 
Twin  Falls  Times-News 

ILLINOIS 

Alton  Telegraph 
Arlington  Heights  Herald 
Aurora  Beacon-News 
Belleville  News-Democrat 
Benton  News 
Bloomington  Pantagraph 
Canton  Ledger 
Carbondale  South  Illinoisan 
Carmi  Times 
Casey  Reporter 

Champaign  News-Gazette,  Champaign- 
Urbana 


Charleston  Times-Courier 
Chicago  Calumet 
Chicago  Southtown  Economist 
tChicago  Sun-Times 
Chicago  Tribune 
Crystal  Lake  Herald 
Danville  Commercial  News 
De  Kalb  Chronicle 
Decatur  Herald  &  Review 
Dixon  Telegraph 
Du  Quoin  Call 
Elgin  Courier-News 
Freeport  Journal-Standard 
Joliet  Herald-News 
Kankakee  Journal 
Kewanee  Star-Courier 
La  Salle  News-Tribune 
Lawrenceville  Record 
Lincoln  Courier 
Macomb  Journal 

Moline  Dispatch,  Moline-East  Moline 

OIney  Daily  Mail 

Ottawa  Times 

Perkin  Times 

Quincy  Herald-Whig 

Robinson  Daily  News 

Rock  Island  Argus 

Rockford  Register  Star 

Springfield  Journal-Register 

Sterling  Gazette 

Streator  Times  Press 

Taylorville  Breeze-Courier 

Waukegan  News-Sun 

•Centralia  Sentinel 
•Edwardsville  Intelligencer 
•Flora  Clay  County  Advocate- Press 
•Litchfield  News-Herald 
•Monmouth  Review  Atlas 
•Morris  Herald 

•Mt.  Carmel  Republican-Register 
•Mt.  Vernon  Register  News 
•Paxton  Record 
•Peoria  Journal-Star 
•  Pontiac  Daily  Leader 
‘Shelbyville  Union 

•fWatseka  Times-Republic 
•West  Frankfort  American 

INDIANA 

Anderson  Herald  Bulletin 

Auburn  Star 

Bedford  Times-Mail 

Bloomfield  World 

Bloomington  Herald-Telephone 

The  Brazil  Times 

Clinton  Daily  Clintonian 

Columbus  Republic 

Connersville  News-Examiner 

Crawfordsville  Journal  &  Review 

Elkhart  Truth 

Elwood  Call-Leader 

Evansville  Courier  &  Press 

News-Sentinel/Journal-Gazette,  Fort  Wayne 

Frankfort  Times 

Franklin  Daily  Journal 

Gary  Post-Tribune 

Goshen  News 

Greenfield  Reporter 

Greensburg  News 

Hammond  Times 

Hartford  City  News  Times 

Huntington  Herald-Press 

Indianapolis  Star  News 

tJasper  Herald 

Jeffersonville  Evening  News 

Kendallville  News-Sun 

Kokomo  Tribune 

La  Porte  Herald-Argus 
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With  rapidly  growing  circulation,  steady  increases  in  advertising, 
innovative  commitments  to  its  readers,  and  strong  coverage  of  L.A.’s 
northern,  most  affluent  market,  the  Daily  News  really  makes  the 
winning  difference. 

Contact  the  Daily  News  Advertising  Department  today,  and  find  out 
how  we  can  make  the  difference  for  you 
Call  818-997-2051 


Daily  News 


Represented  Nationally  by 

Sawyer,  Ferguaon,  Walker  &  Sunday  Metro 


4' 


Lafayette  Journal/Courier 
Lebanon  Reporter 
Logansport  Pharos-Tribune 
Madison  Courier 
Marion  Chronicle-Tribune 
Michigan  City  News-Dispatch 
Muncie  Star-Press 
New  Albany  Ledger-Tribune 
Noblesville  Daily  Ledger 
Peru  Daily  Tribune 
Plymouth  Pilot-News 
Portland  Commercial  Review 
Rensselaer  Republican 
Richmond  Palladium-Item 
Rushville  Republican 
Seymour  Tribune 
Shelbyville  News 
South  Bend  Tribune 
Terre  Haute  Tribune-Star 
Valparaiso  Vindette-Messenger 
Vincennes  Sun-Commercial 
Wabash  Plain  Dealer 
Warsaw  Times-Union 
Washington  Times-Herald 
Winchester  News-Gazette 

‘Bluffton  News-Banner 

‘Chesterton  Tribune 

‘Columbia  City  Post/Commercial  Mail 

‘Decatur  Democrat 

‘New  Castle  Courier-Times 

‘Rochester  Sentinel 

‘Spencer  World 

IOWA 

Ames  Daily  Tribune 
Boone  News-Republican 
Burlington  Hawk  Eye 
Cedar  Rapids  Gazette 

t  — Tabloid 

*  —  Non-conforming  papers 
that  will  accept  SAUs 


Cherokee  Daily  Times 

El  Dorado  Times 

Clinton  Herald 

Emporia  Gazette 

Davenport  Quad  City  Times 

Fort  Scott  Tribune 

Des  Moines  Register 

Garden  City  Telegram 

Estherville  News 

Goodland  News 

Fairfield  Ledger 

Groat  Bend  Tribune 

Fort  Dodge  Messenger 

Hays  Daily  News 

Iowa  City  Press-Citizen 

Hiawatha  World 

Marshalltown  Times-Republican 

Hutchinson  News 

Mason  City  Globe-Gazette 

Junction  City  Union 

I  Muscatine  Journal 

Kansas  City  Kansan 

Nevada  Evening  Journal 

Lawrence  Journal-World 

Oskaloosa  Herald 

Liberal  Southwest  Times 

Perry  Daily  Chief 

McPherson  Sentinel 

Shenandoah  Sentinel 

Newton  Kansan 

Sioux  City  Journal 

The  Olathe  Daily  News 

Spencer  Reporter 

Ottawa  Herald 

Washington  Journal 

The  Parsons  Sun 

Waterloo  Courier 

Pittsburg  Morning  Sun 

Webster  City  Freeman-Journal 

Salina  Journal 

Topeka  Capital-Journal 

‘Carroll  Times-Herald 

Wichita  Eagle-Beacon 

‘Centerville  lowegian  &  Citizen 
‘Council  Bluffs  Nonpareil 

Winfield  Courier 

‘Dubuque  Telegraph  Herald 

‘Atchison  Daily  Globe 

‘Fort  Madison  Democrat 

‘Burlington  Republican 

‘Le  Mars  Sentinel 

‘Columbus  Daily  Advocate 

‘Newton  News 

‘Independence  Reporter 

‘The  Ottumwa  Courier 

‘Leavenworth  Times 
‘Lyons  News 
‘Manhattan  Mercury 

KANSAS 

‘Pratt  Tribune 
‘Wellington  Daily  News 

Abilene  Reflector-Chronicle 

Arkansas  City  Traveler 

Beloit  Call 

Chanute  Tribune 

KENTUCKY 

Clay  Center  Dispatch 

Ashland  Independent 

Coffeyville  Journal 

Bowling  Green  Daily  News 

Colby  Free  Press 

Covington  Kentucky  Post 

Dodge  City  Daily  Globe 

Danville  Advocate-Messenger 

If  bden'confti^tiy  anftelnf  • 

;c;rtfiorts  on  the  T)est’  test  markets,  «W  - 
"  dreatSng  the  paperwork  and  research 
necessary  to  select  your  own  test 
^  market  we  may  have  the  solution. 

A  TELLING  UX)K  AT  THE  27 
MOST  FREQUENTLY  USED  TEST 
MARKETS,  VOLUME  III  is  an 

expanded  28  page  guide  to  selecting 
test  markets.  This  newly  updated 
study  contains  the  research  data  and 
documented  statistics  you  will  want 
to  review  before  selecting  your  test 
market  Such  topics  include: 

•  Why,  \Nhen,  where,  and  how  to 
conduct  a  test, 

•  Basic  questions  with  answers  from 
the  experts. 


market  based  on:  ; 

’  1)  Population  ' 

2)  Demographics 

3)  Effective  Buying  Incomes 

4)  Purchasing  Patterns  and  how  i 
all  of  these  compare  to  the 
national  norm. 

•  Media  Coverage,  Cost  and  Control 
comparisons  using  a  media  mix  with 
specific  reach  and  frequency  goals. 

This  free  brochure  also  analyzes 
matched  markets  using  demographic 
and  geographic  profiles,  media 
coverage,  market  isolation  and  more. 
To  receive  your  copy,  send  in  the 
coupon  below. 


Please  send  me  a  free  copy  of  your  test  marketing  brochure. 

(Sorry  Volumes  1  and  2  are  no  longer  available.) 

Name _ 

Co _ _ _ 

Address  _ 

0^  - State- — - Zip . . . 

Fbr  Your  Copy  Write  to:  Mr.  Gerald  Szorek.  Times  Publishing  Company.  Times  Square. 

12th  &  Sassafras  Street  Erie,  Pennsylvania  16534 


Morninq  News-krie  daily  Ti!viES*®iine)»'NeW0 

R«pr«a0nted  by  Undon  AssocUtas 


16S 


EDITOR  &  PUBLISHER  for  June  23,  1984 


How  they  got  more  mileage  t 
out  of  their  ad  budget. 


•  Virtually  every  auto  manutatturef 
pulls  into  the  Herald.  ■  •  ,  • 

Sure,  tht'y  may  buy  the  other  major 
Los  Angeles  newspaper  first.  But  then 
they  turbocharge  their  metropolitan  pen-- 
etration  with  the  Herald  as  a  2:nd  Ixiy. 

(Much  smarter  than  chugging  afoiig 
through  L.A.  County,  picking  up  onestilv 
urban  paper  at  a  time.)  :  .  ;  ■ 

Almost  200  individual  dealers  also 
use  the  Herald,  along  with  a  wKo's-who  of 
other  blue  chip  advert istxs.  From  fast  cars 
to  fast  foo(i.  That's  why  olir  ad  sfles  arc 
more  than  double  tin'  tvyo  leading  sul)-  _ 
urban  dailies— combine'd. 

In  Los  Angeles,  tlx'ie's  just  one  first  r 
choice  fora  2nd, buy._ ,  . 

And  that's  th('  point  we  W'ant  to 
drive  home.  .  r 


■  y. 


\: 


LAlslst  Hate  2ikl  Buy 


\ 


K«'fife'.<joli-i}  In  I  ksifst  •\(KejliMt>gSefu* » 


'V 


‘i*  ^ 


Brockton  Enterprise 
Dedham  Transcript  Newspapers 
Fall  River  Herald-News 
Fitchburg  Sentinel-Enterprise 
Framingham  Middlesex  News 
Greenfield  Recorder 
Haverhill  Gazette 
Holyoke  Transcript-Telegram 
Lawrence  Eagle-Tribune 
Lowell  Sun 
Malden  News 
Marlboro  Enterprise-Sun 
Medford  Mercury 
Melrose  News 

New  Bedford  Standard-Time 
North  Adams  Transcript 
Northampton  Hampshire  Gazette 
Pittsfield  Berkshire  Eagle 
Quincy  Patriot  Ledger 
Southbridge  News 
Springfield  Union  News 
Waltham  News-Tribune 
Westfield  Evening  News 
Worcester  Telegram  Gazette 

'Beverly  Times 

'Clinton  Daily  Item 

'Gardner  News 

'Hyannis  Cape  Cod  Times 

'Salem  Evening  News 

'Wakefield  Item 

'Woburn  Times  and  Chronicle 

MICHIGAN 

The  Alpena  News 
The  Ann  Arbor  News 
Huron  Daily  Tribune,  Bad  Axe 
Battle  Creek  Enquirer 


Rustin  Daily  Leader 
Shreveport  Journal-Times 
Slidell  Sentry-Times 

'Crowley  Post  Signal 
Franklin  Banner  Tribune 
Lafayette  Advertiser 

MAINE 

Augusta  Kennebec  Journal 
Bangor  Daily  News 
Biddeford  Journal  Tribune 
Lewiston  Journal  &  Sun 
Portland  Press  Herald/Telegram 

'Brunswick  Times  Record 
'Waterville  Sentinel 

MARYLAND 

Annapolis  Capital 
Baltimore  News  American 
Baltimore  Record 
Baltimore  Sun 

Cumberland  Times  and  News 
Easton  Star-Democrat 
Hagerstown  Herald  &  Mall 
Salisbury  Times 
Westminster  Carroll  Co.  Times 

'Cambridge  Banner 
'Frederick  News-Post 

MASSACHUSETTS 

Athol  Daily  News 
Boston  Globe 
fBoston  Herald 


Elizabethtowr  News-Enterprise 
Frankfort  State  Journal 
Fulton  Daily  Leader 
Glasgow  Times 
The  Harlan  Enterprise 
The  Henderson  Gleaner 
Hopkinsville  New  Era 
Lexington  Herald-Leader 
Courier-Journal  &  Times,  Louisville 
Madisonville  Messenger 
Maysville  Ledger-Independent 
Middlesboro  Daily  News 
Murray  Ledger  &  Times 
Owensboro  Messenger-Inquirer 
The  Paducah  Sun 
Somerset  Commonwealth-Journal 
The  Winchester  Sun 

'Richmond  Register 

LOUISIANA 

Alexandria  Town  Talk 

Bastrop  Daily  Enterprise 

Advocate  &  State-Times 

Bogalusa  News 

The  Hammond  Daily  Star 

Houma  Courier  &  Terre  Bonne  Press 

Jennings  News 

Lake  Charles  American  Press 

Minden  Press-Herald 

Monroe  News-Star-World 

Morgan  City  Review 

New  Iberia  Ibehan 

Times-Picayune  &  States  Item,  New  Orleans 
Opelousas  World 


t  —  Tabloid 

'  —  Non-conforming  papers 
that  will  accept  SAUs 


witfi  Boston  newspapers. 

Only  the  Worcester  Telegram  and  The 
Evening  Gazette  cover  the  other  major  mar¬ 
ket  in  the  Boston  ADI. 

Just  five  issues  of  the  Telegram  and 
Gazette  reach  nearly  8  of  10  area  adults, 
unduplicated. 

More  than  384,000  people,  at  an  av-erage 
frequency  of  5. 17  times. 

Boston  newspapers  have  only  marginal 
readership  in  this  vital  market 

The  Worcester  Telegram  and  The 
Evening  Gazette.  No  one  delivers 
Worcester  County  like  we  do. 


Morning,  Evening,  and  Sunday: 

Source:  Simmons  1982  National  Study  of  Local  Newspaper  Ratini 
For  the  whole  story,  contact  our  National  Representatives,  CWOi 
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Bay  City  Times 
Cadillac  News 
Cheboygan  Daily  Tribune 
Coldwater  Reporter 
Detroit  Free  Press 
Detroit  News 
Flint  Journal 
Grand  Haven  Tribune 
Grand  Rapids  Press 
The  Hillsdale  Daily  News 
Holland  Sentinel 
The  Ironwood  Daily  Globe 
Jackson  Citizen  Patriot 
Kalamazoo  Gazette 
Lansing  State  Journal 
Ludington  News 
Marquette  Mining  Journal 
Menominee  Herald-Leader 
Midland  Daily  News 
Monroe  News 

Mt.  Clemens  Macomb  Daily 
Mt.  Pleasant  Morning  Sun 
Muskegon  Chronicle 
The  Owosso  Argus-Press 
Petoskey  News- Review 
Pontiac  Oakland  Press 
Port  Huron  Times  Herald 
Saginaw  News 
Sault  Ste.  Marie  News 
St.  Joseph  Herald-Palladium 
Sturgis  Journal 
Traverse  City  Record  Eagle 
Ypsilanti  Press 
•Albion  Register 


t  —  Tabloid 

•  —  Non-conforming  papers 
that  will  accept  SAUs 


‘Dowagiac  Daily  News 
•Greenville  News 
•Iron  Mountain  News 
•Niles  Star 

•Royal  Oak  Daily  Tribune 
•Three  Rivers  Commercial 

MINNESOTA 

Crookston  Daily  Times 
Duluth  News-Tribune  &  Herald 
Fairmont  Sentinel 
Faribault  Daily  News 
Hibbing  Tribune 
International  Falls  Journal 
Mankato  Free  Press 
Marshall  Independent 
Minneapolis  Star/Tribune 
New  Ulm  Journal 
Owatonna  Peoples  Press 
Red  Wing  Repubiican  Eagle 
Rochester  Post-Bulletin 
St.  Cloud  Times 

St.  Paui  Pioneer  Press'Dispatch 
Stiliwater  Gazette 
Virginia  Mesabi  News 
Willmar  W.  Central  Tribune 
Winona  News 
Worthington  Daily  Globe 

•Austin  Daily  Herald 


MISSISSIPPI 

Biloxi  Sun-Herald 
Brookhaven  Leader 
Clarksdale  Press  Register 
Cieveland  Bolivar  Commercial 


Columbus  Commercial  Dispatch 
Connth  Corinthian 
Greenwood  Commonwealth 
Grenada  Sentinel-Star 
Hattiesburg  American 
Jackson  X^larion-Ledger/News 
McComb  Enterprise-Joumai 
Meridian  Star 
Natchez  Democrat 
Oxford  Eagie 

Pascagoula  Mississippi  Press  Register 

Picayune  Item 

Tupelo  Journal 

West  Point  Times  Leader 

•Vicksburg  Evening  Post 

MISSOURI 

Carthage  Press 

Columbia  Tribune 

The  Columbia  Missourian 

Dexter  Statesman-Messenger 

Flat  River  Daily  Journal 

Fulton  Kingdom  Sun-Gazette 

Hannibal  Courier-Post 

Independence' Blue  Spring  Examiner 

Jefferson  City  Capital  News/Post-Tribune 

Joplin  Giobe 

Kansas  City  Times/Star 

Kennett  Dunklin  Democrat 

Lebanon  Daily  Record 

Macon  Chronicle-Herald 

Marshall  Democrat-News 

Maryville  Forum 

Moberiy  Monitor-Index  &  Democrat 
Neosho  News 
Nevada  Mail  &  Herald 


The  New  York  Times  Family:  Linked  By  S.A.U. 


Alabama 

6.  Times  Daily 
Florence,  Alabama 

Florida 

1.  Sarasota  Herald-Tribune 
Sarasota.  Florida 
2.  The  Ledger 
Lakeland.  Florida 
4.  Gainesville  Sun 
Gainesville.  Florida 
5.  Ocala  Star-Banner 
Ocala.  Florida 
8.  Leesburg  Commercial 
Leesburg.  Florida 
12.  Palatka  Daily  News 
Palatka.  Florida 
16.  Sebring  News 
Sebring,  Florida 
18.  News-Leader 

Fernandina  Beach.  Florida 

19.  Marco  Island  Eagle 
Marco  Island.  Florida 

20.  Lake  City  Reporter 
Lake  City,  Florida 
25.  The  Islander 

Anna  Maria  Island.  Florida 
28.  Avon  Park  Sun 
Avon  Park,  Florida 
29.  Golden  Gate  Eagle 
Naples.  Florida 

Kentucky 
15.  The  Messenger 
Madisonville.  Kentucky 


22.  Middlesboro  Dally  News 
Middlesboro.  Kentucky 

23.  Harlan  Daily  Enterprise 

Harlan,  Kentucky 

Louisiana 

7.  Houma  Daily  Courier 
Houma.  Louisiana 
9.  The  Daily  World 
Opelousas,  Louisiana 
14.  The  Daily  Comet 
Thibodaux,  Louisiana 

Maine 

17.  York  County  Coast  Star 
Kennebunk,  Maine 

Mississippi 

21.  The  Daily  Corinthian 
Corinth,  Mississippi 
27.  Banner  Independent 
Bonneville,  Mississippi 
North  Carolina 
3.  Wilmington  Morning  Star 
Wilmington.  North  Carolina 

10.  Times-News 
Hendersonville,  North  Carolina 

11.  The  Dispatch 
Lexington,  North  Carolina 

13.  Lenoir  News  Topic 
Lenoir,  North  Carolina 
Tennessee 
24.  State  Gazette 
Dyersburg,  Tennessee 
26.  Claiborne  Progress 
New  Tazwell,  Tennessee 


A  common  bond  among  the  29 
member  newspapers  of  the 
New  York  Times  Regional 
Newspaper  Group  and  with 
all  of  the  newspapers  that  are 
adopting  the  S.A.U.  format. 


INIYITI 


— NEW  YORK  TIMES 
20  X  regional  NEWSPAPER  GROUP 

^  412\ 


Contact: 

Judy  RoMnetts 
New  York  Times 
Regional  Newspaper 
Group 

Atlanta  (404)  262-9635 


EDITOR  &  PUBLISHER  for  June  23.  1984 


Popular  Bluff  American  Republic 
Richmond  News 
Sedalia  Democrat 
Springfield  News  Leader/Press 
St.  Joseph  News-Press/Gazette 
St.  Louis  Democrat/Post-Dispatch 
Trenton  Republican-Times 
West  Plains  Quill 

'Aurora  Advertiser 

'Brookfield  News-Bulletin 

'Cape  Girardeau  Southeast  Missourian 

'Chillicothe  Constitution-Tribune 

'Monett  Times 

'Sikeston  Standard 

'Fort  Gateway  Guide/Democrat 


MONTANA 

Billings  Gazette 
Bozeman  Daily  Chronicle 
Butte  Montana  Standard 
Great  Falls  Tribune 
Hamilton  Republic 
Havre  Daily  News 
Helena  Independent-Record 
Kalispell  Inter  Lake 
Livingston  Enterprise 
Miles  City  Star 
Missoula  Missoulian 


NEBRASKA 

Alliance  Times-Herald 
Beatrice  Sun 
Columbus  Telegram 
Fremont  Tribune 
Grand  Island  Independent 
Hastings  Tribune 
Lincoln  Journal  &  Star 
Nebraska  City  News  Press 
The  Norfolk  News 
North  Platte  Telegraph 
Omaha  World-Herald 
Scottsbiuff  Star-Herald 
York  News-Times 


t  — Tabloid 

*  —  Non-conforming  papers 
that  will  accept  SAUs 


'Holdrege  Citizen 

NEW  MEXICO 

'Kearney  Hub 
'McCook  Gazette 

Alamogordo  News 

Albuquerque  Journal/Tribune 

NEVADA 

Carlsbad  Current-Argus 

Clovis  News-Journal 

Carson  City  Nevada  Appeal 

Deming  Headlight 

Elko  Free  Press 

Farmington  Daily  Times 

Ely  Times 

Grants  Daily  Beacon 

Las  Vegas  Review-Journal 

Hobbs  Daily  News-Sun 

Las  Vegas  Sun 

Las  Cruces  Sun-News 

tNorth  Las  Vegas  Valley  Times 

Las  Vegas  Optic 

Reno  Gazette/Nevada  State  Journal 

Los  Alamos  Monitor 

Raton  Range 

Roswell  Record 

NEW  HAMPSHIRE 

Santa  Fe  New  Mexican 

'Artesia  Press 

Claremont  Eagle-Times 

Concord  Monitor 

Dover  Foster’s  Democrat 

Keene  Sentinel 

Laconia  Citizen 

Manchester  Union  Leader 

Nashua  Telegraph 

'Gallup  Independent 
'Lovington  Leader 
'Portales  News-Tribune 
'Silver  City  Press  &  Independent 

NEW  YORK 

Albany  Times  Union,  Knick.  News 

NEW  JERSEY 

Amsterdam  Recorder 

Auburn  Citizen 

Asbury  Park  Press 

Batavia  News 

Atlantic  City  Press 

Binghamton  Press  &  Sun-Bulletin 

Bridgeton  News 

Buffalo  News 

Bridgewater  Courier-News 

Corning  Leader 

Camden  Courier-Post 

Cortland  Standard 

tDover  Daily  Advance 

Dunkirk  Observer 

Elizabeth  Journal 

Elmira  Star-Gazette/Telegram 

Bergen  Record,  Hackensack 

Geneva  Finger  Lakes  Times 

Jersey  City  Journal 

Glens  Falls  Post-Star 

Millville  Daily 

Gloversville  Leader-Herald 

Morristown  Record 

Herkimer  Telegram 

New  Brunswick  Home  News 

Homell  Tribune-Spectator 

Newark  Star-Ledger 

Hudson  Register-Star 

Newton  New  Jersey  Herald 

The  Ithaca  Journal 

Passaic-Clifton  Herald-News 

Jamestown  Post-Journal 

Paterson  News 

Lockport  Union  Sun  &  Journal 

Red  Bank  Daily  Register,  Shrewsbury 

Medina  Journal-Register 

Ocean  County  Times  Observer,  Toms  River 

fLong  Island  Newsday 

Trenton  Times 

fNew  York  News 

tTrenton  Trentonian 

tNew  York  Post 

Union  City  Dispatch 

New  York  Times 

Vineland  Times-Journal 

Niagara  Falls  Gazette 

Burlington  County  Times,  Willingboro 

North  Tonawanda  News 

Woodbridge  News  Tribune 

Norwich  Sun  ' 

Gloucester  Count  Times,  Woodbury 

Ogdensburg  Journal  Advance  News 

l^IMEASURE  UP 

The  Easy  Way 
With  The  New  SAU  RULER! 


RULER  features  include  •  New  SAU  Measurements  in  Red  •  Easy  W" 
radations  •  All  57  SAU  Units  Identified  •  Agate  Line  Scale  •  Rea 


measurements  «  rvvaiiaDie  in  ij  ana  ch  sues  «  rtuier  wiuui  10  v.uiurnn 

Width  •  Durable  .045  Gauge  Flexible  Vinyl. 

mr  STAMPS-CONHAIM  .  .  .  ..  -  1  (800)  423-5586  -  (except  Calif.) 

^  CREATIVE  ADVERTISING  SERVICES  •  1  )onn\  Koa 

20433 Nordhoff SI, Chatsworth,Callt. 91311  '  (800)  524-3344  —  (Calif.  Only) 


CUSTOM  RULERS  (Logo  Imprint) 


290 

500 

1000 

— 

1.19 

.96 

.69 

— 

.69 

.59 

.49 

- 

HOIS:  Include  YOUR  cemen  rewly  wt  with  ell  CUSTOM 
IMPRIMT  ORDERS! 

STOCK  SXU.  RULERS 


SHE  STOCK  I  CUSTOW  I 


*f1ew  Jersey  Mewspepers  -  edd  6S  seles  uw 
All  orders  shipped  FOB.  Eitonlown,  NJ. 
Allow  For  lOS  over  or  under  mn  on  orders. 


Publication:.. 
Your  Name;. 
Title: _ 
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Olean  Times  Herald 
Oneida  Dispatch 
Oneonta  Star 

Piattsburgh  Press-Repubiican 
Port  Javis  Tri-State  Journal 
Poughkeepsie  Journal 
Democrat  &  Chronicle/ 

Times-Union,  Rochester 
Saranac  Lake  Adirondack  Enterprise 
Saratoga  Springs  Saratogian 
Schenectady  Gazette 
Staten  Island  Advance 
Herald- Journal  &  Post  Standard,  Syracuse 
Troy  Times  Record 
Utica  Press/Observer-Dispatch 
Watertown  Daily  Times 
Westchester  Rockland  Group,  White  Plains 

‘Canandaigua  Messenger 
‘Kingston  Freeman 
‘Little  Falls  Times 
‘Malone  Telegram 
‘Newburg  Beacon  News 
‘Oswego  Palladium-Times 
‘Rome  Sentinel 
‘Salamanca  Press 

NORTH  CAROLINA 

Asheboro  Courier-Tribune 
Asheville  Citizen-Times 
Burlington  Times-News 
Chapel  Hill  Newspaper 
Charlotte  Observer  &  News 
Clinton  Sampson  Independent 
Concord  Tribune 
Dunn  Daily  Record 
Durham  Herald  &  Sun 
Eden  News 

Elizabeth  City  Advance 

Fayetteville  Observer-Times 

Forest  City  Courier 

Gastonia  Gazette 

Goldsboro  News-Argus 

Greensboro  News  &  Record 

Greenville  Reflector 

Henderson  Daily  Dispatch 

Hendersonville  Times-News 

Hickory  Record 

High  Point  Enterprise 

Jacksonville  Daily  News 

Kannapolis  Independent 

Kinston  Free  Press 

Lenoir  News-Topic 

Lexington  Dispatch 

Lumberton  Robesonian 

Monroe  Enquirer  Journal 

Morganton  News-Herald 

Mount  Airy  News 

New  Bern  Sun-Journal 

Observer-News-Enterprise,  Nevyrton 

Raleigh  News  &  Observer/Times 

Roanoke  Rapids  Herald 

Rockingham  Richmond  County  Journal 

Rocky  Mount  Telegram 

Salisbury  Post 

Sanford  Herald 

Shelby  Star 

Statesville  Record  &  Landmark 
Tarboro  Southerner 
Thomasville  Times 
Washington  News 
Wilmington  Star-News 
The  Wilson  Daily  Times 
Winston-Salem  Journal  &  Sentinel 

‘Reidsville  Review 
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NORTH  DAKOTA 

Bismarck  Tribune 
Devils  Lake  Journal 
Dickinson  Press 
Fargo  Forum 
Grand  Forks  Herald 
Jamestown  Sun 
Minot  Daily  News 
Valley  City  Times-Record 
Wahpeton  Tri-State  News,  Inc. 
Williston  Daily  Herald 

OHIO 

Akron  Beacon  Journal 
Alliance  Review 
Ashland  Times-Gazette 
Athens  Messenger 
Bellefontaine  Examiner 


Bellevue  Gazette 

Bowling  Green  Sentinel-Tribune 

Bryan  Times 

Bucyrus  Telegraph-Forum 
Cambridge  Jeffersonian 
Chardon  Geauga  Times  Leader 
Chillicothe  Gazette 
Cincinnati  Post-Enquirer 
Cleveland  Plain  Dealer 

Citizen-Journal/Dispatch ,  Columbus 
Dayton  Journal  Herald/News 
Defiance  Crescent-News 
Delphos  Daily  Herald 
Elyria  Chronicle-Telegram 
Fairborn  Herald 
Findlay  Courier 
Fremont  News  Messenger 
Galion  Inquirer 


A  Good  Idoa, 
Gromis  And  Growis 
And  Grows 

With  Constant  Improvomont 


When  we  started  publishing  in  1894  in  Schenectady  we  knew  we 
had  a  distinctly  different  newspaper. . .  throughout  the  years  we've 
made  many  changes.  .  ,  so  we  would  be  more  than  “just"  a 
newspaper. . .  mayk^  that's  why  in  3  out  of  the  6  Metro  Counties* 
rTK3king  up  the  Capital  District,  the  Gazette  is  the  circulation 
leader. 


Not  Just  another  nomspapar...  uio'ro  tha 

Schenectady  Gazette 

Distinctly  Different 


i^eo'esenteODvCWO  &0 


•SOURCE  ABC AuaitUeoortsR  30/83 


EDITOR  &  PUBLISHER  for  June  23,  1984 


Galtipolis  Tribune 

Hamilton  Journal  News 

Lima  News 

Lorain  Journal 

Mansfield  News  Journal 

Marietta  Times 

Martins  Ferry  Times-Leader 

Massillon  Independent 

Medina  County  Gazette 

Middletown  Journal 

Mount  Vernon  News 

New  Philadelphia  Times-Reporter 

Niles  Daily  Times 

Painesville  Telegraph 

Pomeroy  Times-Sentinel 

Port  Clinton  News  Herald 

Portsmouth  Times 

Sandusky  Register 

Sidney  Daily  News 

Springfield  News-Sun 

Tiffin  Advertiser-Tribune 

Toledo  Blade 

Troy  News 

Urbana  Citizen 

Wapakoneta  News 

Warren  Tribune  Chronicle 

Willoughby  Lake  City  News-Herald 

Wilmington  News-Journal 

Wooster  Record 

‘tBeavercreek  News 
'Canton  Repository 
'Circleville  Herald 
'Delaware  Gazette 
'East  Liverpool  Review 
'Greenfield  Times 
'Ironton  Tribune 
'Langcaster  Eagle-Gazette 
'Lisbon  Morning  News 
'Logan  News 
'London  Madison  Press 
'Norwalk  Reflector 
'Ravenna  Record-Courier 
'Steubenville  Herald-Star 
'Uhrichsville  Chronicle 
'Upper  Sandusky  Chief-Union 
'Van  Wert  Times-Bulletin 
'Xenia  Daily  Gazette 
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OKLAHOMA 

Grants  Pass  Courier 

Klamath  Falls  Herald  &  News 

Altus  Times 

La  Grande  Observer 

Ardmore  Ardmoreite 

Medford  Mail  Tribune 

Bartlesville  Exam/Enterprise 

Ontario  Argus  Observer 

Blackwell  Journal  Tribune 

Pendleton  East  Oregonian 

Broken  Arrow  Ledger 

Portland  Journal  of  Commerce 

Chickasha  Express 

Portland  Oregonian 

Claremore  Progress 

Roseburg  News-Review 

Duncan  Banner 

Salem  Statesman-Journal 

Durant  Democrat 

The  Dales  Chronicle 

Edmond  Sun 

Enid  Eagle  News 

PENNSYLVANIA 

Frederick  Daily  Leader 

Guthrie  Leader 

Guymon  Herald 

Henryetta  Free-Lance 

Holdenville  News 

Idabel  McCurtain  Gazette 

Lawton  Constitution- Press 

McAlester  News-Capital/Democrat 

Miami  News-Record 

Phoenix  &  Times-Democrat,  Muskogee 
Okmulgee  Daily  Times 

Pauls  Valley  Democrat 

Pawhuska  Journal-Capital 

Ponca  City  News 

Sapulpa  Herald 

Shawnee  News-Star 

Allentown  Call-Chronicle 

Altoona  Mirror 

Beaver  County  Times 

Bedford  Gazette 

Bethlehem  Globe  Times 

Bloomsburg  Press-Enterprise 

Butler  Eagle 

Carlisle  Sentinel 

Chambersburg  Public  Opinion 

Clearfield  Progress 

Coatesville  Record 

Danville  News 

Doylestown  Intelligencer 

Du  Bois  Courier-Express 

Easton  Express 

Tahlequah  Press 

Tulsa  World  &  Tribune 

Ellwood  City  Ledger 

Erie  Times-News 

Weatherford  News 

Franklin  News-Herald 

Wewoka  Daily  Times 

'Alva  Review-Chronicle 

'Anadarko  News 

'El  Reno  Tribune 

'Norman  Transcript 

'Ok.  City  Oklahoman  &  Times 

'Perry  Journal 

'Stillwater  News  Press 

Gettysburg  Times 

Greensburg  Tribune-Review 

Harrisburg  Patriot-News 

Hatsboro  Today’s  Spirit 

Huntingdon  News 

Indiana  Gazette 

Irwin  Standard-Observer 

Johnstown  Tribune-Democrat 

Lancaster  Newspapers  Inc. 

'Woodward  Press 

Lansdale  Reporter 

Latrobe  Bulletin 

OREGON 

Lebanon  News/Pennsylvanian 

Lehighton  Times  News 

Albany  Democrat-Herald 

Bucks  County  Courier  Times,  Levittown 

Ashland  Daily  Tidings 

Lewistown  Sentinel 

Astoria  Daily  Astorian 

McKeesport  News 

Baker  Democrat-Herald 

New  Castle  News 

Bend  Bulletin 

Valley  News  Dispatch, 

Coos  Bay  World 

New  Kensington/Tarentum 

Corvallis  Gazette-Times 

Norristown  Times  Herald 

Eugene  Register-Guard 

Oil  City  Derrick 

I 


Help  your  advertisers  easily  change  to  the  new 


specifications . . . 


aSfUY  ADVBmMNG  COiUAtN  NVIOTHS 

Standard  22'  iSEUl  Ruler 

tMSPUY  AC^mSING  DEFTHS  QUMnOI  MOt  NCaUMMIS  OMY 

■I  ,  'I  ,  2’  .  ■»!  ,  5  6\ 


** 

""""  Space  available  (or 

your  own  custom  conversion  tables  . . . 

Ijt  1|2  1|3  ,  114  1|5  ,  1|6  117  1i8  ,  1;9  20  2|1  2]2 


Durable,  Vinyl  Plastic  Rulers... Direct  from  the  Manufacturer! 


FEATURES: 

(front)  •  Display  Advertising  Column  Widths 

•  Display  Advertising  Depths  •  Inch  Scale 
(back)  •  Classined  Advertising  in  Agate  Lines 

•  Classified  Advertising,  Column  Widths, 

Inches  &  Picas 

•  Pica  Scale  •  Inch  Scale  •  Agate  Scale 

MARAN  GRAPHIC  SPECIALTIES,  INC. 

320  NORTH  EUTAW  STREET  ■  BALTIMORE,  MARYLAND  21201 
PHONE:  (301)  837-3634  ■  WASHINGTON,  O.C.  AREA  PHONE:  621-4013 


Standard  22"  ISSJl  Rulers  I  ^ 

((tumble,  oimriamlnaled  .040  vinyl)  '  ^ 


250 

@1.15  ea. 

500 

®  .90  ea. 

Custom  Convomion 
MfeSy  oxfm. 

1000 

@  .85  ea. 

Call,  or  Mrrfle,  for  quotas. 

Addi  1000s 

@  .75  ea. 
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Philadelphia  Inquirer 
fPhiladelphia  News 
Press/Post-Gazette,  Pittsburgh 
Pottstown  Mercury 
tDelaware  County  Times,  Primes 
Punxsutawney  Spirit 
Quakertown  Free  Press 
Reading  Eagle-Times 
Ridgway  Record 
Scranton  Times 
Shamokin  News-Item 
Sharon  Herald 
Somerset  American 
St.  Marys  Daily  Press 
State  College  Centre  Times 
Stroudsburg  Pocono  Record 
Sunbury  Daily  Item 
Titusville  Herald 
Tyrone  Herald 
Uniontown  Herald-Standard 
Washington  Observer-Reporter 
Waynesboro  Record  Herald 
Waynesburg  Democrat  Messenger 
West  Chester  Local  News 
tWilkes-Barre  Citizen’  Voice 
Wilkes-Barre  Times  Leader 
Williamsport  Sun-Gazette 
York  Record 

'Bradford  Era 
'Columbia  News 
'Hanover  Sun 
'Kane  Republican 
'Kittanning  Leader-Times 
'Lock  Haven  Express 
'Monongahela  Herald 
'Phoenixville  Phoenix 
'Sayre  Times 

'Scranton  Tribune/Scrantonian 
'Shenandoah  Herald 
'Warren  Times  Observer 

RHODE  ISLAND 

Newport  Daily  News 
The  Evening  Times,  Pawtucket 
Providence  Journal  &  Bulletin 
Westerly  Sun 
Woonsocket  Call 

'Pawtuxet  Valley  Times 

SOUTH  CAROLINA 

Aiken  Standard 
Anderson  Independent-Mail 
Beaufort  Gazette 
Charleston  News  &  Courier 
Columbia  State  &  Record 
Florence  News 
Greenville  News-Piedmont 
Greenwood  Index-Journal 
Myrtle  Beach  Sun  News 
Orangeburg  Times  &  Democrat 
Rock  Hill  Herald 
Spartanburg  Herald-Journal 
Sumter  Daily  Item 

'Camden  Chronicle-Independent 
'Union  Daily  Times 

SOUTH  DAKOTA 

Aberdeen  American  News 
Brookings  Register 
Huron  Daily  Plainsman 
Sioux  Falls  Argus-Leader 
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Watertown  Public  Opinion 
Yankton  Press  &  Dakotan 


'Lead  Call/Pioneer-Times 
'Madison  Leader 
'Mitchell  Republic 
'Pierre  Capital  Journal 
'Rapid  City  Journal 


TENNESSEE 

Athens  Post-Athenian 
Clarksville  Leaf-Chronicle 
Cleveland  Banner 
Columbia  Herald 
Cookeville  Dispatch 
Cookeville  Herald-Citizen 
Dyersburg  State  Gazette 
Elizabethton  Star 
Greeneville  Sun 
Johnson  City  Press-Chronicle 
Kingsport  Daily  News 
Kingsport  Times  News 
Knoxville  Journal/News-Sentinel 
Lebanon  Democrat 
Maryville-Alcoa  Daily  Times 
Memphis  Commercial  Appeal 
Morristown  Citizen  Tribune 
Murfreesboro  News-Journal 
Nashville  Banner  &  Tennessean 
Oak  Ridge  Oak  Ridger 
Paris  Post-Intelligencer 
Shelbyville  Times-Gazette 
Union  City  Messenger 


TEXAS 

Abilene  Reporter-News 
Alice  Echo-News 
Amarillo  Globe-Times/News 
Angleton  Tinres 
Arlington  News 
Athens  Daily  Review 
Austin  American  Statesman 
Bay  City  Daily  Tribune 
Baytown  Sun 
Beaumont  Enterprise 
Big  Spring  Herald 
Bonham  Daily  Favorite 
Borger  News  Herald 
Brenham  Banner-Press 
Brownsville  Herald 
Bryan-College  Station  Eagle 
Cleburne  Times-Review 
Conroe  Courier 
Corsicana  Daily  Sun 
Dallas  Morning  News 
Dallas  Times  Herald 
Del  Rio  News-Herald 
Denison  Herald 
Denton  Record-Chronicle 
Edinburg  Review 
El  Paso  Herald-PostTimes 
Fort  Worth  Star-Telegram 
Gainesville  Register 
Galveston  News 
Garland  News 
Grand  Prairie  News 
Greenville  Herald  Banner 
Harlingen  Valley  Star 
Hereford  Brand 
Houston  Chronicle 
Houston  Post 


'News-Free  Press  &  Times,  Chattanooga 


NORFOLK/VIRGINIA  BEACH/NEWPORT  NEWS  MSA 


(We  call  it  Hampton  Roads) 


Now  America’s  30th  Market! 


STANOMD  AO  UMT 


THE 
MSA 

Upper  half  covered 
exclusively  by  the  Daily 
Press  &  The  Times 
Herald,  with  75  1%  net 
unduplicated  avera9e 
adult  readership  daily.  ’ 
and  78.4%  Sunday 

Lower  half  covered  by 
Norfolk  newspapers 


'Source 

SCARBOROUGH  1983 


For  details  call  any  of  the  twelve 
offices  of  our  national  sales  representatives: 
SAWYER-FERGUSONWALKER  CO. 


Slatlgllrm 

Morning  &  Sunday 

The  Times-Herald 

Every  Evening 

7505  Warwick  Blvd.,  Newport  News,  Va. 
23607 


Jerry  Marple 
Gen.  Adv.  Mgr. 

(804)  247-4668 

Hampton  Roads’  Morning 
and  Evening  Newspapers 
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Huntsville  Item 

Irving  Newrs 

Jacksonville  Progress 

Kerrville  Times 

Kilgore  News  Herald 

Killeen  Herald 

Laredo  Times 

The  Laredo  News 

Lewisville  Leader 

Longview  Journal  News 

Lubtxwk  Avalanche-Journal 

Lufkin  News 

Marlin  Democrat 

Marshall  News-Messenger 

McAllen  Monitor 

McKinney  Courier-Gazette 

Midland  Reporter-Telegram 

Mineral  Wells  Index 

Mount  Pleasant  Tribune 

Nacogdoches  Sentinel 

New  Braunfels  Herald  &  Zeitung 

Odessa  American 

Orange  Leader 

Palestine  Herald  Press 

Pampa  News 

Paris  News 

Pasadena  Citizen 

Pecos  Enterprise/Free  Press 

Plainview  Herald 

Plano  Star-Courier 

Port  Arthur  News 

Richardson  News 

Rosenburg  Herald-Coaster 

San  Angelo  Standard  Times 

San  Antonio  Express-News 

San  Antonio  Light 

San  Marcos  Record 

Seguin  Gazette  Enterprise 

Sherman  Democrat 

Stephenville  Empire-Tribune 

Sweetwater  Reporter 

Temple  Telegram 

Terrell  Tribune 

Texarkana  Gazette 

Texas  City  Sun 

Tyler  Courier/Times-Telegraph 

Vernon  Daily  Record 

Victoria  Advocate 

Waco  Tribune-Herald 

Waxahachie  Daily  Light 

Weatherford  Democrat 

Wichita  Falls  Record  News/Times 

'Freeport/Clute  Brozosport  Facts 
’Corpus  Christ!  Caller  Times 
’Dalhart  Texan 
’Hurst  Mid-Cities  News 
’Sulphur  Springs  News-Telegram 
’Taylor  Press 

UTAH 

Logan  Herald  Journal 
Ogden  Standard-Examiner 
Provo  Herald 

Salt  Lake  Tribune/Deseret  News 
St.  George  Spectrum 

VERMONT 

Barre  Times  Argus 
Bennington  Banner 
Brattleboro  Reformer 
Burlington  Free  Press 
Rutland  Herald 
Labanon  N.H.  Valley  News, 

White  River  Junction 

’Newport  Express 

’St.  Johnsbury  Caldonian-Record 


VIRGINIA 

Arlington  N.  Virginia  Sun 
Bristol  Herald-Courier 
Charlottesville  Progress 
Christianburg  News  Messenger 
Covington  Virginian 
Culpeper  Star-Exponent 
Danville  Register  Bee 
Fredericksburg  Lance-Star 
Harrisonburg  News-Record 
Hopewell  News 
Lynchburg  News-Advance 
Manassas  Journal  Messenger 
Martinsville  Bulletin 
Newport  News  Press/Times-Herald 
Norfolk  Ledger-Star/Virginia  Pilot 
Pulaski  Southwest  Times 
Radford  News  Journal 
Richmond  Times-Dispatch 
Roanoke  Times  World-News 
Staunton  News-Leader 
Suffolk  News-Herald 
Waynesboro  News-Virginian 
Winchester  Star 
Woodbridge  Potomac  News 

’The  Alexandria  Gazette 
’Petersburg  Progress-Index 

WASHINGTON 

Aberdeen  Daily  World 

Auburn  Globe-News 

Bellevue  Journal  American 

Bellingham  Herald 

Centralia  Chronicle 

Ellensburg  Record 

Everett  Herald 

Kennewick  Tri-City  Herald 

Kent  News  Journal 

Longview  Daily  News 

Mt.  Vernon  Skagit  Valley  Herald 

Olympia  Olympian 

Port  Angeles  News 

Renton  Record  Chronicle 

Times/Post-Intelligencer,  Seattle 

Spokesman-Review  &  Chronicle,  Spokane 

Tacoma  News  Tribune 

Vancouver  Columbian 

Walla  Walla  Union-Bulletin 

Wenatchee  World 

Yakima  Herald-Republic 

’Bremerton  Sun 

WEST  VIRGINIA 

Post-Herald/Raleigh  Register,  Beckley 
Bluefield  Telegraph 
Charleston  Gazette-Mail 
Elkins  Inter-Mountain 
Grafton  Mountain  Statesman 
Huntington  Herald-Dispatch 
Keyser  News  Tribune 
Logan  Banner 
Martinsburg  Journal 
Parkersburg  News-Sentinel 
Pt.  Pleasant  Register 
Intelligencer/News-Register,  Wheeling 
Williamson  Daily  News 

’Clarksburg  Exponent-Telegram 
’Weirton  Times 
’Welch  Daily  News 

WISCONSIN 

Appleton  Post-Crescent 
Ashland  Daily  Press 


Beaver  Dam  Citizen 

Chippewa  Falls  Herald-Telegram 

Eau  Claire  Leader-Telegram 

Fond  du  Lac  Reporter 

tGreen  Bay  News-Chronicle 

Green  Bay  Press-Gazette 

Janesville  Gazette 

Kenosha  News 

La  Crosse  Tribune 

Madison  State  Journal/Capital  Times 

Marinette  Eagle-Star 

Marshfield  News-Herald 

Milwaukee  Sentinel  Journal 

Monroe  Times 

Oshkosh  Northwestern 

Portage  Daily  Register 

Racine  Journal  Times 

Shawano  Leader 

Sheboygan  Press 

Superior  Telegram 

Watertown  Times 

Waukesha  Freeman 

Wausau-Merrill  Herald 

’Antigo  Journal 
’Baraboo  News  Republic 
’Beloit  Daily  News 
’Herald-Times-Reporter,  Manitowoc 
’Stevens  Point  Journal 
’West  Bend  News 


WYOMING 

Casper  Star  Tribune 

Cheyenne  State  Tribune/Wyoming  Eagle 
Gillette  News-Record 
Laramie  Boomerang 
Riverton  Ranger 
Sheridan  Press 

Worland  Northern  Wyoming  News 
’Rock  Springs  Rocket-Miner 


AAF  elects 
new  officers 

W.L.  “Lee”  Abbott,  vice  presi¬ 
dent,  Nabisco  Brands  USA,  was 
elected  the  American  Advertising 
Federation’s  1984-85  chairman  of  the 
board. 

Abbott  will  take  office  July  1,  with 
the  other  elected  officers,  succeeding 
Vance  Stickell,  executive  vice  presi¬ 
dent,  the  Los  Angeles  Times. 

Also  elected  to  the  board’s  execu¬ 
tive  committee  were:  Glen  W.  Fortin- 
berry,  chairman  &  president,  Ross 
Roy  Inc.  as  the  chairman  designate, 
and  Duane  Ragsdale,  executive  vice 
president/director  of  corporate 
development,  Ted  Bates  Worldwide. 

The  AAF’s  Board  of  Directors 
Executive  Committee  includes 
members  who  represent  four  categor¬ 
ies:  advertising  agencies,  advertisers, 
media,  and  at-large  general. 

Elected  to  serve  two  year  terms 
were  Charles  Feebler,  Jr.,  chief  exec¬ 
utive  officer,  Bozell  &  Jacobs,  Inc., 
and  Hal  Riney,  executive  vice  pre¬ 
sident/managing  director,  Ogilvy  & 

(Continued  on  page  31S) 
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SAU  Newspapers  Listed  by  MSA 


NEW  YORK/NEW  JERSEY 

tNew  York  News 
tNew  York  Post 
New  York  Times 
Westchester  Rockland  Group 
Bergen  Record 
Staten  Island  Advance 

LOS  ANGELES-LONG  BEACH 

Los  Angeles  Times 
Los  Angeles  Herald-Examiner 
Los  Angeles  Daily  News 
Long  Beach  Press-Telegram 
Torrance  Daily  Breeze 
San  Gabriel  Valley  Tribune/News 
Los  Angeles  La  Opinion 
Pasadena  Star-News 
Pomona  Progress-Bulletin 
Santa  Monica  Outlook 
San  Pedro  News-Pilot 
Glendale  News-Press 
Downey  SE  News  &  Champion 
Burbank  Review 

CHICAGO 

Chicago  Tribune 
tChicago  Sun-Times 
Arlington  Heights  Herald 
Waukegan  News-Sun 
Chicago  Southtown  Economist 
Crystal  Lake  Herald 
Chicago  Calumet 

PHILADELPHIA 

Philadelphia  Inquirer 

tPhiladelphia  News 

Camden  Courier-Post,  Cherry  Hill 

Bucks  County  Courier  Times,  Levittown 

tDelaware  County  Times,  Primes 

Burlington  County  Times 

West  Chester  Local  News 

Norristown  Times  Herald 

Pottstown  Mercury 

Doylestown  Intelligencer 

Gloucester  County  Times,  Woodbury 

Lansdale  Reporter 

Coatesville  Record 

Quakertown  Free  Press 

Hatboro  Today’s  Spirit 

DETROIT 

Detroit  News 
Detroit  Free  Press 
Pontiac  Oakland  Press 
Mt.  Clemens  MaComb  Daily 
Port  Huron  Times  Herald 

BOSTON-LOWELL-BROCKTON- 

LAWRENCE-HAVERHILL 

Boston  Globe 
tBoston  Herald 
Qunicy  Patroit  Ledger 
Brockton  Enterprise 
Lowell  Sun 

Lawrence  Eagle-Tribune 
Framingham  Middlesex  News 
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(Listings  are  by  size  of  MSA) 

Haverhill  Gazette 
Waltham  News-Tribune 
Dedham  Transcript  Newspapers 
Malden  News 
Marlboro  Enterprise-Sun 
Medford  Mercury 
Melrose  News 

SAN  FRANCISCO-OAKLAND 

Chronicle  &  Examiner,  San  Francisco 
Oakland  Tribune 

Contra  Costa  Times,  Walnut  Creek 
San  Mateo  Times/News  Leader 
Hayward  Review 

San  Rafael  Marin  Independent-Journal 
Richmond  Contra  Costa  Independent 
Richmond  Independent/Gazette 
Pleasanton  Valley  Times 
Fremont  Argus 

Tri-Valley  Herald  &  News,  Livermore 
Antioch  Ledger 

San  Ramon  Valley  Herald,  Livermore 
Pinole  West  County  Times 
Pittsburg  Post  Dispatch 

WASHINGTON,  DC 

The  Washington  Post 
The  Washington  Times 
Fairfax  Journal 
Prince  Georges  Journal 
Montgomery  Journal 
Woodbridge  Potomac  News 
Arlington  N.  Virginia  Sun 
Manassas  Journal  Messenger 
Arlington  Journal 
Alexandria  Journal 

DALLAS-FORT  WORTH 

Dallas  Morning  News 
Dallas  Times  Herald 
Fort  Worth  Star-Telegram 


Denton  Record-Chronicle 
Plano  Star-Courier 
Irving  News 
Garland  News 
Cleburne  Times-Review 
Grand  Prairie  News 
Richardson  News 
McKinney  Courier-Gazette 
Weatherford  Democrat 
Terrell  Tribune 
Waxahachie  Daily  Light 
Arlington  News 
Lewisville  Leader 

HOUSTON 

Houston  Chronicle 
Houston  Post 
Baytown  Sun 
Conroe  Courier 
Pasadena  Citizen 
Rosenberg  Herald-Coaster 
Angleton  Times 

ST.  LOUIS 

St.  Louis  Democrat/Post-Dispatch 
Belleville  News-Democrat 
Alton  Telegraph 

PITTSBURGH 

Press/Post-Gazette,  Pittsburgh 

Beaver  County  Times 

Greensburg  Tribune-Review 

Valley  News  Dispatch,  New  Kinsington/ 

Tarentum 

Washington  Observer-Reporter 
McKeesport  News 
Irwin  Standard-Observer 
Latrobe  Bulletin 

NASSAU-SUFFOLK 

fLong  Island  Newsday 


Right  iiitlie  Middle  ^^ings 


it  We  will  accept 
and  accomodate 
Expanded  SAU 
Advertising  Space 

We  will  bill  in  column 
inches  and  only  for  space 
used. 


☆  We  are  a  9- 
column 
newspaper. 


ir  Publishers  of  the 
Daily  Sentinel  and 
Sunday  Sentinel. 


Seiltinel  Qompany' 

333  W.  Dominick  Street,  Rome,  N.Y.  13440  (315)  337-4000 
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MINNEAPOLIS-ST.  PAUL 

Minneapolis  StarA'ribune 
St.  Paul  Pioneer  Press/Dispatch 
Stillwater  Gazette 

BALTIMORE 

Baltimore  Sun 
Baltimore  News  American 
Annapolis  Capital 
Westminster  Carroll  County  Times 
Baltimore  Record 

ATLANTA 

Atlanta  Journal-Constitution 
Marietta  Journal 
Gwinnett  Daily  News 

ANAHEIM-SANTA  ANA-GARDEN 
GROVE 

Orange  County  Register 
Orange  Coast  Daily  Pilot 
Fullerton  News  Tribune 
Anaheim  Bulletin 
San  Clemente  Sun-Post 
La  Habra  Star-Progress 

SAN  DIEGO 

San  Diego  Union  Tribune 
Escondido  Times-Advcate 
Oceanside  Blade-Tribune 
El  Cajon  Californian 
San  Diego  Transcript 

CLEVELAND 

Cleveland  Plain  Dealer 
Willoughby  Lake  County  News-Herald 
Medina  County  Gazette 
Painesville  Telegraph 
Chardon  Geauga  Times  Leader 

TAMPA-ST.  PETERSBURG 

St.  Petersburg  Times  &  Independent 
Tampa  Tribune 
Clearwater  Sun 

NEWARK,  NJ 

Newark  Star-Ledger 
Morristown  Record 
Bridgewater  Courier-News 
Elizabeth  Journal 
tDover  Daily  Advance 

DENVER-BOULDER 

fDenver  Rocky  Mountain  News 
Denver  Post 
Boulder  Camera 
Longmont  Times-Call 

SEATTLE-EVERETT 

Times/Post-Intelligencer,  Seattle 
Everett  Herald 
Bellevue  Journal  American 
Renton  Record  Chronicle 
Kent  News  Journal 
Auburn  Globe  News 

MIAMI 

Miami  Herald  News 
Diaro  Las  Americas 
Homestead  South  Dade  News-Leader 


t  —  Tabloid 


PHOENIX 

Phoenix  Republic  &  Gazette 
Mesa  Tribune 
Scottsdale  Daily  Progress 
Sun  City  News-Sun 
tTempe  Daily  News 
Chandler  Arizonan 

RIVERSIDE-SAN  BERNARDINO- 
ONTARIO 

Riverside  Press-Enterprise 
San  Bernardino  Sun 
Ontario  Daily  Report 
Palm  Springs  Desert  Sun 
Victorville  Valley  Press 
Hemet  News 
Redlands  Daily  Facts 
Indio  Daily  News 
Corona  Independent 
Fontana  Herald-News 
Banning  Record-Gazette 

MILWAUKEE 

Milwaukee  Sentinel  Journal 
Waukesha  Freeman 

CINCINNATI 

Cincinnati  Post-Enquirer 
Covington  Kentucky  Post 

KANSAS  CITY 

Kansas  City  Times/Star 
Kansas  City  Kansan 
Independence/Blue  Springs  Examiner 
Olathe  Daily  News 
Richmond  News 

PORTLAND,  OR 

Portland  Oregonian 
Vancouver  Columbian 

SAN  JOSE 

San  Jose  Mercury  News 
Peninsula  Times  Tribune 


FORT  LAUDERDALE 
HOLLYWOOD 

Fort  Lauderdale  News  &  Sun-Sentinel 
Hollywood  Sun-Tattler 


BUFFALO 

Buffalo  News 
Niagara  Falls  Gazette 
Lockport  Union  Sun  &  Journal 
North  Tonawanda  News 

NEW  ORLEANS 

Times-Picayune  &  States  Item,  New  Orleans 
Slidell  Sentry-News 

INDIANAPOLIS 

Indianapolis  Star  News 
Franklin  Daily  Journal 
Shelbyville  News 
Noblesville  Daily  Ledger 
Lebanon  Reporter 
Greenfield  Reporter 

COLUMBUS,  OH 

Citizen-Journal/Dispatch,  Columbus 


SACRAMENTO 

Sacramento  Bee 
Sacramento  Union 
Woodland  Democrat 
Roseville  Press-Tribune 

HARTFORD-NEW  BRITAIN- 
BRISTOL 

Hartford  Courant 
New  Britain  Herald 
tManchester  Journal-Inquirer 
Bristol  Press 
Manchester  Herald 

SAN  ANTONIO 

San  Antonio  Express-News 
San  Antonio  Light 
New  Braunfels  Herald  &  Zeitung 
Seguin  Gazette  Enterprise 

ROCHESTER,  NY 

Democrat  &  Chronicle/Times  Union,  Roches¬ 
ter 

Geneva  Finger  Lakes  Times 
Medina  Journal-Register 

LOUISVILLE 

Courier-Journal  &  Times,  Louisville 
Jeffersonville  Evening  News 
New  Albany  Ledger-Tribune 

OKLAMOMA  CITY 

Shawnee  News-Star 
Edmond  Sun 

MEMPHIS,  TN-AR-MS 

Memphis  Commercial  Appeal 
West  Memphis  Times 

PROVIDENCE-WARWICK- 
PAWTUCKET,  Rl 

Providence  Journal  &  Bulletin 
Woonsocket  Call 
The  Evening  Times,  Pawtucket 
The  Westerly  Sun 

NASHVILLE-DAVIDSON 

Nashville  Banner  &  Tennessean 
Murfreesboro  News-Journal 
Lebanon  Deomcrat 

SALT  LAKE  CITY-OGDEN 

Salt  Lake  Tribune/Deseret  News 
Ogden  Standard-Examiner 

BIRMINGHAM 

Birmingham  Post-Herald/News 
Jasper  Mountain  Eagle 

GREENSBORO-WINSTON- 
SALEM-HIGH  POINT 

Greensboro  News  &  Record 
Winston-Salem  Journal  &  Sentinel 
High  Point  Enterprise 
Asheboro  Courier-Tribune 
Lexington  Dispatch 
Thomasville  Times 

DAYTON 

Dayton  Journal  Herald/News 
Troy  News 
Fairborn  Herald 
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ALBANY-SCHENECTADY-TROY 

Times  Union/Knickerbocker  News,  Albany 

Schenectady  Gazette 

Troy  Times  Record 

The  Amsterdam  Recorder 

Saratoga  Springs  Saratogian 

BRIDGEPORT-STAMFORD- 

NORWALK-DANBURY 

Bridgeport  Post-Telegram 
Danbury  News-Times 

TOLEDO 

Toledo  Blade 
Monroe  News 

Bowling  Green  Sentinel-Tribune 
Port  Clinton  News  Herald 

NEW  HAVEN-W.  HAVEN- 
WATERBURY-MERIDEN 

New  Haven  Journal-Courier/Register 
Republican  &  American,  Waterbury 
Naugatuck  News 

JACKSONVILLE 

Florida  Times-Union  &  Journal,  Jacksonville 
St.  Augustine  Record 
Orange  Park  Clay  Today 

NORFOLK-VIRGINIA  BEACH- 
PORTSMOUTH,  VA-NC 

Norfolk  Ledger-Star/Virginian-Pilot 
Suffolk  News-Herald 

ORLANDO 

Orlando  Sentinel 
Sanford  Herald 

TULSA 

Tulsa  World  &  Tribune 
Sapulpa  Herald 
Claremore  Progress 
Broken  Arrow  Ledger 
Pawhuska  Journal-Capital 

WEST  PALM  BEACH-BOCA 
RATON 

West  Palm  Beach  Times  &  Post 
Boca  Raton  News 
Palm  Beach  News 

HONOLULU 

Star/Bulletin/Advertiser,  Honolulu 

NORTHEAST  PENNSYLVANIA 

Scranton  Times 
fWilkes-Barre  Citizens’  Voice 
Wilkes-Barre  Times  Leader 
Stroudsburg  Pocono  Record 

AKRON 

Akron  Beacon  Journal 

ALLENTOWN-BETHLEHEM- 

EASTON 

Allentown  Call-Chronicle 
Easton  Express 


t  —  Tabloid 


Bethlehem  Globe  Times 
Lehighton  Times  News 

RICHMOND,  VA 

Richmond  Times-Dispatch 

CHARLOTTE-GASTONIA 

Charlotte  Observer  &  News 
Gastonia  Gazette 
Monroe  Enquirer  Journal 

WORCESTER-FITCHBURG- 
LEOMINSTER,  MA 

Worcester  Telegram  Gazette 
Fitchburg  Sentinel-Enterprise 
Southbridge  News 
Athol  Daily  News 

SYRACUSE 

Herald-Journal  &  Post  Standard,  Syracuse 
Oneida  Dispatch 

GARY-HAMMOND-EAST  CHI¬ 
CAGO 

Gary  Post-Tribune 
Hammond  Times 
Valparaiso  Vindette-Messeger 

GRAND  RAPIDS 

Grand  Rapids  Press 
Holland  Sentinel 
Grand  Haven  Tribune 

TUCSON 

Arizona  Star  &  Citizen,  Tucson 

AUSTIN 

Austin  American  Statesman 
San  Marcos  Record 

OMAHA 

Omaha  World-Herald 


JERSEY  CITY 

Jersey  City  Journal 
Union  City  Dispatch 

GREENVILLE-SPARTANBURG, 

SC 

Greenville  News-Piedmont 
Spartanburg  Herald-Journal 
Anderson  Independent-Mail 

SPRINGFIELD-CHICOPEE- 
HOLYOKE,  MA 

Springfield  Union  News 
Holyoke  Transcript-Telegram 
Northampton  Hampshire  Gazette 
Westfield  Evening  News 

RALEIGH-DURHAM 

Raleigh  News  &  Observer/Times 
Durham  Herald  &  Sun 
Chapel  Hill  Newspaper 

NEW  BRUNSWICK-PERTH 
AMBOY  SAYREVILLE 

New  Brunswick  Home  News 
Woodbridge  News  Tribune 

YOUNGSTOWN-WARREN 

Warren  Tribune  Chronicle 
Niles  Daily  Times 

LAS  VEGAS 

Las  Vegas  Review-Journal 

Las  Vegas  Sun 

tN.  Las  Vegas  Valley  Times 

FRESNO 


OXNARD-SIMI  VALLEY- 
VENTURA 

Ventura  County  Star  Free  Press 


There’s  something  for  everyone 
in  the  newspaper  industry 
in  EDITOR  &  PUBLISHER 

...  the  only  independent  weekly  serving  the  international 
newspaper  industry  for  over  100  years. 

Fifty-two  weeks  a  year  we  cover  all  aspects  of  the  newspaper 
business  with  current  news  and  features  including; 


•  New  marketing  techniques  •  Production  technology 

e  Free-standing  Inserts  e  Personnel  changes 

e  Zoned  distribution  •  Management  updates 

e  Syndicate  research  ...  and  more. 

Keep  up  with  your  newspaper  world  and  order  your  subscription 
to  E&P  today.  One  year — 52  issues,  just  $35;  two  years,  $65. 
Mail  to:  Subscription  Department,  Editor  &  Publisher, 

575  Lexington  Avenue,  New  York,  N.Y.  10022. 

EDITOR  &  PUBLISHER  ...  a  legend  and  a  leader. 
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Thousand  Oaks  News-Chronicle 
Oxnard  Press-Courier 
Simi  Valley  Enterprise 
Camarillo  News 

WILMINGTON,  OE 

Wilmington  News  &  Journal 

TACOMA 

Tacoma  News  Tribune 

FLINT 

Flint  Journal 

The  Owosso  Argus-Press 

KNOXVILLE 

Knoxville  Journal/News-Sentinel 
Maryville-Alcoa  Daily  Times 
Oak  Ridge  Oak  Ridger 

LONG  BRANCH-ASBURY  PARK 

Asbury  Park  Press 

Red  Bank  Daily  Register,  Shrewsbury 
BATON  ROUGE 
Advocate  &  State-Times,  Baton  Rouge 

ALBUQUERQUE 

Albuquerque  Journal/Tribune 

NEW  BEDFORD-FALL  RIVER,  MA 

New  Bedford  Standard-Time 
Fall  River  Herald-News 

HARRISBURG 

Harrisburg  Patriot-News 
Carlisle  Sentinel 

LANSING-EAST  LANSING 

Lansing  State  Journal 

JOHNSON  CITY-KINGSPORT- 
BRISTOL,  TN 

Kingsport  Times  News 
Bristol  Herald-Courier 
Johnson  City  Press-Chronicle 
Elizabethton  Star 
Kingsport  Daily  News 

WICHITA 

Wichita  Eagle-Beacon 
El  Dorado  Times 

MOBILE 

Mobile  Press  Register 

PORTSMOUTH-DOVER- 
ROCHESTER,  NH-ME 

Dover  Foster’s  Democrat 
Biddeford  Journal  Tribune 

PATERSON-CLIFTON-PASSAIC 

Passaic-Clifton  Herald-News 
Paterson  News 

EL  PASO 

El  Paso  Herald-Post/Times 

t  — Tabloid 


LITTLE  ROCK-NORTH  LITTLE 
ROCK 

Little  Rock  Arkansas  Gazette 
Little  Rock  Arkansas  Democrat 
Jacksonville  News 

BAKERSFIELD 

Bakersfield  Californian 
Ridgecrest  Independent 
Taft  Midway  Driller 

CARLESTON-N.  CHARLESTON, 
SC 

Charleston  News  &  Courier 

CANTON 

Massillon  Independent 
Alliance  Review 

DAVENPORT-ROCK  ISLAND- 
MOLINE 

Davenport  Quad  City  Times 
Moline  Dispatch 
Rock  Island  Argus 
Kewanee  Star-Courier 

COLULMBIA,  SC 

Columbia  State  &  Record 

YORK 

York  Record 
Gettysburg  Times 

FORT  WAYNE 

News-Sentinel/Journal-Gazette,  Fort  Wayne 
The  Auburn  Star 

SHREVEPORT 

Shreveport  Journal-Times 
Minden  Press-Herald 

BEAUMONT-PORT  ARTHUR- 
ORANGE 

Beaumont  Enterprise 
Port  Arthur  News 
Orange  Leader 

SPOKANE 

Spokesman-Review  &  Chronicle,  Spokane 

PEORIA 

Pekin  Times 

STOCKTON 

Stockton  Record 
Lodi  News-Sentinel 

DES  MOINES 

Des  Moines  Register 

NEWPORT  NEWS-HAMPTON 

Newport  News  Press/Times-Herald 

LANCASTER 

Lancaster  Newspapers,  Inc. 

MADISON 

Madison  State  Journal/Capital  Times 


VALLEJO-FAIRFIELD-NAPA 

Times  Herald/News  Vallejo  Gazette, 

Napa  Register 

SANTA  ROSA 

Santa  Rose  Press  Democrat 
Petaluma  Argus-Courier 

LAKELAND-WINTER  HAVEN 

Lakeland  Ledger 

Winter  Haven  News-Chief 

Lake  Wales  Daily  Highlander 

LEXINGTON-FAYETTE 

Lexington  Herald-Leader 
The  Winchester  Sun 

COLORADO  SPRINGS 

Gazette-Telegraph,  Colorado  Springs 

EVANSVILLE 

Evansville  Courier  &  Press 
The  Henderson  Gleaner 

READING 

Reading  Eagle-Times 
Janesville  Gazette 

AUGUSTA 

Augusta  Chronicle-Herald 
Aiken  Standard 

HUNTINGTON-ASHLAND 

Huntington  Herald-Dispatch 
Athens  Independent 

SANTA  BARBARA-SANTA 
MARIA-LOMPOC 

Santa  Maria  Times 
Lompoc  Record 

JACKSON,  MS 

Jackson  Clarion-Ledger/News 

DAYTONA  BEACH 

Daytona  Beach  News-Journal 
Deland  Sun  News 

UTICA-ROME 

Utica  Press/Observer-Dispatch 
Herkimer  Telegram 

HUNTSVILLE 

Huntsville  Times  News 
Athens  News  Courier 

MELBOURN  E-TITUS  VLLE- 
COCOA 

Cocoa  Today 

EUGENE-SPRINGFIELD 

Eugene  Register-Guard 

BINGHAMTON 

Binghamton  Press  &  Sun-Bulletin 

TRENTON 

tTrenton  Trentonian 
Trenton  Times 
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PENSACOLA 

Pensacola  News-Journal 

APPLETON-OSHKOSH 

Appleton  Post-Crescent 
Oshkosh  Northwestern 

KALAMAZOO-PORTAGE 

Kalamazoo  Gazette 

CHARLESTON,  WV 

Charleston  Gazette-Mail 

SOUTH  BEND 

South  Bend  Tribune 
Plymouth  Pilot-News 

MODESTO 

Modesto  Bee 
Turlock  Journal 

ROCKFORD 

Rockford  Register  Star 

MANCHESTER-NASHUA,  NH 

Manchester  Union  Leader 
Nashua  Telegraph 

SALINAS-SEASIDE-MONTEREY 

Monterey  Peninsula  Herald 
Salinas  Californian 

DULUTH-SUPERIOR 

Duluth  News-Tribune  &  Herald 
Virginia  Mesabi  News 
Superior  Telegram 
Hibbing  Tribune 

ERIE 

Erie  Times-News 

MONTGOMERY 

Alabama  Journal  &  Advertiser,  Montgomery 

SALEM 

Salem  Statesman-Journal 

ANN  ARBOR 

The  Ann  Arbor  News 
Ypsilanti  Press 

SARASOTA 

Sarasota  Herald-Tribune 

LORAIN-ELYRIA 

Lorain  Journal 

Elyria  Chronicle-Telegram 

JOHNSTOWN 

Johnstown  Tribune-Democrat 
Somerset  American 

PORTLAND,  ME 

Portland  Press  Herald/Teiegram 

HAMILTON-MIDDLETOWN 

Hamilton  Journal  News 

Middletown  Journal _ 

t  — Tabloid 


FORT  MAYERS-CAPE  CORAL 

Fort  Myers  News-Press 

MACON 

Macon  Telegraph  &  News 
Warner  Robins  Sun 

NEWBURGH-MIDDLETOWN 

Port  Jervis  Tri-State  Gazette 

ROANOKE 

Roanoke  Times  World-News 

VASALIA-TULARE 

PORTERVILLE 

Vasalia  Times-Delta 
Porterville  Recorder 

RENO 

Reno  Gazette/Nevada  State  Journal 

NEW  LONDON-NORWICH,  CT 

New  London  Day 
Norwich  Bulletin 

POUGHKEEPSIE 

Poughkeepsie  Journal 

SAVANNAH 

Savannah  News-Press 

McALLEN-PHARR-EDINBURG 

McAllen  Monitor 
Edinburg  Review 

SPRINGFIELD,  MO 

Springfield  News  Leader/Press 

COLUMBUS,  GA 

Columbus  Ledger-Enquirer 

FAYETTEVILLE 

Fayetteville  Observer-Times 

SAGINAW 

Saginaw  News 


SANTA  CRUZ 

Watsonville  Register-Pajaronian 

LIMA 

Lima  News 
Wapakoneta  News 
Delphos  Daily  Herald 

FORT  SMITH 

Fort  Smith  SW  Times  Record 

LUBBOCK 

Lubbock  Avalanche-Journal 
LINCOLN 
Lincoln  Journal  &  Star 

SPRINGFIELD,  IL 

Springfield  Journal-Register 

ATLANTIC  CITY 

Atlantic  City  Press 

GALVESTON-TEXAS  CITY 

Galveston  News 
Texas  City  Sun 

TOPEKA 

Topeka  Capital- Journal 

KILLEEN-TEMPLE 

Temple  Telegram 
Killeen  Herald 

SALISBURY-CONCORD 

Salisbury  Post 
Kannapolis  Independent 
Concord  Tribune 

FAYETTEVILLE-SPRINGDALE, 

AR 

Rogers  Northwest  Arkansas  News 
Springdale  News 
Benton  County  Democrat 


BEFORE  USA  TODAY 

there  was 

Opelousas  &  St.  Landry 
TODAY 

. . .  a  locally-owned  hometown  semi-weekly  newspa¬ 
per  serving  one  of  America’s  most  diversified  areas. 

We  also  publish  Acadiana  TODAY  and  Sunset  TODAY. 
We’re  down  in  crawfish  country  in  Louisiana. 
Think  local.  Now  call  or  write: 

TODAY,  P.  0.  Box  1526,  Opelousas,  LA  70570 

We  conform  to  SAU  standards 
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WHEELING 

Intelligencer/News-Register 
Martins  Ferry  Times-Leader 

BOISE 

Boise  Statesman 

ASHEVILLE 

Asheville  Citizen-Times 

BATTLE  CREEK 

Battle  Creek  Enquirer 

AMARILLO 

Amarillo  Globe-Times/News 

BILOXI-GULFPORT 

Biloxi  Sun-Herald 

SPRINGFIELD,  OH 

Springfield  News-Sun 
Urbana  Citizen 

BRADENTON,  FL 

Bradenton  Herald 

ANCHORAGE 

Anchorage  Times 
Anchorage  News 

TERRE  HAUTE 

Terre  Haute  Tribune-Star 
The  Brazil  Times 
Clinton  Daily  Clintonian 

YAKIMA 

Yakima  Herald-Republic 

WACO 

Waco  Tribune-Herald 

CEDAR  RAPIDS 

Cedar  Rapids  Gazette 

MUSKEGON-NORTON  SHORES- 
MUSKEGON  HEIGHTS 

Muskegon  Chronicle 

PROVO-OREM 

Provo  Herald 

BROWNSVILLE-HARLINGEN- 
SAN  BENITO 

Harlingen  Valley  Star 
Brownsville  Herald 

GREEN  BAY 

Green  Bay  Press-Gazette 
fGreen  Bay  News-Chronicle 

TALLAHASSEE 

Tallahassee  Democrat,  Inc. 

BENTON  HARBOR 

St.  Joseph  Herald-Palladium 

t  — Tabloid 


CHICO 

Chico  Enterprise-Record 
Oroville  Mercury-Register 

RACINE 

Racine  Journal  Times 

CH  AMPAIGN-URB  AN  A- 
RANTOUL 

Champaign  News  Gazette 

PARKERSBURG-MARIETTA 

Parkersburg  News  Sentinel 
Marietta  Times 

FORT  COLLINS,  CO 

Fort  Collins  Coloradoan 
Loveland  Reporter-Herald 

GAINESVILLE 

Gainesville  Sun 

LAKE  CHARLES 

Lake  Charles  American  Press 

LONGVIEW-MARSHALL,  TX 

Longview  Journal  News 
Marshall  News-Messenger 
Kilgore  News  Herald 

RICHLAND-KENNEWICK- 

PASCO 

Kennewick  Tri-City  Herald 

LYNCHBURG 

Lynchburg  News-Advance 

PITTSFIELD,  MA 

Pittsfield  Berkshire  Eagle 
North  Adams  Transcript 

WILMINGTON,  NC 

Wilmington  Star-News 

ALEXANDRIA 

Alexandria  Town  Talk 

MEDFORD 

Medford  Mail  Tribune 
Ashland  Daily  Tidings 

ST.  CLOUD 

St.  Cloud  Times 

JACKSON,  Ml 

Jackson  Citizen  Patriot 

FARGO-MOORHEAD 

Fargo  Forum 

OLYMPIA,  WA 

Olympia  Olympian 

ABILENE 

Abilene  Reporter-News 

ANDERSON,  IN 

Anderson  Herald  Bulletin 
Elwood  Call-Leader 


JOPLIN 

Joplin  Globe 
Neosho  News 
Carthage  Press 

OCALA 

Ocala  Star  Banner 

ALTOONA 

Altoona  Mirror 
Tyrone  Herald 

MONROE 

Monroe  News-Star-World 

WATERLOO-CEDAR  FALLS 

Waterloo  Courier 

ELKHART 

Elkhart  Truth 
Goshen  News 

CLARKSVILLE-HOPKINSVILLE, 

TN-KY 

Clarksville  Leaf-Chronicle 
Hopkinsville  New  Era 

DECATUR 

Decatur  Herald  &  Review 

TUSCALOOSA 

Tuscaloosa  News 

FLORENCE 

Times-Tri-Cities  Daily,  Florence 

TYLER 

Tyler  Courier/Times-Telegraph 

HICKORY 

Hickory  Record 

Observer-News-Enterprise,  Newton 

ATHENS 

Athens  Banner-Herald/News 

WICHITA  FALLS 

Wichita  Falls  Record  News/Times 

BANGOR,  ME 

Bangor  Daily  News 

MANSFIELD 

Mansfield  News  Journal 

TEXARKANA,  TX-TEXARKANA, 
AR 

Texarkana  Gazette 

REDDING 

Redding  Record  Searchlight 

EAU  CLAIRE,  Wl 

Eau  Claire  Leader-Telegram 
Chippewa  Falls  Herald-Telegram 

PUEBLO 

Chieftain  &  Star-Journal,  Pueblo 


SOS 
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&  chief  operating  officer,  Compton 
Advertising,  Inc.,  and  Phil  Hoadley, 
vice  president  advertising  &  market¬ 
ing  services.  Citibank,  NA.  Robert 
Funkhouser,  vice  president  advertis¬ 
ing  &  public  relations.  Carnation 
Company,  and  Charles  A.  Tucker, 
vice  president,  assistant  to  the  chair¬ 
man,  R.J.  Reynolds  Tobacco  Com¬ 
pany,  continued  their  terms  in  office. 

The  AAF  also  elected  its  three 
regional  chairmen:  Michael  P. 
McAllister,  president,  Larson  Bate¬ 
man  &  McAllister,  Western  Region, 
Jacqueline  Da  Costa,  executive  vice 


president,  AC&R/Rossi,  re-elected 
Eastern  Region  chairman,  and  Jim 
Anderson,  Anderson  Advertising,  re¬ 
elected  Central  Region  chairman. 

New  AAF  division  chairmen 
named  were  Dr.  Alan  Fletcher,  pro¬ 
fessor  of  advertising.  University  of 
Tennessee,  Academic  Division,  and 
Mary  K.  Dieming,  director  of  promo¬ 
tion,  American  Sheep  Producers 
Council,  Inc.,  Ad  II  Division. 

Steve,  Hope,  president,  Steve 
Hope  &  Associates,  was  elected 
chairman  of  the  AAF  Council  of  Gov- 


Denver  daily 
starts  ad  campaign 


Keosha  News 


New  officers 
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Mather  in  the  agency  category. 

In  the  same  category  the  following 
were  re-elected:  Robert  Humphreys, 
president,  Grey  Advertising  Inc. 
Western  Division,  and  John  Peterson, 
senior  vice  president/management 
account  director,  Leo  Burnett  Co., 
Inc.  Continuing  in  office  is  Walter  J. 
O’Brien,  president  and  chief 
operating  officer,  J.  Walter  Thomp¬ 
son  USA  Inc. 

Joining  the  board  advertisers  cate¬ 
gory  are  C.F.  “Pete”  Tyrrell,  vice 
president/corporate  advertising, 
Johnson  &  Johnson,  and  Sharon 
Baum,  vice  president/advertising. 
Chemical  Bank. 

Re-elected  members  are  Ralph 
Hoch,  national  retail  advertising  man¬ 
ager,  Sears,  Roebuck  &  Company, 
and  Ariel  A.  Allen,  vice  president/ 
creative  services,  Colgate-Palmolive 
Company.  Robert  Haynes,  director 
of  creative  services.  General  Foods 
Corporation,  will  continue  in  his 
term. 

In  the  media  category,  joining  the 
Board  are  Dick  Bristol,  vice  president 
&  advertising  sales  director.  Sunset 
Magazine,  and  Lance  Primis,  senior 
vice  president/advertising,  the  New 
York  Times.  Bernard  Flanagan,  vice 
president,  the  Wall  Street  Journal, 
was  re-elected  to  a  second  term.  Con¬ 
tinuing  their  terms  in  office  are  James 
E.  Duffy,  president,  ABC  Television 
Network,  and  Richard  Durrell,  vice 
president.  Time  Inc. 

John  Clements,  president.  Mutual 
Broadcasting  Systems,  Inc.  was 
elected  to  the  Board  At-Large  Gener¬ 
al  Category  joining  re-elected  Robert 
Huntington,  executive  vice  president 


On  April  23, 1984,  the  Rocky  Moun¬ 
tain  News  of  Denver  celebrated  its 
125th  year  in  print. 

Colle  &  McVoy  advertising,  the 
agency  for  the  News,  has  created  a 
multi-media  campaign  which,  by 
using  historical  context,  points  out 
the  role  the  Rocky  Mountain  News 
has  played  in  the  development  of 
Denver  and  Colorado. 

The  campaign  incorporates  print, 
outdoor,  radio  and  television  ads 
boasting  the  paper’s  anniversary. 
Radio  and  television  spots  feature 
local  media  personality  Pete  Smythe 
and  trace  several  historical  events  in 
Denver’s  history.  The  ads  tell  of  the 
contribution  the  Rocky  Mountain 
News  made  and  continues  to  make  to 
the  people  of  Colorado. 


“Our  purpose  for  this  campaign  is 
to  show  the  close  relationship  the 
News  has  had  with  the  people  of  Col¬ 
orado  throughout  the  years,”  com¬ 
mented  Vern  Mallinen,  prmotion 
manager  at  the  Rocky  Mountain 
News. 

The  television  spots  were  filmed  on 
location  at  Larimer  Square,  the  Col¬ 
orado  Railroad  Museum  and  at  the 
Tabor  Center.  The  creative  concept 
was  developed  by  a  Colle  &  McVoy 
account  team  consisting  of  Jim  With¬ 
ers,  vice  president  of  Electronic  Pro¬ 
duction;  Ken  Jacobs,  associate  crea¬ 
tive  director;  and  Lark  Wittens 
Katchur,  account  executive.  Cine 
Design  of  Denver  was  the  production 
firm  used  to  film  the  spots,  which  are 
60  seconds  long. 


NEW! 

Standard 
Ad  Unit 
GRID  SHEETS 


MPS  has  the  new  1 3”  SAU*  grid  sheets 
for  immediate  delivery.  Broadsheet 
grids  are  availabie  for  6  columns,  for 
6  and  8  columns,  and  6  and  9  columns. 
A  matching  5-column  tabloid  sheet  is 
also  ruled  with  the  new  SAU*  sizes.  In 
addition,  5  sizes  are  in  stock  for  ads 
less  than  full-page  sizes. 

Free  samples  are  available.  Call  Dick 
Morton  at  1  800  621-1507  to  discuss 
your  SAU*  grid  sheet  requirements. 
*Trademark  of  ANPA 
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Media  Records  sets  SAU  conversion  scheduie 


Media  Records,  Inc.,  the  national 
auditor  of  newspaper  advertising  lin¬ 
age  will  issue  all  its  reports  on 
advertising  data  in  SAU  inches  start¬ 
ing  January  1,  1985,  and  linage  statis¬ 
tics  no  longer  will  be  published  after 
that  date. 

A  poll  of  Media  Records’  news¬ 
paper  subscribers  was  conducted  on 
the  merits  of  the  system  devised  to 
convert  linage  statistics  to  the  new 
standardized  inches.  Over  95%  of  the 
auditing  firm’s  newspaper  subscrib¬ 
ers  responded  to  the  poll  and  100%  of 
the  respondents  approved  the  Media 
Records’  Conversion  System. 

The  system,  using  the  horizontal 
and  vertical  print  page  area  of  each 
newspaper,  determines  the  square 
inches  on  a  page  and  then  translates 
that  figure  into  the  number  of  SAU 
inches  on  a  page. 

Since  each  newspaper  has  differing 
mechanical  measurements  in  produc¬ 
ing  a  page  of  its  newspaper.  Media 
Records  follows  a  four-step  method 
to  effect  the  transition  from  linage  to 
SAU  inches: 

(a)  It  determines  the  printed  page 
area  in  square  inches  by  multiplying 
the  width  by  the  depth. 

(b)  The  square  inches  are  divided 
by  2.0625  to  determine  the  total  SAU 
inches  on  a  page.  Thus,  a  page  ten 
inches  wide  and  ten  inches  deep 
equals  100  square  inches  which,  when 
divided  by  2.0625,  gives  you  48.48 
SAU  inches. 

(c)  The  total  lines  per  page  are  now 
determined  by  measuring  the  depth  in 
lines  multiplied  by  the  number  of  col¬ 
umns.  Thus,  a  five  column  page  with  a 
depth  of  140  lines  would  have  700 
lines. 

(d)  The  conversion  factor  of  each 
paper  and  each  product  of  the  paper  is 
obtained  by  dividing  the  number  of 


lines  on  the  page  by  the  SAU  inches. 
Taking  the  example  cited  in  steps  (b) 
and  (c)  above,  the  700  line  page 
divided  by  48.48  SAU  inches  would 
yield  a  factor  of  14.44.  To  reconvert  to 
lines  from  SAU  inches,  simply  multi¬ 
ply  the  SAU  inches  by  the  factor  of 
14.44  X  48.48  700  lines. 


The  Media  Records 
data  bank,  presently 
totaling  over  300  million 
bytes,  will  be  doubled  in 
size  as  a  result  of  the 
reporting  in  SAU  inches. 


The  Media  Records  data  bank, 
presently  totaling  over  300  million 
bytes,  will  be  doubled  in  size  as  a 
result  of  the  reporting  in  SAU  inches. 

Although  the  newspaper  industry 
has  agreed  to  offer  57  Standardized 
Ad  Units  to  advertisers,  non-SAU 
sizes  also  will  be  available  to  those 
requiring  them. 

Because  of  this,  the  basic  in-house 
measurement  will  continue  to  be  in 
lines  for  the  immediate  future, 
although  the  published  audited  re¬ 
ports  will  be  in  SAU  inches.  A  request 
by  newspaper  subscribers  to  receive 
reports  on  classified  ads  in  both  agate 
and  SAU  inches  wil  be  honored. 

One  important  new  benefit  the 
SAU  reporting  will  provide  to  the 
advertising  community,  will  be  to 
make  it  easier  for  media  planners  to 
compare  advertising  strategies  of 
competing  products  in  magazines  and 
newspapers. 

A  conversion  and  comparison  based 
upon  SAU  inches.  For  example, 
using  the  Media  Records  Conversion 


System  you  can  follow  similar  steps  to 
determine  SAU  inches  for  any 
magazine. 

Suppose  you  wished  to  compare 
Time,  the  weekly  news  magazine  vs. 
the  New  York  Times  newspaper.  Here 
is  how  it  may  be  done: 

(a)  The  printed  page  area  for  Time 
magazine  measures  IVa"  x  10"  or 
72.50  square  inches. 

(b)  Divide  the  72.50  square  inches 
by  2.0625  and  you  arrive  at  35. 15  SAU 
inches  to  the  page. 

You  can  now  compare  a  page  of 
advertising  represented  as  SAU  inch¬ 
es  in  Time  magazine  with  any  equiv¬ 
alent  35.15  SAU  inches  that  will  be 
reported  for  the  New  York  Times  by 
Media  Records,  effective  January 
1985. 

The  decision  to  shift  from  lines  to 
SAU  inches  was  initiated  in  1980  by 
the  American  Newspaper  Publishers 
Association  in  conjunction  with  the 
Newspaper  Advertising  Bureau. 
While  the  original  proposal  to  use 
SAU  inches  has  undergone  a  number 
of  revisions  and  modifications,  Media 
Records  has  maintained  close  liaison 
with  the  various  working  committees 
of  the  ANPA,  the  INAME,  the 
AAAA,  the  NAB,  and  other  industry 
groups  represented  by  such  key 
industry  executives  as  Frank  Savino 
the  The  Bergen  Record,  Eugene  Hig¬ 
gins  of  Newsday,  Walter  Mattson  of 
the  New  York  Times,  Charles 
Kinsolving  of  the  Newspaper 
Advertising  Bureau  and  others. 

Media  Records,  however,  made  no 
final  decision  or  committment  on 
reporting  methods  until  it  was  satisfed 
that  most  of  the  related  problems  with 
a  new  measurement  unit  were 
resolved  and  a  useful  report  could  be 
produced  for  subscribers,  according 
to  president  Sal  Lane. 


New  York  NASA  presents  ad  scholarships 


Three  advertising-minded  aspir¬ 
ants  working  in  New  York  City  have 
received  scholarships  for  continuing 
education  from  the  Newspaper 
Advertising  Sales  Association. 

John  Betancourt,  Bill  Groginsky 
and  Linda  Mummiani  received 
$1,000,  $750  and  $500,  respectively, 
to  further  their  advertising  acumen. 

Roger  Power,  vice-president/ 
Eastern  region  of  Landon  Associates, 
Inc.  and  NASA  awards  chairman, 
explained  that  the  awards  began  nine 
years  ago  to  promote  advancement 
within  the  field  supported  by  mem¬ 
bers  of  the  advertising  community.  He 
called  the  awards  the  only  one  of  its 


kind.  The  scholarships  are  raised 
through  the  monthly  50/50  Club  spon¬ 
sored  by  NASA  and  various  dona¬ 
tions. 

Betancourt,  an  account  executive 
with  Muller,  Jordan  and  Weiss  for  the 
past  three  years,  plans  to  interrupt  his 
job  to  acheive  a  masters  degree  in 
business  administration  from  Colum¬ 
bia  University.  His  major  account  is 
Monsanto  Agricultural  Products  Co. 
at  present. 

Groginsky,  26,  is  an  assistant 
account  executive  at  Ally  &  Gargano, 
where  he  ascended  through  the  ranks 
as  typist,  proofreader,  traffic  coordi¬ 
nator  and  account  coordinator.  A 


1980  graduate  of  Lehman  College  of 
City  University  of  New  York,  Gro¬ 
ginsky  now  deals  with  the  Saab,  Mid¬ 
way  Airlines  and  Piper  Aircraft 
accounts. 

Mummiani,  a  magna  cum  laude 
graduate  from  Glassboro  (N.J.)  State 
College,  is  a  traffic  coordinator  at 
McCann-Enckson  who  wants  to 
become  art  director  with  the  know¬ 
ledge  she  is  obtaining  at  the  School  for 
Visual  Arts  in  New  York.  Mummiani, 
23,  worked  at  Miller  Advertising 
between  an  internship  and  eventual 
permanent  position  at  McCann- 
Erickson,  where  she  has  been  for  18 
months. 
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A  smooth  transition 

California  daily  makes  SAU  changeover,  shifts  from 
p.m.  to  a.m.  publication  and  adds  Saturday  edition 


Concerned  about  the  new  SAU 
changeover?  Considering  shifting 
from  p.m.  to  a.m.  publication?  Want 
to  add  a  Saturday  edition? 

The  Santa  Rosa  (Calif.)  Press 
Democrat  recently  made  all  three  of 
these  major  changes  in  less  than  a 
month’s  time — and  gained  circula¬ 
tion. 

On  March  19,  1984,  the  Press 
Democrat  went  from  a  nine-column, 
14  ys-inch  page  to  a  six-column,  13- 
inch  page.  This  change  was  made  to 
conform  to  the  Standard  Advertising 
Unit  program. 

On  April  9th,  the  Press  Democrat 
was  converted  from  a  Monday- 
through-Friday  afternoon,  Sunday 
morning  publication  to  a  7-day,  morn¬ 
ing  publication.  This  meant  the  addi¬ 
tion  of  a  Saturday  morning  edition. 

All  changes  were  made  smoothly. 
Advertiser  reception  to  the  six- 
column  change  and  the  morning 
publication  by  Press  Democrat  sub¬ 
scribers  has  been  remarkable.  The 
Press  Democrat  had  a  daily  circula¬ 
tion  of  72,330  in  April  and  a  Sunday 
circulation  of  79,882.  Circulation  has 
jumped  about  1,500  daily  since  the 
advent  of  the  morning  publication. 

Evert  B.  Person,  president  and 
publisher  of  the  newspaper, 
attributed  the  smooth  changeover  and 
reader  acceptance  to  advance  plan¬ 
ning. 

We  have  been  planning  the  morning 
publication  for  two  years.  Executives 
of  the  paper  circulated  throughout  the 
community  well  in  advance  of  the 
change,  talking  to  individuals  and 
groups  about  the  change. 

“We  invited  key  advertisers  to 
lunch  to  explain  the  changes.  It  was  a 
team  effort  by  everyone  at  our  news¬ 
paper,  and  we  are  extremely  pleased 
with  the  result,”  Person  said. 

The  change  to  a  narrower  page 
width  on  March  19th  presented  pro¬ 
blems  of  its  own.  The  newsprint 
inventory  of  the  60-inch  rolls  had  to  be 
worked  down  to  the  point  of  nothing 
on  the  day  of  the  change.  The  new 
55-inch  rolls  had  to  be  in-plant  and 
ready  to  go. 

The  newsprint  inventory  problem 
was  under  the  direction  of  General 
Manager  John  H.C.  Riley,  and  March 
19th  found  only  a  few  rolls  of  the  60- 
inch  width  left. 
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The  SAU  changes  presented  some 
problems  for  classified  manager  Lee 
Bollinger.  He  chose  to  stay  with  the 
nine-column  format,  reducing  the 
character  count  to  conform  to  the  nar¬ 
rower  column.  Advertisers  were  noti¬ 
fied  of  this  change  well  in  advance  of 
the  required  30-day  notice  for  rate 
changes.  The  Monday,  March  19th, 
classified  section  was  dumped  on 
Sunday,  March  18th,  in  both  the  old 
and  new  widths. 

Ten  classified  employees  spent 
most  of  the  day  comparing  some  4,000 
ads  to  locate  those  which  increased  in 
size.  Those  that  did  increase  in  size 
had  to  have  the  account  adjusted  to 
the  charge  originally  quoted  for  the 
run  period.  Legals  were  handled  in 
the  same  manner. 

Ail  classified  display  ads  scheduled 
to  run  on  March  19th  and  thereafter 
were  set  in  the  new  width.  Pickups 
from  dates  prior  to  March  19th  were 
reset  and  rearranged  where  necessary 
to  retain  the  same  depth  and  fit  new 
measure. 

Several  months  prior  to  the  conver¬ 
sion  all  in-column  artwork  logos  were 
carefully  examined  for  quality  of 
reproduction  If  below  standard,  new 
or  original  aiTwork  was  obtained  and 
adjusted  to  the  new  measure. 

The  SAU  change  also  meant  that 
pressroom  and  mailroom  equipment 
had  to  be  converted  over  to  the  new 
narrow  page  width. 

These  changes  were  under  the 
direction  of  Wally  George,  vice  presi¬ 
dent  in  charge  of  production;  Dave 
Banks,  mailroom  foreman;  Mike 
Tobener,  pressroom  foreman;  and  his 
assistant,  Ross  Aho. 

The  newspaper’s  Wood-Hoe  letter- 
press  and  conveyor  equipment  had  to 
be  adjusted  to  accept  the  narrower 
widths.  Saddles,  drag  rollers,  formers 
and  conveyors  were  converted  to 
accept  the  new  widths  over  a  period  of 
several  months  by  the  pressroom  and 
mailroom  crews. 

The  editorial  department  had  to 
change  to  a  6-on-6  format,  which 
included  making  changes  in  ad-free 
pages  such  as  the  comics  and  editorial 
pages.  New  formats  to  fit  the  new  mea¬ 
sures  were  written  by  managing  edi¬ 
tor  Robert  Fink  and  news  editor 
Robert  Bodenhamer. 


Fink  and  Bodenhamer  were  also  in 
charge  of  the  editorial  department’s 
changeover  to  the  morning  publica¬ 
tion. 

Studies  were  made  of  other  news¬ 
papers  which  had  switched  to  an  a.m. 
publication,  and  it  was  finally  decided 
to  take  a  close  look  at  three  newspap¬ 
ers  about  the  same  circulation  as  The 
Press  Democrat  which  had  gone  to 
morning  publication. 

These  were  the  Bakersfield  (Calif.) 
Californian,  the  Modesto  (Calif.) 
Bee,  and  the  Eugene  (Ore.)  Register- 
Guard.  Fink  and  Bodenhamer  talked 
with  their  respective  counterparts  on 
the  three  papers  and  learned  some  of 
the  problems  which  lie  ahead.  These 
interviews  helped  in  planning  the 
changeover  at  The  Press  Democrat. 

A  detailed  list  of  stated  goals  and 
when  they  would  be  completed  was 
prepared  by  general  manager  Riley 

(Continued  on  page  34S) 


LAWRENCE  COUNTY 

PENNSYLVANIA 

A  SUPERB  MARKET  IN  j 

WESTERN  PENNSYLVANIA  ' 

WITH  A  SPENDABLE  INCOME 
OF  $t3S,4B5,000 


Retail  Sales .  (417,366,000 

General  Merchandise  41,749,000 
Automotive  Sales  . . .  82,599,000 

Food  Sales  .  111,406,000 

Population  107,000 
Households  39,540 

(Source  S.R.DA.  May,  1964) 

To  Reach  This  Market, 
Advertise  in  The 

NEW  CASTLE  NEWS 

27-35N.  Mercer  St.  P.O.  Box  60 

New  Castle,  PA  16103 
Phone  (412)  654-6651 
Member  of  the  PAMM  Group 
and  the  Pittsburgh  ADI 
WE’VE  BEEN  ACCEPTING  SAU’s 
SINCE  THEIR  INCEPTION! 
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How  to  improve  classified? 

Classifed  ad  managers  offer  advice 


assisted  by  Parker  Rice,  labor  rela¬ 
tions  manager,  and  each  department 
head  was  given  the  responsibility  of 
meeting  those  goals. 

It  was  decided  at  the  outset, 
because  the  Press  Democrat  would  be 
competing  in  the  morning  field  with 
the  San  Francisco  Chronicle,  that  the 
Sports  and  Business  departments 
would  be  beefed  up.  An  additional 
business  writer  and  two  sports 
department  employees  were 
authorized  by  Person. 

In  addition,  because  of  adding  a 
Saturday  edition,  two  copy  editors, 
an  assistant  city  editor  and  several 
editorial  assistants  were  authorized. 

Circulation  department  manager 
Stanly  Whitty  was  faced  with  a  carrier 
turnover  of  27%,  but  that  was  less 
than  expected. 

Witty  hired  67  additional  part-time 
bundle  spotters  and  dock  loaders. 
Four  truck  runs  were  added,  and  a 
new  2-way  radio  system  was 
installed. 

The  first  month  of  morning  publica¬ 
tion  found  that  stops  due  to  the 
change  were  far  fewer  than  expected, 
and  street  sales  were  up  beyond 
expectations. 

William  St.  Sure,  vice  president  of 
marketing,  was  in  charge  of  promo¬ 
tion  of  the  morning  publication. 
Seven  billboards  featuring  drawings 
of  Charles  Schulz,  creator  of  the  com¬ 
ic  strip  Peanuts  and  a  resident  of  San¬ 
ta  Rosa,  were  spotted  in  key  locations 
in  Somona  County.  Commercials 
especially  written  for  The  Press 
Democrat  were  played  on  local  radio 
stations. 

“The  bottom  line,"  said  Person, 
“is  that  our  advertisers  are  happy  and 
our  circulation  went  up  1,500  in  the 
first  month.” 


SAU  questions? 

Call  NAB 

Any  questions  regarding  the  new 
newspaper  Standard  Advertising 
Unit  system  should  be  directed  to  the 
Newspaper  Advertising  Bureau  at  212- 
704-4544. 

The  NAB  provided  Editor  &  Pub¬ 
lisher  with  the  lists  of  SAU  news¬ 
papers  contained  in  this  section.  Any 
questions  or  comments  regarding  the 
listings  contained  in  this  issue  should 
be  directed  to  Charles  Kinsolving  at 
the  NAB.  The  NAB  is  solely  respons¬ 
ible  for  the  content  of  the  lists. 


Usually,  it’s  promoters,  marketing 
and  research  people  who  feed 
information  to  classified  advertising 
managers  about  devising  methods  to 
increase  classified  lineage. 

But  CAMS  have  a  few  thoughts  of 
their  own  as  well,  said  Richard  E.  Rig¬ 
gins,  classified  ad  manager  for  the  St. 
Petersburg  (Fla.)  Times/Evening 
Independent  at  the  52nd  annual 
International  Newspaper  Promotion 
Association  convention. 

The  question  Riggins  posed  first  — 
“How  can  promoters,  marketing  and 
research  people  help  classified 
departments  of  daily  newspapers 
raise  to  new  heights?"  —  drew  some 
specific  recommendations  from  the 
promotion  and  marketing  persons  he 
consulted. 

Initially,  the  respondents  replied, 
they  can  assist  by  understanding 
goals  and  desires  of  the  classified 
department,  including  the  big  picture 
—  the  overall  goals  of  classified  and 
the  newspaper. 

CAMS  need  help  in  the  way  of  dis¬ 
cussion  during  planning  stages  of  pro¬ 
jects  and  sales  promotions  with  the 
other  departments.  All  efforts  should 
be  coordinated,  he  said,  such  as 
developing  the  same  idea  in  both 
electronic  and  print  promotions. 

“If  you’re  talking  about  person-to- 
person  rates  on  radio,  promote  them 
in  the  paper  at  the  same  time;  use  the 
same  theme,”  Riggins  said. 

Marketing  and  research  people 
should  also  know  “how  to  dig  out  the 
numbers  in  major  categories; 
especially  automotive  and  real  estate, 
and  employment,  too.  Know  how  to 
develop  the  data  to  creatively  pro¬ 
duce  interesting  and  sales  effective 
materials.” 

Educational  activities  such  as  semi¬ 
nars,  workshops,  celebrations  and 
parties  should  be  used  as  an  effective 
promotional  tool,  he  said,  if  done  pro¬ 
fessionally  and  efficiently. 

Understand  the  market,  Riggins 
said,  and  know  the  type  of  audience 
the  newspaper  is  working  with  and 
how  to  motivate  them. 

From  the  CAMs  perspective,  Rig¬ 
gins  interviewed  some  of  his  well- 
known  colleagues  on  film  and  pre¬ 
sented  their  advice  to  an  audience  of 
more  than  400  INPA  convention 
attendees. 

The  number  one  suggestion,  he 
said,  asked  for  “communication  —  a 
two-way  dialouge  —  know  the  needs, 
the  goals.” 


From  Marvin  Veal,  CAM  of  the 
Dallas  Morning  News,  the  following 
advice  was  rendered: 

•  A  newspaper  should  establish 
set  promotion  and  marketing  budget 
and  insist  that  it  be  spent. 

•  Marketing  and  research  should 
have  a  liaison  person  assigned  spe¬ 
cifically  to  classified  and  coordinate 
directly  with  the  classified  manager  to 
determine  needs  and  promotion  ap¬ 
proaches. 

•  Classified  research  should  be  as 
important  to  a  newspaper  as  other  de¬ 
partmental  research. 

•  Promotion  and  research  liaison 
person  should  spend  as  much  time  as 
required  to  become  specifically  edu¬ 
cated  in  classified  advertising. 

•  Promotion  and  research  depart¬ 
ments  should  not  automatically  deter¬ 
mine  what  is  good  for  classified. 
These  departments  should  look  to 
classified  for  leadership. 

•  Promotion  and  research  depart¬ 
ments  should  learn  to  think  big  about 
classified  because  it  is  big  and  will  be 
bigger. 

“Promotional  material  should  be 
attractive,  suggestive  (not  the  X-rated 
type  of  suggestive),  and 
informational,”  said  Herb  Barger  of 
the  Houston  (Tex.)  Chronicle. 

“Establish  a  look  for  classified  pro¬ 
motion,  sales  pieces,  etc.,  that  all 
readers  can  easily  identify  with,” 
added  Dean  Welch  of  the  Santa  Ana 
(Calif.)  Register. 

Educating  college  students  study¬ 
ing  for  a  future  in  newspapers  was  the 
suggestion  from  Chuck  Apgar  of  the 
San  Diego  (Calif.)  Union  Tribune. 
“Marketeers  should  work  with  the 
undergraduate  in  college  to  stress  the 
usefulness,  acceptance  ad 
importance  of  classified  in  the  mar¬ 
ketplace,”  he  said. 

And  marketeers  themselves  should 
be  involved  in  a  continuing  education, 
attending  seminars  and  conferences 
to  learn  more  about  classified. 

“The  most  helpful  thing  the  promo¬ 
tion  and  research  people  can  do  for  a 
classified  manager,”  said  Jerry 
Hayes  of  the  Arizona  Republic  and 
Phoenix  Gazette,  “is  to  gain  a  better 
understanding  of  sales.  If  our  col- 
legues  on  the  promotion  side  had  the 
time  to  talk  to  some  retailers,  auto 
dealers,  realtors  and  personnel 
executives,  their  approaches  to  our 
sales  problems  might  be  much  differ¬ 
ent.” 

(Continued  on  page  35S) 
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improving  ciassified 

(Continued  from  page  34S) 


Bill  Ferenci  of  the  Cleveland  (Ohio) 
Plain  Dealer  said  CAMs  need  pro¬ 
motional  programs  designed  to  create 


a  new  image  for  the  classified  col¬ 
umns. 

“Many  promotions  are  of  the  ‘clean 
out  your  attic’  variety  which  leaves 
the  impression  that  classified  is  where 
you  find  used  or  ‘scratch  and  dent’ 
type  of  merchandise. 

“To  be  sure,  we  can’t  ignofe  this 


market,  but  we  also  have  to  establish 
our  columns  as  a  place  to  find  new 
merchandise,  new  homes,  new  cars, 
etc.  If  we  are  able  to  do  this  then 
perhaps  we  can  get  some  of  the 
advertising  revenues  that  are  being 
directed  to  radio  and  tv,’’  Ferenci 
said. 


How  to  get  more  newspaper  ads 

Creative  people  must  be  more  creative 


Education  aimed  at  both  the 
audience  and  the  creative  people  who 
devise  ads  for  them  needs  to  be 
improved  in  order  to  accentuate 
newspapers,  an  advertising  executive 
advised  at  a  recent  conference. 

In  order  to  attract  more  advertising 
to  newspapers,  creative  people  need 
to  be  made  more  aware  of  the 
possibilities  in  print  and  the  audience 
must  be  treated  with  intelligence  and 
credibility. 

Len  Sugarman,  executive  vice- 
president  and  executive  creative 
director  of  Foote  Cone  &  Belding, 
meted  out  that  advice  at  the  News¬ 
paper  Advertising  Bureau’s  recent 
Newspaper  Day  in  New  York  City. 

“If  you  were  a  23-year-old 
copywriter  with  two  days  to  create  an 
ad,  would  you  create  a  tv  commercial 
to  be  seen  all  over  the  world  or  a 
newspaper  ad  that  will  run  in  one 
newspaper  in  the  Midwest  in  a  town 
you’ve  never  even  heard  of?’’  queried 

Times  Mirror  reports 
ad  revenue  gains 

Times  Mirror  Co.  reported  its 
advertising  revenues  for  its  seven 
newspapers  increased  20.3%  for  the 
period  of  January  I  through  May  6. 

Total  advertising  revenues  for  the 
newspaper  group  were  $405.2  million 
compared  to  $336.95  million  for  the 
corresponding  period  of  Jan.  I 
through  May  8,  1983. 

For  the  five  week  period  ending 
May  6,  newspaper  ad  revenues  also 
were  up  20%  to  $120.9  million,  com¬ 
pared  to  $100.8  million  in  the  prior 
year. 

The  major  gains  in  linage  perform¬ 
ance  continue  to  be  made  in  classi¬ 
fied,  suburban  part-run  and  pre¬ 
printed  sections. 

The  Los  Angeles  Times  showed 
Jan.  1  to  May  6  in  those  three  categor¬ 
ies  of  37.2%,  21 .4%  and  47.7%  respec¬ 
tively. 

The  Dallas  Times  Herald  was  up 
through  May  6  by  78%  in  preprints 
and  50.5%  in  part-run  linage. 


Sugarman,  saying  television  ads  are 
easier  to  produce  then  print  ads.  “As 
long  as  it  is  easier  to  do  a  TV  ad  than  a 
newspaper  ad,  there  will  be  creative 
people  illiterate  in  terms  of  news¬ 
paper  ads.’’ 

“Educate  creative  people,"  Sugar- 
man  continued,  “and  not  just  with 
lunchtime  seminars.”  He  said  college 
students  preparing  for  careers  in 


In  order  to  attract  more 
advertising  to 
newspapers,  creative 
peopie  need  to  be  made 
more  aware  of  the 
possibiiities  in  print  and 
the  audience  must  be 
treated  with  inteiiigence 
and  credibiiity. 


advertising  should  be  turned  on  to  the 
possibilities  in  newspaper  advertising 
in  comparison  to  television  com¬ 
mercials. 

“Catch  them  younger  than  you’re 
catching  them  right  now.  The  skills  to 
write  longer  copy  are  not  being 
developed  in  schools.” 

“With  all  of  these  younger,  sexier 
kinds  of  media,  such  as  MTV,  it 
behooves  you  to  get  young  people 
excited  about  newspapers  .  .  .  You 
can’t  drive  people;  you  have  to 
seduce  them  into  coming  around  to 
your  way.” 

And  audiences  should  be  addressed 
with  the  level  of  intelligence 
demographics  indicate  they  expect, 
Sugarman  said.  “Advertising  has  to 
respond  to  the  better  educated,  weal¬ 
thier  person.  It  has  to  be  more  factual, 
but  a  balance  of  fact  and  feeling.” 

Although  all  indications  point  to  an 
increase  of  advertising  messages, 
Sugarman  said  those  messages  must 
be  combatively  qualitative. 


"in  response  to  the  idea  of  an 
increase  in  advertising  message, 
every  study  I’ve  seen  in  the  past  10 
years  says  people  don’t  like  advertis¬ 
ing,  so  they're  going  to  dislike  twice 
as  many  messages  twice  as  much,”  he 
said.  “They’ll  reject  all  those  things 
that  fail  to  get  their  attention.” 

He  said  the  increasing  role  of 
advertising  will  be  to  give  a  particular 
brand  an  added  value  —  emotional 
value. 

“Advertising  will  reward  people 
with  feelings,”  he  said. 

Sugarman  also  advised  the 
audience  of  newspaper  executives  to 
plan  for  competition  from  foreign 
advertising  agencies,  particularly 
those  from  Japan. 


Allentown,  Pennsylvania... 
a  growing,  prospering,  richer-than- 
ever  market.  The  Allentown- 
Bethlehem  MSA  boasts  a  median 
effective  buying  income  per  household 
higher  than  Philadelphia's, 

Pittsburgh's  and  the  national  figure. 
Standard  &  Poor's  gives  Allentown 
a  double-A  bond  rating.  Excuse  us, 
Billy  Joel,  but  living  here  in 
Allentown,  you  just  might  catch 

Ceople  singing  "Everything's  Coming 
p  Roses. 

There's  only  one  effective  way  to 
reach  this  prime  market:  The  Morning 
Call.  With  a  CPM  far  less  than  any 
other  daily  newspaper  reaching  into 
our  circulation  area,  you'll  be  humming 
along  with  the  rest  of  us,  the  best  of 
Allentown,  The  Morning  Call. 

THE 

MORNING 

CALL 

Allwitown.  PA  (21  SI  820-6634 

Raprasantad  by 

Cratmar.  Woodward,  O'Mara  &  Ormibaa,  Inc. 
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There's  noplace 

like  Mew  England 

FOR  VACATION  VARIETY  AND  VOLUME  SALES 


Summertime  pleasures  for  every  taste  and  pocketbook 

Take  an  organized  bicycle  tour  in  Vermont.  Listen  to  a  world-famous 
orchestra  in  Massachusetts.  Climb  mountains  in  New  Hampshire. 
Tour  marble  palaces  at  Newport.  Camp  in  the  Maine  woods.  Enjoy 
luxurious  leisure  and  haute  cuisine  in  an  elegant  hotel,  or  eat  just- 
caught  lobster  at  a  pier-side  restaurant.  Go  antiquing  in  Connecti¬ 
cut.  Swim,  sail,  hike,  paint,  photograph,  play  tennis  or  golf  in  any  one 
of  a  hundred  places.  The  good  times  list  is  endless. 


Business  and  pleasure— a  natural  mix  in  New  England 

Housing,  feeding  and  amusing  thousands  of  summer  visitors  adds 
millions  of  dollars  annually  to  our  region’s  economy,  and  indications 
are  this  summer  will  be  one  of  the  biggest.  The  best  way  to  take 
advantage  of  this  business  bonus  is  to  promote  your  product  to 
regular  readers  of  that  year-round  best-seller— the  local  New  Eng¬ 
land  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  {S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Register  Citizen  (Torrington)  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Its  leading  advertising  medium. 
The  Washington  Post,  has  the 
.  highest  ratings  of  any  major 
w  market  newspaper. 


Its  prime  time  TV  ratings  are 
41%  under  the  national 
average. 


Sources:  MRI  doublclxtsc,  1983;  SMRB  National  Study  of  Newspapers,  1982. 


Take  Off. 

Launch  sales  in  the  nation’s  10th  largest  market 
with  the  newspapers  that  are  in  command. 


Atlanta  is  now  the  10th  largest  MSA 
in  the  country  And  counting. 

And  while  network  television 
viewership  declines,  Atlanta  Journal- 
Constitution  readership  and  circula¬ 
tion  are  up.  We’re  now  reaching  over 
1,000,000  Atlantans  on  a  single 
Sunday  Combined  daily  readership 


has  ^wn  21%  over  the  past  two  years. 
And  circulation  is  taking  off— with 
strong  inaeases  seven  days  a  week. 

So  if  your  mission  is  to  reach 
Atlanta  with  power  to  spare,  buy  the 
Atlanta  Journal-Constitution  and 
come  along  for  the  ride. 

Because  the  sky’s  the  limit. 


Atlanta  Journal-Constitution  Circulation 


Combined  Daily 


411,510 


Total  Paid  Circulation 
3/31/84* 


Change 

3/31/84  vs,  3/31/83 


*Six-month  average  As  filed  with  the  Audit  Bureau  of  Cireulations,  subject  to  audit  Sources:  Audit  Bureau 
of  Circulations  Publishers  Statements  for  six-month  periods  ending  March  31, 1983  and  Match  31, 1984.  Sales  and  Marketing 
Management  Survey  of  Buyiiag  Fbwet  198.3.  Scarborough  Atlanta  Market  Study,  1981  and  1983. 


+13,892 


+22,119 


567,993 


+31,713 


®l)e  Atlania  Journal 

THE  ATLANTA  CONSTITUTION 
Reach  out  for  the  South 


Represented  nationally  by  Sawyer  •  Ferguson  •  Walker  Co.,  Inc. 


LEGAL 


Detroit  News 
wins  attorney  fees 

The  Detroit  News  was  awarded 
more  than  $40,000  in  attorney  fees 
spent  pursuing  a  Freedom  of 
Information  Act  case  against  the  city 
of  Troy,  Mich,  that  went  all  the  way  to 
the  State  Supreme  Court. 

Since  1979,  the  News  had  sought 
Troy  police  documents  relating  to  the 
fatal  shooting  by  two  police  officers  of 
a  man  guarding  his  van.  The  man, 
David  Prior,  had  earlier  alerted  police 
that  he  would  be  in  his  van  to  prevent 
a  recurrence  of  earlier  thefts. 

The  officers  involved  had  not  been 
notified  of  Prior’s  stakeout. 

Troy  police  refused  to  provide  offi¬ 
cial  police  accounts,  and  the  case 
made  its  way  through  the  courts  to  the 
state’s  highest  court. 

Soon  after  the  shooting,  the  News 
on  its  own  obtained  the  information  it 
wanted.  However,  the  paper  pursued 
the  case  as  a  matter  of  principle,  exec¬ 
utive  editor  Ben  Burns  said. 

“The  reason  we  pursued  it  so  far 
was  we  felt  it  would  help  other  news¬ 
papers,  and  ourselves,  of  course,  get 
iniormation  out  of  public  govern¬ 
ment,’’  Burns  said.  “The  next  time,  a 
paper  will  be  able  to  cite  that  case.’’ 

For  the  same  reason,  the  News  filed 
to  recover  its  legal  costs,  he  said. 

“We  decided  to  agressively  pursue 
that,  too,  in  order  to  send  the  word  out 
to  communities  that  they  cannot  with¬ 
hold  this  kind  of  information,’’  Burns 
said. 

An  Oakland  County  judge  awarded 
the  attorney  fees,  plus  $500  in  puni¬ 
tive  damages. 

In  a  similar  case,  the  city  of  Detroit 
also  agreeo  to  reimburse  the  News  for 
FolA  legal  costs  incurred  obtaining 
public  documents  about  food  spoilage 
in  the  city’s  hunger  program.  Detroit 
paid  $3,OiOO  in  an  out-of-court  settle¬ 
ment,  Burns  said. 

The  paper  donated  its  $500  punitive 
to  a  church-run  soup  kitchen,  he 
added. 

San  Diego  daily 
sued  by  mayor 

San  Diego’s  mayor  has  filed  a  $3 
million  libel  suit  against  the  San  Diego 
Union  in  connection  with  the  news¬ 
paper’s  reporting  of  a  district  attor¬ 
ney’s  investigation  of  his  campaign 
funds. 

Mayor  Roger  Hedgecock  charged 
the  Union  with  making  false  and 
defamatory  statements  in  articles  that 


said  the  D.A.’s  investigators  had 
uncovered  evidence  indicating  that  he 
controlled  bank  accounts  of  up  to 
$400,000  in  “unexplained  funds.” 

The  Union  retracted  that  part  of  its 
series,  but  Hedgecock  said  it  was 
insufficient. 

Union  editor  Gerald  L.  Warren  told 
E&P  the  paper  determined  that  that 
element  of  the  story  was  “not 
accurate,”  but  he  stood  by  the  rest  of 
the  Union’s  account. 

“The  mayor  is  approaching  this 
from  a  political  viewpoint  and  we  are 
approaching  it  from  a  journalistic 
viewpoint,”  he  asserted.  “We  have 
simply  reported  what  was  being 
investigated  by  the  district  attorney.” 

Warren  disputed  Hedgecock’s  con¬ 
tention  that  the  paper  reported  the 
D.A.’s  findings  as  facts.  “We  did 
not,”  he  said. 

Prior  to  the  suit,  the  district  attor¬ 
ney  filed  suit  against  the  mayor  and 
his  campaign  manager,  charging  they 
did  not  account  for  all  the  money  in 
the  mayor’s  campaign  fund. 

Courtroom  cameras 
approved  in  Calif. 

After  four  years  of  tryouts,  the  Cali¬ 
fornia  Judicial  Council  has  voted 
approval  of  cameras  in  the  court¬ 
room. 

The  vote,  which  brought  only  one 
objection,  means  that  filming  will  be 
permitted  during  court  sessions 
unless  the  court  feels  cameras  should 
be  excluded  to  protect  the  rights 
of  parties,  the  dignity  of  the  court  or 
the  orderly  conduct  of  proceedings. 

California  began  experimenting 
with  cameras  in  the  courtroom  on  July 
1,1980. 

Under  new  rule  980,  which  takes 
effect  July  1,  the  media  must  file  a 
request  in  “a  reasonable  time”  before 
it  can  cover  a  proceeding. 

N.Y.  high  court  says 
journalists  are 
not  professionals 

Journalists  in  New  York  may  think 
of  themselves  as  “professionals,”  but 
the  highest  court  in  the  state  dis¬ 
agrees. 

The  New  York  Court  of  Appeals 
reaffirmed  a  lower  court’s  decision 
this  month,  thus  ruling  against  free¬ 
lance  journalist  William  Frye,  who 
sought  to  be  considered  a  pro¬ 
fessional  and  thus  excluded  from  the 
unincorporated  business  tax  for  the 
years  1966  through  1970. 


Frye,  who  has  authored  “The 
World  in  Focus”  column  for  150 
newspapers  in  six  countries  since 
1966,  was  assessed  $8,725  in  back 
taxes  by  the  New  York  City 
Department  of  Finance  for  the  four 
year  period.  During  that  time,  “pro¬ 
fessionals”  —  including  physicians, 
dentists,  attorneys  and  architects  — 
were  exempted  from  the  tax. 

Frye  thought  he,  as  a  professional 
journalist,  should  have  been  included 
in  the  exemption. 

But  June  5,  the  high  court  denied 
journalists  that  provision,  saying  that 
the  legal  conditions  which  establish 
“professionalism”  are  not  met  by 
those  who  make  their  living  in  the 
field. 

“At  issue  is  whether  petitioner  is  to 
be  deemed  a  ‘professional’  within  the 
meaning  of  the  New  York  City 
Administrative  Code,  not  whether  in 
any  sense  of  the  word  he  can  properly 
be  referred  to  as  a  ‘professional,’”  the 
opinion  said. 

In  its  previous  decision,  the  court 
considered  licensing  as  a  necessary 
criterion  of  professionalism.  The 
highest  court  waffled  on  that  issue  this 
time,  saying  “whether  the  absence  of 
licensing  and  ethical  control  can  serve 
to  exclude  journalists  from  exemption 
from  tax  need  not  be  decided,  there¬ 
fore,  if  the  denial  of  exemption  to  him 
is  a  reasonable  construction  of  the 
Adminstrative  Code  and  is  supported 
by  the  record  ...” 

Furthermore,  since  the  law  re¬ 
quires  an  advanced  level  of  study  for 
professionals,  and  Frye  has  not  adv¬ 
anced  beyond  graduating  with  dis¬ 
tinction  from  Harvard,  another  crite¬ 
rion  was  not  fufilled. 

That  Frye  has  established  a  “pre¬ 
eminence  in  his  field  ...  is 
insufficient  basis  for  us  to  conclude 
that  the  Commissioner's 
interpretation  of  the  law  or  the  facts  is 
clearly  erroneous,”  the  court  stated. 

“I  feel  it’s  a  very  sad  day  for  the 
First  Amendment,”  Frye  remarked, 
“and  an  egregious  injustice  to  news¬ 
men  and  women.  1  pray  it  will  not 
mean  hundreds  of  thousands  of  other 
freelance  writers  will  be  subjected  to 
the  same  abuse.” 

“Their  (the  court’s)  decision 
implies  that  it  would  be  a  necessary 
precondition  to  be  licensed  to  get  fair 
tax  treatment.” 

The  case  has  cost  Frye  $4,000  to 
$5,000  in  actual  costs  and  another 
$100,000  in  time  otherwise  spent 
working,  he  said.  He  has  60  days  to 
decide  and  file  an  appeal  with  the  U.S 
Supreme  Court. 
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NEWSPEOPLE  IN  THE  NEWS 


Christopher  M.  Cook  has  been 
named  Washington  correspondent  of 
the  Kansas  City  Times.  National  edi¬ 
tor  of  the  Times  since  1982,  he  began 
his  career  14  years  ago  at  Newsday, 
Long  Island,  and  later  went  to  the  San 
Diego  Union. 

Also  at  the  Kansas  City  Times, 
Greg  Hack  was  named  copy  desk 
chief.  With  the  newspaper  more  than 
six  years.  Hack  has  been  the  night 
assistant  Mid-America  editor  the  past 
three  years. 

Kimberly  Mills  was  named  night 
Mid-America  editor.  She  joined  the 
staff  as  a  reporter  in  1977  and  has 
worked  as  investigative  reporter  and 
on  the  metropolitan  desk  as  an  editor. 
*  *  * 

Robert  J.  Massino  has  been 
named  circulation  director  of  the 
Denver  Post.  Massino,  joined  the 
Post  June  11,  following  10  months 
service  as  regional  manager  of  USA 
Today  in  the  San  Francisco  area.  He 
also  had  been  USA  Today’s  national 
director  for  home  delivery.  Pre¬ 
viously,  he  worked  for  the  Phi¬ 
ladelphia  Inquirer  and  the  Wilming¬ 
ton  News-Journal. 

He  replaces  Howard  Greenberg, 
who  has  joined  the  Fort  Lauderdale 
(Fla.)  News  and  Sun  Sentinel. 


STATE  &  LOCAL 
REPORTING  IN 
WASHINGTON 


We’ve  had  ten  years  of  uninterrupted 
coverage  of  some  of  the  best  state  and 
city-specific  stories. 

Now  we’re  adding: 

□  Fulltime  coverage  of  local  cor¬ 
porate  filings  with  the  SEC; 

□  Upgraded  business  reporting  af¬ 
fecting  your  local  industries;  and 

□  A  dial-in  electronic  morgue  for 
your  desk  or  your  Washington  bureau 
filled  with  state-specific  government  in¬ 
formation. 

Plug  your  desk  into  ours; 

WeTe  still: 

States  News  Service 
202-628-3100 

1333  F  Street,  N.W. 
Washington,  D.C.  20004 


Mike  Quinn,  professor  of  journal¬ 
ism  and  assistant  dean  of  the  Univer¬ 
sity  of  Texas  College  of  Communica¬ 
tion,  was  appointed  acting  chairman 
of  the  department  of  journalism  effec¬ 
tive  September  1.  He  will  serve  until 
appointment  of  a  permanent  chair¬ 
man,  for  which  a  search  has  been 
initiated. 

Quinn  was  appointed  assistant 
dean  in  1979.  He  became  a  member  of 
the  journalism  faculty  in  1966. 

He  also  will  become  the  first 
George  Christian  Centennial  Pro¬ 
fessor  in  Communication  on  Septem¬ 
ber  1. 

Promotion  of  two  top  news 
executives  and  expanded  duties  for  a 
third,  has  been  announced  by  the 
Pittsburgh  (Pa.)  Post-Gazette. 

Paul  Avars,  formerly  news  editor, 
was  made  assistant  manager  editor 
for  news  production. 

David  Michelmore,  former  acting 
assistant  news  editor,  was  named 
managing  editor  in  charge  of  news 
projects. 

Gerard  Patterson,  assistant 
managing  editor,  will  take  over 
responsibility  for  monitoring  and 
managing  material  from  wire  ser¬ 
vices,  syndicates  and  articles  pur¬ 
chased  from  other  sources. 

♦  *  ♦ 

Tom  Osborne,  acting  financial  edi¬ 
tor  for  the  Baltimore  Evening  Sun, 
was  promoted  to  financial  editor.  He 
had  been  named  acting  financial  edi¬ 
tor  last  December,  following  the  pro¬ 
motion  of  Michael  K.  Hirten  to  the 
newly  created  position  of  assistant 
managing  editor — financial/features. 

Osborne  joined  the  Evening  Sun  in 
1979  as  a  financial  copy  editor.  Pre¬ 
viously  he  was  managing  editor  of  the 
Culpeper  (Va.)  Star-Exponent. 


INFORMATION  SYSTEMS  VP— Brian 
Crynes,  director  of  management 
information  systems  at  the  New  York  Dai¬ 
ly  News  since  last  September,  was 
appointed  vice  president  and  director  of 
information  systems. 

Crynes  will  be  responsible  for 
implementing  the  company's  long-range 
information  systems  plan  which  involves 
improvement  of  financial,  circulation, 
advertising  and  editorial  information 
flow.  He  also  will  supervise  day-to-day 
operations  of  the  information  and 
electronic  systems. 

Before  joining  the  News  Crynes  was 
senior  manager  of  the  management 
advisory  services  department  at  Price 
Waterhouse  in  New  York. 


Forrest  Noble,  senior  vice  presi¬ 
dent  and  western  manager  of  Story  & 
Kelly-Smith,  Inc.,  will  retire  on  July 
31,  after  36  years  in  the  newspaper 
industry.  The  firm  will  retain  him  as  a 
consultant  until  December  31,  1987. 

Noble  spent  13  and  one-half  years 
as  an  advertising  executive  with  the 
Times  Mirror  Company  and  will  have 
been  with  Story  &  Kelly-Smith  22  and 
one-half  years — first  as  a  vice  presi¬ 
dent  in  Chicago,  then  as  executive 
vice  president  in  New  York  and  for 
the  past  five  and  one-half  years  in  his 
present  post. 

Beginning  in  July,  he  plans  to  spend 
several  months  at  Mystic  Islands, 
N.J. 

♦  *  * 

The  Associated  Press  has 
appointed  three  new  chiefs  of  com¬ 
munications  in  the  United  States,  all 
responsible  for  technical  and  com¬ 
munication  matters  under  the 
supervision  of  Richard  G.  Atkins, 
director  of  communications. 

Vernon  Little,  was  named  chief 
in  Albuquerque.  He  joined  APin  1965 
and  has  been  assistant  chief  of  com¬ 
munications  in  Columbus,  Ohio,  for 
four  years. 

William  Caddell  was  named 
chief  in  Omaha.  With  AP  since  1960, 
he  has  worked  in  Louisville,  New 
York,  Des  Moines,  Phoenix  and  Los 
Angeles. 

Tom  Dallas  was  named  chief  in 
Dallas.  He  joined  AP  in  1964  and 
served  as  chief  of  communications  in 
Albuquerque  the  last  seven  years. 

♦  *  * 

Rebecca  Bucci  was  named  mid¬ 
west  retail  sales  manager  by  Landon 
Associates,  Inc.,  retail  division.  She 
was  with  Kmart  the  past  12  years  in 
Rhode  Island,  Massachusetts  and 
Connecticut. 
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ARMY  HONORS— 


Columnist  Ken  Corolon  of  The  Trento- 
nion,  Trenton,  N.J.,  received  the  Dis¬ 
tinguished  Civilian  Service  Medal  from 
four-star  Gen.  William  R.  Richardson 
(center)  in  ceremonies  at  Fort  Dix  marking 
the  40th  anniversary  of  the  Normandy 
Invasion. 

The  award,  one  of  the  highest  honors  a 
civilian  can  receive,  was  given  to  Carolan 
for  "emphasizing  patriatism  and  support 
ing  the  action  of  our  government.  His 
significant  contribution  to  the  enhance¬ 
ment  of  the  prestige  of  thf.  military  has 
brought  credit  upon  himself  and  the 
nation." 

Almost  30  years  ago  to  the  day,  Caro¬ 
lan  had  stood  his  final  retreat  at  Fort  Dix 
as  a  basic  trainee. 


'4 


Rl'PEN  G.  Avakian  has  been  named 
editorial  director  of  the  Greenville 
(S.C.)  News-Piedmont  Company’s 
alternate  publications — including  The 
County  Fare  in  Greenville  and  The 
Paper,  soon  to  be  launched  in  Spar¬ 
tanburg  County. 

Avakian,  manager  of  the  newpap- 
er’s  industry  affairs  and  public  serv¬ 
ice  since  1978,  is  a  founding  trustee  of 
the  News-Piedmont’s  Holiday  Sun¬ 
shine  Fund.  He  joined  the  Greenville 
News  as  a  reporter  in  1962  and  has 
served  as  wire  and  news  editor,  state 
editor,  assistant  managing  editor  and 
managing  editor. 

♦  *  ♦ 

James  Lynch,  former  customer 
service  manager  of  the  Bucks  County 
Courier  Times,  Levittown,  Pa.,  has 
been  named  promotion  manager  at 
the  paper. 

Also  at  Calkins  Newspapers,  Lori 
Smith,  former  administrative  assis¬ 
tant  to  the  promotion  director  of  the 
Burlington  County  Times,  Willing- 
boro,  N.J.,  was  named  promotion 
manager  at  the  Times. 


Gregory  A.  miller,  a  recent 
graduate  of  the  London  School  of 
Economics  and  Political  Science,  was 
named  to  the  newly  created  position 
of  marketing  services  manager  of  the 
Gannett  Newspaper  Division  in  New 
York. 

Miller’s  newspaper  experience 
includes  advertising  sales  positions  at 
the  La  Jolla  (Calif.)  Sun,  the  Lansing 
(Mich.)  State  Journal  and  the  Battle 
Creek  (Mich.)  Enquirer. 

*  *  * 

Dale  Harrell  joined  the 
Bradenton  (Fla.)  Herald  as  data  pro¬ 
cessing  director  from  the  Lexington 
(Ky.)  Herald-Leader  where  he  was 
systems  development  manager.  He 
also  was  a  part-time  instructor  at  the 
University  of  Kentucky,  teaching 
data  processing. 

*  ♦  * 

Carolyn  Q.  Tertes,  who  covered 
suburban  Newington,  Conn.,  for  the 
now-defunct  Hartford  Times,  has 
been  named  director  of  special  pro¬ 
jects  at  the  Counseling  Center  of 
Hartford  College  for  Women. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-2454198  (office);  516471-3653  (home) 

In  Washington,  D.C.: 

Walter  BussewiU  202-8624064  (ofHce);  301-770-2190  (home) 

Marlene  Z.  Bloom  202-8624062  (office);  703-243-2450  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

ISSOKSlreet.NW.WaNhmqton  OC  ^0006 

'Representing  S70  Me  insurance 
( omparnes.  with  9S  percent  ol  the  Me 
irtsurarxe  fore  e  m  the  Untied  Slates, 
and  J 10  health  msurarx  e 
c  (xnpanies.  with  80  perc  ertt  of  the  health 
insurance  wrtlien  oy  msurante  companies 
•n  the  Untied  Slates 


Mark  Purdy  joins  the  San  Jose 
Mercury  News  as  lead  sports  col¬ 
umnist  this  month.  He  has  been  sports 
editor  of  the  Cincinnati  Enquirer  the 
past  seven  years.  Purdy  previously 
was  with  Los  Angeles  Times.  Before 
joining  the  Times,  he  had  been  a 
sports  writer  at  the  Dayton  Journal 
Herald  and  the  Enquirer. 


McNAUGHT 


Your  best 
investment  in 
an  economic 
coiumnist 


Louis  Rukeyser 

The  most  widely  recognized 
commentator  on  the  U.S. 
economy  in  print  today. 

Invest  In  your  newspaper; 
get  bullish  on  Rukeyser. 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 
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NEWSPEOPLE  IN  THE  NEWS 


At  the  Providence  Journal  Co., 
Joel  N.  Stark  was  promoted  to 
advertisng  director.  He  succeeds 
Edward  S.  Lanciani,  who  retires  this 
month. 

Stark  will  be  responsible  for  general 
supervision  of  the  retail,  national  and 
classified  departments.  With  the  com¬ 
pany  since  1972,  he  held  various 
advertising  posts  and  in  1980  was  pro¬ 
moted  to  retail  sales  manager  and 
later  that  year  to  manager  of  special 
advertising  projects,  and  most  recent¬ 
ly  assistant  advertising  director. 

Lanciani,  with  the  company  since 
1971  following  20  years  with  the  Bos¬ 
ton  Record-American  and  the  Hearst 
Advertising  Service,  has  served  as 
director-display  advertising  and  as 
marketing  director.  He  will  make  his 
retirement  home  in  Maine. 

*  *  * 

Rodney  Eddins  has  joined  Palm 
Beach  Newspapers  as  controller  from 
the  Orlando  Sentinel,  where  he  was 
assistant  controller  the  past  three 
years.  Prior  to  that  he  worked  for 
Price  Waterhouse  in  Orlando. 

Jeff  Wadler,  budget  director  for 
Palm  Beach  Newspapers,  was  pro¬ 
moted  to  assistant  controller. 


Raymond  A.  Winbush  was  named 
to  the  new  position  of  United  Press 
International  vice  president  for 
corporate  research.  He  has  been 
teaching  at  Vanderbilt  University  the 
past  four  years. 

Winbush  will  be  responsible  for 
marketing  research  aimed  at 
increasing  sales  and  maintaining 
clients,  based  at  the  wire  service’s 
new  offices  in  Brentwood,  Tenn. 

He  has  a  background  in  research 
design,  the  use  of  multivariate  statis¬ 
tics,  and  computer  applications  in  the 
analysis  of  social  issues. 

*  ♦  ♦ 

Gene  Seymour  has  been  appointed 
to  the  newly  opened  Chicago  office  of 
Copley  News  Service.  The  bureau 
will  be  dedicated  to  the  coverage  of 
professional  and  collegiate  sports  in 
the  state  of  Illinois,  especially  the  Chi¬ 
cago  area. 

Seymour  has  been  serving  with  Co¬ 
pley  Press’  Springfield  (Ill.)  State 
Journal-Register,  covering  sports  for 
the  past  seven  years.  He  was  an  all¬ 
round  sportswriter  at  the  newspaper 
covering  everything  from  Big  Ten 
basketball  and  football  to  last  fall’s 
America  League  championship  series 
between  Chicago  and  Baltimore. 


In  the  advertising  department  of  the 
Virginian  Pilot  and  the  Norfolk  Led¬ 
ger-Star  personnel  changes  include: 

Mike  Herron,  former  advertising 
services  manager,  was  named  key 
accounts  field  sales  manager.  He  re¬ 
places  George  Brooks,  who  was 
promoted  to  sales  development  man¬ 
ager  of  the  Special  Publications 
Division  of  Landmark  Com¬ 
munications,  Inc. 

Kathy  Courage  was  named  Nor¬ 
folk  local  field  sales  manager,  and  Joe 
Antle  was  promoted  from  the  key 
accounts  staff  to  Compass  advertising 
manager,  the  position  formerly  held 
by  Courage. 

Debbie  Woodward,  market 
research  assistant,  was  promoted  to 
the  newly  created  position  of  Virginia 
Beach  field  sales  manager. 

*  ♦  * 

George  N.  Gill,  president  and 
chief  executive  officer  of  the  Louis¬ 
ville  Courier-Journal  and  Times  Com¬ 
pany,  received  an  Indiana  University 
Distinguished  Alumni  Service  Award 
June  17.  He  was  one  of  five  receiving 
the  award  during  Alumni  Weekend  on 
the  Bloomington  campus.  Gill,  who 
was  on  the  first  Board  of  Publications 
for  the  Indiana  Daily  Student,  has 
served  as  Riley  Visiting  Professor  of 
Journalism  and  Sturgeon  Lecturer. 

*  *  * 

Leo  J.  Kelly,  former  circulation 

director  of  the  Los  Angeles  Herald 
Examiner,  has  been  named  general 
manager  of  USA  Today's  regional 
market  headquartered  in  Chicago. 
Kelly  had  worked  in  circulation 
positions  with  the  Detroit  News,  the 
Akron  Beacon  Journal,  and  the  Chi¬ 
cago  Tribune  before  joining  the 
Herald  Examiner  in  1979. 

♦  ♦  * 

Christine  Cogburn-Babb  has 
been  elected  president  of  Community 
Newspapers,  Inc.,  Spartanburg, 
S.C.,  and  Terry  L.  Rollins  has  been 
named  controller  and  corporate  sec¬ 
retary. 

Babb  joined  CNl  in  February  of 
1980  as  corporate  controller  and 
assistant  corporate  secretary.  She 
earlier  was  manager  of  accounting  at 
Thomas  Rehabilitation  Hospital, 
Asheville,  N.C. 

Rollins,  assistant  controller  and 
internal  auditor  for  CMI  since  1982,  is 
a  former  manager  of  accounting  at 
Palmetto  Motor  Lines,  Inc. 

N.  JERUE  Babb,  co-founder  of 
Community  Newspapers,  Inc.,  pub¬ 
lisher  of  41  non-daily  community 
newspapers  in  the  Carolinas,  Georgia 
and  Tennessee,  remains  as  chairman 
of  the  board  and  treasurer. 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  wrater  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you’re 
covering  one,  get  authoritative,  straightforward  information  by  calling: 

STEEL  TANK  INSTITUTE 


312/498-1980 


or  write  for  a  news  media  information  kit: 

Steel  Tank  Institute 

666  Dundee  Rd  ,  Suite  705.  Northbrook  IL  60062 
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PROMOTED  AT  USA  TODAY— 

Cathleen  Black  has  been  promoted  from  pres¬ 
ident  of  USA  Today  to  publisher,  and  Paul  B. 
Flynn  from  executive  vice  president  to  president. 

Block,  40,  succeeds  John  E.  Heselden,  64,  os 
publisher.  He  continues  os  deputy  chairman  of 
Gannett,  USA  Today's  parent  company.  Hesel¬ 
den  previously  announced  his  retirement  effec¬ 
tive  next  April  when  he  reaches  65.  In  the  mean¬ 
time,  he  will  work  with  Block  and  other 
executives  on  policy  matters.  Before  moving  to 
the  newspaper  in  1983,  Black  was  publisher  of 
New  York  Magazine. 

Flynn  has  supervised  USA  Today's  operations 
in  circulation  and  has  held  a  variety  of  executive 
positions  with  Gannett  since  1 967. 

Appointed  to  the  new  position  of  executive 
vice  president  and  business  manager  of  the 
national  daily  is  Thomas  J.  Farrell,  49,  assistant 
treasurer  of  Gannett  since  1 979. 


Cathleen  Black 


Juniors  awarded 
photo  scholarships 

Five  $1 ,000  scholarships  have  been 
awarded  to  aspiring  college  news 
photographers  and  picture  editors  by 
the  National  Press  Photograhers 
Foundation,  according  to  John 
Ahlhauser  of  the  Indiana  University 
School  of  Journalism,  Bloomington. 

The  Joseph  Ehrenreich  Scho¬ 
larships,  contributed  by  Mrs.  Amelia 
Ehrenreich  in  memory  of  her  late  hus¬ 
band,  will  go  to: 

Greg  Lanier  of  Lanham,  Md.,  a 
junior  at  Syracuse  University;  Joe 
Burbank  of  Gainesville,  Fla.,  a  junior 
at  the  University  of  Florida;  Daniel 
Drollette  Jr.  of  Whately,  Mass.,  a 
junior  at  the  University  of  Missouri; 
David  Alan  Blumenkrantz  of  Reseda, 
Calif. ,  a  junior  at  California  State  U  ni- 
versity  at  Northridge;  and  David 
Maxwell  Petkiewicz  of  Phoenix,  a 
junior  at  Arizona  State  University, 
Tempe. 

This  year  Mrs.  Ehrenreich 
increased  the  scholarship  program 
from  three  to  five  awards.  Her  hus¬ 
band  was  best  known  as  the  importer 
and  marketer  of  the  Nikon  camera. 

On  the  selection  panel  were  Robin 
Daughtry,  picture  editor  of  he  Chica¬ 
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go  Sun-Times  and  Phil  Velasquez, 
staff  photographer  at  the  Sun-Times, 
and  Dr.  Ahlhauser,  associate  pro¬ 
fessor  of  journalism . 

sic  4c 

Donna  E.  Caterini,  staff  writer  for 
the  Harrisburg  (Pa.)  Patriot-News 
was  elected  president  of  the  Central 
Pennsylvania  Professional  Chapter  of 
the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  She  suc¬ 
ceeds  Margaret  Uhrich  Tayi,or, 
public  affairs  director  of  Wilson  Col¬ 
lege,  Chambersburg. 


Iowa  group  honors 
four  publishers 

Four  publishers  have  been  named 
Master  Editors-Publishers  by  the 
Iowa  Newspaper  Association. 

They  are:  Verle  H.  Burgason,  co¬ 
publisher,  Ames  Daily  Tribune:  John 
Field,  publisher,  Hamburg  Reporter, 
Maurice  Noonan,  publisher,  Dyers- 
ville  Commercial,  and  John  F.  Sulli¬ 
van,  publisher.  Cascade  Pioneer- 
Advertiser.  The  award  is  the  associa¬ 
tion's  highest  individual  honor. 

Burgason,  a  past  president  of  the 
association,  began  at  the  Ames  Daily 
Tribune  in  1953  and  in  1978  was 
named  co-publisher  of  the  Tribune 
with  Hollis  Nordyke. 

Field  got  his  start  at  the  Shenan¬ 
doah  Sentinel  and  in  1951  purchased 
the  Hamburg  Reporter  and  has  con¬ 
tinued  as  editor-publisher  for  32 
years.  He  served  ten  years  on  the 
board  of  directors  of  the  association 
and  is  a  past  president. 

Noonan  started  in  a  temporary 
position  with  the  Eagle  Grove  Eagle 
and  after  10  years  with  the  news¬ 
paper,  he  assumed  editorship  of  the 
Dyersville  Commercial  and  has  re¬ 
mained  there  the  past  27  years. 

Sullivan  joined  the  Cascade 
Pioneer- Advertiser  staff  in  1950  as 
advertising  manager  and  assumed  the 
duties  of  editor  in  1968  following  the 
death  of  his  father,  Leo  J.  Sullivan. 
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A  second  VDT  revolution 

Newspapers  will  experience  another  VDT  revolution  as  new 
technologies,  such  as  pagination  systems,  become  available 


By  Andrew  Radolf 

The  newspaper  business  can 
expect  to  undergo  a  second  Video 
Display  Terminal  (VDT)  revolution 
as  new  technologies  such  as  pagina¬ 
tion,  direct  computer-to-plate  sys¬ 
tems  and  networking  with  personal 
computers  become  available. 

The  American  Newspaper  Publish¬ 
ers  Association’s  Operations  Man¬ 
agement  Conference  in  Atlanta  spent 
most  of  its  final  day  on  June  13  dis¬ 
cussing  the  changes  and  opportuni¬ 
ties  these  news  technologies  are  likely 
to  present. 

John  Seybold,  president  of  Seybold 
Publications  and  principal  consultant 
of  the  Seybold  Consulting  Group,  told 
AN  PA  that  developments  pagination 
will  be  accompanied  by  a  need  to 
increase  newspapers’  “visual  quali¬ 
ty” 

Seybold’s  presentation  was  | 
delivered  by  George  Alexander,  asso¬ 
ciate  editor  of  Seybold  Publications. 

“The  tempo  of  the  times  militate  in 
the  direction  USA  Today  was  smart 
enough  to  pioneer,”  Seybold  stated. 
“Graphics  will  become  more  and 
more  important  in  building  the  viable 
newspaper  of  the  future.” 

Seybold  believes  that  the 
development  of  newspaper  graphics, 
and  pagination  systems  “will  evolve 
for  editorial  and  marketing  reasons, 
rather  than  for  reasons  of  production 
economics.  Tighter  deadlines,  better 
editorial  control,  more  effective  and 
timely  presentations  with  less  hassle 
will  be  compelling  reasons  for  this 
development.” 

He  added  that  pagination  will  “per¬ 
mit  a  much  closer  integration  of  copy 
flow  and  position  control.” 

The  “central  technological  fea¬ 
ture”  of  interactive  pagination  and 
“extensive  use  of  graphics,”  Seybold 
said,  will  be  the  raster  image  pro¬ 
cessor,  or  RIP. 

“The  vendor  with  the  best  RIP  will 
win  the  day,”  he  continued, 
“because  from  a  production  stand¬ 
point,  RIP  is  indispensable.” 

Right  now,  there  is  no  one  vendor 
who  provides  the  ‘‘total 
environment”  for  newspaper  offices, 
Seybold  stated.  In  the  short  term,  he 
;  believes  newspapers  will  not  only 
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have  to  configure  their  own  systems, 
but  also  ‘  ‘assume  a  leadership  role”  in 
pressuring  vendors  to  devise  a  unified 
system. 

Seybold  foresees  newspapers  in  the 
long  term  first  developing  specialized 
work  stations  for  graphics  and  page 
make-up  “on  the  presumption  that 


Seybold  believes  that  the 
development  of  newspaper 
graphics  and  pagination 
systems  “will  evolve  for 
ed/tor/a/  and  marketing 
reasons,  rather  than  for 
reasons  of  production 
economics.  Tighter 
deadlines,  better  editorial 
control,  more  effective  and 
timely  presentations  with 
less  hassle  will  be 
compelling  reasons  for  this 
development.” 


writers  do  not  need  to  do  these 
things.”  However,  many  of  these  fea- 
tures  will  ‘‘ultimately  be 
incorporated”  into  writers’  work  sta¬ 
tions,  which  in  turn  will  have  micro¬ 
processor  capabilities  and  be  linked  to 
“local  area  networks.” 

The  transition  to  these  new  “re¬ 
sponsive”  work  stations  will  be  gra¬ 
dual  and  probably  also  “present  sig¬ 
nificant  sunk  costs,”  Seybold  said. 

These  new  systems,  with  their 
greater  editorial  control,  will  “reduce 
closing  time  to  a  matter  of  minutes 
and  bring  to  news  coverage  an  on-tap 
depth  of  knowledge  and  insight  one! 
would  hardly  have  thought  possible,” 
he  said,  concluding  all  these 
developments  will  transform  news¬ 
papers  from  “mirrors”  of  what’s 
happening  into  “multi-dimensional 
CAT-scans”  of  current  events. 

Seybold’s  presentation  was  fol¬ 
lowed  by  several  more  earthbound 
talks  about  the  latest  developments  in 
pagination  and  computer  printing 
technologies. _ 


The  Minneapolis  Star  and  Tribune 
is  the  “only  major  metropolitan  daily 
in  the  United  States  that’s  paginating 
over  half  its  news  text ,  ’  ’  said  Rodgers 
Adams,  assistant  to  the  executive 
editor. 

The  Star  and  Tribune  developed  a 
prototype  pagination  system  itself 
that  was  both  a  “tool  for  creative  peo¬ 
ple”  and  allowed  the  production  of 
pages  in  the  newsroom  as  a  “team 
effort,”  he  said. 

“We  wanted  high  quality  typogra¬ 
phy  with  measurements  to  a  tenth  of  a 
point.  We  wanted  freedom  to  plan 
pages  with  text  indents  and  five-on- 
six  wraps  and  boxed  articles.  But  we 
wanted  a  way  to  do  this  that  was  so 
simple  that  journalists  wouldn’t  have  to 
calculate  or  enter  a  pica  or  a  point.” 

Adams  noted  that  ATEX  has  taken 
over  the  development  of  the  pagina¬ 
tion  system. 

The  pagination  system  used  by  the 
Star  and  Tribune,  Adams  said,  has 
eliminated  most  of  composing  room 
coding,  automatically  creates  and  dis¬ 
tributes  work  orders  for  headlines  and 
trims,  lets  many  people  work  on  a 
single  page  simultaneously  and  gives 
instant  information  on  production 
status. 

The  goal  of  going  to  a  pagination 
system  is  not  to  paste  up  pages,  but  to 
automate  page  production  in  the 
newsroom,  Adams  said. 

With  regard  to  graphics  systems, 
Adams  warned  newspapers  might  do 
well  to  avoid  those  which  stress  their 
scanners  or  the  fact  that  they  offer  a 
lot  of  manual  control. 

“We’re  heading  for  the  day  when 
there  will  be  little  to  scan.  Artists  will 
be  creating  most  of  their  line  work  on 
a  terminal  and  photographs  will  be 
digitized,”  he  explained. 

As  for  manual  control,  Adams  said 
“a  lot  of  technical  stuff  may  be  a 
hindrance  for  creative  people.” 
Photo  editors  will  want  the  computer 
to  show  them  on  the  screen  how  pic¬ 
tures  will  look  in  paper,  but  they 
won’t  want  to  think  about  how  to  get 
those  pictures  onto  the  presses,  he 
said. 

In  considering  new  page  layout  sys¬ 
tems,  Adams  advised  newspapers  to 
also  be  sure  that  whatever  they  buy 
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“has  all  the  tools  a  creative  person 
will  need"  and  that  the  “timing  is 
right”  in  terms  of  technological 
developments. 

Eric  Wolferman,  executive  editor 
of  the  Lonsdale  (Pa.)  Reporter,  said 
editors  and  newsroom  personnel 
should  be  “fully  involved”  in  the 
planning  for  pagination,  with  a  news¬ 
room  person  in  charge  of  seeing  the 
project  through  from  beginning  to 
end 

Wolferman  developed  a  pagination 
training  program  last  year  for  the 
Saratoga  Springs  (N.Y.)  Saratogan, 
where  he  was  previously  managing 
editor. 

“The  failure  to  do  this  from  the 
beginning  is  probably  the  single  great¬ 
est  pitfall  in  pagination  projects,”  he 
said.  “The  installation  and  training 
process  can  drag  on  for  years  and 
years,  and  the  end  result  can  be 
inefficient  and  demoralizing  if  some¬ 
one  isn’t  there  to  shepherd  it 
through.” 

In  training  people  for  pagination, 
Wolferman  said  the  “pagination 
guru”  should  develop  a  manual  to 
cover  “how-tos”  and  specific  pro¬ 
cedures. 

The  training  sessions  themselves 
should  focus  on  “the  teaching  of  con¬ 
cepts  —  how  the  system  works  and 
why.  If  an  editor  has  an  idea  of  how 
the  system  works,  he  is  more  likely  to 
be  able  to  figure  out  a  solution  on  his 
own.” 

Once  a  group  goes  “live”  with 
pagination,  don’t  allow  them  to  back¬ 
slide,  Wolferman  said.  In  three  to  four 
weeks  they  will  gain  enough  pro¬ 
ficiency  with  the  system  to  layout 
pages  in  “roughly  the  same  amount  of 
time”  as  when  they  used  page  dumm¬ 
ies. 

The  real  time  savings,  however,  are 
not  in  the  elimination  of  page  dumm¬ 
ies.  In  fact,  Wolferman  said  using 
pagination  actually  “takes  a  bit  lon¬ 
ger.” 

The  time  savings  “come  on  the 
back  end,”  the  elimination  of  paste¬ 
up  in  the  composing  room,  he  said. 

Charles  Gallagher,  production 
director  of  the  Utica  (N.Y.)  Obser¬ 
ver-Dispatch,  told  AN  PA  members 
the  decision  is  not  whether  to  pagin¬ 
ate,  but  “how  and  how  soon  you 
can.” 

Utica  went  a  step  further,  and  is 
now  operating  with  not  only  a  Has- 
tech  pagination  system  but  a  direct 
computer  to  plate  system  by 
EOCOM. 

Gallagher  said  the  installation  of 
these  systems  eliminated  the  13  shifts 
of  pressmen  who  used  to  run  the  press 
area  and  has  left  composing  room 
with  “six  ITU  members  to  go.”  The 
International  Typographical  Union 


represents  printers  and  composing 
personnel. 

There  are  also  two  less  part-time  ad 
staffers  and  one  less  person  in 
accounts  receivables  as  a  result  of  the 
new  technology. 

And  while  art  and  layout  are  up  one 
as  a  result  of  transferring  a  manager, 
the  editorial  department  was  not 
immune  from  the  staff  reductions  — 
being  cut  by  seven  since  the  systems 
went  online,  Gallagher  said. 

“Our  equipment  does  not  require 
printers’  knowledge,  skill  or  wages  to 
produce  better  quality  newspapers,” 
he  stated. 

Gallagher  added  that  pagination 
and  direct  computer  to  plate  systems 
will  increase  editors’  responsibilities. 

“Editors  must  realize  they  are  now 
in  charge  of  their  pages  from  start  to 
finish,”  he  remarked,  “If  the  banner 
story  is  boxed  in  two-point  instead  of 
one-point,  or  if  a  word  is  spelled 
wrong  in  the  headline,  he  has  no  one 
to  blame  but  himself. 

“But  this  is  good,”  Gallagher  con¬ 
tinued.  “It  leads  to  more  perfection  in 
pages.  Pagination  offers  a  means  of 
consistent  make-up  —  no  more 
crooked  rules,  no  more  lopsided  col¬ 
umns,  no  more  sliced  through  type.” 

Several  ANPA  speakers  talked 
about  the  impact  of  using  personal 
computers  in  newspaper  offices. 


“The  use  of  micro  computers  is  fast 
becoming  a  key  element  in  the  suc¬ 
cessful  management  of  information,” 
said  Barry  T.  Peckham,  assistant  con¬ 
troller  of  the  Dallas  Morning  News. 
“They  can  help  control  the  cost  of 
both  professional  and  clerical  work 
and  productivity  can  be  increased 
substantially.” 

Peckham  believes  that  the  future 
will  see  more  emphasis  on  connecting 
micro  computers  “to  our  central  com¬ 
puter  resources”  and  more  inter¬ 
office  networking  of  the  desk  top 
units. 

“In  addition  to  this  trend  towards 
the  networking  of  micro  computers, 
integrated  software  will  become  more 
and  more  the  standard,”  Peckham 
said. 

James  Longston,  director  of  tech¬ 
nology  for  the  Chicago  Tribune,  said 
networking  of  personal  computers  “is 
necessary”  to  insure  the  efficient 
exchange  of  information  and  sharing 
of  printers. 

Longston  predicted  that  the 
networking  capabilities  of  personal 
computers  will  lead  to  the  creation  of 
“mega  front-end”  systems,  with  the 
PCs  “acting  as  editing  terminals.” 

But  to  reap  the  benefits  of  personal 
computers,  newspapers  should 
establish  “ongoing”  programs 
(Continued  on  page  32) 
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Atlanta  dailies  buiiding  sateliite  printing  piant 

$50  million  facility  is  now  under  construction 


The  Atlanta  Journal  and  Constitu¬ 
tion  have  begun  constructing  a  $50 
million  satellite  printing  facility  in 
Gwinnett  County  which  will  increase 
their  prodcution  capacity  by  one- 
third. 

Minor  J.  Ward,  president  of  the 
newspapers,  said  the  new  facility  is 
needed  because  the  newspapers  do 
not  have  enough  press  capacity  to 
meet  projected  circulation  growth. 

The  new  plant  is  scheduled  to  open 
in  October,  1985.  It  will  be  located  on 
a  30-acre  site  that  is  being  purchased 
from  Norfolk  Southern  Corp.  for 
more  than  $1  million. 

The  satellite  plant  will  print  com¬ 
plete  daily  newspapers  for  distribu¬ 
tion  in  the  northern  part  of  the  Atlanta 
metropolitan  area,  as  well  as 
individual  sections,  especially  those 
using  extensive  color,  that  are  nor¬ 
mally  printed  in  advance. 

“We  will  compose  the  pages  in  our 
downtown  location,  which  will  con¬ 
tinue  operating  as  it  is,  and  transmit 
the  pages  to  the  remote  facility,  most 
likely  by  microwave  transmission,” 
Ward  stated. 

The  Gwinnett  County  location  was 
chosen  because  of  traffic  congestion 
in  downtown  Atlanta,  the  papers’ 
widespread  distribution  area,  and  the 
lack  of  space  in  the  downtown  plant  to 


VDT  revolution 

(Continued  from  page  31) 


enabling  employees  to  learn  how  to 
use  them  creatively,  Longston  said. 

Steve  Taylor,  the  Boston  Globe's 
director  of  information  services, 
cautioned,  however,  that  the 
networking  of  personal  computers 
“can't  substitute  for  big  time  data 
processing”  with  the  main  computer 
and  advised  newspapers  to  assess 
their  needs  first. 

“The  ease  of  (PC)  use  gets  people 
sucked  in,”  Taylor  said.  “Network¬ 
ing  has  speed  and  storage  limitations. 
First  look  at  the  software  you  need; 
look  at  hardware  —  the  answer  is  not 
always  PCs.” 

But  Taylor  did  think  that  newspap¬ 
ers  should  investigate  hooking  their 
VDTs,  including  editorial’s,  into  the 
central  computer  system  “on  an  as 
needed  basis.” 


accommodate  additional  printing 
equipment.  Ward  said. 

Tokyo  Kikai  Seisakusho  Ltd. 
(TKS)  of  Japan  will  manufacture  the 
offset  presses  for  the  new  plant. 
Lockwood  Greene  Engineers  of  New 
York  will  manage  the  construction. 

Hal  Brown,  director  of  operations 
for  the  newspapers,  is  building  coor- 


Newspapers  should  consider 
becoming  “their  own  phone  compan¬ 
ies”  in  order  to  beat  the  skyrocketing 
costs  of  telephone  communications, 
members  of  the  American  Newspaper 
Publishers  Association  were  told  at 
the  Operations  Management  Con¬ 
ference  in  Atlanta. 

Harry  Newton,  president  of  Tele¬ 
com  Library  in  New  York,  said  going 
that  route  could  save  a  newspaper 
between  30%  and  40%  in  phone  costs. 
Becoming  your  own  phone  company 
means  both  acquiring  equipment  and 
hiring  professionals  to  operate,  he 
added. 

There  should  be  one  professional 
on  staff  for  every  $300,000  to  $400,000 
a  newspaper  currently  spends  on  tele¬ 
phone  related  costs,  he  said. 

Least  cost  routing  was  the  “most 
important”  money-saving  feature  of 
any  company  telephone  system. 


The  U.S.  Supreme  Court’s  recent 
decision  limiting  affirmative  action 
programs  will  not  affect  the  Associ¬ 
ated  Press’  consent  decree  calling  for 
more  hiring  of  women  and  minorities, 
said  Thomas  Pendergast,  vice  presi¬ 
dent  for  personnel  and  labor  rela¬ 
tions. 

Last  summer,  AP  signed  a  consent 
decree  with  the  Equal  Employment 
Opportunity  Commission  which 
established  annual  hiring  goals  of 
about  33%  for  women  and  5%  for 
blacks  and  Hispanics  each. 

The  Supreme  Court’s  ruling  said 


dinator  for  the  project. 

The  Journal  and  Constitution  plan 
to  staff  the  satellite  plant  with  both 
transferred  employees  and  new  hires. 

Ward  said  that  the  papers  will  also 
move  several  circulation  operations 
and  area  advertising  offices  to  the  new 
site,  as  well  as  “possibly  some  news 
personnel.” 


Newton  said.  He  also  advised  news¬ 
papers  to  explore  the  possibility  of 
signing  “long  distant  contracts”  at 
guaranteed  rates  with  telecom¬ 
munications  companies. 

Since  there  are  “not  enough”  peo¬ 
ple  trained  specifically  in  telecom¬ 
munications,  Newton  said  newspap¬ 
ers  should  consider  hiring  individuals 
who  have  combined  computer  science 
with  their  MBA  degrees. 

Newton  also  warned  ANPA  memb¬ 
ers  about  the  proliferation  of  so-called 
telecommunications  consultants,  all 
ready  to  offer  conflicting  and  often 
self-serving  advice. 

In  giving  his  warning,  he  delivered 
the  joke  which  got  the  loudest  laugh  at 
the  convention. 

“How  can  you  tell  when  a  consul¬ 
tant  is  about  to  lie  to  you?”  he  asked. 
The  answer:  “When  his  lips  begin  to 
move.” 


seniority  can  take  precedence  over 
affirmative  actions  goals  when  layoffs 
take  place. 

Following  the  decision,  Bradford 
Reynolds,  head  of  the  Justice 
Department’s  civil  rights  division, 
said  the  ruling  meant  many  consent 
decrees  for  hiring  of  women  and 
minorities  may  have  to  be  altered. 

“As  far  as  I’m  concerned,  we’re 
continuing  the  program.  We’re 
pleased  with  it,”  Pendergast  said. 

He  said  AP  hopes  to  have  figures 
available  on  hiring  under  the  consent 
decree  some  time  this  summer. 


How  to  beat  the  rising  cost 
of  telephone  communications 


AP’s  consent  decree  is  left  intact 

Supreme  Court  ruling  limiting  affirmative  action 
won’t  affect  deal  to  hire  more  women,  minorities 
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Philip  D.  Adler,  81,  whose  work 
for  more  than  a  half-century  as  a  jour¬ 
nalist,  humanitarian  and  community 
leader  earned  him  national  recogni¬ 
tion,  died  May  29  at  St.  Luke's  Hos¬ 
pital  in  Davenport,  Iowa,  after  a  brief 
illness. 

Adler  retired  in  1970  as  publisher  of 
the  Times-Democrut ,  one  of  the  pre¬ 
decessors  of  the  Quad-City  Times, 
Davenport.  Earlier  that  year,  he  re¬ 
tired  as  president  of  Lee  Enterprises. 

The  Adler  name  had  been  associ¬ 
ated  with  Davenport  publishing  since 
1899,  when  his  father,  E.P.  Adler, 
moved  to  the  city  from  Ottumwa, 
Iowa,  after  A.W.  Lee  and  associates 
bought  the  Daily  Times. 

Philip  Adler  followed  in  his  father's 
footsteps,  apprenticing  as  a  printer  on 
the  Daily  Times  during  summers  and 
even  earlier  sold  newspapers  on  the 
street. 

He  was  editor  of  the  Daily  Iowan 
while  at  the  University  of  Iowa, 
where  he  received  a  bachelor's 
degree  in  1926.  When  Lee  interests 
bought  the  Star-Courier,  the  23-year- 
old  Adler  was  appointed  publisher. 

When  E.P.  Adler  died  in  1949,  his 
son  Philip  was  named  publisher  of  the 
Times.  In  1959,  he  succeeded  Lee  P. 
Loomis  as  president  of  Lee  Enter¬ 
prises,  a  period  when  Lee  expanded 
with  newspaper  acquisitions  in  Mon¬ 
tana  and  Wisconsin.  Adler  retired  as 
president  of  the  corporation  on  Jan¬ 
uary  15,  1970,  and  in  November,  as 
publisher.  By  then  the  Times  had 
merged  with  the  Mornin}>  Democrat, 
also  a  Lee  paper,  and  was  known  as 
the  Times-Democrat. 

In  1967,  the  Iowa  Press  Association 
named  Adler  a  Master  Publisher.  He 
maintaned  his  ties  with  the  University 
of  Iowa  serving  in  many  capacities. 
He  was  inducted  into  the  journalism 
school's  Hall  of  Fame  in  1976.  A 
$1,000  scholarship  at  the  School  of 
journalism  was  established  in  1978 
and  is  endowed  with  a  Lee  Founda¬ 
tion  grant. 

*  *  ♦ 

Robert  Brown,  53,  publisher  of 
the  North  Las  Vef>as  Valley  Times 
and  former  editor  of  the  Las  Veftas 
Review-Journal,  died  at  his  home 
June  8. 

Brown  served  with  Stars  and 
Stripes  during  the  Korean  War  and 
was  editor  of  the  Review-Journal 
from  I960  to  1964.  He  bought  the 
North  Las  Vegas  paper  in  1973  and  it 
won  a  number  of  Nevada  State  Press 
Association  awards  for  its  coverage 
of  politics  and  gambling. 

Brown  worked  for  United  Press  in 
Asia  in  the  early  50s. 
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Margaret  Farrar,  87,  the  origin¬ 
al  crossword  puzzle  editor  for  the 
New  York  Times  from  1942  until  her 
retirement  in  1%9,  died  June  13  at  her 
home  in  New  York  City. 

Farrar  was  still  working  and  prepar¬ 
ing  her  L34th  crossword  puzzle  book 
and  with  the  help  of  an  associate, 
James  Boldt,  editing  puzzles  for  the 
Los  Angeles  Times  Syndicate. 

Her  first  job  was  as  secretary  to 
John  O'Hara  Cosgrave,  Sunday  edi¬ 
tor  of  the  old  New  York  World.  The 
job  soon  included  editing  the  paper's 
crossword  puzzles. 

When  crossword  puzzles  became 
as  much  a  fixture  in  newspapers  as 
weather  reports,  Farrar  had  little  time 
to  construct  her  own  puzzles.  In  addi¬ 
tion  to  editing  puzzles,  she  was  a 
member  of  the  board  of  directors  of 
Farrar,  Straus  &  Giroux,  the  publish¬ 
ing  firm.  She  succeeded  her  husband, 
John  C.  Farrar,  a  founding  member  of 
the  publishing  firm,  after  his  death  10 
years  ago.  She  also  edited  mystery 
books  for  a  decade. 

Farrar's  first  crossword-puzzle 
book  was  published  by  Simon  & 
Schuster  in  1924  and  it  sold  350,000 
copies.  Her  puzzle  series  edited  later 
with  Eugene  T.  Maleska,  the  current 
editor  at  the  Times,  continues  the 
longest-running  uninterrupted  series 
in  American  publishing  history. 

*  *  * 

Rl'TH  Greenup,  72,  a  former  repor¬ 
ter  and  author,  died  of  cardiac  arrest 
June  9  at  Capitol  Hill  Hospital,  Wash¬ 
ington,  D.C. 

She  was  with  the  Oklahoma  News 
and  the  Ponca  City  News  before  mov¬ 
ing  to  South  America  and  working  in 
Brazil  and  Argentina.  In  1945,  she 
moved  to  New  York  with  her  hus¬ 
band,  Leonard,  who  was  with  United 
Press.  They  wrote  a  book.  “Revolu¬ 
tion  Before  Breakfast:  Argentina 
1941-1946." 

They  moved  to  Washington  in  1948 
when  he  joined  the  United  States 
information  Service  and  then  lived  in 
London.  Athens.  Guatamala  City  and 
Newport,  R.l.  before  returning  to 
Washington  in  1961. 

♦  *  ♦ 

Jeanne  F.  Rogers.  58.  an 
information  specialist  with  several 
government  agencies  and  a  former 
education  editor  at  the  Washinffton 
Po.st,  was  found  dead  June  5  at  her 
home  in  Washington. 

Rogers  began  as  a  reporter  for  the 
Kan.uis  City  Star,  and  in  Washington 
had  been  a  reporter  for  the  Times- 
Herald  and  the  Star. 

She  was  with  the  Post  from  1952  to 
1958  and  since  then  had  worked  as  an 


editor  for  the  National  Education 
Association,  as  director  of  women's 
activities  for  the  U.S.  Chamber  of 
Commerce  and  as  an  information  spe¬ 
cialist  for  the  Department  of  Labor 
and  the  Public  Health  Service.  The 
last  three  years  she  was  a  health  man¬ 
power  education  specialist  with  the 
Fhiblic  Health  Service. 

*  ♦  * 

Edward  J.  Small,  51,  manager  of 
employee  assistance  programs  for  the 
New  York  Times  since  1976.  died  of 
lung  cancer  June  18  at  New  York  Uni¬ 
versity  Hospital. 

He  helped  employees  whose  job 
performance  or  health  had  been 
affected  by  alcohol  and  counseled 
staff  members  who  came  to  him  with 
financial  or  family  problems. 

Small  was  employee  counselor  at 
the  Port  Authority  of  New  York  and 
New  Jersey  from  l%5  to  1976. 

♦  *  * 

Frank  H.  Wauser,  49.  vice  presi¬ 
dent  and  co-publisher  of  the  Hazleton 
(Pa.)  Standard-Speaker,  was  killed  in 
a  traffic  accident  June  4  on  Route  93. 
when  his  car  and  a  tractor-trailor  col¬ 
lided. 

Walser's  mother,  Jane  N.  Walser, 
is  president  and  publisher  of  the  news- 
pajier.  His  late  father,  Frank  Walser. 
was  president  and  publisher;  and  his 
grandfather,  the  late  Henry  Walser. 
was  publisher  of  the  Plain  Speaker— 
Standard-Sentinel. 

Prior  to  being  named  vice  president 
and  publisher,  Walser  worked  at  the 
newspaper  as  assistant  publisher, 
general  manager,  reporter- 
photograher  and  advertising  sales¬ 
man. 

His  brother,  Paul  N.  Walser.  is  vice 
president  and  co-publisher  of  the 
Standard-Speaker. 
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SYNDICATES 


Popularity  rise  for  syndicated  graphics 

USA  Today’s  presence  has  been  a  major  factor  influencing  many 
papers  to  purchase  packages  of  graphs,  charts,  and  maps 


Estimated  life  expectancy  by  nation 

In  years  of  life  expected  at  birth 


An  offering  from  the  Chicago  Tribune  Graphics  Service. 


By  David  Astor 

The  Chicago  Tribune  Graphics 
Service  has  built  a  client  list  of  about 
270  newspapers  in  three-and-one-half 
years. 

News  America  Syndicate  has  dou¬ 
bled  its  InfoGraphics  subscriber 
lineup  to  approximately  150  papers  in 
the  past  18  months  or  so. 

And  when  Newspaper  Enterprise 
Association  recently  surveyed  its 
approximately  700  clients,  it  found 
that  several  hundred  were  now  using 
graphics  frequently. 

The  dramatic  rise  in  business  for 
these  three  providers  of  syndicated 
charts,  graphs  and  maps  indicates 
that  the  use  of  graphics  is  burgeoning. 
And  executives  from  all  three  ser¬ 
vices  say  that  the  presence  of  USA 
Today  has  been  a  major  factor  in  this 
growth  (although  they  believe  busi¬ 
ness  would  have  increased  even  with¬ 
out  Gannett’s  national  daily). 

USA  Today  has  “absolutely”  had 
an  effect,  said  Chicago  Tribune 
photo/graphics  editor  Howard  Fin- 
berg.  He  noted  that  many  newspapers 
were  not  “fully  aware”  of  the  “poten¬ 
tial”  of  informational  graphics  before 
seeing  them  in  USA  Today. 

“USA  Today  has  been  very  helpful 
to  us,”  added  News  America  editor 
Leighton  McLaughlin. 

Another  reason  for  the  growth  in 
graphics,  said  Finberg,  is  that  they 
make  newspaper  reading  quicker — an 
important  factor  in  a  society  where 
many  people  are  pressed  for  time. 

McLaughlin  stated  that  many  pap¬ 
ers  are  finally  becoming  aware  that 
they  need  to  be  “more  illustration 
conscious”  to  attract  readers  raised 
on  tv. 

The  News  America  executive  and 
Finberg  emphasized  that  graphics  do 
more  than  just  make  a  paper  look  bet¬ 
ter,  however.  They  said  editors  are 
increasingly  realizing  that  graphics 
can  convey  information  better  than 
words  alone.  Graphics  are  especially 
important,  said  McLaughlin,  at  a  time 
when  “so  much  of  the  news  is  eco¬ 
nomic.” 

Still  another  reason  for  graphics 
I  growth  is  the  rise  in  offset  printing. 
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McLaughlin  noted  that  “very  attrac¬ 
tive  color”  is  easier  to  attain  with 
offset  than  with  letterpress.  “Having 
better  color  has  made  newspapers 
more  willing  to  use  illustrations,”  he 
observed. 

McLaughlin  said  News  America's 
InfoGraphics  provides  approximately 
24-26 graphs,  charts  and  maps  a  week, 
with  about  4-6  repeated  in  unscreened 
versions  for  clients  who  want  to  use 
color.  So  there  are  about  30  visuals  in 
all.  The  Chicago  Tribune  Graphics 
Service  (CTGS)  offers  an  average  of 
15-18  graphics  a  week,  while  NEA 
sends  out  four  graphics  a  week  as  part 
of  its  package  of  stories,  cartoons, 
and  other  material. 

The  Chicago  Tribune  has  created 
graphics  for  years,  but  it  didn't  start 
syndicating  them  until  the  early  part 
of  this  decade.  Finberg  said  the  sub¬ 
scriber  list  for  CTGS — distributed 
nationwide  by  Tribune  Media  Services 
(formerly  the  Tribune  Company  Syn¬ 
dicate) — has  been  building  “steadi¬ 
ly”  ever  since. 

Finberg  said  the  Tribune  service 
provides  graphics  in  black-and-white; 
newspapers  can  add  color  if  they 
desire.  CTGS  clients  are  of  various 
sizes,  with  the  medium  and  smaller 
papers  often  using  the  graphics 


exactly  as  sent.  Bigger  papers, 
explained  Finberg,  have  enough  art 
department  staffers  to  adapt  CTGS 
graphics  if  they  choose  to  do  so.  He 
noted,  for  instance,  that  some  larger 
dailies  combine  their  own  graphics 
with  CTGS  ones. 

CTGS — which  provides  a  twice-a- 
year  index  of  its  offerings — does  not 
develop  custom  graphics  for 
individual  papers,  but  Finberg  said 
the  service  does  take  into  account 
client  suggestions  when  deciding 
what  graphics  to  create  for  the  entire 
CTGS  subscriber  list. 

Graphics  sent  out  by  CTGS  give 
readers  information  on  the  age  of 
American  workers,  U.S.  deficits  and 
GNP,  open  grills  vs.  covered  cook¬ 
ers,  the  relative  military  strengths  (as 
well  as  maps  of)  Iran  and  Iraq,  etc. 

Each  month,  the  Tribune  also  of¬ 
fers  ‘  ‘base  maps .  ”  So  if  there  is ,  say ,  a 
volcanic  eruption  in  Iceland,  papers 
can  pull  a  map  of  that  country  out  of 
their  files  and  run  it  along  with  an 
indication  of  where  the  event 
occurred. 

When  asked  why  newspapers 
might  want  to  subscribe  to  his  service 
rather  than  to  other  syndicated 
graphics  packages,  Finberg  said  a 
“unique  strength”  of  CTGS  is  that  its 
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HOSPITALS’  RISING  COSTS 

Expenses  have  soared  since  '64 


graphic  creators  have  the  day-to-day 
experience  of  working  for  an  actual 
newspaper — the  Tribune.  (Graphics 
with  only  a  Chicago-area  orientation, 
he  said,  are  not  sent  out  by  CTGS.) 

But  McLaughlin  sees  things  the 
opposite  way.  He  said  one  of 
InfoGraphics’  strong  points  is  that  it 
develops  graphics  for  a  group  of 
newspapers,  not  one  specific  publica¬ 
tion. 

InfoGraphics  was  started  by  two 
illustrators  in  Pennsylvania  working 
with  the  Philadelphia  Bulletin, 
according  to  McLaughlin.  After  the 
Bulletin  folded,  the  service  was  taken 
over  and  expanded  by  what  was  then 
the  Field  Newspaper  Syndicate. 

Like  the  Tribune,  News  America 
allows  its  subscribers  to  adapt 
InfoGraphics  material  in  whatever 
way  they  want.  McLaughlin  said  the 
service  will  even  create  a  graphic  for  a 
single  newspaper  client  for  an  extra 
charge. 

McLaughlin  reported  that  client 
papers  often  decide  to  do  stories  after 
seeing  visuals  from  InfoGraphics 
(whose  director  is  Roderick  Deacey 
and  art  director  is  Billy  Steve 
Clayton).  This  has  happened  with 
graphics  on  serious  topics,  such  as 
gasoline  prices,  as  well  as  with 
graphics  on  lighter  matters,  such  as 
the  amount  of  money  the  average  kid 
gets  from  the  “tooth  fairy"  these  days 
compared  to  earlier  in  the  century. 

Like  CTGS  and  NEA, 
InfoGraphics  occasionally  sends  out 
special  packages.  An  upcoming 
InfoGraphics  offering,  for  instance, 
will  cover  the  summer  Olympics.  It 
will  be  sent  to  regular  clients,  and  can 
also  be  purchased  separately  by  non¬ 
subscribers  as  territorial  con¬ 
siderations  permit.  Finberg  said  the 
Tribune  service  has  sent  out  jtO  Olym¬ 
pics  graphics  in  addition  to  its  regular 
offerings  the  past  several  weeks. 


Graphics  from  NEA  (left)  and  News 
America's  InfoGraphics  (above). 

News  America,  which  offers 
InfoGraphics  indexes,  also  dis¬ 
tributes  about  12  illustrations  a  week 
in  its  Graphic  Impressions  package. 
This  service  features  the  work  of  four 
artists — including  “Fenton"  cartoon¬ 
ist  David  Wiley  Miller — who  draw 
portraits  and  caricatures  of  politi¬ 
cians,  entertainers,  and  others  in  the 
news.  They  also  do  thematic  illustra¬ 
tions  on  immigration,  energy,  atomic 
war  concerns,  etc. 

INX  Graphics  Service,  distributed 
by  United  Media  Enterprises’  United 
Feature  Syndicate,  provides  four  illus¬ 
trations  a  week  primarily  designed  for 
Op-Ed  pages.  The  drawings  cover 
subjects  ranging  from  Agent  Orange 
to  El  Salvadoran  leader  Jose  Napo¬ 
leon  Duarte.  UFS  assistant  managing 
editor  Judy  Randall  said  the  syndicate 
began  distributing  the  several-year- 
old  INX  last  September. 

United  Media’s  Newspaper  Enter¬ 
prise  Association  dates  back  to  the 
beginning  of  the  century,  but  it  wasn’t 
until  the  1980s  that  interest  in  the 
graphics  part  of  the  NEA  package 
began  to  markedly  increase.  Four 
graphics — including  one  with  some 
color — are  offered  each  week,  com¬ 


pared  with  the  one  or  two  graphics 
offered  a  couple  of  years  ago. 

NEA  graphics  themselves  have 
also  changed.  United  assistant  man¬ 
aging  editor  Patricia  Crawford  said  a 
high  percentage  of  the  graphics  used 
to  cover  business,  commerce,  and 
agriculture-related  topics.  A  lot  still 
address  these  matters  (there  was  one, 
for  instance,  on  the  leading  U.S. 
suppliers  of  oil),  but  a  rising  number 
cover  such  areas  as  lifestyle  and 
entertainment.  One  recent  graphic 
gave  rock  record  sales  for  the  past 
four  years. 

Many  of  NEA’s  graphics  are 
designed  to  be  free-standing,  while 
others  are  “integrated"  with  stories 
in  NEA  packages,  said  NEA  assistant 
managing  editor  Gail  Robinson. 

United  Media  executive  editor 
Diana  Drake  said  NEA  will  soon  be 
putting  out  an  index — probably  quar¬ 
terly — of  its  graphics.  And  Drake  re¬ 
ported  that  a  base  map  package  is 
scheduled  to  be  offered  beginning  this 
summer. 

United  assistant  art  director  Mark 
Gabrenya  sees  the  growth  of  graphics 
continuing  for  a  good  while  before 
possibly  leveling  off.  With  the  pop¬ 
ularity  of  graphics  assured,  he  and 
United  vice  president  and  sales  mana¬ 
ger  Brad  Bushell  said  the  next 
important  step  is  for  newspapers  to 
concentrate  on  the  quality  of  the 
graphics  they  use. 

Drake  said  United  Media  is  looking 
into  ways  to  send  graphics  to  its 
clients  faster  than  by  mail.  McLaugh¬ 
lin  reported  that  News  America, 
before  the  summer  Olympics  begin, 
will  have  the  capacity  to  get  graphics 
to  its  papers  the  same  day  via  wire 
delivery.  This  will  require  that  the 
graphics  be  sent  in  enlarged  form  so  as 
to  be  readable. 

McLaughlin  said  graphics  will  not 
have  to  be  enlarged  when  they  are 
eventually  sent  digitally  The  use  of 
this  form  of  transmission,  he  added, 
could  lead  to  even  more  interest  in 
graphics. 
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Universal  introducing  comic  starring  househusband 


A  new  comic  about  the  “trials  and 
travails”  of  a  househusband  is  being 
distributed  by  Universal  Press  Syn¬ 
dicate  beginning  June  24. 

Universal  reported  that  the  charter 
client  list  for  Brian  Basset’s  “Adam” 
numbers  over  40  papers,  including  the 
Denver  Post,  Philadelphia  Inquirer, 
Detroit  Free  Press,  Seattle  Times, 
Sacramento  Bee,  Boston  Globe,  Dal¬ 
las  Times  Herald  and  Winnipeg  Free 
Press 

The  new  humor  strip  stars  Adam, 
who  puts  up  with  frequent  insults 
about  staying  home;  his  kids  Katy  and 
Clayton,  who  get  teased  about  what 
their  father  does;  and  his  wife  Laura, 
who  works  as  a  company  vice  presi¬ 
dent.  “Adam”  also  features  the 


Comic  househusband  Adorn  is  fired  when  eve  comes  around. 


neighbor  Walter. 

Basset — the  26-year-old  son  of 
United  Feature  Syndicate-distributed 
editorial  cartoonist  Gene  Basset — 
attended  Ohio  State  University.  He 
was  an  editorial  cartooning  intern 


with  the  Detroit  Free  Press  for  two 
summers,  and  now  does  editorial  car¬ 
toons  for  the  Seattle  Times. 

“People  often  ask  if  Adam  is  mod¬ 
eled  after  me,”  said  Basset.  “Abso¬ 
lutely  not!  ...  1  have  red  hair.” 


Donald  Duck  hits  50 

Donald  Duck — the  Walt  Disney 
character  who  stars  in  a  King  Features 
Syndicate-distributed  strip — is  now  50 
years  old. 


Consumer  protection  column  for  travelers  starting  in  July 


other  things,  was  instrumental  eight 
years  ago  in  forcing  the  end  of  the 
system  that  allowed  international 
economy  class  travelers  only  44 
pounds  of  free  baggage. 

“Most  of  the  people  who  have  my 
training  are  hired  guns,  working  for 
the  industries  I  have  challenged,” 
stated  Pevsner,  as  quoted  in  a  Read¬ 
er's  Digest  piece  by  columnist  Wil¬ 
liam  F.  Buckley  Jr.  of  Universal. 

Topics  Pevsner  will  be  addressing 
in  his  column  include  the  use  of  credit 
cards  overseas,  skimpy  rental-car 
insurance.  Eastern’s  efforts  to 
“squash”  Air  Florida,  the  “mislead¬ 
ing  term  ‘direct  flight’”  (which  many 
travelers  take  to  mean  “non-stop”), 
and  the  “intensive  price-gouging”  of 
“greedy”  major  airlines  which  tried 
to  eliminate  all  excursion  fares  to  Los 
Angeles  during  the  Olympics  period 
because  they  felt  consumers  would 
pay  higher  fares. 

Pevsner  graduated  from  Western 
Reserve  University  in  Cleveland,  and 
received  his  Juris  Doctor  degree  from 
the  University  of  Florida  College  of 
Law.  He  is  a  contributing  editor  to  the 
Business  Traveller  of  London. 

“Travel  Wise”  has  been  picked  up 
by  over  20  papers  so  far,  including  the 
Denver  Post,  Philadelphia  Inquirer 
and  Dallas  Times  Herald. 


A  “consumer  protection  column  The  once-weekly  “Travel  Wise”  is 
for  people  who  travel”  is  being  by  Donald  Pevsner,  a  lawyer  and  con- 
introduced  beginning  the  weekend  of  sumer  advocate  in  the  field  of  travel 
July  7-8  by  Universal  Press  Syndicate.  and  transportation.  Pevsner,  among 
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In  a 

profession  of 

930,000, 

he’s  one  of  a  kind. 


There  has  never  been  a  society 
•jvith  more  lawyers  per  capita  — 
one  for  every  250  people  —  than 
ours.  The  impact  of  judicial 
decisions  on  everyday  life  has 
never  been  greater. 

Alan  Dershowitz  is  among  the  most 
famed  and  respected  attorneys  and 
jurists  in  the  country  today.  His  col¬ 
umns  for  United  Feature  Syndicate 
present  the  insider’s  view  of  the 
most  secret  —  and  influential  — 
branch  of  government:  the  judici¬ 


ary.  They  explain,  expose  and  criti¬ 
cize  the  people  and  institutions  that 
affect  our  lives  under  the  law. 


Alan  Dershowitz  already  appears  in 
such  distinguished  newspapers  as 
the  Boston  Herald,  Chicago  Sun- 
Times.  Los  Angeles  Times, 
Detroit  Free  Press,  Minneapolis 
Star  and  Tribune,  and  San 
Francisco  Chronicle. 

Find  out  more  about  Alan 
[)ershowitz.  He’s  the  counsel  who 
writes  in  your  defense. 

Call  Brad  Bushell  at 
1-800-221-4816  (in  New  York, 
212-557-2333). 


ALAN  DERSHOWITZ 


UNITED  FEATURE  SYNDICATE 

A  division  of  United  Media  Enterprises ,  A  Scripps-Howard  company 

200  Park  Avenue.  New  York.  NY  10166 


inadvertently  left  “Winnie  Winkle” 
out  of  the  News  comics  section,  put¬ 
ting  in  “Winnie  the  Pooh”  instead. 
The  mistake  resulted  in  almost  100 
reader  letters  and  calls,  according  to 
News  assistant  managing  editor 
Robert  Keane. 

And  Raduta,  who  does  “Winnie” 
with  artist  Frank  Bolle,  told  E&P  that 
he  has  created  a  new  comic  that  he  is 
trying  to  sell  to  TMS  or  another  syn¬ 
dicate  if  TMS  is  not  interested.  Called 
“American  Singles,”  the  comic  fea¬ 
tures  two  mismatched  men  sharing  an 
apartment  as  well  as  several  other 
unmarried  characters — some  of 
whom  are  into  body-building  and/or 
the  latest  fashions. 

‘Ask  Shagg’  in  color 

“AskShagg,”  Peter  Guren's  twice- 
weekly  reader  participation  comic 
offering  information  about  pets  and 
animals,  is  making  its  Sunday  color 
debut  this  month. 

The  United  Feature  Syndicate- 
distributed  strip  has  generated  more 
that  8,000  letters,  primarily  from  chil¬ 
dren  ages  6  to  16,  since  its  debut  last 
summer.  Questions  are  rotated  so 
that  no  state  is  represented  too  often. 

Kids’  cooking  series 

“Hey  Kids,  Let's  Cook,”  an  illus¬ 
trated  six-part  series  primarily  aimed 
at  youngsters  7-16  years  of  age,  is 
being  offered  by  the  Register  and  Tri¬ 


. . . 


“Winnie  Winkle”  writer  Henry 
Raduta  did  a  strip,  scheduled  to  run 
last  Christmas,  in  which  Billy 
announced  that  he  and  his  friend  Russ 
Miller  were  lovers.  But  when  the  New 
York  Daily  News,  Chicago  Tribune, 
and  what  was  then  known  as  the  Tri¬ 
bune  Company  Syndicate  objected  to 
the  homosexual  theme  (see  E&P,  Jan¬ 
uary  21),  Raduta  substituted  a  strip 
showing  Billy  instead  announcing 
that  he  was  engaged  to  an  older 
woman  with  children. 

In  the  June  13  and  subsequent 
strips,  however,  Billy  revealed  that 
his  fiancee  was  calling  off  the  wedding 
in  order  to  give  her  former  husband 
another  chance. 

Earlier  that  week — on  Sunday, 
June  10 — Greater  Buffalo  Press 


George  Lemont's  comic  is  distrib¬ 
uted  to  over  70  newspapers  by  United 
Feature  Syndicate.  Six  “Doctor 
Smock”  originals  hang  in  the  Mayo 
Clinic. 

Lemont  has  also  been  a  comedy 
writer,  San  Francisco  children's  tv 
show  host,  and  magazine  cartoonist. 


‘Winnie’  wedding  off 

Will  Winnie  Winkle's  son  Billy  turn 
out  to  be  gay  after  all?  That  became  a 
theoretical  possibility  after  the  June 
13  episode  of  the  Tribune  Media  Ser- 
vices-distributed  comic. 


bune  Syndicate  (RTS). 

The  series,  test-marketed  in  several 
newspapers  last  year,  was  created  by 
Phoenix  Gazette  food  editor  Janet 
Baker.  In  it,  she  provides  recipes  as 
well  as  tips  on  safety,  cleanliness,  and 
the  use  and  care  of  cooking  utensils. 

RTS  is  suggesting  that  newspapers 
use  “Hey  Kids,  Let's  Cook”  in  a  con¬ 
test  format,  and  is  making  available 
promotional  material. 

‘Smock’  anniversary 

“Doctor  Smock,”  the  humor  strip 
set  in  Lotta  Hart  Memorial  Hospital, 
is  celebrating  its  10th  anniversary  this 
month. 
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SYNDICATES  - 

RTS  offering  comic  strip  set  in  a  rock  video  network 


A  comic  set  in  a  rock  video  network 
like  MTV:  Music  Television  is  being 
introduced  by  the  Register  and  Tri¬ 
bune  Syndicate. 

“The  Rock  Channel” — which  RTS 
director  of  sales  Bill  McGehee  said  is 
designed  to  “bring  young  readers  into 
the  pages”  of  newspapers — is  by  Guy 
Gilchrist  (artist  and  writer).  Brad  Gil¬ 
christ  (writer  and  colorist),  and  Greg 
Walker  (writer  and  letterer).  The  Gil¬ 
christs  also  do  the  “Muppets”  strip 
for  King  Features  Syndicate  and  Wal¬ 
ker  (son  of  “Beetle  Bailey”  cartoon¬ 
ist  Mort  Walker)  has  extensive 
experience  working  on  various  comic 
strips  and  books.  All  three  cartoonists 
are  between  the  ages  of  24  and  33. 

The  new  comic  features  VJs 
Marianne  Hope,  Dave  Jones,  “Jungle 
Jim”  Cody  and  Gina  Cappuccino,  as 
well  as  producer  Marcus  B.  Marcus. 
Hope  is  the  “steady”  one  who  is  ev¬ 
erybody's  friend,  Jones  is  the  “aver- 
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Rock  Channel  VJ  'Jungle  Jim'  Cody  will  never  slam  the  Doors. 


age  nice  guy,”  Cody  is  “a  relic  of  the 
heyday  of  the  San  Francisco  rock 
era,”  Cappuccino  is  the  “Marilyn 
Monroe  of  video,”  and  Marcus  is 
“streetwise  (Wall  St.,  that  is).” 

Making  appearances  in  the  strip  on 
video  or  as  Rock  Channel  guests  are 
stars  such  as  Michael  Jackson,  Billy 
Joel,  Boy  George,  Mick  Jagger,  Ste¬ 
vie  Nicks,  Rockwell,  John  Cougar 
Mellencamp,  Ozzy  Osbourne,  the 
Talking  Heads,  and  the  Police. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

HEALTH 

"FIT  FOR  LIFE”  By  Sheila  Cluff,  spa 
director  and  television  personality,  gives 
exercise  and  diet  tips  to  readers.  It’s  just 
one  beweekly  column  in  our  weekly  news 
package  with  others  on  children’s 
health,  medications  for  consumers, 
healthful  travel  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  words  each  week 
come  to  you  at  a  remarkably  low  cost. 
Send  fora  sample  or  free  trial.  Editorial, 
International  Medical  Tribune  Syn¬ 
dicate,  600  New  Hampshire  Ave  NW, 
Suite  700,  Washington  DC  20037. 

CARTOONS 

DAILY  PANEL.  Featuring  "Digger”, 
earnest  little  reporter  with  a  unique  tal¬ 
ent  for  being  there  when  the  famous, 
infamous,  and  newsworthy  spill  their 
guts.  Ask  for  free,  camera-ready  samples 
you’ll  be  proud  to  run.  Exclusive  territory 
protection.  Paperwork  Syndicate,  Box 
105-D,  Oxford  Wl  53952. 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

COOKING 

THE  TINY  TIMES-Weekly  childrens 
activity  feature.  Four  tab  pages  of  quali¬ 
ty,  camera-ready  line  art.  Educational 
and  fun  games,  puzzles,  coloring  and 
information  for  pre-school  and  primary 
school  age.  Published  continuously 
since  1965.  Samples  and  prices  on 
request.  Tiny  Features  Inc,  646  Pro¬ 
spect  Ave,  Hartford  CT  06105. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

MOVIE  REVIEWS  by  freelance  critic. 
Your  direct  line  to  New  York  City  re¬ 
leases.  Sample  reviews  available.  Movie 
Beat  News,  29  Mersereau  Ave,  Mt  Ver¬ 
non  NY  10553. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

GENEALOGY 

SHAKING  YOUR  FAMILY  TREE- 
Readers  respond  to  this  informative, 
lively,  weekly  genealogy  column  (35  mil¬ 
lion  Americans  actively  dig  for  their 
"roots”).  Samples,  rates:  Myra  Vander- 
pool  Gormley,  PO  Box  64316,  Tacoma 
WA  98464.  (206)  564-3179. 

SCIENCE 

"Your  service  is  a  valuable  one  for  jour¬ 
nalists  like  me  who  cover  a  wide  range  of 
topics-topics  which  are  scientific,  and 
therefore  confusing."  NEED  SCIENCE 
SOURCES?  Call  the  Media  Resource 
Service,  a  free,  foundation-supported  re¬ 
ferral  service  for  the  press,  toll-free  at 
(800)  223-1730.  In  New  York  State, 
(212)  661-9110. 

GENERAL 

“GREAT  AMERICAN  CONSUMER  DER¬ 
BY,”  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

HUMOR 

HUMOROUS  four-line  verses  to  freshen 
up  wur  sports  section.  Now  running  in 
60(J,000-plus  paper.  Ten  free  samples. 
Dick  Emmons,  2411  Buckingham,  Ann 
Arbor  Ml  48104. 

■«P  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

_ _ 

WRITTEN 

COMMON  SENSE  BREVITIES,  aware¬ 
ness  of  people,  in  6-9  words.  Storytime 
Fiction  for  children  and  adults,  in  150 
words.  To  get  to  know  two  worthy  fea¬ 
tures,  write  for  12  releases  FREE.  Eppy 
Features,  Box  20356,  New  York  NY 
10025. 

ANNOUNCEMENTS  ^ 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

WORKING  PARTNER  with  capital 
needed  tor  twice-monthly  slick  tabloid 
newspaper.  Tremendous  potential  in 
elite  South  Florida  area.  Call  us.  (305) 
445-5511. 

ONLY  $20,000  DOWN  to  purchase 
growing  New  England  weekly,  well 
equipped,  sen/ing  attractive  rural  area 
and  close  to  well  known  mountain  re¬ 
sorts.  W.  B.  Grimes  &  Co.,  1511  K 
Street,  NW,  Washington  DC  20005. 

115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  M(DNTHLY.  Zone  3. 
Statewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
United  States.  (Jontact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 

PROFITABLE  PAID  weekly  in  year-round 
recreation  area  of  upstate  New  York.  No 
competition  with  gross  nearly 
$100,000.  Reasonable  down  payment 
with  terms.  Perfect  husband-wife  oppor¬ 
tunity.  Box  7702,  Editor  &  Publisher. 

BUSINESS  OPPORTUNITIES 


FOR  SALE 

SMALL  PUBLISHING  & 

MAIL  ORDER  BUSINESS 

TYPE  OF  BUSINESS:  Six  times  a  year  I 
publish  the  largest  circulation  tabloid  for 
auctioneers  plus  a  monthly  newsletter 
for  auctioneers.  In  1983.  I  bought 
$76,909.73  worth  of  products  and  sold 
them  for  $1 19,080.42  to  my  readers.  1 1 
grossed  $153,000  selling  the  things' 
auctioneers  and  auction  companies 
need  such  as  portable  sound  systems, 
forms,  office  items,  etc. 

EXCLUSIVE  UNIVERSE  OF  CUSTOM¬ 
ERS:  I  have  approximately  25,000 
names  and  addresses  on  my  master  list. 
This  is  the  largest  list  available  any¬ 
where.  Included  are:  self-employed 
auctioneers,  auction  companies, 
auction  galleries,  auto  auctions,  lives¬ 
tock  auctions,  antiques  auctions,  real 
estate  auction  companies,  etc.  List  is  on 
mag  tape. 

VI/HAT  YOU’LL  GET:  My  master  list, 
trademarks  on  my  publications  and 
forms,  supplier  contacts  etc.  And.  you'll 
get  my  help  if  you  need  it. 

WHAT  YOU  DON'T  GET:  No  equipment 
is  included.  I’ve  been  running  this  with 
two  typewriters  and  I'll  still  need  them  as 
well  as  my  kitchen  table. 

YOU  CAN  HAVE  THIS  IF  YOU  WANT  IT: 
I've  let  my  inventory  run  down  in  anti¬ 
cipation  of  selling.  You  can  have  what 
I’ve  got,  or  I'll  keep  it. 

EASYTO  BUY— I’LL  FINANCE  IT:  Since 
this  has  been  a  hobby,  I’m  able  to  fi¬ 
nance  it,  take  something  in  trade,  or 
whatever.  I’m  asking  $175,000  and  will 
take  one-fourth  down.  I’ll  carry  the  bal¬ 
ance  at  12.5%  interest,  payments  fi¬ 
gured  on  a  period  of  25  years  with  a  5 
year  balloon.  Or,  I  might  make  it  callable 
at  my  option  after  the  first  five  years 
since  I  might  like  to  carry  it  full  term. 

CALL  ME  FREE:  For  more  info,  sample 
of  my  publications  etc.  write  or  call  me 
on  mv  FREE  WATS  lines:  Nationally.  1- 
800-272-3855.  Ohio  WATS  l-SfcO- 
272-0535.  Or  1-513-437-7071.  Write: 
Dave  Kessler.  The  Auction  Bottom  Line, 
P.O.  Box  100,  New  Paris,  Ohio  43547. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N, 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  Noobliga- 

tion,  of  course. _ 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washinrton  DC  20005 
(202)  NAtional  8-1133 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Call  Day  or  Night:  (614)  889-9747 
PO  Box  798,  Columbus  OH  430 1 7 

EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 

(804)  266-1522. _ 

JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PACIFIC  NW  NEWSPAPER 
ASSOCIATES 

Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  ’Appraisers 

PO  Box  212,  Galva,  IL  61434 
Phone  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(3(59)  879-24 12  (217)  784-4736 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 
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HAPPY  208th! 

Due  to  the  Fourth  of  July  holiday,  we 
would  appreciate  having  all  ad  copy  for 
the  July  7  issue  no  later  than  Monday, 
July  2,  1984. 

E&P 

CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

PUBUCATIONS  AVAILABLE 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

NEWSPAPER  CONSULTANTS 

Established  monthly  publication  aimed 

NO  DIRECT  COST-Publisher,  35  years, 
sales  oriented,  all  phases,  training.  Free 
kit.  JJP  Inc.,  Marlboro  NY  12542. 

Rapidly  growing  area  oflunbelt.  Bill  or 
Ed  Berger,  Associated  Texas  Newspap¬ 
ers,  1801  Exposition  Blvd,,  Austin,  TX 
78703  (512)  476-3950 

NEWSPAPERS  FOR  SALE 

BROADCAST  FOR  SALE 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 

GOOD  WEST  TEXAS  weekly.  Easy  drive 
to  New  Mexico  ski  and  resort  country. 
$17,500  down,  owner  will  finance  bal¬ 
ance  of  $57,500  at  9  V4%.  Low  rent, 
option  to  buy  building.  Longtime  owners 
retiring,  available  to  help  and  advise. 
Associated  Texas  Newspapers,  Inc,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd, 
Austin  TX  78703.  (512)  476-3950. 

IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state.  I’ll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 

I  WANT  TO  SEE  this  central  Ohio  town 
keep  its  good  newspaper.  2,500  paid 
circulation,  17,500  free.  I’m  working 
too  hard-l’m  making  too  much  money, 
I’m  getting  older  and  I'm  gonna  quit. 
Come  look  this  clean  operation  over-will 
sell  or  take  partner.  Box  7686,  Editor  & 
Publisher. 

MOM  &  POP— small  Carolina  weekly  in 

frowth  area.  Great  potential.  Asking 
40,000  with  $15,000  down  and 
negotiable  terms.  Dick  Briggs  (912) 
236-1596.  RICHARD  BmGGS  & 
ASSOCIATES,  Box  8225,  Savannah  GA 
31412. 


NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

OUR  GROUP  of  widely  respected  dailies 
is  ready  to  expand.  Please  let  us  know  if 
you  have  a  daily  or  a  large,  profitable 
weekly  to  sell.  Your  contacts  with  us  will 
be  held  confidential.  Write  Box  7557. 
Editor  &  Publisher. 

SHOPPERS  WANTED:  Seek  to  purchase 
Shoppers/Pennysavers  or  weekly  news¬ 
papers  in  Long  Island,  New  York  market 
area.  Reply  in  strict  confidence  to  Corpo¬ 
rate  Operations  Committee,  26  Jericho 
Turnpike,  Jericho  NY  11753. 

PUBLICATIONS  WANTED 

WANTED-  Specialty  publications— 
regional  or  national— trade  or  con¬ 
sumer— that  are  printed  on  newsprint  or 
may  be  converted  to  newsprint.  Quali¬ 
fied  buyer — contact  Pettus  Randall. 
Randall  Publishing  Company,  PO  Box 
2029,  Tuscaloosa  AL  35403.  Tele¬ 
phone  (205)  349-2990. 


SHOPPING  GUIDES 

ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


RADIO  STATIONS  FOR  SALE  in  the 
Pacific  Northwest.  Cash  down  payments 
as  low  as  $30,000.  Contact:  THE 
MONTCALM  CORPORATION,  1800 
112th  AvenueNE,  Suite210E.  Bellevue 
WA  98004  or  call  Jerry  Dennon  at  (206) 
455-4641. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
hew  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


VER-A-FAST's  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland  OH  44102. 
(216)  651-2000. 

WEEKLY  NEWSPAPER  Circulation 
Specialists!  Weekly  newspaper  publish¬ 
ers  provide  telemarketing  services  or 
consultation  for  your  weekly.  Steven  V. 
Dubin,  Whaler  Publishing,  Fairhaven 
MA.  (617)  993-1548. 


_ CONSULTANTS _ 

WRITING  CONSULTANT.  Newsroom, 
management  and  teaching  experience. 
Long  or  short  term.  By  mail  or  in  house. 
Write  for  details.  Paul  LaRocque,  2200 
Green  Gate  Dr,  Arlington  TX  76012. 


PUBLISHERS  CONSULTANTS 

NEED  THIRD  PARTY  ADVICE 

If  you  have  concerns  about 
Data  Processing,  Finance,  Planning 
or  other  management  concerns 

Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  7461 
Mission  Hills  CA  91346 
(818)  366-7953 


INDUSTRY  SERVICES 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


EQUIPMENT  & 
SUPPLIES... 


CAMERA  &  DARKROOM 

FOR  SALE:  2  Pako  24-2  film  processors. 
Excellent  condition.  Contact  John  Mel¬ 
ton  (817)  753-1511. 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


WE  HAVE  the  following  equipment  and 
spare  parts  for  sale  at  our  plant.  No  rea¬ 
sonable  offer  will  be  refused. 

1  Compuscan  Scanner  170  S/N  114. 

1  OCR/100  Scanner  S/N  186. 

2  Linotron  303’s,  S/N  52  Regular 
Machine,  and  S/N  179  with  high  defini¬ 
tion.  Good  for  spare  parts. 

2  Trend  Readers  (Paper  tape  6  and  8 
level). 

2  High  voltage  power  supplies,  1  for  7- 
inch  printout  tube. 

1  Harris  2200  TCU  equipped  to  operate 

3  terminals. 

3  Harris  2200  Terminals. 

1  PDPll/05  CPU. 

1  Digital  extended  32K  of  Memory. 

2  Extel  B400  Series,  30  CPS  Reperfor¬ 
ators. 

Spare  parts  for  Mergenthaler  505C. 

1  Gear  Box  and  Motor  for  Grating. 

1-5  volt  power  supply. 

2  Readers  for  505C  (8  level  tape). 

1  Servomex  for  AC  Voltage  Stabilizer. 
Assortment  of  Combi  Blocks  (English 
Made)  for  logic  on  505C  Boards. 
Contact:  Robert  J.  McCormick,  (717) 
348-9164. 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 

FOR  SALE 
Microstors 
1  mb/HS  wire  and  comm. 

$9 

•/2  mb/LS  wire. 


Terminals 

7  Compuedits/format. 

$1000  each 

2  Compuedits/format/enhanced  boards 
$1500  each. 

3  Compuedits  plain. 

$800  each 

1  Titus  1700Z 

$500 

Miscellaneous 

3  tape  readers  ($500  each);  2  GNT  pun¬ 
ches  ($500  each);  1  Xitron  multiplexer 
($750);  1  Facit  punch  ($500);  1  Com- 
putype  switch  box  ($10(3). 

Total  package  $36, 750/all  cable 
included. 

1  port  extender/4  Radio  Shack  lOO’s  for 
remote  input  ($4000). 

CompuFit  (313)  434-0024 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AM ICO  software  dis¬ 
tributors);  (916)  846-3661. 

CIRCULATION  and  ACCOUNTING  soft- 
ware  using  IBM  PC,  newspaper  tested. 
SOFTWARE  WORLD,  206  E  4th  St,  NY 
NY  10009  or  (212)460-9170. 

PROBLEM  WITH  your  billing?  Our  pub- 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


E&P  CLASSIFIEDS 
The  Industry’s  Marketplace 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
add  $15  per  ITCTrack.  BobWeber(216) 
831-0480. 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,000.  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45'  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


MISCELLANEOUS 


BALDWIN  CIRCULATORS  34  GALLON 
Hurletron  65  HP  DC  Drive  motors 
Urbanite  Va  fold.  Cole  Va  fold,  trimmer 
New  Bodine  1/50  HP  Dampener  Motors 
New  Beach  Easy-Loc  Saddle  Bars— 55 
inch 

AGFA  TCS-850  overtical  camera  &  acce 
series 

Ferag  double  gripper  conveyer 
Saxmayer  FW-16  newspaper  packaging 
system 

MID-AMERICA  GRAPHICS 
(816)  763-1001 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint — Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  A2  85230  602/297-9976;  NY  212/ 
557-3232 


PHOTOTYPESEWNG 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


TACUI  PHP 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


COMP  IV  HR,  $5250;  COMP  IV  HR, 
$2750;  COMP  II,  Supported,  Parts  Kit, 
9  Strips,  Kwik  Processor,  $2150.  Bob 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  DUAL  UTS  with  Model  1210  lOMG 
Hard  Disc  Option  and  11  Terminals, 
$45,000.  CG  UNIFIED  TERMINAL 
SYSTEM,  1  Meg,  8  Terminals. 
$22,000.  Bob  Weber  (216)  831-0480. 


CG  VIDEOSETTER  UNIVERSAL,  with  all 
options  &  both  Spare  Kits,  8  Grids,  used 
for  only  6  months,  4  years  old ,  $  1 5, 000. 
BobVi/eber  (216)  831-0480. 


COMPEDIT  5810  WITH  PREVIEW, 
PMA,  $15,500.  COMPEDIT  5810  with 
TC,  $12,000.  COMPEDIT  5618,  TC. 
Preview,  PMA,  $9250.  Bob  Weber 
(216)  831-0480. 


EDIT  7500  LR,  REV  D,  2  Strips,  $7500; 
Edit  7400  LR.  $6500;  CG  7200IC  LR, 
Headliner,  TG,  2  Strips,  $1750.  Bob 
Weber  (216)  831-0480. 


EDIT  7900  LR  and  2750  Terminal, 
$9500.  EDIT  7900  LR 
PHOTOTYPESETTER,  4  Vi  years. 
$5900.  TRENDSETTER  812  HR,  8"  & 
5  Va"  Floppy,  $8500,  Bob  Weber  (216) 
831-0480. 


INLAND  SUMMER  SPECIAL 


Two  Compugraphic  Advantages-Top 
Condition.  Will  install  or  you  may  inspect 
and  buy  "as  is"  at  even  greater  savings. 

Two  High  Range  Unisetters,  Compu- 
Writer  IV-B,  Editwriter  7700,  Editiwriter 
2750  with  I.C.I. 

Call  Toll  Free  l-(800)  255-6746 
In  Kansas  (913)  492-9050  collect 
Inland  Printing  Equipment,  Inc. 
105th  &  Santa  Fe  Drive 
PO  Box  15999 
Lenexa  KS  66215 


IBM  MAG  CARD  COMPOSER.  50  Fonts, 
$7250;  IBM  ESC,  6  Fonts,  PMA, 
$4200;  IBM  STAND  ALONE,  7  Fonts. 
$1200.  Bob  Weber  (216)  831-0480. 


MCS  40  8400,  2  Terminal,  Dual  Disk, 
512K,  98  fonts,  ACI,  2  Modems,  Print¬ 
er,  Z-1400  Processor,  MCO,  Ruling,  32 
Fonts  on-Line,  Furniture,  10  months 
old,  will  parcel,  $52,500.  Bob  Weber 
(216)  831-0480. 


MCS  5  8204  LR.  256K.  Dual  Disk,  Soft¬ 
ware.  $11,000.  MCS  8212  HR.  1  Ter¬ 
minal,  2  years,  $12,500.  Bob  Weber 
(216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic.  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


PRESSES 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22Va"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTP’s.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


EQUIPMENT  4  SUPPLIES 


PRESSES 


FOUR  UNITS  64  Newsking.  $75M 
delivered  and  installed.  (818)  885- 
5995. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1(X)0  series  Va  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units.  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  8  units.  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking.  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Oatsun  4000  pounds^  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machine^  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC 
(213)  256-4791 


Weber  (216)  831-0480. 
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EQUIPMENT  a  SUPPLIES 


PRESSES 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  8:1  folder.  88V4” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  Inking  system,  sul^ 
structure,  RTF  and  unit 
drive.. .arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knieeley.  Production 
Plreetor,  Charleston  WV 
Newspapers:  (304)  348- 
5118. _ 


CONVERSION  PRESSES 
Offset- Flexo 


1-7  unit  Mark  1  A-82 
1-Double  color  deck 
1-Single  color  deck 
1-Double  3:2  folder-23  9/16  cutoff 
7-Goss  digital  reels,  tensions  and  past¬ 
ers 

EXTRA: 


I  6-Goss  Mark  II  color  humps  with  ink 
I  pump  and  rail 

'  3-Double  3:2  Goss  folders-23  9/16 
1  cutoff 

!  1-Double  2:1  Goss  folder-22  V*  cutoff 
I  Goss  skip  slitter-22  Va 
I  6-Mark  I  add-on  half  decks,  A-80. 22  Vx 
j  cutoff 

!  3-Mark  I  add-on  units  with  automatic 
I  paster.  23  9/16  cutoff 

1- Mark  I  double  deck,  23  9/16 
I  1-Mark  I  single  deck,  23  9/16 

Angle  bar  sections,  Goss  A-80  and  A-82 
I  Goss  portable  ink  fountains,  single  and 
I  double 
I 

!  Offered  exclusively  by: 

i  INLAND  NEWSPAPER 
;  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 
(913)  492-9050 

i _ Telex  4-2362 

i  GOSS  COMMUNITY  UNITS 
!  2-units  1977 
I  3-units  1974 
I  3-units  1972 
6-units  1970 

GOSS  FOLDERS 

2- SC  1972  40  and  50  HP 

1  2-Community  1974  6-web  capacity,  20 
and  25  HP 

I  Will  sell  individual  components.  Call  for 
!  installed  prices.  Offered  exclusively  by 
j  OFFSET  WEB  SALES.  INC 

!  73  N  SUNSET  DRIVE 

I  CAMANO  ISLAND  WA  98292 
I  (206)  387-0097 


GOSS  MARK  II  color  cylinders 
with  pump  and  rail.  Extra  Goss 
Mark  II  ink  packs  available. 
Offered  exclusively  by: 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Sante  Fe  Dr. 
PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 
Telex  4-2362 
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J 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


HELP  WANTED 
ACADEMIC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GREASE  LUBRICATED  Community  add¬ 
ons. 

4  unit  1100  series  Suburban. 

10  unit/2  folder  900/1100  series  Sub¬ 
urban. 

Suburban  add-on  units  and  folders. 

6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former. 

8  unit/2  folder  Urbanite  1968/74. 
Urbanite  add-on  units-1962. 

Urbanite  'A  folders. 

Urbanite  folder-1964. 

JF  12  Harris  folder  with  double  parallel- 
1972. 

VISA  add-on  units  1976/78. 

2  unit  News  King  with  KJ4- 
reconditioned. 

4  unit  News  King  with  KJ6  1968/71. 

4  unit  News  King  1973/76. 

News  King  and  Daily  King  add-on  units. 
KJ4  and  KJ6  folders. 

4  unit  Color  King-1963. 

108  Baldwin  Count-O-Veyors. 

104  Baldwin  Count-O-Veyors. 
Muller-Martini  inserters  2  into  1. 
McCain  stitcher/trimmer. 

Horizontal  cameras,  Chemco,  Brown  & 
Robertson. 

Platemaking  equipment. 

Various  sheetfed  presses  &  equipment. 

Offered  exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050 

Telex  4-2362 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units,  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  ‘/z  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 
SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8,  6,  3  units. 

845  add  on  units. 

V  25,  8  units,  1982, 

V  15D,  8  units,  1983. 

JF  25  folder,  50  horsepower. 

HOE  lithomatic  double  width,  5  Vs  units 
SOLNA  color  king,  4  units,  1982. 

News  King.  6  units,  1971. 
Distributor,  8  units,  1977-81. 

CARY  FP  4540  splicers  pair. 

MEG  D-500  splicers,  5. 

Goss  Urbanite  3-arm  splicers,  8. 

Muller  288  stacker. 

Muller  227  inserters  with  231  stackers. 

One  Corporation  Atlanta  GA 

(404)  458-9351 

telex  700563 


6  UNITS  VI 5  Harris.  4  Units  V22  and 
folder  and  4  Units  V25  and  folder. 
(818)  885-5995 


URBANITE,  8  units,  22V4”,  1965 
Urbanite,  10  units,  239  16",  2  3/C 
units,  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4” 

Goss,  Mark  I,  21'/2",  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 
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1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


6  UNITS  V15  Harris.  4  Units  V22  and 
folder  and  4  Units  V25  and  folder. 
(818)  885-5995 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTP’s.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  dally  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


COMPUWRITER  I  with  a  Line  Casting 
Keyboard. 

(404)  253-1576.  Ask  for  Billy. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


5  GOSS  COMMUNITY  UNITS.  Oil  bath. 

I  Must  be  in  good  condition.  Needed  by 
I  August.  (408)  688-0733. 


i  GOSS  COMMUNITY  folder  and  up  to  5 
I  units  in  good  working  order.  Call  (805) 
I  968-2504. 


MULLER  227  Staffer,  in  good  condi¬ 
tion,  used/rebuilt,  with  Main  station  and 
two,  three  or  four  inserter  stations.  Mis¬ 
sissippi  Press,  PO  Box  849,  Pascagoula 
MS  39567.  Phone  (601)  762-1111. 
Attention:  Floyd  Davis. 


HELP 

WANTED 


ACADEMIC 


ANGELO  STATE  UNIVERSITY  seeks  a 
person  to  be  staff  photographer,  photog¬ 
raphy  instructor,  and  University  year¬ 
book  adviser.  Will  be  responsible  for 
photo  coverage-black  and  white  and  col- 
or-of  the  University  for  use  in  official 
University  publications.  Help  develop 
and  maintain  a  comprehensive  and  pro¬ 
fessional  set  of  slides,  and  develop  a 
cataloging  system.  Teach  two 
undergraduate  journalism  courses  each 
semester,  in  black  and  white  and  color. 
Advise  the  student  yearbook  staff  and 
coordinate  student  photographic  work 
on  it.  Master’s  degree  desirable,  but 
bachelor’s  acceptable  with  other  appro¬ 
priate  credentials.  Degree(s)  in  |our- 
nalism/photography  preferred.  Mini¬ 
mum  of  two  years  as  a  photographer 
working  fora  newspaper,  corporation,  or 
photographic  staff  of  an  educational 
institution  desired.  Salary:  $18,000  to 
$21,000  annually,  plus  University 
fringe  benefits.  Application  deadline: 
open,  but  may  be  closed  anytime  after 
July  16.  1984.  Date  of  appointment 
August  1,  1984.  Address  inquiries  to: 
Mr.  Jim  Batts,  Journalism  Department, 
Angelo  State  University,  San  Angelo  TX 
76909.  An  affirmative  action,  equal 
opportunity  employer. 


CAREER-MINDED  TEACHER  for 
regional  public  university  to  teach 
reporting,  editing,  publications  layout, 
magazine  writing  and  introduction  to 
mass  communications,  starting  Septem¬ 
ber^,  1984.  Must  have  Master’s  in  Jour¬ 
nalism  and  Mass  Communications  or  re¬ 
lated  field,  five  years  professional  news¬ 
paper  or  publication  experience,  and 
knowledge  of  and  experience  in 
microcomputer-typesetting  systems. 
Salary  and  rank  dependent  on  quali¬ 
fications.  Minimum:  Instructor, 
$15,068;  assistant  professor, 
$19,048.  Send  resume  byJuly  2, 1984, 
to  Robert  0.  Shipman,  Director,  Mass 
Communications  Institute,  Mankato 
State  University,  Mankato  MN  56001. 
An  Affirmative  Action  Employer. 


JOURNALISM: 
ASSISTANT  PROFESSOR 


The  Division  of  English,  Foreign  Lan¬ 
guages  and  Journalism  invites  applica¬ 
tions  for  the  position  of  Assistant  Pro¬ 
fessor  of  Journalism.  This  is  a  full  time, 
tenure  track  position  to  begin  in  the  fall 
semester,  1984. 

Minimum  Requirements  include: 

(a)  Master’s  Degree 

(b)  Teaching  Experience  in  higher 
education  Journalism. 

(c)  Some  field  experience  in  Journalism. 

(d)  Demonstrated  success  as  classroom 
teacher. 

(e)  Potential  for  scholarly  productivity. 

Starting  Date:  Fall  1984 
Rank:  Assistant  Professor 
Salary:  Negotiable 

Deadline  for  Applications:  July  9,  1984 

Please  send  application,  vita,  and  dos¬ 
sier  (including  transcripts  from  ALL  col¬ 
lege/university  work)  to: 

Dr.  James  L  Goodwin 
Chairperson/Division  of  English, 
Foreign  Languages  and  Journalism 
Sam  Houston  University 
Huntsville  TX  77341 
AA'EEO 


Circulate  Your  Jobs.  Services.  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classilieds 


SUFFOLK  UNIVERSITY  is  seeking  an 
Assistant  Professor  of  Journalism. 
Position  available  September  1984. 
Good  news  media  experience;  some 
emphasis  in  broadcasting  or  public  re¬ 
lations;  PhD  required  in  Journalism  or 
Mass  Communication.  Contact:  Mal¬ 
colm  J.  Baruch,  Chairman,  Department 
of  Journalism,  8  Ashburton  PI,  Boston 
MA  02108.  An  Equal  Opportunity 
Employer. 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER-Small  daily 
newspaper  in  Zone  6  needs  and  aggres¬ 
sive  experienced  person  to  assist  our 
publisher  with  day  to  day  operations. 
Salary  open.  Reply  Box  7624,  Editor  & 
Publisher. 


BUSINESS  MANAGER 
To  develop  and  manage  systems  and 
office  personnel  for  small  fast-growth 
daily.  Mini-computer  programming  and 
maintenance  required.  Must  be  a  peo¬ 
ple-oriented  mature  self-starter  willing 
to  accept  responsibility.  This  is  a  newly 
created  position  to  assist  Publisher.  Sal¬ 
ary  range  from  18K-24K  first  year 
includes  fringe  benefits  with  profit  shar¬ 
ing.  Send  resume  to  Jerry  Brock,  PO  Box 
AA,  Castle  Rock  CO  80104. 


GENERAL  MANAGER-Will  report 
directly  to  the  Publisher  on  all  news¬ 
paper  matters  and  should  have  strengths 
in  Advertising,  Accounting,  Circulation 
and  Production.  This  position  will  also 
require  the  ability  to  communicate  with 
the  community  and  to  work  with  the  Pub¬ 
lisher  on  labor  relations. 

Send  detailed  letter  or  resume  to  Box 
7685,  Editor  &  Publisher. 


GENERAL  MANAGER  for  midwest 
7,500  daily/shoppers/weeklies  com¬ 
plex.  Our  privately  held  company  keeps 
expanding,  and  we  need  someone  ready 
to  manage  our  sales  and  news  areas  who 
wants  to  move  into  a  publisher  role.  Box 
7657,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
needed  for  2  small  Zone  5  dailies  with 
TMC  located  in  nearby  healthy  upper 
midwest  markets.  A  unique  opportunity 
for  a  strong  manager  with  good  knowl¬ 
edge  of  the  news,  sales  and  business 
functions.  Send  resume  and  salary  re¬ 
quirements  to  Box  7680,  Editor  &  Pub- 

lisher. _ 

FLORIDA  WEEKLY,  well  established, 
seeking  sales  manager  for  5  person  sales 
department.  We  do  lots  of  specials.  Send 
resume,  references  that  can  be  checked, 
and  salary  range  expected  to  Box  7631, 
Editor  &  Publisher. 


GENERAL  MANAGER  WANTED 
FOR  MID-ATLANTIC 
DAILY  AND  SUNDAY 
The  General  Manager  we  are  looking  for 
will  be  in  total  charge  of  the  newspaper 
and  should  have  a  good  knowledge  of  all 
departments  with  specific  strengths  in 
advertising  management  and  a  good 
grasp  of  interpretting  financial  data. 
Also  should  be  well-versed  in  budgeting 
as  well  as  solid  understanding  of  circula¬ 
tion  sales  and  accounting.  Of  course 
knowing  what  a  good  news  product  is  and 
how  it  is  achieved  is  also  very  essential. 
This  assignment  is  not  for  a  beginner.  We 
are  looking  for  a  seasoned  Number  One 
General  Manager.  If  you  have  a  proven 
track  record  and  interest  in  going  forward 
with  a  fast  growing  newspaper  group  and 
enjoy  hard  work  and  the  wonderful  cli¬ 
mate  of  the  mid-Atlantic  states,  then  get 
in  touch  with  us  immediately.  We>e 
waiting  for  you.  We  are  currently  reach¬ 
ing  toward  20.000  circulation  daily  and 
Sunday  and  hope  you  are  the  one  that 
can  take  us  to  25,000.  Don’t  wait,  get  in 
touch  with  us  now.  Box  7636,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  June  23,  1984 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 

ADVERTISING 

SENIOR  PUBLIC  A 

GG-12/14,  $30,402-- 
The  U.S.NUCIEAR  REGULATORY  COMM 
in  our  Regional  Office  of  Walnut  Creek, 
Position  involves  responding  to  inquiries 
writing  and  editing  statements,  news 
establishing  channels  of  communication 
BA  or  equivalent  knowledge  required  in 
experience  in  information  collecting,  pro( 
Send  Federal  employment  application  ' 
agencies)  fo: 

U  S.  Nuclear  Regulc 
Division  of  Organiza 
Attn:  Fiona  TobI 
Washington, 
An  Equal  Opportunity 
U.S.  Citizensh 

FFAIRS  OFFICER 

>42,722  per  annum 

SSION  has  an  attractive  career  position 
Californio  in  the  Public  Affairs  Office, 
rom  the  general  public  and  the  media; 
releases,  reports,  and  bulletins;  and 
with  key  information  medio  personnel. 
English,  journalism  or  other  fields,  with 
.essing,  and  disseminating, 
orm  (SF-171,  available  at  most  Federal 

tory  Commission 
ion  and  Personnel 
er  (84-2049-5) 

DC  20555 

imployer,  M/F/Hdcp. 
ip  Required 

CHIEF  FINANCIAL  OFFICER  for  private¬ 
ly-held  Zone  9  diversified  media  com¬ 
pany.  Responsibilities  include 
implementation  of  all  stages  of  corpo¬ 
rate-wide  financial  planning  and  con¬ 
trols;  supervision  of  corporate  account¬ 
ing  and  MIS  departments.  Excellent 
benefits.  No  travel.  If  you  have  at  least 
five  years  newspaper  financial  back¬ 
ground,  an  advanced  business  degree 
and/or  a  CPA,  send  resume,  salary  his¬ 
tory  and  requirements  to  Box  7605,  Edi¬ 
tor  &  Publisher. 

DIRECTOR  OF  PROMOTION 

AND  RESEARCH 

175,000  daily  in  Zone  5  is  looking  for  a 
person  to  run  the  Promotion,  Research 
and  Marketing  Departments, 
Responsibilities  include  supervision, 
budgeting  and  administrative  work 
associated  with  these  departments. 
Development  and  production  of  all  pro¬ 
motion  campaigns  for  news,  advertising 
and  circulation.  Coordination  of  all  publ¬ 
ic  service  events;  coordination  and 
development  of  research  information 
available  locally  and  through  outside 
vendors. 

Qualifications:  Strong  promotion  back¬ 
ground.  knowledge  of  research  and 
newspaper  marketing  in  development  of 
sales  brochures;  ability  to  work  well  with 
managers  and  employees  at  all  levels; 
experience  that  shows  creative  and 
innovative  development  of  products, 
events  and  sales  pieces. 

This  is  a  top  level  director's  position  that 
pays  over  $50,000  annually  (salary  plus 
bonus),  complete  benefit  package  paid 
by  the  company  and  club  membership. 
Please  send  resume  to  Box  7619,  Editor 
&  Publisher.  All  replies  held  in  strict  con- 
fid  •'nee. 

CONTROLLER  needed  by  publisher  of 
daily  plus  a  dozen  weeklies/shoppers/ 
tourist  papers.  The  position  involves 
management  of  department  responsible 
for  financial  accounting,  data  process¬ 
ing,  payroll  and  cash  management;  and 
membership  on  management  team.  The 
qualified  applicant  should  be  a  CPA  with 
several  years  in  public  accounting,  or 
expertise  in  the  publishing  field.  Good 
communication  and  management  skills 
are  essential. 

If  you  are  interested  in  playing  an 
important  role  in  this  growth-oriented, 
challenging  organization,  please  send 
resume  and  salary  requirements  to  Con¬ 
troller,  Worcester  County  Newspapers, 
25  Elm  St,  Southbridge  MA  01550. 

ADVERTISING 

ADVERTISING 

ADVERTISING  DIRECTOR  for  pro¬ 
gressive  Ohio  daily  with  total  market  sys¬ 
tem.  Requires  shirt  sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well 
motivated  leadership,  and  strong  back¬ 
ground  in  sales,  sales  development, 
management,  and  personnel  training 
and  motivation.  Salary,  benefits  and 
incentive.  Send  resume  attention  L.  R. 
Shaull,  8  Willoughby  St,  Wapakoneta 
OH  45895. 

ADVERTISING  MANAGER-Reporting- 
directly  to  the  president,  this  senior 
management  position  is  responsible  for 
planning  and  directing  the  advertising 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  the  Rochester  area. 
Requires  a  BS  degree  and  5  years 
experience  in  marketing  and  sales  man¬ 
agement.  Resumes  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 

ADVERTISING  DIRECTOR  for  6  day 
afternoon  daily  in  central  Florida.  8,500 
circulation  plus  TMC.  Supplement  print¬ 
ing.  If  you  are  ready  for  the  challenge  of 
high  growth  market  send  full  resume  to 
Box  7608,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
Midwest  suburban  group  owner  seeks 
"hands-on"  professional  to  hire,  train 
and  motivate  staff  for  a  profitable  25 
year-old  weekly.  If  you  want  the  "oppor¬ 
tunity  of  a  lifetime  to  join  a  new  man¬ 
agement  team  and  share  the  frustrations 
and  profits  then  send  your  resume  at 
once  to  Box  7627,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Excellent  opportunity  for  aggressive, 
experienced  advertising  manager. 
13,500  daily  located  m  one  of  the  nicest 
communities  in  Virginia.  Must  excel  in 
all  phases  of  sales  management  and 
have  knowledge  of  classified,  retail,  co¬ 
op  and  national.  Send  resume  to  Harlan 
Phillips,  General  Manager,  The  News 
Virginian,  PO  Box  1027,  Waynesboro  VA 
22980. 

AGGRESSIVE  Manager  for  8,000  ABC 
afternoon  daily  in  Zone  6.  Send  resume, 
salary  requirements  to  Box  7696,  Editor 
&  Publisher. 

ADVERTISING  WORKING  MANAGER  to 
personally  develop  new  business  and 
motivate  small  aggressive  staff  for  bi¬ 
weekly  with  direct  mail  TMC.  Well 
established  (1866)  paper  in  Golden. 
Also  growth  opportunities  on  our  Douglas 
County  dailies  and  other  weeklies.  Must 
be  a  reliable  mature  self-starter  who  can 
accept  full  responsibility.  Salary  with 
excellent  commission  incentives 
includes  car  expenses  and  profit  shar¬ 
ing.  Send  resume  to  Jim  Adkins,  PO  Box 
AA,  Castle  Rock  CO  80(04. 

E&P 

CLASSIFIEDS 
(212)  752-7050 

ADVERTISING  REPRESENTATIVE 
Openings  in  retail  and  classified 
advertising.  Chance  for  advancement  in 
immediate  future.  1 5, 500  daily  in  beau¬ 
tiful  northern  Minnesota.  Send  resume 
to  Scott  L.  Asbach,  Mesabi  Daily  News, 
PO  Box  956,  Virginia  MN  55792. 


ADVERTISING  REPRESENTATIVES 
with  newspaper  layout  and  sales 
experience  with  desire  to  prove  ability  on 
weeklies  near  Denver,  owned  by  nearby 
daily,  offering  growth  opportunity.  Call 
Jim  Adkins  (303)  688-3128  or  send 
resume  to  PO  Box  AA,  Castle  Rock  CO 
80104. 


CLASSIFIED  ADVERTISING  MANAGER 
Suburban  San  Francisco  penninsula 
independent  newspaper  seeks  a  top- 
notch  manager  to  head  a  department  of 
20.  Ideal  candidate  should  have  an 
advertising  degree,  broad  classified 
experience  and  strong  sales  leadership 
abilities.  Good  salary  plus  bonus  plan.  | 
Excellent  employee  benefits  include  car, 
pension,  liberal  vacation  plus  good 
employer  paid  H/W  life  insurance  plan. 
No  phone  calls.  Send  resume  detailing 
experience  and  salary  expectations  to  G. 

C.  Cranor,  General  Manager,  San  Mateo 
Times,  PO  Box  5400,  San  Mateo  CA 
94402. 


NATIONAL  ADVERTISING  MANAGER 
for  a  midsize  daily  in  competitive  sunbelt 
market.  Looking  tor  a  good  field  manager 
who  will  uncover  new  business.  Desk 
bound  managers  need  not  apply.  Box 
7663,  Editor  &  Publisher. 


•QUALITY* 

ADVERTISING  MANAGER  needed  for 
growing  county  seat  weekly  in  Central 
Texas.  No  room  for  a  lazy  employee,  but 
the  right  person  will  enjoy  excellent  pay 
and  a  relaxed  working  environment.  Sal¬ 
ary  with  bonus.  References  required.  No 
ad  takers,  please.  Send  resume  to  Box 
7670,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Rare  opportunity  in  beautiful  area  in 
Zone  9  to  join  our  over  100,000  circula¬ 
tion  newspapers  in  a  key  retail  leader¬ 
ship  role.  Requirements  include  retail 
advertising  sales  and  management 
experience  which  includes  demon¬ 
strated  knowledge  and  skill  in  managing 
people  including  performance  appraisal/ 
training/coaching  and  development. 
Please  send  resume,  cover  letter  and  sal¬ 
ary  requirements  to  Box  7611,  Editor  & 
Publisher. 


RETAIL  SALESPERSON 
1 1,000  circulation,  6-day  newspaper  in 
eastern  Zone  5  is  looking  for  an  aures- 
sive,  experienced,  go-getter  who  lites  to 
make  money!  We  are  a  family  owned 
paper  that  realizes  “if  our  salespeople 
are  making  money,  we  are  making 
money."  That's  why  our  sales  staff  is 
strictly  on  commission  with  a  guaranteed 
base.  You  can  make  as  much  as  you  want 
and  live  in  a  nice  community  that  has  a 
low  cost  of  living.  The  best  of  both 
worlds!  Send  resume  to  Box  7687,  Edi- 

I  tor  &  Publisher. 

I  RETAIL  MANAGER 

We're  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  30,00()  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Spence,  Advertising  Director, 
Box  9030,  Charlottesville  VA  22906. 


"SHOPPER”  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIRECTOR 

Challenging  career  opportunity  for 
aggressive,  sales-oriented  individual  to 
manage,  instruct,  train  and  motivate  a 
telephone  staff  of  6  in  a  highly  competi¬ 
tive  Boston  suburban  market.  Strong 
organizational  skills  and  leadership 
qualities  important  for  continuous  sales 
program.  Classified  or  newspaper  re¬ 
late  advertising  experience  required. 
Knowledge  of  VDT  system  helpful.  Send 
letter  and  resume  outlining  salary  history 
and  accomplishments  in  confidence  to: 
Robert  C.  Sears,  Personnel  Manager, 
The  Salem  Evening  News,  155  Washing¬ 
ton  St.  Salem  MA  01970. 


CLASSIFIED  ADVERTISING  MANAGER 
for  40,000  daily  with  staff  of  10  for 
telemarketing  and  outside  sales.  Send 
resume  outlining  successes  to  Kay 
Gause,  Yakima  Herald  Republic,  PO  Box 
9668,  Yakima  WA  98909.  Equal  oppor¬ 
tunity  employer. 


HELP  MAKE  US  PROFITABLE-Pacific 
Northwest  weekly  needs  ad  salesperson. 
Growth  potential.  Box  32,  Sedro- 
Woolley  WA  98284  or  call  (206)  855- 
1641.  Partner  considered. 


LOCKED  OUT  of  top  newspaper  manage¬ 
ment?  Ready  to  be  your  own  boss?  As  the 
oldest  religious  page  organization  in  the 
country  we  are  orferinga  sales  position  to 
a  self-motivated  person  willing  to  travel 
Texas  area  usually  five  days  a  week,  forty 
weeks  yearly.  Our  product  is  well  known 
and  our  reputation  good.  Excellent 
opportunity  to  realize  $35,000  plus  in 
2-3  years.  Send  resume  in  confidence  to 
Box  7693,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Zone  5  seven  day  morning  publicatiqn 
with  TMC  program  in  good  growth  situa¬ 
tion  with  strong  daily  and  weekly  compe¬ 
tition  needs  an  aggressive,  hard-hitting 
manager  to  supervise  retail  sales 
operations.  Position  reports  to  hands  on 
advertising  director  who  needs  a  strong 
right  arm  to  motivate,  educate  and  guide 
willing,  but  basically  weak  sales  and 
support  staff.  Sound  interesting?  Send 
resume  and  salary  history  to  Box  7632, 
Editor  &  Publisher. 


THRIVING  SUNBELT  MARKET 
7  day  morning  Zone  6  daily  (20,000 
ABC  plus  18,000  direct  mail  TMC  prod¬ 
uct)  needs  an  ad  director  with  manage¬ 
ment  and  promotion  background.  G(^ 
benefits  and  salary  package.  Send 
resume  to  Box  7616,  Editor  &  Publisher. 


THE  BILLINGS  GAZETTE,  Montana's 
largest  daily  newspaper  is  looking  for  a 
co-op  coordinator  experienced  in  news¬ 
paper  co-op  advertising  with  the  ability 
to  organize  a  co-op  department,  using 
the  newspaper  ad  bureau’s  RCR  swtem 
now  being  utilized  by  the  sales  staff  The 
skills  required  for  this  position  should 
include:  College  degree  and/or 
experience  in  newspaper  co-op  advertis¬ 
ing.  Ideally,  experienced  with  the  NAB 
RCR  program  most  helpful.  Experience 
in  operations  of  print,  radio  or  television 
co-op  programs  essential.  If  interested, 
please  send  resume  and  list  of  refer¬ 
ences  to  Rachel  Bradbury,  Director  of 
Human  Resources,  The  Billings  Gazette, 
PO  Box  2507,  Billings  MT  59103. 
Application  deadline  Thursday,  July  5. 

An  equal  opportunity  employer.  M/F. 


ARTIGRAPHICS 


EDITORIAL  ARTISTS  strong  in  pen  and 
Ink  illustration,  color,  and  informational 
graphics  and  able  to  manage  small,  pro¬ 
ductive  art  department  at  aggressive 
Zone  9  daily,  ^nd  a  letter  explaining 
your  career  goals,  a  resume  and  work 
samples  to  Box  7705,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 


_ CIRCULATION 

THE  LEDGER,  a  progressive  Nev/  York 
Times  Company  newspaper,  located  in 
central  Florida,  is  seeking  an  aggressive 
sales  and  promotion  manager.  We  re¬ 
quire  an  individual  with  4  years  circula¬ 
tion  experience,  marketing  and  promo¬ 
tion  record.  The  qualified  candidate 
must  be  able  to  motivate,  organize  and 
lead  existing  sales  managers,  district 
sales  managers,  telephone  solicitors, 
outside  solicitors  and  carriers. 
Responsibilities  include  administration 
of  sales  and  promotion  budget, 
coordination  of  all  in-house  promotion  as 
well  as  all  outside  promotion  to  include 
radio  and  billboard  for  the  advertising 
and  circulation  departments  of  The  Led¬ 
ger.  We  offer  a  competitive  salary,  an 
excellent  benefit  package  and  advance¬ 
ment  opportunities.  It  you’re  qualified, 
please  submit  your  resume  in  confi¬ 
dence  to  The  Ledger,  Attention-  Circula¬ 
tion  Sales  and  Promotion,  PO  Box  408, 
Lakeland  FL  33802.  An  equal  opportu¬ 
nity  employer. 


ZONE  MANAGER 

Growing  40, 000  plus  newspaper  is  seek¬ 
ing  aggressive,  enthusiastic  zone  mana¬ 
ger.  This  corporately-owned  Zone  5  daily 
recently  switched  from  PM  to  AM  cycle. 
We  publish  7  days  per  week  with 
100,000  plus  TMC  program  midweek. 
Looking  for  a  leader  with  ability  to  moti¬ 
vate  district  managers  in  a  fiercely  com¬ 
petitive  market.  Starting  compensation 
$20,000-$25,000  per  year  plus 
benefits  and  excellent  opportunity  to 
advance.  Box  7654,  Editor  &  Publisher. 


ZONE  MANAGER  for  growing  100,000 
AM  sunbelt  newspaper.  Excellent  oppor¬ 
tunity  for  circulator  with  3-5  years 
experience.  $24,000  per  year  plus 
bonus.  Send  resume  to  Box  7681,  Editor 
&  Publisher. 

DISTRICT  MANAGER  WANTED 
17,000  AM  daily  in  northeast  Ohio. 
Enthusiastic  and  hard  working. 
Experience  necessary.  Sala^  plus  fring¬ 
es.  Send  resume  to  Box  7656,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER  for  Knight- 
Ridder  Newspaper  with  30,000  circula¬ 
tion  in  Rocky  Mountain  region.  Excellent 
opportunity.  Minimum  4  years 
experience  in  circulation  supervisory 
position.  Send  resume  wth  salary  history 
to  Lyn  Monarchi,  Personnel  Director, 
Daily  Camera,  PO  Box  591,  Boulder  CO 
80306.  EOE.'AA. 


SINGLE  COPY  MANAGER 
We  are  looking  for  a  motivated  self¬ 
starter  with  a  desire  for  success.  The 
individual  we  seek  must  have  a  strong 
single  copy  background,  preferably  from 
a  competitive  market.  You  will  have  total 
responsibility  for  AM/PM  single  copy 
circulation  of  40,000.  Salary  range 
25M.  Please  send  resume  and  cover  let¬ 
ter  to  Circulation  Manager,  Tuscon 
Newspapers  Inc,  PO  Box  26887,  Tuscon 
AZ  85726-4482. 


STATE  CIRCULATION  MANAGER  for 
metro  newspaper  in  southeast,  100,000 
plus  circulation.  Responsbility  for  the 
supervision  of  4  division  managers,  12 
district  managers  and  part  time  support 
personnel.  Must  have  experience  in  goal 
setting  and  designing  sales  and  market¬ 
ing  strategies.  Successful  applicant  will 
have  2  years  supervisory  experience, 
preferably  in  circulation,  a  college 
degree  and  a  sales  and  marketing  back¬ 
ground.  Full  range  of  benefits,  good  sal¬ 
ary  commensurate  with  experience. 
Send  resume  with  salary  history  to  Box 
7689,  Editor  &  Publisher. 


EaP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet, 
Illinois,  Minimum  of  3  years  experience 
in  circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436,  Attention:  James 
Tezak,  Circulation  Director. 


CIRCULATION  MANAGER  for  Arizona 
daily.  Telemarketing,  crewing,  contests, 
overall  circulation  development,  TMC, 
computer  application.  Good  salary, 
incentives.  Box  7638,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR-Medium 
sized  7  day  AM,  Zone  5.  Can  you  moti¬ 
vate  district  managers  and  carriers,  con¬ 
trol  costs,  deliver  results?  Send  resume 
to  Box  7655,  Editor  &  Publisher. 


CIRCULATION  BRANCH  MANAGER 
Need  highly  motivated  manager  for  one 
of  our  circulation  branch  offices.  Must 
be  strong  on  carrier  service  and  sales. 
Strong  single  copy  market.  Salary  in  high 
teens  and  complete  benefit  package. 
Zone  6.  Send  complete  resume  to  Box 
7688,  Editor  &  Publisher. 


DATA  PROCESSING 


EXPERIENCED  NEWSPAPER  DP  tech¬ 
nicians,  managers.  Fee  paid.  Jerry 
Bellune  &  Assoc,  PO  Box  454,  Cherry 
Hill  NJ  08003.  (609)  429-4123. 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  In  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher, 


_ EDITORIAL 

ASSISTANT  EDITORIAL  PAGE  EDITOR 
A  medium  sized  daily  in  Northeast  Ohio 
seeks  experienced  editorial  writer/ 
editor.  Ability  to  craft  strong,  thoughtful, 
often  iconoclastic  editorials  required. 
Accent  on  local  issues.  Copy  editing 
responsibilities.  Send  letter  of  interest, 
resume  and  clips  to  Richard  Logan,  The 
Tribune  Chronicle,  240  Franklin  St  SE, 
Warren  OH  44482. 


ALASKA  WEEKLY  seeking  experienced 
reporter  to  cover  news  events  in  this 
beautiful  coastal  fishing  and  logging 
community.  Please  send  non-returnable 
clips  with  letter  and  resume  to:  Ron 
Loesch,  Publisher,  Petersburg  Pilot,  PO 
Box  930,  Petersburg  AK  99833. 


AWARD  WINNING  tri-weekly  seeks 
sports  editor.  Give  us  two  good  years  and 
we'll  move  you  along  to  a  bigger  paper 
just  as  we  did  our  last  two  sports  editors. 
Lovely,  historic  southern  town.  Call 
Glenn  Tucker  (803)  432-6157. 


AGGRESSIVE  AM  daily  seeks  a  good 
copy  editor  with  a  love  of  words  and  a 
willingness  to  challenge.  Send  resume 
and  examples  to  James  Denley,  M.E., 
Birmingham  Post  Herald,  PO  Box  2553, 
Birmingham  AL  35202. 


ART  CRITIC-REPORTER  for  major 
Southern  metro  daily.  Some  museum 
background  preferred.  Must  have 
expertise  to  review  in  easily-understood 
language  works  at  area's  major  museums 
and  galleries,  and  ability  to  recognize 
and  report  news  developments.  Box 
7694,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR.  Looking  for 
aggressive  individual  with  at  least  5  solid 
years  of  daily  newspaper  experience, 
including  some  work  as  an  editor  and 
supervisor.  Must  be  a  motivator  and 
leader.  Primary  responsibilities  involve 
supervising  reporters  and  editing  their 
copy  and  other  local  copy.  Women  and 
minorities  encouraged  to  apply.  Send  re¬ 
sumes,  clips  and  references  to  Tom 
Read,  Assistant  Managing  Editor,  The 
Seattle  Post-Intelligencer,  Box  1909, 
Seattle  WA  98111.  DO  NOT  CALL. 


EDITOR-MANAGER  for  Ohio  suburban 
weekly  newspaper.  Business  experience 
a  plus.  Box  7666,  Editor  &  Publisher. 


BUSINESS  WRITER  1 

The  Roanoke  Times  &  World-News,  a 
125,000  circulation  all-day  newspaper 
Is  looking  for  a  polished  writer  and 
aggressive  beat  reporter  to  join  its  busi¬ 
ness  reporting  team.  This  reporter  will 
specialize  in  coverage  of  a  major  railway 
company  headquartered  in  Roanoke  and 
the  coal  industry,  in  addition  to  covering 
other  business  news.  Minimum 
experience  is  3-5  years;  beat  experience 
is  essential  and  business  writing 
experience  is  preferred.  Resume  and 
clips  should  be  sent  to  William  K.  War¬ 
ren,  Managing  Editor,  PO  Box  2491, 
Roanoke  VA  24010.  An  equal  opportu¬ 
nity  employer. 


CITY  EDITOR 

The  Syracuse  Herald-Journal  is 
unique.  We’re  a  large  evening  paper 
(108,000  daily)  with  a  growing  circula¬ 
tion.  Our  Sunday  paper.  The  Herald 
American,  is  growing  rapidly  too, 
approaching  250,000  circulation.  One 
reason  we’re  growing  is  because  we’re 
making  our  local  news  package  better 
every  day  with  tougher  reporting,  better 
editing,  more  attractive  design,  more 
imaginative  story  assignments  and  more 
ambitious  projects. 

We’re  recruitinga  city  editor  who  has  a 
record  of  achievement  in  running  or 
helping  to  run  a  distinguished  local  news 
operation.  If  you’re  a  city  editor  or  assis- 
tant  city  editor  at  a  paper  that 
distinguishes  itself  regularly,  we  want  to 
hear  from  you.  If  you  are  someone  who 
can  organize  efficiently,  create  great 
journalism  and  work  harmoniously  with 
others,  you’re  the  kind  of  city  editor 
we’re  looking  for. 

If  you’re  in  a  big-city  rat  race  and 
dreaming  of  a  great  opportunity  in  a  liv¬ 
able  environment,  consider  us.  (Check 
Rand  McNally’s  Places  Rated  Almanac 
for  an  impartial  view  of  Syracuse  NY. 
You’ll  be  pleasantly  surprised.) 

Send  letters,  resumes,  and  samples  of 
your  work  to  Timothy  D.  Bunn,  Managing 
Editor,  The  Herald-Journal,  Clinton 
Square,  PO  Box  4915,  Syracuse  NY 
13221. 


COPY  EDITOR  by  Florida  metro.  Must  be 
excellent  copy  editor  and  headline  word- 
smith  with  at  least  two  years’  experience 
on  a  daily.  Don’t  apply  unless  you  have 
superb  potential  or  ability  and  a  fervent 
interest  in  editing  local  and  wire  news 
copy.  Send  resume,  references,  tear- 
sheets,  letter  of  interest  immediately  to : 
Box  7593,  Editor  &  Publisher. 


COPY  EDITOR'LAY  OUT 
If  you’re  a  stickler  on  grammar  and  have 
a  flair  for  layout,  this  may  be  the  job  for 
you.  The  opening  is  on  a  6-person  semi- 
universal  desk  (news,  features,  copy)  of 
a  35,000  circulation  PM  in  the  Rocky 
Mountains.  Basic  requirements:  solid 
co^  editing  skills,  understanding  of 
VDT’s  and  knowledge  of  modern  news¬ 
paper  design.  Copy  editing  experience 
preferred  however,  recent  college  grads 
considered.  Send  non-returnable 
resume,  clips  and  reference  to  Rebecca 
Frank,  News  Editor,  The  Daily  Sentinel, 
PO  Box  668,  Grand  Junction  (;0  8 1 50 1 . 


HELP  WANTED 


EDITORIAL 

CALIFORNIA  OPPORTUNITY 


Sports  Management  Team 


The  Fresno  Bee,  140,000  AM  daily,  will 
be  filling  the  number  2  and  number  3 
spot  in  its  14-person  sports  department. 
Requirements:  At  least  6  years 
experience;  VDT  training;  strong  copy 
editing;  layout  and  graphics  talents.  Sal¬ 
ary  over  $600  per  week,  with  liberal 
employee  benefits  and  employer  paid 
fringe  package.  Positions  may  include 
responsibility  for  daily  sports  operation 
and/or  responsibility  for  showpiece  Sun¬ 
day  section  and  other  administrative 
tasks.  Send  full  resume  to:  Rich  Mar¬ 
shall,  Sports  Editor,  The  Fresno  Bee, 
1  1626  E  St,  Fresno  CA  93786.  An  equal 
opportunity  employer. 


AGGRESSIVE  BUT  SENSITIVE  general 
assignment  reporter  sought  by  5-day 
Zone  7  daily.  Camera,  VDT  skills  a  help. 
Versatility,  literacy,  commitment  are 
musts.  Decent  pay,  good  working  atmos¬ 
phere,  scenic  location,  best  paper  in 
region.  Nice  locale,  too.  Recent  J-school 

frads  encouraged  to  apply.  Box  7649, 
ditor  &  Publisher. 


EDITOR  IN  CHIEF  for  diverse  publishing 
company.  Activities  include  newsletters, 
books,  newspaper  syndication,  videotext 
and  teletext.  Requires  WORKING 
HANDS  ON  EDITOR  with  broad-based 
knowledge  of  world-wide  quality  pro¬ 
ducts  and  services  plus  ability  to  instill 
information  from  world-wide  sources. 
Box  7682,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MOVIE,  THEATRE  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to:  Box  7436,  Editor  &  Pub¬ 
lisher _ 

MANAGING  EDITOR  sought  to  help  edi¬ 
tor  reshape  newsroom  of  medium  sized 
Zone  5  7  day  PM.  Experienced,  commu¬ 
nity  minded,  result  oriented  people  man¬ 
ager  with  strong  news  judgement  and 
love  of  good  writing  to  spark  basically 
solid  newsroom.  Resume,  references 
and  motivation  to  Box  7658,  Editor  & 
Publisher. 


MANAGING  EDITOR 
With  a  feel  for  community  news  sought 
by  50,000  circulation  Zone  2  daily. 
Must  provide  strong  leadership  for  staff 
of  50  reporters  and  editors.  Works  close¬ 
ly  with  and  reports  to  executive  editor. 
Management  experience  and  proven 
skills  a  must  for  this  position.  Write  Box 
7665,  Editor  &  Publisher. 


E D I  TO R/ W R  I T E RT  Newspaper, 
experience.  Growth  opportunity.  Zone  2. 
Resume,  salary  to  Box  237,  Hewlett  NY 
11557. 


EDITOR  tor  outstanding  daily  news¬ 
paper,  7,000  circulation.  Full  charge 
editorial  product,  staff  of  8.  Resume  to 
Tom  Finley,  Athens  Daily  Review,  Box 
32,  Athens  TX  75751. 


EDITORS 

Small  New  Jersey  daily  looking  for 
experienced  editors  with  sharp  editing 
skills  and  ability  to  organize  and  work 
well  with  people.  Excellent  salary  for  the 
right  person.  Box  7660,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 


DILIGENT  REPORTER  needed 
Immediately  by  growing  business 
magazine  based  In  New  England's 
second  largest  city.  Should  be  facile 
writer  who  can  turn  out  long  pieces  that 
snap,  crackle  and  pop.  Business  writing 
experience  preferred,  but  not  essential. 
Send  resume  and  clips  to  Dick  Kwartler 
at  "Business  Worcester",  PO  Box  1000, 
Worcester  MA  01614. 


MAGAZINE  EDITOR  career  gc 

Magazine  publisher  seeks  aggressive.  Dean  G.  I 
professional  editor.  Positon  requires  tor,  Dail; 
excellent  writing,  planning,  and  layout  HarrisonI 
skills.  Perfect  opportunity  to  move  up  please. 

from  secondary  editorship  of  Sunday  - 

supplement  or  business/trade  publica-  COPY  E[ 
tion.  Only  experienced,  capable  self-  daily  in 
starters  need  apply-not  an  entry-level  worksarr 
position.  Send  work  samples,  resume,  ing  Editr 
salary  requirements  and  letter  of  580,  Boi 

introduction  to  Box  7651,  Editor  &  Pub-  — - - 

lisher.  COPY  El 

_  219,00C 

EDITOR,  seven-day,  35,000  circula-  lookingfi 

tion.  Second  person  on  local  desk.  Deal  lookingfi 
with  people,  prose,  deadlines.  Editing,  backgroi 

reporting  experience.  Resume,  samples,  proven  I 

salary  to:  Tom  Tuttle,  The  Journal.  Box  judgmen 

450.  Rapid  City  SD  57709  slot  pers 

preferrec 

GENERAL  ASSIGNMENT  REPORTER  oeskTh 
sought  tor  North  Central  Illinois  6,200  0ox  157 
semi-weekly  in  prosperous  county  seat.  gQg 

Courthouse,  government,  police,  spot  _ 

news  is  your  beat.  We  need  a  friendly, 
enterprising  writer  with  an  articulate  j^e  Soi 
command  of  English.  VDT,  camera,  dar-  circulatii 
kroom  experience  preferred.  Send  pondale 

resume,  clips  to  Bureau  County  Republi-  ckiiipH  ; 

can,  PO  Box  340,  Princeton  IL  61356.  headline 

CITY  DESK-Looking  for  an  experienced  pages  *e 
reporter  with  sharp  writing  skills  to  fill  a  ^nefits 
spot  on  our  3  person  city  desk  staff,  jp  gi 

You'll  have  the  opportunity  to  break  into  upjygf 
editing  duties  but  at  the  same  time  re-  activity 
tain  some  major  writing  assignments,  and 
Also  an  entry  level  general  assignment  Suzanne 
position  is  available.  Contact  Bob  gg^  -j-he 

Lutgen,  Texarkana  Gazette.  PO  Box  5100  p 

621,  Texarkana  TX  75504,  ciuo.  u 


COPY  DESK  CHIEF -We  recently  began  _ 

AM  publication.  We  expanded  our  copy  EDITOR 
desk.  Now  we  want  someone  to  lead  our  Allan  Evc 
desk  operation,  someone  who  can  make  KS  676( 

our  good  paper  better.  Must  be  skilled  in - 

all  aspects  of  copy  desk— copy  and  EDITOR 
photo  editing,  headline  writing,  page  circulati 
design— and  have  demonstrated  ability  Musthav 
to  supervise.  Salary:  $35,000.  West  news  co' 
Coast  applicants  preferred.  Send  ferred.  C 
resume  (no  phone  calls)  and  recent  work  ad  depai 
samples  to  Robert  Fink,  The  Press  Tom  Bol 
Democrat.  PO  Box  569,  Santa  Rosa  CA  Box  881 

95402.  - 

CniTPlR 


CITY  EDITOR  for  small  7-day  award  August, 
winning  AM  newspaper  in  historic  mid-  phy.  Goc 
south  college  town.  Applicants  should  ter  wanti 
possess  solid  news  judgment,  be  well  fied  J-sc 
organized  and  able  to  plan  for  daily  Wade,  W 
events  as  well  as  long  term  projects,  lin  Ave, 

Must  be  able  to  motivate,  supervise  and _ 

inspire  sparkling  copy/photos  from  staff  EDITOR 
of  6  reporters  and  2  photographers,  leading 
Send  resume  including  references,  sal-  Must  be  1 
ary  requirement  and  work  samples  to  Box  ness  joui 
7/04,  Editor  &  Publisher.  and  the 

_ strong  r« 

CITY  EDITOR  for  1 1,000  PM  daily.  Must  quires  a 
have  solid  news  judgment.  Supervisory  ued  ex( 
experience  a  plus.  Lead  a  staff  of  11.  publicat 
Will  consider  a  top  staff  reporter  that  Hall.  Pu 
wants  to  move  up  to  management.  Send  Journal, 
resume,  non-returnable  clips,  salary  re-  PA  191 
quirements  (confidentiality  respected)  include  1 
to  Roger  Ruthhart,  Managing  Editor,  and  all  v 

Times-Press,  115  Oak  St,  Streator  IL  _ 

61364.  Immediate  opening. 

_ _ Top  new: 

COPY  EDITOR  to  work  on  a  variety  of  ly:  Comp 
feature  sections  including  lifestyles,  cused,  p 
arts,  homes,  community  news  and  our  director 
Sunday  magazine.  Send  clips  and  ability  t( 
resumeto  Box  7706,  Editor  &  Pulbisher.  growth. 

EDITOR  &  PUBLISHER  for  June  23,  1984 


COPY  EDITOR 

30,000  AM  in  Virginia's  Shenendoah 
Valley.  Need  more  than  just  a  proof¬ 
reader.  Must  be  able  to  spot  even  small 
holes  in  a  wide  range  of  stories  and  have 
an  eye  for  sharp  modular  layout.  Basical¬ 
ly  one-man  desk.  Process  everything' 
from  sports  to  hard  news  in  a  mainstream 
college  town.  Prefer  minimum  two  years 
experience.  Send  resume,  letter  stating 
career  goals  and  salary  requirements  to 
Dean  G.  Kinley,  Assistant  Managing  Edi¬ 
tor.  Daily  News-Record,  PO  Box  193, 
Harrisonburg  VA  22801 .  No  phone  calls 
please. 

COPY  EDITOR,  experienced,  for  small 
daily  in  south  Florida.  Send  resume, 
work  samples  to  Chris  Ledbetter,  Manag¬ 
ing  Editor,  Boca  Raton  News,  PO  Box 
580,  Boca  Raton  FL  33429. 

COPY  EDITOR-The  Sacramento  Bee,  a 
219,000  circulation  morning  daily,  is 
looking  for  a  versatile  copy  editor.  We  are 
looking  for  someone  with  at  least  5  years 
background  in  reporting  and  desk  work, 
proven  layout  ability  and  sound  news 
judgment  Supervisory  experience  as  a 
slot  person  or  assistant  metro  editor  is 
preferred.  No  phone  calls.  Send  resume 
and  work  samples  to  Paul  Clegg,  Copy 
Desk  Chief,  The  Sacramento  Bee,  PO 
Box  15779,  Sacramento  CA  95852.  An 
EOE  employer. 

COPY  EDITOR 

The  Southern  lllinoisan-a  32,000 
circulation  6-day  PM  newspaper  in  Car- 
bondale  IL  is  looking  for  a  copy  editor 
skilled  in  layout:  VDT;  sharp,  bright 
headline  writing  and  tight,  quick  editing. 
Individual  responsibility  for  projects  and 
pages  encouraged  here.  Excellent 
benefits  and  potential  for  career  growth 
in  Lee  Enterprises  News  chain.  Located 
in  university  town  with  plenty  of  outdoor 
activity.  Send  resume,  examples  of  lay¬ 
out  and  headlines,  salary  request  to 
Suzanne  Eddingfield,  Personnel  Mana- 

fer.  The  Southern  Illinoisan,  PO  Box 
108,  Carbondale  IL  62901. 


HELP  WANTED 


tDITORIAL 


FORMER  BUREAU  CORRESPONDENT 
FOR  FORMER  DEPARTMENT  of  major 
national  magazine  or  newspaper  is 
sought  for  very  lucrative  New  York-or  San 
Francisco-based  free  lance  position 
($50K-$75K  minimum)  as  a  consultant 
to  a  small,  high-powered  TV  publicity 
firm  with  national  clients  and  contacts. 
We  are  a  group  of  former  TV  news  pro¬ 
ducers  doing  publicity  to  high  journalis¬ 
tic  standards.  We  require  the  same  com¬ 
mitment  plus  a  good  working  relation¬ 
ship  with  the  most  influential  contacts  at 
major  magazines  and  newspapers 
("Time".  Newsweek,  Forbes,  NY  Times, 
etc.).  Work  at  home  year-round,  on  your 
own  schedule.  Send  resume  plus  general 
outline  of  areas  of  media  influence  to: 
Prime  Time  Inc,  240  Mountainview 
Lane.  Mill  Valley  CA  94941. 

'freelancers  needed 

New  business  magazine  needs  freelance 
writer/photography  stories  concerning 
night  clubs,  bars  and  discos.  Query  with 
story  ideas,  brief  writing  sample  and  we 
will  contact  you  with  guidelines. 
International  Night  Club  and  Bar 
Industry  News.  PO  Box  37 10,  Huntsville 
AL  35810. 

GENERAL  ASSIGNMENT  REPORTIr 
for  small  Iowa  daily.  Strong  feature  writ¬ 
ing  skills  are  essential .  Send  resume  and 
clips  to:  Sharon  Youngren,  Daily  Gate 
City,  PO  Box  528,  Keokuk  I A  52632 

REPORTER 

The  Southern  Illinoisan  is  seeking  a 
reporter  to  cover  county  and  local  gov¬ 
ernment.  Journalism  degree,  reporting 
and  writing  experience  preferred.  Look¬ 
ing  for  someone  with  the  ability  and  en¬ 
thusiasm  to  find  stories  in  places  other 
than  official  agendas  and  routine  meet¬ 
ings.  Place  emphasis  on  enterprise  stor¬ 
ies  within  the  beat.  Must  be  able  to 
generate  own  story  ideas  and  be  able  to 
produce  high  volume  of  stories.  Send 
resume,  examples  of  writing  and  salary 
request  to  Suzanne  Eddingfield,  Per¬ 
sonnel  Manager.  The  Southern  Illi¬ 
noisan,  PO  Box  2108,  Carbondale  IL 


EDITOR  NEEDED.  Strong  in  sports. 
Allan  Evans,  Russell  Daily  News,  Russell 
KS  67665. 

EDITOR  for  5  day  PM  daily  with  3,600 
circulation.  Will  supervise  staff  of  4. 
Must  have  ability  to  present  quality  local 
news  coverage.  Zone  8  applicants  pre¬ 
ferred.  Current  editor  will  be  moving  to 
ad  department.  Reply  to  Walt  Green  or 
Tom  Bolitho  at  Demme  Headlight,  PO 
Box  881,  Doming  NM  88031. 

EDITOR-Small  midwestern  weekly  by 
August.  Should  know  layout,  photogra¬ 
phy.  Good  position  for  small  daily  repor¬ 
ter  wanting  to  move  up  or  recent,  quali¬ 
fied  J-school  grad.  Send  resume.  David 
Wade.  Wakarusa  Tribune,  220  W  Frank¬ 
lin  Ave,  Monmouth  IL  61462. 

EDITOR  WANTED  for  Philadelphia's 
leading  weekly  business  newspaper. 
Must  be  experienced  and  insightful  busi¬ 
ness  journalist  with  proven  editing  skills 
and  the  ability  to  lead  and  inspire  a 
strong  reporting  staff.  This  position  re¬ 
quires  a  total  commitment  to  the  contin¬ 
ued  excellence  and  growth  of  the 
publication.  Please  apply  to  David  L. 
Hall.  Publisher,  Philadelphia  Business 
Journal,  2300  Market  St,  Philadelphia 
PA  19103.  All  applications  must 
include  samples  of  work  and  references 
and  all  will  be  kept  strictly  confidential. 

executive'  editor 

Top  news  physician  on  small  eastern  dai¬ 
ly:  Competitive,  growing,  community  fo¬ 
cused,  privately  owned.  Need  day  to  day 
director  of  quality  news  coverage  and 
ability  to  plan  for  staff  and  newspaper 
growth.  Box  7708,  Editor  &  Publisher. 


REPORTER  needed  for  entry  level 
position  at  quality  weekly  in  northwest¬ 
ern  Illinois.  Community-minded  jour¬ 
nalist  with  solid  writing  and  photo  skills 
sought.  Salary  is  $200  week  plus  partial¬ 
ly  paid  health  insurance  and  profit  shar¬ 
ing.  Chance  for  advancement  within  30 
member  group.  Job  open  mid-August. 
Send  resume  and  letter  to  Eric  Gubel- 
man,  Tri-County  Press,  PO  Box  217, 
Polo  IL  61064. 


HELP  WANTED 


REPORTERS— For  future  openings  with 
fast  growing,  competitive  dailies  and 
weeklies  in  northern  Illinois  market. 
Papers  stress  editorial  quality.  Some 
experience  preferred,  layout  skills  and  a 
strong  desire  to  excel  required.  Send 
resume  to  Shaw  Free  Press  Newspaper 
Group,  250  Williams  Rd,  Carpentersville 
IL6(5110. 


REPORTER  entry  level  or  1  year 
experience.  Local  ^vernment,  general 
assignment.  Prize-winning  lO.CXJO  daily 
seeks  leporter  with  potential  and  desire. 
Bill  Greer,  The  Daily  Post-Athenian,  PO 
Box  340,  Athens  TN  37303.  (6 1 5)  745- 
5664. 


SPORTS  SLOT  EDITOR  tor  growing  Zone 
9  AM.  We're  looking  for  clean  organized 
layout,  the  ability  to  use  photographs 
well  and  write  snappy  headline.  Send 
work  samples  and  a  resume  to  Box 
7707,  Editor  &  Publisher. 


SPORTS  EDITOR 

Take  charge  of  an  all-day  operation  in 
mid-sized  Zone  2  city  that  demands 
comprehensive  local  and  national  cover¬ 
age,  both  results  and  features.  Excellent 
opportunity  for  a  leader  with  energy  and 
ideas  and  skills  to  mold  staff  into  one  of 
the  best.  Competitive  salary,  benefits. 
Box  7586,  Editor  &  Publisher. 


SPORTS  WRITER-Alabama's  largest  tri¬ 
weekly  seeks  recent  J-srad  to  handle 
local  sports.  $10-$  12  thousand  to 
start,  plus  benefit  package.  Call  (205) 
878-1311,  ask  for  Editor. 


MANAGING  EDITOR 
Zone  1.  Ten  ways  to  describe  us;  Quality, 
local,  growing,  daily,  opportunity,  com¬ 
petition,  exciting,  non-group,  rewarding, 
challenging.  Ten  ways  to  describe  you: 
Versatile,  leader,  experienced,  coach, 
ambitious,  professional,  involved,  train¬ 
er,  energetic,  thinker.  Box  7709,  Editor 
&  Publisher. 


NEWS  EDITOR 

Experienced  imaginative  editor  for  week¬ 
ly  newspaper  group  in  Ohio.  Need  a  crea¬ 
tive  leader  to  direct  stringer  reporters 
and  photographers.  Must  also  have  pro¬ 
ven  abilities  in  writing,  com  editing  and 
headline-writing.  Box  7671,  Editor  & 
Publisher. 


NEWS-COPY  EDITOR  for  community 
Daily.  Page  layout  experience  helpful. 
Challenging  growth  opportunity  for  will¬ 
ing  worker.  Now  accepting  resumes  for 
September  employment.  Maturity  and 
acceptance  of  responsibility  a  must. 
Send  resume  to  Jeanne  Adkins,  PO  Box 
AA,  Castle  Rock  CO  80104. 


Serious  About  Copy  Editing 
As  A  Career? 

If  you  are  interested  in  copy  editing  as  a  satisfying  and 
financially  rewarding  career  and  are  willing  to  work  hard  to 
learn  the  craft,  we  want  to  hear  from  you. 

We  are  a  mtgor  metropolitan  daily  in  the  northeast  with  an 
international  reputation.  We  plan  to  begin  a  copy  editor  train¬ 
ing  program  in  the  Fall  that  will  lead  to  journeyman  pay  and 
benefits  after  one  year.  Applicants  must  have  one  to  two  years 
writing  or  editing  experience  on  a  small  or  mid-sized  daily 
paper.  We  will  also  consider  recent  college  graduates  in  any 
field  who  have  equivalent  experience  on  a  quality  college 
newspaper.  We  are  interested  only  in  career  copy  editors.  We 
can’t  accept  candidates  who  see  copy  editing  as  a  route  to  a 
reporting  assignment. 

Special  consideration  will  be  given  to  minority  applicants. 

Please  send  resume,  work  samples  and  a  letter  describing 
yourself  and  your  career  goals  to  Box  7697,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR  AND  COPY  EDITORS 
We’te  in  the  most  rapidly  growing  area  of 
Zone  I  and  our  circulation  of  approx¬ 
imately  30,000  households  is  growing 
with  the  region.  We're  looking  for  a 
sports  editor  who  will  lead  and  work  with 
2  other  members  of  the  sports  desk.  It’s 
a  hands-on  sports  editor  we're  looking 
for,  not  somebody  who  is  going  to  lean 
back  and  expect  others  to  do  the  nuts- 
and-bolts.  The  person  we  choose  is  going 
to  know  the  proper  balance  between  pro¬ 
fessional  and  local-regional  sports.  We 
want  someone  who  knows  the 
importance  of  participatory  sports  as 
well  as  the  spectator  variety.  Good  layout 
ability  will  be  a  must  and  familiarity  with 
the  use  of  color  will  be  helpful.  We  are 
also  looking  for  2  copy  editors-editors 
who  know,  respect  and  v/ill  work  toward  a 
good  news  story,  while  at  the  same  time 
not  spending  all  morning  at  it.  We  want 
copy  editors  who  can  work  with  report¬ 
ers.  Successful  applicants  will  know 
good  graphic  layout  and  be  able  to  apply. 
Box  7698,  Editor  &  Publisher. 


SPORTS  EDITOR 

Small  midwest  daily  (9000  circulation) 
seeks  energetic,  talented  sports  editor 
with  solid  writing  and  layout  skills.  Cover 
12  highschools  Strong  local  sports. 
Should  have  at  least  2  years  reporting 
experience,  preferably  some  editing  and 
layout  experience.  Send  cover  letter, 
resume  and  samples  to  Gary  Molaway, 
The  Daily  Leader,  Box  406,  Pontiac  IL 
61764. 


SPORTS  WRITER 

For  48,000  daily,  40  miles  from  Chica¬ 
go.  Duties  include  local  sports.  Big  Ten 
and  Chicago  professional  teams.  Bache¬ 
lor's  degree  and  strong  writing  ability. 
Send  letter,  resume  and  clips  to  Sports 
Editor,  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436. 


SEEKING  enthusiastic  journalist  for 
bureau  position  covering  the  Navajo  na- 
tion-the  largest  Indian  reservation  in 
America.  Handles  wide  range  of  stories, 
including  breaking  news,  tribal  govern¬ 
ment  and  features.  Good  pay  and 
benefits;  company  housing  provided  at 
Window  Rock,  Arizona.  Managing  Edi¬ 
tor,  The  Independent,  Box  1210,  Gallup 
NM  87301. 


THE  MIDLAND  REPORTER  TELEGRAM 
seeks  a  capable  business  reporter  to 
cover  energy,  finance,  real  estate  in  this 
oil  and  gas  community  of  95,000. 
Excellent  benefit  package.  Send  re¬ 
sumes  to  Midland  Reporter  Telegram, 
Care  of  John  Paul  Pitts,  Business  Oil 
Editor,  PO  Box  1650,  Midland  TX 
79702. 


TWO  EXPERIENCED  COPY  EDITORS 
One  with  sense  of  graphics  who  can 
direct  a  wire  desk  staff  of  six.  One  with 
solid  editing,  headlining  and  layout 
skills.  Apply  to  editor,  Peninsula  Times 
Tribune,  245  Lytton  Ave,  Palo  Alto  CA 
94301-1426. 


THE  BILLINGS  GAZETTE,  Montana's 
largest  daily  newspaper,  is  looking  for  a 
copy  editor  in  our  sports  department. 
The  skills  required  for  this  position 
should  include:  Ability  to  edit  copy  for 
readability,  clarity  and  accuracy.  Skilled 
in  writing,  bright,  lively,  accurate  head¬ 
lines.  Also  must  be  skilled  in  layout  and 
the  use  of  graphics.  Must  have  a  Bache¬ 
lor's  degree  in  journalism  or  related 
field.  A  minimum  of  2  years  experience 
in  sports  on  a  daily  newspaper  and 
experienced  in  the  use  of  VDTs  and  in 
handling  high  speed  wire  copy,  if 
interested  please  send  resume,  list  of 
references,  salary  requirement  and  non- 
returnable  clips  to  Rachel  Bradbury, 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette,  PO  Box  2507,  Billings  MT 
59103.  Application  deadline  July  15. 

An  equal  opportunity  employer.  M/F. 
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HELP  WANTED 


EDITORIAL 


WANTED:  COPY  EDITORS  for  Living 
section  and  an  assistant  city  editor  in 
newsroom  for  daily  newspaper  in  historic 
Southeastern  port  city.  Copy  editors' 
duties  include  obtaining  and  editing  wire 
stories,  daily  page  layout,  full-page  lay¬ 
outs,  editing  and  assigning  local  stories 
and  supervising  production  staff.  One 
copy  editor  needed  with  at  least  two 
years  experience  in  features,  as  well  as 
one  entry-level  copy  editor  with 
experience  on  college  newspaper  or 
through  internship.  Assistant  city  edi¬ 
tor's  duties  include  managing  a  staff  of 
reporters,  assignments,  editing,  and  lay¬ 
ing  out  and  supervising  a  daily  local 
page.  At  least  two  years  desk  experience 
desired.  Box  7618,  Editor  &  Publisher. 


WRITERS 

New  projects  at  one  of  America’s  leading 
publishers  create  a  need  for  several  top 
notch  writers.  An  exceptional  opportu¬ 
nity  for  individuals  with  high  talent  and 
ambition.  Full  benefits,  company  fitness 
center,  excellent  enviroment.  Located 
two  hours  from  NYC.  Send  resume,  best 
writing  samples,  salary  needs  in  strict 
confidence  to:  William  Gottlieb,  Manag¬ 
ing  Editor,  Prevention  Health  Books,  33 
E  Minor  Street,  Emmaus  PA  18049. 

E.  0.  E.  M/F 


WEEKLY  NEWSPAPER  in  Sun  Valley, 
Idaho  needs  highly  skilled  general 
assignment  reporter.  Hard  work.  Re¬ 
quires  one  year  experience  and  degree, 
J-school  preferred.  Send  resume  and 
writing  samples  to  Idaho  Mountain 
Express,  PO  Box  1013,  Ketchum  ID 
83340. 


FREELANCE 


WANTED;  TRIVIA  HOBBYIST  to  dig  up 
general  interest  items  regularly  for  daily 
column.  For  guidelines,  write  Box  7648, 
Editor  &  Publisher. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50, 553/year.  Now  Hiring.  For 
Directory  call  (805)  687-6000  Ext.  R- 
5000. 


MAILROOM 


JOURNEYMAN  MAILER 
Full  time/benefits  position.  Must  have 
72P,  Metaverpa  and  Signode 
experience,  including  repair.  Box  7661, 
Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates,  Inc 
has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  instalation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties,  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772. 


MARKETING 


PRODUCT  MANAGER 
That’s  not  a  title  you  hear  about  in  the 
newspaper  business  a  lot,  but  it 
describes  what  we’re  looking  for.  You  will 
manage  sales,  circulation,  promotions 
and  newsprint  product.  The  Middlesex 
News  EXTRA,  a  136,000  TMC  weekly. 
You  get  to  do  that  by  having  spent  at  least 
5  years  in  the  print  advertising  business, 
understand  how  newspapers  are  pro¬ 
duced,  are  comfortable  selling  major 
accounts  and  ajencies  and  have  good 
promotion  and  ad  concept  skills.  The 
job,  the  money  and  the  market  are  all 
upscale.  Reply  with  resume  and  cover 
letter  to  Jack  Shea,  The  Middlesex 
News,  33  New  York  Ave,  Framingham 
MA  01701. 


HELP  WANTED 


_ MARKETING _ 

MARKETING  MANAGER  for  a  well- 
established  group  of  weekly,  free 
circulation  newspapers  in  a  fast- 

f rowing,  major.  South-eastern  market, 
ix  papers,  150,000  weekly  circulation, 
12  years  old.  Marvelous  opportunity  for 
experienced  person  to  make  large  salary 
and  bonuses  with  the  possibility  of  earn¬ 
ing  equity  in  the  company.  Send  full 
resume  immediately  to  Stan  Kaplan, 
400  Radio  Road,  Charlotte  NC  28216. 
EOE. _ 


_ PRESSROOM _ 

NEWSPAPER  WORKING 
PLANT  MANAGER 

For  community  daily  with  weeklies  to 
accept  full  responsibility  for  all  produc¬ 
tion  including  equipment  maintenance 
and  building  maintenance.  Must  be  a 
reliable  mature  self-starter  willing  to 
step-in  wherever  needed.  Web  press  and 
page  make-ready  experience  preferred. 
This  is  a  challenging  growth  opportunity 
for  a  people-oriented  professional  with 
an  open  mind  to  change.  Base  salary 
depends  on  experience  and  ability. 
Fringe  benefits  include  profit  sharing. 
Send  resume  to  Jerry  Brock,  PO  Box  AA, 

Castle  Rock  CO  80104. _ 

OPERATIONS  DIRECTOR-Small  group- 
owned  Zone  2  daily  needs  aggressive  and 
ambitious  self  starter  to  oversee  compos¬ 
ing,  press,  mailroom  and  building 
operations.  Right  person  will  have  a  suc¬ 
cessful  track  recort  of  working  with  new 
technology  and  systems.  Competitive 
salary  and  good  bonus,  excellent 
benefits,  modern  plant  in  quality  sub¬ 
urban  market.  Write  in  strict  confidence 
to  Box  7650,  Editor  &  Publisher. 
PRODUCTION  MANAGER.  Group  of 
weeklies  in  western  Connecticut  seeks 
person  to  head  composing/press 
operation.  You  sould  know  about  electro¬ 
nics  and  how  to  get  the  best  out  of  a 
press.  But  we’re  really  looking  for  a  per¬ 
son  who  understands  people  and  what 
motivates  them  to  seek  excellence. 
You'll  be  a  key  person  in  the  manage¬ 
ment  of  our  company.  Come  help  us 
grow.  Reply  Box  7678,  Editor  &  Pub¬ 
lisher. 

WORKING  SUPERVISOR 
Must  be  able  to  run  Harris  multi-web 
press;  train  crews;  supervise  up  to  30 
workers  in  the  production  of  multi  weekly; 
newspapers  plus  commercial  press 
work.  Excellent  compensation  and  fringe 
benefits  for  right  person.  Terrific  area- 
Zone  1.  For  information  send  resume 
and  sa  ary  requirements  to  Box  7662, 
Editor  &  Publisher. 


SALES 


HELP  WANTED 


PRESSROOM 


ASSISTANT  PRESSROOM 
SUPERVISOR 

Northern  New  Jersey  state-of-the-art 
newspaper  with  new  offset  presses  seeks 
an  experienced  offset  pressroom  super¬ 
visor.  Quality  color  experience  is  a 
requirement.  Individual  will  be  required 
to  run  the  pressroom  on  a  rotational  basis 
with  two  other  assistant  supervisors  on  a 
7-day,  3  shift  operation.  Ability  to  com¬ 
municate  and  instruct  pressmen  is  man¬ 
datory.  Will  be  expected  to  assist  in  the 
preparation  of  operating  procedures, 
training  outlines  and  training  manuals. 
Experience  in  quality  control  procedures 
and  waste  reduction  programs  highly 
desirable.  Send  resume  including  salary 
requirements  to  Box  7539,  Editor  & 
Publisher. 


CAMERA  STRIPPING  ROOM  MANAGER 
We  are  a  growing  northwest  newspaper 
and  commercial  printing  plant  with  a 
heavy  volume  of  full  color  work  seeking 
an  experienced  individual  to  manage  our 
camera  and  stripping  department.  Must 
have  working  knowledge  of  all  phases  of 
mechanical  color  cutting,  stripping,  4 
color  and  camera.  We  are  an  open  web 
and  operate  24  hours  a  day.  Successful 
candidate  must  have  proven  manage¬ 
ment  skills,  ability  to  train  and  be  able  to 
motivate  others  effectively.  Send 
resume  and  salary  to  RFD  Publications, 
6960  SW  Sandburg  Rd,  Tigard  OR 
97223, 


PRODUCTION 


ASSISTANT  QUALITY 
CAMERA  SUPERVISOR 
California  metro  newspaper  has  opening 
for  an  assistant  quality/camera  super¬ 
visor.  Will  supervise  riight  camera  room 
personnel  and  monitor  quality  control. 
Experience  in  color  stripping,  printing, 
and  with  Spartan  III  or  I  or  similar  roll  fed 
camera.  Supervisory  experience  pre¬ 
ferred.  Competitive  salary  and  benefits. 
Box  7700,  Editor  &  Publisher,  EOE 
employer. 


EXPERIENCED  PRESS  OPERATORS 
We  are  a  growing  web  offset  printer  look¬ 
ing  for  experienced  Goss  Community  and 
Urbanite  press  operators.  2  shifts,  7 
days.  If  you  have  the  skill,  are  willing  to 
relocate,  and  want  an  opportunity  to 
grow  with  a  leader,  send  resume,  refer¬ 
ences  and  salary  history  to;  Tom 
Schmidt,  Delaware  Printing  Co,  PO  Box 
737,  Dover  DE  19903.  EOE. 


SALES 


Front-End  System  Sales 
Representatives 

System  Integrators.  Inc.,  is  expanding  its  nationwide 
sales  force.  We  are  looking  for  experienced  sales 
representatives  to  market  our  new  System/55.  If  you  are 
interested  in  significantly  increasing  your  earnings,  join 
the  marketing  team  with  the  industry's  most  exciting 
leading-edge  products.  All  replies  held  in  the  strictest 
confidence.  Qualified  candidates  should  contact  Rita 
Simpson  in  Personnel. 

We  offer  competitive  salary,  full  benefit  package  including 
ESOP  and  challenging  working  environment.  Please 
send  resume  including  salary  history  and  requirement  to; 

System  Integrators,  Inc. 

P.  O.  Box  13626  /  Sacramento,  CA  95853 
(916)  929-9481 
ATTN:  Personnel  EP 

We  are  an  equal  opportunity  employer 


EDITOR  &  PUBLISHER  for  June  23,  1984 


HELP  WANTED 


SALES 


ADVERTISING  SALES  position  with 
large  weekly  shopper.  Prefer  honest, 
hard  working  person.  Prefer  proven  sales 
record.  Excellent  advancement  poten¬ 
tial.  Zone  8.  Please  include  resume  and 
income  requirements  to  Box  7599,  Edi¬ 
tor  &  Publisher. 


AGGRESSIVE,  highly  motivated  sales 
people  are  needed  to  become  a  part  of  a 
long  established  growing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  California, 
Indiana,  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  CA  90241. 


MAGAZINE  SALES  MANAGEMENT 
Publisher  of  two  successful  trade  maga¬ 
zines  seeks  proven  sales  pro  to  (1)  per¬ 
sonally  handle  extensive  advertising 
sales  load,  and  (2)  organize  and  direct 
the  efforts  of  our  existing  sales/ 
promotion  department.  Must  be  able  to 
plan,  promote,  and  execute  sales  cam¬ 
paigns  targeting  national  and  regional 
advertisers.  Experience  with  agency  con¬ 
tact,  a  plus.  Position  demands  high 
degree  of  professionalism  as  it  involves 
representing  the  company-and  the  pub¬ 
lisher-in  a  high  visability  role.  Excellent 
compensation  opportunity,  super  New 
Orleans-area  location.  Send  detailed 
resume,  introductory  letter  and  saiaw  re¬ 
quirements  to  Box  7652,  Editor  &  Pub¬ 
lisher. 


SYNDICATE  SALES 
Independent  sales  representatives 
wanted  to  call  on  Managing  Editors  of 
daily  newspapers  to  sell  new  syndicated 
features  on  commission.  All  areas  open. 
Specify  territory  covered.  Harris  Com¬ 
munications,  17911-C  Sky  Park,  Irvine 
CA  92714.  (714)  261-7192. 


PROMOTION 


NEW  JERSEY  newspaper  group  seeks 
experienced  promotion  person  capable 
of  running  one-person  department.  Send 
resume,  work  samples  and  salary  re¬ 
quirements  to  Box  7634,  Editor  &  Pub¬ 
lisher. 


POSITIONS 

WANTED 


ACADEMIC 


BUSINESS  and  general  news  journalist 
seeks  permanent  academic  position  to 
teach  same.  Zone  9  and  8.  Currently  in 
20th  year  with  major  international  news 
organization,  holding  senior  title. 
Excellent  record,  references.  Box  7673, 
Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGEMENT;  Community 
roup  experience  in  all  areas  including 
MC  and  competition.  Quality  operation 
only  in  Zones  3,  4  or  6.  Box  7b77,  Editor 
&  Publisher. 


I'M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
potential  in  Zones  1,  2,  3.  Bright  tena¬ 
cious,  daring;  willing  to  accept  a 
demotion  if  it'll  put  me  on  a  faster  track. 
Presently  CEO  of  a  suburban  weekly 
group  that's  increased  sales  and  cut 
expenses  despite  tough  competition.  34 
year  old  female  with  male  managerial 
prowess.  Box  7695,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June  2 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  MANAGER.  Strong  on 
organization,  service  and  team  work 
ready  to  put  skills  to  work  for  you.  Write 
Box  7676,  Editor  &  Publisher. 


TRAVELING  JOB,  covering  large  area,  or 
several  states  wanted.  Former  country 
circulation  road  man,  Hutchinson  Kan¬ 
sas  daily.  Box  7600,  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  EDITOR,  44,  looking 
for  new  challenge  and  opportunity. 
Twenty-two  years  experience.  Strong  in 
news,  features,  design  and  managing 
and  motivating  people.  No  geographic 
limits.  Box  7701,  Editor  &  Publisher. 


CALL  FOR  RESUME!  Sold  respected 
Southwest  weekly.  Want  to  be  ME  or  city 
editor  on  small  to  medium  daily  where 
community  is  king.  Superb  reporting, 
writing  coach;  immaculate  grammarian; 
clean  graphics  and  design.  Awards  for 
'most  everything.  Van  (5(J5)  334-6312. 


EXPERIENCED  EDITOR/REPORTER 
seeks  challenging  position.  Ten  years 
award-winning  experience  in  weekly  and 
daily  reporting,  feature  writing,  photog- 

a,  layout  and  advertising  design.  In¬ 
business  knowledge  from  recent 
corpqrate  position.  Box  7589,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER,  seeking 
reporting  spot  on  daily  or  weekly, 
experienced  on  both  types  of  papers, 
contact  Jim  Fienup,  316  Dewey,  Poteau 
OK,  call  (918)  647-8348. 


FREELANCE  JOURNALIST  who  pub¬ 
lishes  regularly  in  the  Washington  Post 
needs  stringer  work  from  Jerusalem  in 
the  Fall.  Can  get  references  from  the 
Post.  Contact  L.  Lanier  Cooper,  1606 
32nd  St  NW,  Washington  DC  20007. 

(202)  342-2665. _ 

HELP!  SPORTS  Editor,  2-years 
experience,  feels  stifled  in  Southern 
California.  Am  seeking  news,  lifestyle  or 
sports  feature  iob  in  San  Francisco  Bay 
Area.  Please,  I  m  desperate!  Box  7597, 
Editor  &  Publisher. 


HECKAVA  DEAL  FOR  EMPLOYER.  Gov¬ 

ernment  will  pay  '/6  paycheck  for  one 
year  for  this  disabled  veteran.  Seasoned 

sports  editor  seeks  similar  position  on 

small  town  or  weekly  PM  newpaper.  MA 

fellowship  winner.  Please  write  Wes 

Dumont,  256  N  Topeka,  Wichita  KS 

67202. 


HUSTLING  SPORTS  Editor/Writer  seeks 
move  to  Zone  1  or  Zone  2  daily.  Twoyears 
prep,  college,  and  pro  experience.  Hard 
worker  with  creative  approach.  Box 
7703,  Editor  &  Publisher. 


MULTI-AWARD  winning  sports  editor- 
columnist.  Seeks  new  challenge.  Super¬ 
visory  skills  and  writing  talents  among 
chief  virtues.  Box  7669,  Editor  &  Pub¬ 
lisher. 


PRIZE— WINNING  reporter  now  editor 
seeks  roving  feature,  beat  or 
investigative  spot  on  ambitious  daily. 
Box  7614,  Editor  &  Publisher. 

IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  o(  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach:  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we  ll  discard  your  reply. 

I.  1984 


POSITIONS  WANTED 


EDITORIAL 


GRADUATE  of  top  J-school  seeks  report¬ 
ing  slot  on  medium  sized  daily  or  bigger. 
Prefer  politics/government  beat,  but  also 
interested  in  education,  criminal  jus¬ 
tice,  enviromental  issues,  and  sports.  2 
'/%  years  previous  reporting  experience. 
Freelance  stories  published  in  L.A. 
Times  and  Christian  Science  Monitor. 
Excellent  clips,  references.  Any  zone. 
Lawrence  Strauss,  190  E  72nd  St,  New 
York  NY  10021.  (212)  879-8487. 


PULITZER  PRIZE  WINNER  now  avail¬ 
able.  Has  also  won  awards  for  outstand¬ 
ing  editorial  writing  and  national 
magazine  article  writing.  Former  manag¬ 
ing  editor,  seeks  progressive  outfit,  hon¬ 
orable  enough  to  defy  blacklist  and  in 
return  get  a  real  pro  who  desenres  a 
second  chance.  Full  and  frank  details  of 
past  upon  request.  Box  7653,  Editor  & 
Publisher. 


PRODUCTION  PRO  seeks  to  broaden  his  | 
expertise  by  refinement  of  writing  and 
editing  skills.  Former  A/V  columnist  and 
radio/TV  writer/editor  for  70,000  PM. 
Stickler  for  accuracy,  spelling,  gram¬ 
mar,  conciseness.  Experienced  in  type¬ 
setting,  proofreading,  display  ad  work, 
pasteup,  stat  camera.  Most  recent  stint: 
Production  coordinator  for  successful 
new  Miami  weekly.  Married,  41,  willing 
to  relocate.  Box  7645,  Editor  &  Pub¬ 
lisher.  (305)  551-8325  evenings  after 
6-'24. 


RECENT  GRAD  wants  hard  work  on 
medium  size  daily  near  metro  area.  Zone 
1  or  2.  Experience  in  hard  news,  feature, 
layout,  editing,  photo.  Have  written  for 
magazines.  Good  clips,  references.  Nan¬ 
cy  Beach,  6615  Tupelo  Dr,  Bedford  OH 
44146.  (216)  439-1746. 


SPORTS  EDITOR  with  5  years 
experience  on  35,000  AM  daily  seeks 
new  challenge  with  mid-sized  metro. 
Skilled  in  page  design,  editing  and  writ¬ 
ing.  Any  Zone.  Box  7601,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  of  small  Pennsylvania 

daily  seeks  sports  beat  job  on  daily 

paper.  Hard  worker  and  has  done  it  all. 

Willing  to  consider  any  Zone,  but  prefer 

Zone  2.  Steve  Wright,  135  E  Penn  St, 

Bedford  PA  15522.  (814)  623-1025. 


TIRELESS  young  woman  reporter  with 
overseas  magazine  and  domestic  daily 
newspaper  experience,  fluent  in  Chinese 
and  French,  seeks  job  reporting  for  big- 
city  daily  in  competitive  town.  As  com¬ 
fortable  with  spot-news  and  investigative 
pieces  as  with  penetrating  features. 
State  writing  awards.  Box  7690,  Editor 
&  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


REPORTER  turned  editor,  seven  years 
experience,  seeks  reporting,  editing 
position  on  daily  paper  in  town  near  uni¬ 
versity.  Talented  writer.  Solid  back¬ 
ground  in  education,  government, 
police,  courts,  general  assignment. 
Administrative,  organizational  abilities. 
Box  ^674,  Editor  1>  Publisher. 

YOUNG.  EAGER,  talented  reporter  seeks 
aggressive  mentor  and  return  to  Midwest 
or  East.  Three  years  experience.  Box 
7672,  Editor  &  Publisher. 


FREELANCE 


CHICAGO  STRINGER,  tech/business 
specialists  covering  trade  shows.  Phone 
(312)  684-3124. 


Y'ALL  NEED  an  Atlanta-based  stringw? 
Versatile  reporter,  6  years  daily 
experience,  now  in  academy,  interested 
in  providing  mu  with  regional  coverage. 
Box  7699,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


DEPENDABLE,  hard  working  photo¬ 
grapher  seeking  a  position  on  a  daily 
paper.  Clip  winner  with  excellent  sports 
background.  Call  (904)  377-3095. 


MY  CLIPS  WILL  TALK.  Hard  working, 
all-season,  all-subject  good  photo¬ 
grapher.  Specialist  at  hunting  down 
neighborhood  wild  art.  Darkroom  tech¬ 
nician,  good  writer.  Part-time  now  for 
medium-size  daily.  Want  full-time.  En¬ 
glish/Spanish  bilingual.  B.S..  liberal 
arts,  (^n  report  anywhere  in  30  days. 
(513)  932-1299. 


RESEARCH 


LIBRARY/PHOTO  researcher.  23  years 
experience  with  photo  news  agency.  Cal 
I  John  Pfalzer  Jr.  (516)  221-6426. 


SALES 


AGGRESSIVE  SALES  &  Marketing  Pro 
with  proven  sales  record;  developed  and 
marketed  highly  successful  Agricultural 
Monthly  plus  other  TMC,  shopper,  and 
ROP  products  with  Hi-Tech  Zone  7  AM 
Daily.  Excellent  knowledge  of  paper 
management  operations.  B.A.  degree, 
34,  seeks  strong  sales  position  or  man¬ 
agement  opportunity  with  Zone  6, 8  or  9 
medium  size  Daily  18Mto24M.  Reply  to 
Box  7684,  Editor  &  Publisher. 


DEGREED.  TOP  salesman,  with  7  years 
on  staff  of  large  daily  newspaper  seeks 
sales/management  position  with 
magazine.  Ohio  territory  or  Ohio  based. 
Reply  Box  7692,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY  - 


Animal  rights:  Front-page  news 


By  Steven  Brooks 

Animal  rights  has  become  front¬ 
page  news.  During  the  past  few  years 
stories  about  this  movement  have 
appeared  with  increasing  frequency 
in  most  of  the  nation’s  major  dailies, 
even  on  the  front  page  of  a  recent  Wall 
Street  Journal  issue. 

The  Pentagon’s  plan  to  shoot  dogs 
in  a  “wound  lab,’’  for  instance,  first 
broke  on  page  one  of  the  Washington 
Post  and  then  received  extensive 
coverage  in  other  papers  last  summer. 
The  story  may  soon  break  wide  open 
again  with  the  Pentagon  allegedly 
making  plans  to  shoot  goats  and  pigs, 
and  animal  rights  activists  threatening 
civil  disobedience  if  they  do. 


During  the  past  year 
animal  rights  issues  have 
been  the  subject  of  lively 
discussion  and  debate  in 
the  nation’s  newspapers. 


According  to  Jim  Mason,  editor  of 
the  animal  rights  news  magazine 
Agenda,  “The  American  press  began 
to  cover  animal  rights  issues  and 
events  seriously  about  1975  after  the 
publication  of  Peter  Singer’s  mile¬ 
stone  book  Animal  Liberation. 

“This  coverage  has  become  more 
and  more  frequent  in  the  past  three 
years  because  a  new  restless,  more 
active  leadership  is  forcing  these 
issues  into  public  view.’’ 

Following  the  publication  of  Sing¬ 
er’s  book,  a  spate  of  news  stories, 
opinion  pieces  and  other  serious  arti¬ 
cles  on  animal  rights  appeared  in 
American  newspapers.  The  New 
York  Times  and  the  Washington  Post 
published  serious  discussion  pieces 
as  well  as  news  stories.  The  Christian 
Science  Monitor  ran  a  number  of  arti¬ 
cles  and  pro-animal  editorials.  The 
Sunday  New  Orleans  Times- 
Picaynne  ran  a  three-part  in-depth 
series  by  Jeanie  Blake  in  December  of 
1977. 

On  May  29th  of  that  year,  two 
research  assistants  at  the  University 
of  Hawaii’s  Marine  Laboratory  freed 
two  dolphins  and  were  charged  with 
first-degree  theft.  When  their  lawyer, 
John  F.  Schwigert,  argued  that  the 
dolphins  were  “conscious,  sentient, 
beings”  who  were  penned  up 
unlawfully,  animal  rights  became  not 


Brooks  is  a  freelance  writer. 


only  a  moral,  but  a  legal  question. 

Was  the  dolphin  case  a  test  of 
animal  rights? 

Helen  Jones  of  the  International 
Society  for  Animal  Rights  says  it  was 
not.  She  states  that  although  a 
Louisiana  judge  rujing  on  a  cruelty 
case  in  “the  dark  ages’’  of  the  1860s 
“said  that  they  do  indeed  have 
rights,”  his  opinion,  though 
“astounding”  did  not  set  a  binding 
precedent. 

Jones  contends  that  humane  and 
anti-cruelty  laws  exist  to  assuage 
human  sensibilities,  but  do  not  recog¬ 
nize  animals  as  having  any  intrinsic 
rights  of  their  own. 

In  1972  Jones’  group  became  the 
first  to  use  “animal  rights”  as  part  of 
its  name.  She  insists  that  the  term  be 
used  meaningfully.  She  hails  July  19, 
1976,  the  first  time  the  New  York 
Times  used  “animal  rights”  in  a  news 
story  as,  “a  red-letter  day  in  both 
semantics  and  journalism.” 

Like  other  animal  rights  activists, 
Jones  objects  to  “animal  lovers”  as 
offensive,  sentimental,  and  trivializ¬ 
ing,  and  also  wishes  to  avoid  being 
confused  with  traditional  humanists. 

“Media  communications,”  she 
says,  “are  very  influential  and  the 
clarity  of  terms  is  vital  to  getting  the 
issues  presented  straight.” 

To  counter  what  she  calls  “sloppy 
language,”  her  organization  has 
issued  a  style  memo  asking  the  press 
not  to  confuse  reformers  who  “want 
bigger  cases”  with  abolitionists. 

Not  all  animal  advocates  draw  such 
sharp  distinctions. 

Ann  Cottrell  Free,  a  journalist  who 
has  covered  animal  issues  for  over 
three  decades,  observes  that  much 
energy  is  expended  on  small  points  of 
disagreement  rather  than  on  larger 
issues. 

Free  struggled  to  keep  humanita¬ 
rian  issues  on  the  pages  of  major  dail¬ 
ies  during  the  ‘50s  and  ‘60s  when  few 
took  such  concerns  seriously.  Her 
reputation  for  accurate  reporting 
helped  get  her  articles  into  the  pages 
of  the  Washington  Star,  the  Post,  and 
various  magazines.  Her  stories 
received  wide  distribution  through 
the  North  American  Newspaper 
Alliance,  the  Women’s  News  Service 
and  the  McClure  Syndicate. 

Although  she  considers  journalism 
“without  too  many  adjectives”  more 
effective  than  sensationalism,  when 
she  found  out  about  dog  experiments 
in  the  basement  of  the  Department  of 
Agriculture  office  building,  she  pulled 


out  the  stops. 

“It  was  the  most  incredible,  the 
most  horrible  thing  1  had  ever  seen  in 
my  life,”  Free  declared.  Hei  article, 
“Don’t  We  Owe  Them  More,”  was 
distributed  to  every  paper  in  the  coun¬ 
try  and  lead  to  Congressional  action 
on  behalf  of  the  dogs. 

Experimentation  is  the  most  emo¬ 
tionally  charged  animal  protection/ 
rights  issue  and  perhaps  for  this 
reason  has  received  the  most  atten¬ 
tion  from  activists  and  the  media. 
Although  anti-vivisectionists  were  a 
strong  political  force  in  the  late  1880s, 
they  lost  steam  with  passage  of  state 
anti-cruelty  laws.  The  emergence  of 
animal  liberation  has  sparked  the  old 
er  established  organizations,  chal¬ 
lenged  scientists,  and  stirred  con¬ 
troversy  which  is  reflected  in  U.S. 
newspapers. 

During  the  past  year  animal  rights 
issues  have  been  the  subject  of  lively 
discussion  and  debate  in  the  nation’s 
newspapers. 

Recently  Ann  Landers  devoted  two 
of  her  columns  to  the  question  of 
animal  labs.  In  answer  to  a  reader  who 
had  “heard  about  how  animals  were 
poisoned,  blinded  by  acid,  subjected 
to  repeated  electric  shock,  dis¬ 
emboweled  and  their  spinal  cords 
cut,”  Landers  replied,  “Animal  quar¬ 
ters  must  meet  space  specifications, 
be  air-conditioned  and  kept  clean. 
Potentially  painful  experiments  must 
be  done  under  anesthesia  ...  No 


She  hails  July  19,  1976, 
the  first  time  the  New  York 
Times  used  “animal  rights” 
in  a  news  story  as,  “a 
red-letter  day  in  both 
semantics  and  Journalism.” 


person  in  his  right  mind  wants  to  see 
an  animal  suffer,  but  until  the  day 
comes  when  all  medical  problems  are 
solved  we  must  experiment  on 
animals.” 

Cleveland  Amory’s  group.  The 
Fund  for  Animals,  alleges  that  Land¬ 
ers  is  on  the  board  of  seven  research 
institutions.  When  they  asked  her  to 
reconsider  her  stand,  she  replied  with 
a  second  column  deploring  the  club¬ 
bing  of  baby  seals,  dog  fighting,  and 
dog  racing,  but  imploring  her  readers 
“not  to  impede  our  scientists  in  their 
efforts  to  unlock  the  mysteries  of 
organ  transplants,  joint  replacement, 
(Continued  on  page  23) 
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uban  Navy  bases  are  be- 

lino  used  to  smuggle  Lo- 


to  U.S.  drug  agents,  sit  fugi- 
;ive  financier 

and  Cuban  leader  Fidel  Cas^ 

tro.  How  and  why  has  Castro 
gotten  involved?  See  our 
Avrliisive.  revealing  report 


Family  Weekly  exposes 
the  Castro-Vesco  cocaine 
connection  in  an  exclusive 
investigative  report. 

Thirteen  million  Family 
Weekly  families  know  what’s 
behind  this  shocking  conspir¬ 
acy.  And  so  do  most  other 
Americans,  now  that  our 
story’s  been  picked  up  by 
ABC,  CBS,  NBC,  UPI  and  AP. 


Family  Weekly  is  committed  to 
editorial  excellence  in  each  and  every 
issue.  And  because  we  are,  more  and 
more  issues  are  making  national  news. 

Maybe  that’s  why  we’ve  just 
reported  our  20th  consecutive  year-to- 


year  increase  in  overall  circulation. 
And  why  newspapers  winning  our  latest 
annual  circulation  contest  posted  a 
whopping  7.3%  average  increase. 

Family  Weekly. 

The  Sunday  that^s  full  of  surprises. 


-  r.-,-. 


Everything's  big  in  Texas.  And  it's  big 
news  when  the  El  Paso  Herald -Post  beats  the 
daily  giants  from  Dallas,  Houston  and 
San  Antonio  in  the  UPl  Editor  Association 
competition.  Especially  since  their  staffs  and 
circulations  are  three  to  ten  times  larger. 

First  prize  was  awarded  to  the  Herald-Post 
for  investigative  and  interpretative 
reporting  on  the  U.S.-Mexico  border  in  a  series 
called,  "Special  Report:  The  Bordet!' 

Bill  Radford,  news  editor,  won  first  place 
for  page  one  makeup. 

Reporter  Michael  Quintanilla  won  first  place 
for  feature  writing. 

Photographer  John  Harper  won  first  place 
for  spot  sports  photography. 

And  in  the  under  35,000  circulation 
category,  managing  editor  Jay  Ambrose  won 
first  place  for  editorial  writing. 

The  El  Paso  Herald-Post  —  the  best  little 
newspaper  in  Texas. 


Award  winners  (from  left):  Quintanilla.  Radford, 
Harper.  Ambrose. 


